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A NEW PACKAGE - A NEW NAME FOR STAR DEFENDER 


Ke help you sell more merchandise, the 
Webster Company again announces a 
new, smart package. It’s up-to-date, mod- 
ern, in keeping with the quality prod- 
uct inside. Web-Star now replaces the 
old Star Defender line. At the same time 
we announce a new numbering system 
which will make your re-ordering easier. 
Once again we prove the value to dealers 
of Webster’s 5-point plan. For further 


information, write. 


WEBSTER’S 5-POINT PROFIT PLAN 


1 Modern packaging. The new Web-Star design is a smart com- 
panion to the prize-winning MultiKopy package. 

2 Up-to-date, quality merchandise. No other manufacturer 
offers the Micrometric feature, the latest invention to make the 
stenographer’s work easy. 

3 Advertised names sell goods. Webster has consistently built 
up demand for its products through advertising in National 
magazines. 

4 Sales helps. Window and counter displays, mailing pieces, 
the cooperation of the Webster salesman, help you sell more 
goods. 

5 Protected profits. The Webster franchise means you can 
count on fair play and fair profits from one year to the next. 


F. S. WEBSTER COMPANY catcricce, wass. 








{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable spe- 
cial articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commer- 
cial stationery dealers and 
many of the largest corpora- 
tions in the United States. 
It also reaches some dealers 
in fifty-four other countries 
who deal in American office 
equipment. 


{No person, firm or corpo- 
ration, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it asks 
its readers in all parts of the 
world to aid it with inquiries 
and suggestions to which it 
will give prompt and earnest 
consideration. 
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in the United States and its 
possessions and Mexico—one 
year, $2.00; two years, $3.00. 
Canada—one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, $3.00 for one year 
and $5.00 for two years. 
Remittances may be made 
by personal checks, drafts on 
New York or Chicago, Post- 
office or Express Money Or- 
ders, or in American Postage 
Stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 
{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth of 
the month will permit de- 
livery of next issue at new 
address. Both old and new 
addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of in- 
terest to this trade. All ac- 
cepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
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These advertisements present the products of the leading manufacturers in each division of the industry. 
transactions 


“h 


for honest differences ¢ 


customers They do, however 
A 
Acco Products, Inc 163 
Ace Fastener Corp 129 
Aeme Bulletin & Directy 
Bd. Cp 191 
Aeme Card System Co 189 
Acme Staple Co 193 
A. D. K. Corp 136 
Adams, Henry T., Mfg. C« 190 
Allen & Co 187 
Allen-Wales Add. Mch. Cp 191 
All-Steel-Equip. Co 105 
Alma Desk Co 168 
American Auto. Electric Sales 
Co 140 
American Can Company 132 
Amer. Number. Mach. Co 193 
Amer. Writing Mach. Co 104 
Ames Supply Company 109 
Art Metal Constr. Co 103 
Art Steel Co., Ine 185 
Automatic Pencil Sharpener 
Co 114 
Autopoint Company 179 
B 
Bankers Box Co 152 
Bankers & Merchants Stp 
Wks 173 
Barkley, C. L.. & Co 164 
Bassick Company 153 
Bates Manufacturing Co 139 
Bentson Mfg. Co 181 
Berkey Chair Co 150 
Bickett, L. M., Co 193 
Blaisdell Pencil Co 186 
Boorum & Pease Co 162 
Borg, George W., Corp 189 
Bright Chair Co 180 
Bristow, Stanley R 189 
Brown, L. L., Paper Co 133 
Browne-Morse Co 190 
c 
Cameron, Cal 152 
Cel-U-Dex Corp 188 
Christie, L. A. S., Co 188 
Clarotype Co., The 172 
Cloyes Gear Works 192 
Codo Mfg. Corp 182 
Collier-Keyworth Co 188 
Columbia Rib. & Carb. 116 
Columbia Steel Eq. ( 173 
Corona Typewriter 99 
Corry-Jamestown Mfg. Cp 127 
Crown Ribbon & Carb. Co 178 
Currier Mfg. Company 144 
dD 
Darnell Corp 175 
Davenport, A. C. & Sons, Inc...186 
Dawn Mfg. Corp., 7 147 
Diek, A. B., Co 97 
Domore Chair Co., In« 112 
Downey, C. L., Cx 167 
Dunham-Watson ( 190 
E 
Eagle-Ottawa Leather C« 166 
Elliott Address. Mach. C: 157 


, 


f opinion, the publishers obviously cannot 


offer their services in resolving any disagreements whi 
through the journal 
Elliott-Fisher Back Cover K 
Esterbrook Steel Pen Co 156 Kahn, David, Inc. 
Evansville Desk Co 183 Kilian Mfg. Corp 
” L 
Faber, A. W., Ine 177 Loose Leaf Metals Co 
Faber, Eberhard 154 
Faultess Caster Corp 188 M 
F. B. Mfg. Co 192 Majestic Lounge Co 
Fulton Specialty Co 176 Manifold Supplies Co. 
Markilo Co. 
” Markwell Mfg. Co 119, 
Gaylo Mfg. Co. 164 Meilicke Systems, Inc. 
General Duplicator Corp. 102 Meilink Steel Safe Co. 
General Fireproofing Co 100 Metal Office Furn. Co. 
Globe-Wernicke Co 111 Methodes 
Graff, Geo. B., Co 189 Meyer & Wenthe 
Guide System & Supp. Co 141 Mimeograph, The 
Mitchell Binder Co. 
H Mittag & Volger, Inc 
H. A. Ink Eradicator Co. 191 Mohican Peneil Co. 
Hall-Welter Co 147 Moore Push-Pin Co 
Memeen Gesks On 180 Murphy Chair Co 
Harriman-Welts Prod. Co 191 N 
Harter Corporation 159 
ence eee 190 Nat'l Blank Book Co 
Heyer Corporation 195 Nat'l Brief Case Mfg. Co 
Higgins, Chas. M.. & Co 167 Nat'l Business Show Co. 
Hizh Point Bd. & Chr. Co 171 + Neva-Clog Prods., Inc 
Hotchkiss Sales Co 155 New Indiana Chair Co 
ws 181 Niagara Duplicator Co. 
1 Oo 
Oxford Filing Supply Co. 
Imperial Desk Co 170 
Imperial Mfg. Co 160, 168 P 
aupertal Metheds Ce 113 Pacifie Cb. & Rib. Mfg. Co. 
Indiana Desk Co 18 Parker Pen Co. 
Invincible Metal Furn. Co 165 Parrot Speed Fastener Cp 
J Peerless Key-Imperial Mfg. 
Co. 160, 
Jasper Chair Co 108 Peerless Steel Equip. Co. 
Jasper Desk Co 174 Perfect Rub. Seat Cush. Co. 
Jasper Office Furn. Co 151 Phillips Process Co 
Jasper Seating Co 187 Pleasantaire Cp. 


undertake to guarantee 


148 


185 


150 

98 
190 
158 
190 
122 
138 
192 


191 


183 
101 
151 
193 
118 


145 
163 
169 
110 
178 
126 


135 
191 
124 


168 
177 
181 
184 
149 





use 


office equipment, supplies 


pares advertising copy, 


y ’ 
iITHE SERVICE BUREAILI 
of Office Appliances is maintained for the exclusive 
of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 


In the execution 


It answers by per- 


names of manufacturers of 


any article wanted, puts man and job together, pre- 


furnishes list of desirable 


agents and dealers in nearly every country, aids for- 
eign dealers in securing U 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, 
tin which is mailed frequently to leading manufac- 
turers. 


S. A 


lines, and in many 


are broadcasted in a bulle- 











result 


Because of the ground 


between advertisers and 
from relations established 
Polar Mfg. Co. 186 
Pronto File Corp 128 
Pruitt Co. 160 
Q 
Quality Park Env. Co 134 
R 
Ravenswood Office Spec. Co.....188 
Regal Typewriter Co. 142 
Reliable Tw. & A. M. Cp. 189 
Rishel, J. K. Furn. Co. 185 
Rivet-O Mfg. Co. 193 
Rockwell-Barnes Co. 143 
Roosen, H. D., Co. 191 
Rotospeed Co., The 184 
Royal Typewriter Co. 194 
7 
Schwab Safe Co. 181 
Seat, Dr., Chemical Co. 182 
Security Steel Equip. Corp 107 
Sengbusch S-S. Inkstand Co.....161 
Sheaffer, W. A., Pen Co. 137 
Sheppard, C. E., Co. 117 
Sherman-Manson Mfg. Co. 130 
Shipman-Ward Mfg. Co.....158, 175 
Smith, Bradner & Co 172 
Smith, L. C., & Cor. Tw. Ine. 99 
Speed Key Mfg. Co. 188 
Speed-O-Print Corp. 121 
Spencerian Pen Co. 146 
Stencilgraph Co. 192 
Stevens Hotel 179 
St. Johns Table Co 171 
Storms, H. M., Co. 170 
Sturgis Posture Chair Co 193 
Sundstrand Back Cover 
Superior Type Co 192 
, 
Technygraph, The 189 
Tell City Desk Co. 176 
Toledo Metal Furn. Co 174 
Triner Seale & Mfg. Co 186 
Troy Sunshade Co. 123 
Trussell Mfg. Co 156 
Turner & Harrison Pen Co 191 
t 
Underwood Elliott Fisher 
Co Back Cover 
Union Rub. & Asbestos Co. 190 
U. S. Tw. Rib. Mfg. Co. 188 
v 
Vail Manufacturing Co 106 
w 
Wabash Cabinet Co., The 120 
Warshaw Mfg. Co 182 
Webster Electric Co. 125 
Webster, F. S., C 2 
Weeks, Frank A., Mfg. Co 190 
Wells Furniture Mfg. Co. 155 
Wiggins, John B., Co 189 
Worcester Wire Novelty Co.....182 
Y 
Yawman & Erbe Mfg. Co. 131 











For the benefit of the 
are represented. 


communicate with the 


Adding Machine Parts 


Ames Supply Co ...109 
Cloyes Gear Works - 192 
Shipman-Ward Mfg. Co 158, 175 


Adding Machine mame & acai 
Rockwell-Barnes CC 
Smith, Bradner & Co 172 


Adding Machines 
Allen-Wales Add 
Sundstrand 


Adding Machines rye 
Reliable Typewr. & 


Adding Machines, Rebuilt & Used 
Pruitt Co. .... .. 160 
Reliable Typewr. & A. M. Cp..1s9 


Adding Typewriters 
Underwood Elliott 


Mach. Corp..191 
Back Cover 


Cp.. 189 


Fisher 


Sk sasacaos Back Covet 

Addressing Machines 

Elliott Address. Mach. Co 157 
Adhesives 

(See Inks, Adhesives, etc.) 
Air Conditioning Equipment 

Pleasantaire Corp. -..149 
Arch and Clip Boards 

Globe-Wernicke Co — 

Rockwell-Barnes Co ea 
Ash Trays, Office 

Howell Co — 
Banker’s Note Cases 

Art Steel Co. .. sous 

General Fireproofing Ga..cscscs® 

Globe-Wernicke Co. — | 


Billing Machines 
Underwood Elliott Fisher 
Ss scvakausuee Back Cover 


Binders, Catalog and Periodical 
Acco Products, ln ; .163 


Mitchell Binder Co............. 183 
Binders, Permanent Storage 

Bankers Box Co ee 
Binders, String 

Bankers Box Co Ts 
Blank Books 

Boorum & Pease Co ..- 162 

National Blank Book Co 14 

Rockwell-Barnes Co setae 
Biotting Paper 

Smith, Bradner, & Co ..172 
Blueprint and Pian File Cabinets 

All-Steel-Equip. Co. .... ‘ -105 

Art Metal Construction Co ...103 

Art Steel Co........ seancotseee 

Browne-Morse Co pecsonseses 190 

Columbia Steel Equip. Co...... 17 

Corry-Jamestown Mfg. Corp...127 

General Fireproofing Co. ......100 

Globe-Wernicke Co ..111 

Yawman and Erbe Mfg. Co....131 
Bond Boxes 

Art Steel Co.... oe 

General Fireproofing 10) 

Globe-Wernicke Co connee 
Book Cases 

All-Steel- Equip om « eT 

Alma Desk Co..... — 

Art Metal Constructio m Co 108 

Browne-Morse Co. ...........:; 190 

Corry-Jamestown Mfg. Corp....127 

General Fireproofing Co : 109 

Globe-Wernicke Co es lil 

Wabash Cabinet Co 120 

Yawman and Erbe Mfg. Co.....131 
Book Rings 

Adams, Henry T., Mfg. Co 190 
Bookkeeping Machines 

Underwood Elliott Fisher 

SAM evesee Back Cover 

Box Letter Files 

Art Steel Co . oo 8D 

Globe-Wernicke Co li! 

Rockwell-Barnes Co 143 
Brief and Zipper Cases 

National Brief Case Mfg. Co...163 


Bulletin Boards 
Acme Bulletin & Drety. Bd. Cp.191 
Davenport, A. C 


, & Sons, Inc..186 


subscribers 


service bureau, 


the lines advertised are here 


through which the 


classified. 


Should subscribers be interested in any article of office equipment not listed here, 
inf ormation 


without obligation 


Business Shows 
National Business Show Co....169 


Calculating Devices 
Meilicke Systems, Inc .. 190 
Reliable Tw. & A. M. Corp.....189 


Calculating Machines 
Allen-Wales Add. & Mech. Cp...191 
Sundstrand .. . Back Cover 


Calculating Machines, Used 


TUE, BO oddendsekensaneskhies 160 
Reliable Tw. & A. M. Corp -++ 189 

Carbon Papers 
(See Ribbons and Carbons) 

Card Index Boxes and Trays 
All-Steel-Equip. Co ..105 
Art Metal Construction Co.. 10% 
Art Steel Co TT aes . IS85 
Bentson Mfg. Co.. sosuabead Isl 
Cameron, Cal. . : seecnsnee 
Columbia Steel Equip. GOisscses 173 
Corry-Jamestown Mfg. Corp....127 
Globe-Wernicke Co. ... esannen 
Guide System & Supply Co. coocken 
Imperial Methods Co........... 11 
Invincible Metal Furn. Co....... 165 
Metal Office Furn, Co........... 138 
Security Steel Equip Corp.....107 
Warshaw Mfg. Co..........cs0. 182 
Yawman and Erbe Mfg. Co....131 

Cash Boxes 
Art Steel Co . «185 
General Fireproofing Ce.i+sicc BD 

Casters, Caster Bearings, Slides 
fassick Company . othe np eneee 
ee GU “oe nnds danikaenecaan 175 
Faultless Caster Corp.......... 188 
Se RD, Gan ccecccesacens 185 

Celluloid Envelopes 
Markilo Co. — 

Chair trons 
Bassick Co ° ee oe BS 
Collier-Keyworth ee eiceoutns 188 

Chair Mats 
Globe-Wernicke Co. ........... 111 
Polar Mfg. Co... ‘ eR 
Shipman-Ward Mfg. Co 158, 175 
Wells Furn. Mfg. Co ee 

Chairs 
Berkey Chair Co . es 
Cameron, Cal : sence 
Domore Chair Co., Inc......... 112 
Gaylo Mfg. Co.. Peery 1¢4 
General Fireproofing Co........ 109 
Harter Corp. ... pnncsceeenee 
High Point Bd. & Chair Co.....171 
Howell Co. Gene 6060666668 1s! 
Jasper Chair Co................108 
Jasper Seating Co....... se 
Majestic Lounge Co............. 150 
Murphy Chair Co............«.. 11s 
New Indiana Chair Co.......... 


Sturgis Posture Chair Odio 
Toledo Metal Furn. Co.........174 
Troy Sunshade Co., The 123 


Chairs, Folding 


GND - BEE Dic ccccrcsscvccsese 164 
Chairs (Posture) 

Amer, Automatic-Elect. Sales 

CA, kn00s04eencs snakeoue 
Domore Chair Co., Ine.........112 
Gaylo Mfg. Co.... — 
General Fireproofing Co........ 100 
Harter Corp. .... .» 159 
High Point Bd. & Chair Co.....171 
Jasper Chair Co..........esee0. 10s 
Jasper Seating Co...............187 
Murphy Chair Co.... — 
Sturgis Posture Chair Co.......198 


Toledo Metal Furniture Co 174 


Check Protectors and Writers 
Hall-Welter Co. . ..147 


Check Protectors & Writers, Used 


Pruitt, Inc. ...... —— 

Reliable Tw. & A. M. Corp .-- 189 
Checks, Stamped Metal 

Meyer & Wenthe..............191 
Coin Bags, Trays and Wrappers 

Art Steel Co 185 

Downey, C. L., Co a 
Copyholders 

Acco Products, In os 163 


Amer. Automatic-Electric 
Babes GA. cencasansasevsabéene 140 
Dawn Mfg. Corp., The.........147 
Crayon 
Markwell Mfg. Co......... 119, 158 
Cushions and Pads, Chair 
Bickett, L. M., Co........ .. 193 
Perfect Rubber Seat Cushion 
Cs oh6suceuescohseudsn0ebasens 1s1 
Polar Mf. Od...cccccccccassces 186 


Shipman-Ward Mfg. Co...158, 175 
Cuspidor Mats 


Pekar Be Giisccecccce csc soon 

Shipman-Ward Mfg. Co.....158, 175 
Cuspidors 

BOG Dee Geis sécdececuees — 
Dating Stamps 

Amer. Number. Mach. Co....... 193 

Fulton Specialty Co............ 176 

Meyer & Wenthe............... 191 

Rive Rs Gs haccccccescta 1¢3 

Superior Type Co............ . 192 
Desk Bumpers 

POE Bes Giidesecacconns 200 ASB 
Desk Calendar Pads 

Weeks, Frank A., Mfg. Co..... 190 


Desk Name Plates 


Acme Bulletin & Drety. Bd. 
CD. cccccccccecseseccsesseoeece 191 
Desk Pads 
Pelee Bee. Gio ccccccsasnesesee 186 
Ravenswood Office Spec. Co... .188 
Desk Pending-Letters Holders 
Acco Products, Inc............. 63 


Desk Pen & Ink Sets 
Sengbusch S-C Inkstand Co....161 


Desk Trays 
Art Metal Construction Co..... 1¢3 
Art Steel Co., Ime..c0csscccceces 185 
Corry-Jamestown Mfg. Corp....127 
Currier Mfg. Company......... 144 
General Fireproofing Co......... 100 
Globe-Wernicke Co. ........... 111 
Imperial Methods Co........... 113 
Wells Furniture Mfg. Co....... 155 


Worcester Wire Novelty Co....182 
Yawman and Erbe Mfg. Co....131 


Desk Work Distributors 


RSS -BOSGE Giionccoseccccescccss 185 
Bristow, Stanley R............. 189 
Globe-Wernicke Co. ....... 111 
POGad He: GA svondsadwecnevics 186 
Ravenswood Office Spec. Co.....188 
Desks 
Advan Deak Disc occensvskcecsece 168 
Art Metal Construction Co..... 108 
Dentee WR.  GOicess.desscces 181 
Browne-Morse Co. ...........s. 190 
OOMOTEM, GEE. coccoccciscvecess 152 
Columbia Steel Equip. Co......i73 
Corry-Jamestown Mfg. Corp... .127 
Evansville Desk Co............. 183 
General Fireproofing Co....... 100 
Globe-Wernicke Co. ........... lil 
Owes GE: si chiackedos dvecdveei 1s1 
Imperial Desk Co......... . «170 
Indiana Desk Con... sccscceses 178 
Invincible Metal Furn. Co...... 165 
Jaeper Desk Gor..ccvcscesssccces 174 
Jasper Office Furn. Co.......... 151 
Metal Office Furn. Co........... 138 
Rishel, J. K., Furn. Co........ 185 
Security Steel Equip Corp...... 107 
Tell City Desk Co.............. 176 
Troy Sunshade Co., The........ 123 
Wabash Cabinet Co............. 120 
Wells Furn. Mfg. Co........... 155 
Yawman and Erbe Mfg. Co..... 131 


Directories (Offi., Loft, Apt. House) 
Acme Bull. & Drety. Bd. Corp..191 
Davenport, A. C., & Sons, Inc. .186 


Duplicating Machines 


eee, Bis Weis Wcdddscksctenccsas 97 
Elliott Address Machine Co....157 
General Duplicator Corp........ 162 
Heyer Corporation, The........ 195 
Mimeograph, The ............. 97 
Niagara Duplicator Co......... 126 
Rivet-O-Mfg. Co. ......ccsccees 193 
totospeed Co., The............ 184 


Shipman-Ward Mfg. Co....158, 175 
Smith, L. C., & Corona Type.. 99 
Speed-O Print Corp. eoeseceoes 121 


Many of the requirements of the modern business office 
they are cordially invited to 
will be promptly and cheerfully furnished by letter, 


Duplicating Machines, Used 
Pruitt Co. 


Duplicating Machine Supplies 
Columbia Rib. & Carb. Co..... 116 


Disk, A. B., Geiscciivdccrcise se 97 
Dunham-Watson Co. .......... 190 
General Duplicator Corp....... 102 
Heyer Corp., The...........+:. 195 
Manifold Supplies Co........... 9s 
Mimeograph, The .............. 97 
Mittag & Volger, Inc.......... 101 
Niagara Duplicator Co. ....... 126 
Peeeeet, Ge. Ws Gihkacodeccsésed 191 
Rotospeed Co., The............ 184 


Shipman-Ward Mfg. Co...158, 175 
Smith, L. C., & Corona Twas... 99 


Speed-O-Print Corp, ............ 121 

Stencilgraph Co. .........s06 192 

Technygraph, The ............. isd 
Engraving, Copper Plate 

Wiggins, The John B., Co...... 189 
Envelopes 

Globe-Wernicke Co. ........... lil 

Quality Park Envelope Co..... 134 
Envelopes, Celluloid 

Pe Gb 4 desovdcciddigule<et 190 
Eradicators, Ink 

H. A. Ink Eradicator Co....... 191 

Mayer Garpig WRG. ceccsscvvccee 195 


Erasers, Rubber 
Automatic Pencil Sharp. Co,..114 


Blaisdell Pencil Co............. 186 

ES FO eee 177 

Faber, Eberhard, Pencil Co.....154 
Exhibitions 


National Business Show Co....169 


Eyelets & Eyelet Fasteners 


EOS. Bets Minis <d0060 0008000 139 
Markwell Mfg. Co......... 119, 158 
PE ER, ehunawacnebans 193 
File Boxes, Collapsible Corrugated 
Bankers Box Co.......cccsveses 152 
Barkley, C. L., & Co.......se0% 164 
Globe-Wernic ke Geb nescchsvcess lil 
Guide System & Supply Co..... 141 
Oxford Filling Supply Co....... 115 
Protito FO Commi: ccccscceccoss 128 
File Boxes, Metal 
Art Metal Construction Co..... 1038 
BEG BOeGd Deis cccccdacdssccccces 185 
Corry-Jamestown Mfg. Corp...127 
Currier Mfg. Company......... 144 
Pronto File Corp.....cccssccsees 1Zs 
Rockwell-Barnes Co. .......... 143 
Filing Cab. Ball & Roller ent 
Rilam Bilis. COMpisccedcccccsese 185 
Filing Cabinets, Metal 
All-Steel-Equip. Co. ............ 105 
Art Metal Construction Co..... 108 
BSS GOGEe Diischencecesenccoeses 185 
OSGGR Ts Giiscccocccsstece 181 
Browne-Morse Co, ............. 190 
Caomesem; GMb. ocicccedocsccnives 152 
Columbia Steel Equip. Co...... 173 
Corry-Jamestown Mfg. Corp...127 
General Fireproofing Co......... 10) 
Globe-Wernicke Co. ............ lil 
Invincible Metal Furn. Co...... 165 
Metal Office Furn. Co........... 138 
Peerless Steel Equip. Co....... 177 
Pronto File Corp............... 128 


Security Steel Equip. Corp.....107 


Yawman and Erbe Mfg. Co..... 131 
Filing Cabinets, Wood 

Globe-Wernicke Co. ............ 111 

Imperial Methods Co........... 113 


Yawman and Erbe Mfg. Co....131 
Filing Supplies 


Acco Products, Ine........... .163 
Art Metal Construction Co..... 108 
Barkley, C. L., & Co........... 164 
Browne-Morse Co. ............ 190 
Camesem, GOb. sesecsecccsevctes 152 
Corry-Jamestown Mfg. Corp...127 
General Fireproofing Co........ 100 
Globe-Wernicke Co. ........... lll 
Guide System & Supply Co....141 
Imperial Methods Co. ......... 113 
Metal Office Furniture Co...... 13s 
Oxford Filing Supply Co....... 115 
Parrot Speed Fastener Corp...124 
Pronto File Corp. .........++.: 128 
Quality Park Envelope Co.....134 
Rockwell-Barnes Co. .......... 143 
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Wabash Cabinet Co 
Warshaw Mfg. Co ocee 
Yawman and Erbe Mfg. Co 


Folders (See Filing Supplies) 
Fountain Pens 
Autopoint Company 
Esterbrook Steel Pen Co 
Kahn, David, In 
Parker Pen Co 
Sheaffer, W. A., Pen Co 


Gummed Cloth Rings 
Graff, Geo. B., Co 
Warshaw Mfg. Co 


Hotels 
Stevens Hotel 


index Card Signals 


Graff, Geo. B., Co 
index Tabs 
Barkley, C. L., & Co 


Cel-U-Dex Corp 
Globe-Wernicke Co 

Guide System & Supply Co 
Markilo Co. 


Inks, Adhesives, Etc. 
Harriman-Welts Prod. Co 
Higgins, Chas. M., & Co 
Parker Pen Co 
Rivet-O-Mfg. Co 
Sheaffer, W. A., Pen Mfg. Co 
Superior Type Co. .. 

Union Rub. & As bestos Co 


Inkstands 
Sengbusch, 8. C 
Weeks, Frank A.., 


Intercommunicating oe 
Webster Electric Co ‘ 


Leads for Mechanical Pencils 
Autopoint Company.. 
Faber, A. W., Inc 
Sheaffer, W. A.., 


Leather Goods 
National Brief Case 


Leather Upholstered Furniture 
Berkey Chair Co 
Bright Chair C« 
Jasper Chair Co 
Majestic Lounge Co 


Leathers, Uphoistering 
Eagle-Ottawa Leather Co 


Letter Trays (See Desk Trays) 
Letterheads 
Wiggins, The 


Library Equipment 
All-Steel-Equip. Co , 
Art Metal Construction Co 
Art Steel Co 
Corry-Jamestown Mfg 
General Fireproofing Co 
Globe-Wernicke Co 
Security Steel Equip 


Lockers and Storage Cabinets 
All-Steel-Equip. Co 
Art Metal Construction Co 
Art Steel Co ‘ 
Browne-Morse Co 
Corry-Jamestown Mfg 
General Fireproofing Co 
Globe-Wernicke Co 
Invincible Metal Furn. Co 
Metal Office Furniture Co 
Security Steel Equip. Corp 
Yawman and Erbe Mfg. Co... 


Loose Leaf Books & Systems 


Inkstand Co 
Mfg. Co.. 


Pen Co 


Mfg. Co. 


John B., Co 


Corp.. 


Corp 


Corp... 


Adams, Henry T., Mfg. Co.... 
Boorum & Pease Co ; 
F. B. Mfg. Co.. 

Nat'l Blank Book C 
Sheppard, The C E., Co 


Trussell Mfg. Co 
Loose Leaf ~gpeeiatite 
Markilo Co ; 


Loose Leaf Metals and Devices 
Adams, Henry T., Mfg. Co 
Loose Leaf Metals Co 


Celluloid 


Mail Distributors 


Bristow, Stanley R 

Globe-Wernicke Co 
Maps 

Acme Card System ( 
Map Tacks 

Graff, George B., Co 


Moore Push-Pin Co 


Matched Office Suites 
Art Metal Construction Co 
General Fireproofing Co 


Globe-Wernicke Co 
Troy Sunshade Co., The 
Wells Furniture Mfg. Co 


Memorandum Books 


Boorum & Pease Co 


Nat'l Blank Book Co 


179 


156 
148 
191 


137 


179 


189 


164 
188 
111 
141 
190 


191 
167 
191 


. 193 


137 
192 


. 190 


161 
190 


125 


..179 


—_ 
vi 


137 


163 


150 
180 


. 108 


150 


166 


..106 
.108 
. 185 


127 


100 


11 


107 


. 105 
.108 


185 


.. 190 


o7 
af 


..100 
--1}l 
165 
.138 
107 
131 


190 


. 162 
.- 198 
+145 
117 
.156 


.190 


.190 
. 185 


189 
lil 


189 
193 


103 
100 


lll 


155 


162 
145 


Rockwell-Barnes Co. 148 

Trussell Mfg. Co. 156 
Memorandum Devices 

Acme Card System Co 189 

Bates Mfg. Co. . = . 139 

Bristow, Stanley R 189 

Currier Mfg. Company 144 
Mending Tape 

Warshaw Mfg. Co 182 
Moisteners 

Rivet-O-Mfg. Co 193 


Sengbusch, 8. C., Inkstand Co.161 


Numbering Machines 
American Numbering 
Co eaet 
Bates Mfg. Co. 
Office Partitions and mean 
Globe-Wernicke Co .-111 


Pads, Figuring 


Mach. 


Boorum & Pease Co. .. ..162 
Nat'l Blank Book Co - 145 
Rockwell-Barnes Co .143 
Paper 
Brown, L. L., Paper Co. ......133 
tockwell-Barnes Co. ..........148 
Smith, Brader, & Co. ..... 172 
Paper Clamps 
Acco Products, Inc. ........ ..168 
Automatic Pencil Sharp. Co...114 
Esterbrook Steel Pen Mfg. Co.156 
Paper Clips 
Acco Products, Inc. ...... . 163 
Fulton Specialty Co. .......... 176 
Graff, George B., Co. ......... 189 
Parrot Speed Fastener Corp...124 
Vail Manufacturing Co. ...... 106 
Paper Cutters (Round Cornering) 
Christie, EL. A. B., CO...cccccce 188 
Paper Fastening Machines 
Ace Fastener Corp. ........... 12% 
Acme Staple Co. ree se 198 
A-D-K Corp. .. ssneguionas $ane 
Amer Automatic ’ Elect. Sales 
CA” wencecsenneceacccasosecees 140 
Automatic Pe neil ‘Sharp. Co...114 
i Ce Gh os cicsecnheudse 139 
Cameron, Cal. . eusduensesen 152 
Hotchkiss Sales Co » » 1865 
Markwell Mfg. Co. 119, 158 
Neva-Clog Products, Inc 110 


Parrot Speed Fastener Corp...124 


Paste (See Inks, Adhesives, Etc.) 
Pencil Sharpeners 

Automatic Pencil Sharp. Co...114 

Graff, George B., Co. ......... 189 
Pencils, Wood Cased Lead 

eh i Wie Me écnneedccees 177 

Faber, Eberhard, Pencil Co....154 

Mohican Pencil Co. ........... 151 
Pencils, Mechanical 

Autopoint Company ocancseee 

Esterbrook Steel Pen Co.......156 

Kahn, David, Inc. .........+:. 148 

Parker Pen Co. ............++..)91 

Sheaffer, W. A., Pen Co. ..... 137 
Pencils, Paper Wound 

Blaisdell Pencil Co .. 186 
Pens 

Esterbrook Steel Pen Co.......156 

Sengbusch, S. C., Inkstand Co.161 

Spencerian Pen Co. ........... 146 

Turner & Harrison Co. .......191 
Picture Hooks 

Moore Push-Pin Co — 
Pins and Pin Containers 

Vail Manufacturing Co 106 


Platens, Typewriter 
American Writing Mach. Co...104 
Ames Supply Co aaeleedis .109 
Shipman-Ward Mfg. Co....158, 175 


Postal Scales 


Borg. George W.. Corp .189 

Hanson Scale Co. . ; 180 

Shipman-Ward Mfg. Co 158, 175 

Triner Scale & Mfg. Co 186 
Price and Sign Markers 

Hellesoe, Hans H 190 

Superior Type Co 192 
Publishers 

Methodes 192 
Punches 

Acco Products, Inc 163 

Bates Mfg. Co 139 

Boorum & Pease Co ..162 

Globe-Wernicke Co. . .-111 

Mitchell Binder Co .. 183 

Nat'l Blank Book Co ..145 
Push Pins 

Moore Push-Pin Co. ” 198 
Ribbons and Carbons 

Allen & Co ‘mae 

Ames Supply Co. .. 109 


Codo Mfg. Corp. ..........+... 
Columbia R. & C. Mfg Co... 
Crown Ribbon & Carbon Co.. 
Imperial Mfg. Co 166, 
Manifold Supplies Co 
Mittag & Volger, Inc 
Pacific Carbon & Ribbon Co. 
Phillips Process Co. — 
Royal Typewriter Co., Inc 
Shipman-Ward Mfg. Co 158, 
Smith, L. C., & Corona Tws 
Spencerian Pen Co 
Storms, H. M., Co - 
Underwood Elliott Fisher 

Coe. . Back Co 
vu. § 


Type writer Ribbon Mfg 
Co nye ; 
Webster. F. 8S., Co 
Rubber Bands 
Faber, A. W., Inc 
Shipman-Ward Mfg. Co 158, 


Rubber Stamps 
Bankers & Merchants St 
Meyer & Wenthe 


Rubber Type Outfits 
Fulton Specialty Co 


Wks 


Hellesoe, Hans H 
Safes 
Art Metal Construction Co 


General Fireproofing Co. 
Globe-Wernicke Co : 
Meilink Steel Safe Co 
Schwab Safe Co Pe ae 
Security Steel Equip. Corp 
Yawman and Erbe Mfg. Co... 


Scrapbooks 
Globe-Wernicke Co. 


Secretary Desks 
Art Metal Construction Co.... 
General Fireproofing Co 
Globe-Wernicke Co 
Wabash Cabinet Co . 
Wells Furniture Mfg. Co 


Shelving 
All-Steel-Equip. Co 
Art Metal Construction Co 
Art Steel Co. 
Browne-Morse Co ae 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co 
Security Steel Equip 


Corp. : 


Signs (Changeable Letter) 
Acme Bull. & Drety. Bd. Cp 
Davenport, A. C., & Sons, Ine 


Smoking Stands, Office 
Howell Co 


Sorting Devices 
Currier Mfg. 


Company 


Stamp Pads 
Bates Mfg. Co 
Fulton Specialty Co 
Meyer & Wenthe 
Rivet-O-Mfg. Co 
Rockwell-Barnes Co 
Superior Type Co 


Stands for Office Machines 
All-Steel-Equip. Co 
Art Steel Co , sek eee 
Corry-Jamestown Mfg. Corp. 
General Fireproofing Co. .. 
Globe-Wernicke Co 
Harter Corp. 
Pruitt Co. ... 
Sherman- Manson Mfg. Co 
Shipman-Ward Mfc. Co 158 
Sturgis Posture Chair Co 
Toledo Metal Furniture Co 
Wells Furniture Mfg. Co 


Staple Extractors 
Ace Fastener Corp 
Markwell Mfg. Co 


Staples and Stapling Machines 
Ace Fastener Corp 
Acme Staple Co 
A-D-K Corp 
Cameron, Cal 
Hotchkiss Sales Co 
Markwell Mfg. € 
Neva-Clog Products. Inc 
Parrot Speed Fastener Corp 
Vail Manufacturing Co 


Stationery, Engraved, Lithogr. 
Wiggins, The John B., Co 


Stationery Racks 
Currier Mfg. Company 


Stationery, Wholesale 
Weeks, Frank A., Mfg. Co 


Stenographers’ Note Books 
Nat'l Blank Book Co 
Rockwell-Barnes Co 


119 


119 


Storage and Transfer Cases 
All-Steel-Equip. Co. . ‘ 
Art Metal Cons truction Co 


176 
190 


108 
100 
111 


122 


181 
107 
131 


111 


103 


..100 


111 


l 55 


105 
103 


185 


. 190 


127 


100 


11 


107 


191 
186 


144 


..139 


176 


191 


.198 


143 
192 


105 


.185 
127 


100 
111 
159 
160 
130 


193 


190 


145 
143 


105 
1038 





ANCES 


OFFICE APPLI 


EN actcecs cconnseened 185 
Bankers Box Co ses eeesenee 
Barkley, C. L., & Co — 
Bentson Mfg. Co — 
Browne-Morse Co 190 
Columbia Steel Equip. Co 173 
Corry-Jamestown Mfe. Corp...127 
General Fireproofing Co.. - 100 
Globe-Wernicke Co cooekal 
Guide System & Supply Co....141 
Imperial Methods Co 113 
Invincible Metal Furn. Co 165 
Metal Office Furniture Co 138 
Oxford Filing Supply Co 115 
Peerless Steel Equip. Co 177 
Pronto File Corp .128 
Rockwell-Barnes Co .143 
Security Steel Equip. Corp 107 


Yawman and Erbe Mfg Co... .131 


Strong Boxes, Fire Protected 
Meilink Steel Safe Co. . — 


Swinging Typewriter Stands 


Globe-Wernicke Co. . -+.111 
Tables 
Art Metal Construction Co....103 
kes - 185 
Browne-Morse Co. cececeschee 
Corry-Jamestown Mfg. Corp...127 
General Fireproofing Co .100 
Globe-Wernicke Co , ..111 
St. Johns Table Co ...171 
Wells Furniture Mfg. Co 155 
Telephone Accessories 
Amer. Automatic Elect. Sales 
a ere .140 
Bates Mfg. Co oan 
Meilicke Systems, Inc 190 
Telephone Stands 
Art Metal Construction Co 103 
Art Steel Co neGebes 185 
General Fireproofing Co. ...... 100 
Globe-Wernicke Co. ........... 111 
Wells Furniture Mfg. Co . 155 
Yawman and Erbe Mfg. Co....131 
Thumb Tacks 
Graff, George B.. Co coon 
Moore Push-Pin Co 198 
Vail Manufacturing Co 106 


Type, Typewriter 


American Writing Mach. Co...104 


Ames Supply Co , , .109 
Shipman-Ward Mfg. Co 158, 175 
Typewriter Cleaning Material 
American Writing Mach. Co...104 
Clarotype Co. . Teer 
Mittag & Volger, Inc ..101 


Parrot Speed Fastener Corp...124 


Rivet O-Mfg. Co — 
Dr. Seat Chemical Co . 182 
Shipman-Ward Mfg. Co 158, 175 
Webster, F. S.. Co , coe 8 
Resin Cushion Keys 
Parrot Speed Fastener Corp...124 
Peerless Key-Imperial Mfg. 
Pare . 160, 168 
Shipman-W ard Mfg. Co 158, 175 
Speed Key Mfg. Co . 188 
Typewriter Cushion Knobs 
and Bases 
American Writing Mach. Co...104 
Ames Supply Co 109 
Peerless Key-Imperial Mfg 
OR or 160, 168 
Shipman-Ward Mfg. Co 158, 175 


Typewriter Parts and Tools 


American Writing Mach. Co...104 
Ames Supply Co 109 
Shipman-Ward Mfg. Co 158, 175 

Typewriters, Mfrs. of 

Corona Typewriter +. 9 
Royal Typewriter Co ...194 
Smith, L. C.. & Corona Tws... 99 
Underwood Elliott Fisher 

Sk. seuea tack Cover 


Typewriters, Rebuilt and Used 
American Writing Mach. Co...104 


Pruitt Co 160 
Regal Typewriter Co — 
teliable Tw. & A. M Corp he) 


Shipman-Ward Mfg. Co 158, 175 


Visible Systems Equipment 


Acme Card System Co . 189 
Art Metal Construction Co....103 
Boorum & Pease Co .162 
Globe-Wernicke Co sscenen 
Nat'l Blank Book Co ..145 
Sheppard, C. E.. Co | 
Yawman and Erbe Mfg. Co....131 


Waste Baskets 


American Can Co — 


Art Steel Co oo 185 
Cameron, Cal ~» 152 
Corry-Jamestown Mfg. Corp...127 
General Fireproofing Co .100 


Globe-Wernicke (Co. ........... 111 
Metal Office Furniture Co .138 
Worcester Wire Novelty Co . 182 








JUNE, 1937 





WANTS AND LOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 


STATIONERY SALESMAN AVAILABLE 20 years experience selling general 
office supplies, loose leaf, filing and furniture. Knows leading manufacturers 
line and their adaptability. Have inside and outside exeprience as well as 
buying. Now employed. References will verify integrity and effectiveness. 
Would aiso consider connection as manufacturers representative of prom- 
Stationers whose business offers opportunity of growth are 


inent line. 
Address F-155, care Office Appliances, Chicago. 


invited to write. 


DO YOU NEED an office furniture manager? A real sales producer whose 
record as manager has been outstanding is open for connection as manager 
of department of office equipment with established dealer. Besides retail 
activity has traveled for steel furniture manufacturer. Well equipped to 
build up business to satisfactory volume. Acquainted with conditions in 
most parts of the country. Ready to go to work on short notice. Address 
F-157, care Office Applicances, Chicago. 


SALESMAN WHO HAS CALLED upon stationers from coast to coast 
and from Duluth to the Gulf is open for new connection. Formerly spent 
most of time traveling for one manufacturer making all important towns 
from Cleveland to California. Well acquainted in Southwest. Desires to 
represent manufacturer on full time basis. Will go to any section. Excel- 
lent references from outstanding dealers. Address F-162, care Office 
Appliances, Chicago. 


FILING EQUIPMENT AND SUPPLY SALESMAN desires to make con- 
nection as traveling representative for manufacturer or as branch man- 
Started as salesman, was put in charge of important branch, served 
manager for prominent dealer and has traveled in East 
Much of experience has been in New York and Chicago. 
Mississippi. Well experienced in stock lines, 
installations of all sorts. Thoroughly 
Address F-163, care Office Appliances, 


ager. 
as department 
and Middle West. 
Prefers location east of the 
also bank equipment and special 
equipped to do an excellent sales job. 
Chicago. 


SALES MANAGER WANTED 


PRINTING AND OFFICE SUPPLY Business established in 1897. Capital 
stock $60,000. Sales Manager needed, one who will take his pay according to 
business done. Principal owner is 63, will have to retire some day. Cor- 
respondence invited giving age. Ellis Bros. Printing Co., El Paso, Texas. 


= <= 


SALESMEN WANTED 


EXPERIENCED OUTSIDE SALESMAN for typewriters and office supplies 
in Connecticut, excellent opportunity. Write giving references and ex- 
perience. Address T-137, Office Appliances, Chicago. 


OUTSIDE SALESMAN for firm thirty years in business, largest in city of 
80,000—fifty miles from San Francisco—selling stationery, systems, furni- 
ture, printing, shelving. Permanent and profitable employment. 
Write Melvin'’s, San Jose, Calif. 


safes, 


or combination man for 


WANTED EXPERIENCED Salesman, mechanic 
company in Southwest, selling typewriters and adding machines. Give 
age, experience and references. Address T-143, care Office Appliances, 


Chicago. 


MECHANICS WANTED 





MECHANIC, TYPEWRITER AND ADDING MACHINE mechanic wanted 
by established agency selling Royal typewriters and Allen adding machines. 
Good salary. Opportunity for reliable man. Rosner’s, 35 Second St., New- 
burgh, N. Y 


Elliott Fisher Mechanic trained on New Electric 
experience and training and salary expected in 
Agent, Box 216, Shreveport, Louisiana. 


MECHANIC WANTED 
Double Crossfooter. State 
first letter. S. Harris, 


Sales 


WANTED EXPERIENCED REPAIRMAN for Burroughs and Moon-Hopkins 
Bookkeeping machines, state experience and salary wanted, permanent 
position. Young Oftice Equipment Co., 210 W. Adams St., Chicago. 


Experienced on Burroughs Moon-Hopkins and 2300 
salary and opportunity. Adding Machine 
Cleveland, O. 


MECHANIC WANTED 
Bookkeeping Machines. Good 
Sales & Service Co., 1004 Superior Ave., 


WANTED—EXPERIENCED BURROUGHS mechanic on Moon-Hopkins and 
Bookkeeping machines. Our men know about this ad. Address T-13s, 
Office Appliances, Chicago. 


REPRESENTATIVES AVAILABLE 


AN ESTABLISHED ORGANIZATION in filing systems. We cover the N. Y. 
State and Metropolitan Area. In contact with department stores, banks, 
brokerage houses and large manufacturers. Interested in a good steel line 
or Office specialty. Exclusive territory necessary. Address F-161, care of 


Office Appliances, Chicago 


LINE WANTED for coast territory. Experienced stationery man who knows 
all dealers in the West and also had experience in retail store would like 
to represent some manufacturer of stationery or other office equipment 
on full time basis. A capable producer. Interested only in some line of 
merit which offers reasonable volume and an opportunity for fair return. 
Good references. Address F-160, care Office Appliances, Chicago. 





MANUFACTURERS’ REPRESENTATIVE selling filing supplies and chairs 
to the trade from Cleveland to Omaha desires to add one more line. In- 
terested in wood desks, steel files or a supply line. Maintains full time 
office in downtown Chicago. First-class producer. Address F-159, care 
Office Appliances, Chicago. 





aa 

SALES AGENT with excellent connections in North and South Carolina 
desires to make new connection for that territory or important part of it. 
Has excellent record as sales producer. Can serve as branch manager or 
finance own operations as sales agent. Will consider any office speciality 
of merit which offers reasonable opportunities for profit. Address F-156, 
care Office Appliances, Chicago. 











MANUFACTURERS’ REPRESENTATIVE with wide acceptance among 
dealers in New Engiand has capacity for an additional major line. Inter- 
ested particularly in something high-class in office furniture. Thoroughly 
equipped to do first-class sales work. Address F-158, care Office Appliances, 
Chicago. 








HONGKONG TYPEWRITER EXCHANGE, P. 0. Box 740, Hongkong. Office 
equipment specialists. Offering service of agency along similar lines. In- 
terested manufacturers kindly communicate. 











REPRESENTATIVES WANTED 





Make big money selling eraser holders for typewriters. Best invention of 
its kind ever put on the market. For particulars write, Super Products 
Company, Spencer, Indiana, U. 8. A. 


THE NEW BERKEY LINE of office chairs will be ready for the market 
August first. Middle Western, South Western, Southern and New England 
territories are available for furniture representatives who have an estab- 
lished following. This new line will be a winner. Better write at once. 
Berkey Chair Co., Inc., 192 Lexington Ave., New York, N. Y. 





rofitable. 


OFFICE SUPPLY MEN—Exclusive specialty that is proven. Very 
ermanent 


Protected territory. Opens wide field for other lines as well. 
and genuine. Address T-141 care of Office Appliances, Chicago. 





UNUSUALLY SALEABLE OFFICE SPECIALTY. Write for sample, men- 
tioning territory and your qualifications. Business Records Co., 2656 Uni- 
versity Ave., St. Paul, Minn. 





IF YOU SELL DIRECT to offices, you can sell our high grade Typewriter 
Specialty profitably. Liberal profit on each sale. Protection given. Quickly 
becomes a major line. Write for details, giving territory you cover. Address 
T-139, care Office Appliances, Chicago. 








BUSINESS OPPORTUNITIES 
FOR SALE TYPEWRITING AND ADDING MACHINE BUSINESS—Prof- 
itable, popular make agency, same owner 26 years, busy Ohio mfg. city. 
Low overhead, large store room, complete repair department. Good rental 
sales (8,000) new stock. Owner retiring, must sell. Apple Co., Brokers, 
Cleveland, Ohio. 








FOR SALE in State of New York one-half interest in old established office 
machine and equipment business. Have good sales organization and 
factory trained service men in charge of service dept. Nice increase in 
business each year. Will sell at a sacrifice on account of ill health. For 
particulars write T-140, Office Appliances, Chicago. 





FOR SALE. Prosperous stationery and printing business in lively Illinois 
city. Concern has excellent reputation throughout city and county. A fine 
opportunity for some one who wishes to acquire business of his own. 
Address T-142, care Office Appliances, Chicago. 





FOUNTAIN PEN REPAIRING 





WELTY’S REPAIR ALL MAKES Fountain Pens, Desk Pens, “Vakuum” 
Pens, Pencils, etc. Repaired at standard prices. Mail all makes to ONE 
place for better service. (Established 1904.) We feature Gold Pen Points 
and Repairing. Welty Pen and Repair Co., 38 8. State St., Chicago. 





ADDING MACHINE PARTS, TYPE, ETC. 





97-88 YEAR TYPE—SPECIAL CHARACTER TYPE made to order. Orders 
filled promptly. Send your old type with order. Adding Machine Parts— 
Keytops—Adding Machine Ribbons. I. A. Dehn, Jr., 1450 102d Ave., Oak- 


land, Calif. 


WANTS AND FOR SALE—Continued on page 8. 














8 OFFICE APPLIANCES 


WANTS AND FOR SALE—Continued from page 7. ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs 
ind Monroe Cak itors Typewriters and all office machines bought and 


SALES LETTERS sold. Teeter-Warsh ¢ 09 W. Kilbourn Ave., Milwaukee, Wis 


I . ichines. typewriters. addir machines ill office ex " 
LETTERS WILL BUILD SALES: For years I have built letters that p ELLIOTT-FISHER an pew ag mace - iy 
nt bought and sok W J. Crowley Company i344 Caswe Bidg., Mil 
sales y 1 need the t * than ever now Send me your data f ne W 
letters, or unsuccessf etters for reshaping Particulars n request _ 
Addras H. M. Goldthwait Washingtor Ave Sant ‘ N. Me 
— _ lex ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers 
Foldet Tvpewriters, Adding Machines Write for FREE Money Making 
MANUAL FOR FOUNTAIN PEN REPAIRING Cir - p itt. 527 Pruitt Bld 4 Chicago 
DO YOUR OWN FOUNTAIN PEN REPAIRS. Conduct your own Per DICTAPHONES, EDIPHONES—all models, select machines, prompt dé 
Repair Department i crease customer traffic in your store Extra Revenue veries, profit-making prices. Sole distributor rights to our Cleartone 
a ire t ser ih for | atr te« sit rliftes re J r I | we ‘ 
Extra Prot Illustrated po l pair manual Fr inders being granted to dealers. American Dictating Machine Co., 1141 
Catalogue of part ind tools on request Petr aft Im » Bromfield St Broadway New York City 


DICTAPHONES, EDIPHONES, SUPPLIES—headquarters—machines bought, 


FOR SALE AND WANTED TO BUY Vholesale, Retail—Write us. Chicago Dictating Machine Co., 19 8 





We St Chicag 
ELLIOTT-FISHER MACHINES—Burrough Moon Hopkins—Adding Ma 
chines— Addressograp! bought and sold. Chicago Office Appliance ¢ KARDEX, ACME, POSTINDEX, etc., visible filing equipment of all types 
S Dearborn. Cl 7 bought and sold. We specialize in this field and offer full co-operation to 
lealers. Commercial Card System, 401 Broadway, N. Y 
BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting 
Machine and everything in the office machinery line. State model, serial MULTIGRAPH RIBBONS re-manufactured Duplicator inks and type 
number and we w juote highest cash prices International Office Ap writer ribbons Established over ten years. Write us, save money. Lewis 
pliance Ir 6B dwa New York Cit ‘ } N. 4th St., Milwaukee, Wis. 


Export Statistics by United States Department of Commerce 


N ote Beginning with the March, 1987, issue of Monthly Statement 
No 904, issued by the United States Department of Commerce will 
nelude for the first time United States imports of typewriters and cal- 




















culating machines The figures whicl follou will inform readers of 
mports of typewriters and adding machines during January and Feb- 
ruary This will keep the continuity of the record for the convenience 
of our readers 
United States Exports of Typewriters, March, 1937 Gold Coast 12 860 7 193 13 HH 
Nigeria 6 330 5 132 7 i171 
~> Other Brit. West Africa l 104 
) Egypt 83 5,110 117 3,491 24 935 SS4 
. ty pe- Po ‘ 1 Algeria S7 5.425 40 1,030 19 771 39 
‘ r new “ ‘ ew Punisia 25 747 
Madagascar 5 416 l 49 
‘ , ‘ Value No Value Other French Africa 28 2.049 67 » 020 
Liberia 3 207 1! 
. ‘ . » - Morocco 126 6.030 183 4.381 25 1.018 
7 © + at . ae ae at <4 : : I aos 169 Mozambique 68 5,100 6 167 . 
Belgiun 4 298.617 253 O13 201 6.942 812 Other Portuguese Africa i 298 5 143 2 100 
nae — : , eee ise 14,602 i eed ree Total 10,739 $715,850 12.285 $336,328 4.562 $144,766 $108,375 
Estonia 22 1,581 17 13 ; 135 
Finland 1Oé 7246 tol TT 72 9 528 83 Shipments to 
France 690 107,148 1.464 1 842 27,334 5.636 Hawaii 116 $7,504 90 $3,825 45 $1,669 $337 
Gibralta 1s 411 F Puerto Rico 92 6,397 0 1,537 2 70 55 
Greece ; : 8 105 209 Virgin Islands 2 1 10 
Hunga 12 i) 1,500 
Irish Free St ‘ f 80 4 Th A 1,620 
aly 1s = », LS2 I 53 91 Imports of Calculating Machines and Typewriters 
aty 4 ad 
Malta, Gono & ¢ [ I 21 675 4 162 - 
Netherland 80 4 «1,608 167 5,322 737 — «te 
Norway 2 1S2 “in {7 1446 =O 709.23 Caiculating ma- 
Poland and Da 24 91 2.371 5 166 onl Calculating ma chines, not 
Portugal 107 17 25 ; 103 121 ae chines having having an 
Rumania ‘ 29 1010 4 134 214 ' 781.6 an electric electric motor 
1.8 8 R. (Russia »n 4 1379 52 1.452 lypewriters motor as an as an essential 
Sweden 628 882 26'101 93 3813 1 202 essential feature feature 
Switzerland t48 y 109 +233 25 975 202 . : . 
United Kinged 1.486 11 00 67.180 960 6, 580 12,544 Cour - No Value No Value No Value 
Yugoslavia 15 101 2.744 37 1,194 64 ae " 9 
Canada “4 12 487 a6 18860 73.333 German 877 7 10 2,579 
Costa Rica 13 1 O86 Switzerland 0) r 
Cuatemala ; 25 62 ada ; 5 
Honduras 1! f 180 . - ~ 
Nicaragua 8 11 2 10 454 I - 880 $14.763 10 $2,579 
Panama 1) 16 609 244 7 
Salvador 1S Ww) l A) os] 
Mexice t } 860 27,471 o4 2,653 SS5 United States Exports of Adding, Calculating, Billing Machines 
atte ty Lis os : . 2 and Cash Registers, March, 1937 
Barbados 1 7 — aaee 
Jamaica l 75 7752 6¢0e — 
Trinidad and Tobag 13 ' r Listing-adding- l'ypewriter- 7756 
Other Brit. W. Ind ‘ I-24 ; 12% i 1A2 book keeping book keeping- Listing-adding 
Cuba 10 14.583 143 , O46 1¢ 721 29 machines billing machines machines 
jominican Reput “) 2 
oe pene See "oO , 78 10 634 7 12 Countries No Value No Value No Value 
French West Ind ~ 626 11 336 ‘ 105 ; 
Haiti, Reput f ; 421 ? 117 1 6 14 Austria 1 $ 1,167 2 $ 1,407 8 $ 592 
Argentina 209 «=. 20.208 41 9.804 6 2.153 7S Belgium 6 6,052 13 285 135 
Bolivia ) 45 12 114 22 Bulgaria 5 
Brasil 778 54 035 2x0 10.111 154 5 730 2213 (Czechoslovakia 1 2,206 ; 2.319 S4 
Chik S 024 8S 2.989 7 m1 Denmark l 798 27 
Colombia 138 10.904 21 4 + | 2 Thi Finland 1 RSS &8 
Ecuador 7 2 905 2 4 153 118 France 9 7.037 34 22 970 iSO 
British Guiana ; 238 Crermany l 261 6 
Surinam l 150 Italy 1 2.087 402 
French Guiana 1390 7 316 Latvia > 
Paragua ) #62 27 723 Nethertands { , 140 10 6.976 61 
Per 79 717 248 7.392 5 1.276 83 Norway) 9 O85 11 
Urucua 18 1,426 14 p21 Poland and Danzig l S47 6 >, 243 51 
Venezuela 5. 656 “4 ® 407 19 R38 47 Portugal 17 
Ache ”) 54 { Ss. =. R. (Russ 1 283 
British India 415 22 973 Lao 14.720 180 1852 1.081 Sweden ‘ 1.649 10 5,280 48S 39,300 
British Mala 4 S11 9 2 8590 3 Switzerland ) 926 40 10,219 53 6,494 
cs " ‘ 49 7? 1.065 29 Albania 202 
(China 10 7,043 a3 $33 0 2.180 United Kingdom 20 20.265 117 54 987 31 
Netherland I f 39 75 184 8 41 Yugoslavia 142 
French Indo-« 100 17 2 13 430 Canada ‘ 6.915 16 7,461 
Hone Kone " O64 11 ” 2 50 39 Costa Rica 4 276 
Iraq 17 73 194 Guatemala 9 1,058 
Japa 4 OT 10 , 208 " , Oo! 106 Honduras 4 86 
Kwantune 0 750 3 1,077 ’ 153 Nicaragua 11 955 
Palestine > 551 Panama 16 1 33 
Iran 69 ; 1.800 Salvador 13 748 
Philippine Island 0 919 114 . 508 131 4.486 116 Mexico ; 2,970 2 1 219 14,815 
Siam ( 429 0 1 38% 105 Newfoundland and Labrador 5 233 
Syria i4 340 11 71 Bermuda l 93 
rurke 1.708 ” > 739 Jamaica l 1,431 
Australia ) 10,530 77 1.404 ‘ 235 774 rrinidad and Tobago 6 558 
British Oceania 97 f 159 Cuba 2 1,071 70 3,921 
French Ocea ’ ; 12" Dominican Republic 1 63 
New Zealand 2 ” > 420 is 1.4588 Netherland West Indies 2 190 
Belgian Cons 420 1.588 { Argentina ) $333 f 3 ‘3 2,72 
British Bast Af SI > HO4 5 Brazil ‘ 7 10,439 1 20,136 237 20,328 
Union of 8. Afr s 14.100 ! j 2 as 1744 ISI Chile ‘ 10) 2,988 
Other I ' 2 A 75 ‘ ys Colombia 2 2.487 107 11,636 
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Ecuador 

Surinam 

Peru 

Uruguay 

Venezuela 

British India 

British Malaya 

China 

Netherland India 
Hong Kong 

Palestine 

Philippine Islands 
Siam 

Turkey 

Australia ; 

New Zealand 

Belgian Congo 
British East Africa 
Union of South Africa 
Other British West Afri ~ 
Egypt ® 

Other French Africa 
Morocco 

Other Portuguese Africa 


Total. 


Shipments to 
Hawaii 
Pucrto Rico 


Countries 
Austria 
Azores and Madeira Islands 
Belgium 
Bulgaria 
Czechoslovakia 
Finland 
France 
Hungary . 
Italy 
Latvia 
Netherlands 
Norway oe 
Poland and Danzig 
Portugal 
Rumania 
Sweden 
Switzerland 
United Kingdom 
Canada ; 
British Honduras 
Costa Rica 
Honduras 
Mexico 
Newfoundland and Labrador 
Jamaica 
Trinidad and Tobago 
Cuba 
Dominican Republic 
French West Indies 
Haiti, Republic of 
Argentina 
Bolivia 
Brazil. . 
Chile . 
Colombia 
Ecuador 
Peru 
Uruguay 
Venezuela 
British India 
British Malaya 
Ceylon see 
China 
Netherland India 
Japan 
Kwantung 
Philippine Islands 
Siam 
Other Asia 
Australia 
New Zealand 
Union of South 
Algeria 


Africa 


Total 


Shipments to: 
Hawaii 
Puerto Rico 
Virgin Islands 


Countries 


Austria 

Belgium 

Bulgaria 
Czechoslovakia 
Denmark 

Finland 

France 

Germany 

Greece 

Hungary 

Italy 

Latvia 

Netherlands 
Norway 

Poland and Danzig 
Portugal 
Rumania 

U. 8. 8. R 
Sweden 
Switzerland 
United Kingdom 

Yugoslavia 

Canada . 

British Honduras 

Nicaragua 

Panama. 

Mexico 

Newfoundland and Labrador 
Bermuda 


(Russia) 


3 8,735 
2 2,445 
3  ©62,829 
4 3,837 


4 4,380 


93 $97,066 


2$ 


2? 906 


Exports 


2 444 
2 7,649 
3 


6,416 


14,863 


7759 


Card-punching 


7757 
Calculating 
machines 





No Value 
6 $ 1,457 
2 181 
0 7,532 

22 
9 
95 
209 
29 11,985 
44 5,397 
22 1,960 
4 991 
40 6,817 
33 6,443 
263 63,891 
121 26,011 
1 275 
36 8,435 
9 2,801 
3 486 
16 2,745 
1 48 
69 9,134 
5 695 
3 689 
15 2,812 
17 578 
1 213 
i4 2,571 
Ss 1,525 
10 1,863 
7 .201 
3 725 
22 3,076 
26 4,118 
11 2,055 
15 2,465 
3 595 
4 900 
43 12,945 
10 1,650 
6 1,538 


1,307 $254,624 


25 $ 6.084 
3 297 


l 165 


Exports 
7761 
Parts for 
accounting 
& calcu- 
lating 
machines 


Value 





~ 
"Qotots 


sorting, and 
tabulating 
machines 


No Value 
1 $ 2.816 
9 8,265 
3 2,843 

29 26.659 
19 55,473 
6 2.956 
1 3,400 
3 169 
11 1,225 
22 14,397 
5 13,598 
6 6,939 
1 6,178 
2 2,039 
) 2,742 
4 17,144 
; 3,259 
9 10.517 


142 $180,919 


7764 
Cash registers 
new 

No Value 
2 $ 1,665 
2,140 
8 5,670 
; 435 
19 »,704 
23 4,992 
l 411 
231 
130 8,022 
2 1,770 
2 327 
3 713 
l 476 
Ss 1,414 
37 13,830 
13 4,146 
28 12,290 
1 411 
28 1,526 
32 8,289 
7 819 
3 27 

> 


1 281 
2 181 
58 4,217 
4 1,116 
35 4,896 
14 1,308 
6 235 
14 1,140 
79 » , O76 
2 180 
9 3,577 
3 135 
2 345 
120 10.378 
42 7,882 
il 741 
14 741 
9 722 
1 235 
19 1,084 
2 78 
3 323 
1 55 


3,770 $306,838 


19 $ 


26 


1,786 
2,302 


7760 
Other adding 
and calculating 
machines, 
including used 
and rebuilt 


No Value 
IS $ 2,154 
10 720 
23 2,683 
11 404 

110 =19,060 
74 
25 2,022 
3 640 
6 433 
5 244 
54 1,224 
10 2,475 
18 1,402 
1 40 
2 127 
8 730 
6 Is 
14 1,193 
l 32 
2 54 
12 5 
36 2,615 
3 674 
1 393 
4 292 
2 54 
1 561 
2 1,089 
3 178 
6 29 
7 313 
22 648 
429 $42,626 
4 $ 107 
2 1,020 
7766 
Cash registers, 


used and rebuilt 


No 


Value 





101 
7 3,657 
S 1,231 
l 436 
22 4.665 
l 140 
44 759 
2 191 
77 1,180 
l 60 
7 793 
8 509 
1 34 


Trinidad and Tobago 


Other British West Indies 


Cuba 
Netherland West Indies 


Argentina 
Brazil 
Chile 
Colombia 
Paraguay 
Peru.... 
Uruguay 
Venezuela 
British India 
British Malaya 
Ceylon.... 
Netherland India 
apan..... 
Palestine . 
Philippine Islands 
Siam eee 
Australia 
British Oceania 
French Oceania 
New Zealand 
Union of 8. Africa 
Egypt , 
Tunisia . 
Mozambique 


Total 


Shipments to: 
Hawaii , 
Puerto Rico 
Virginia Islands 


United States 


Countries 


Belgium 

Denmark 

Estonia 

Finland 

France 

Greece 

Italy 

Netherlands 

Norway 

Portugal 

Sweden 

United Kingdom 

Yugoslavia 

Canada 

British Honduras 

Costa Rica 

Guatemala 

Honduras 

Nicaragua 

Panama 

Salvador 

Mexico 

Newfoundland and 
Labrador 

Bermuda 

Jamaica 

Trinidad and Tobago 

Other British West 
Indies : 

Cuba . 

Dominican Republic 

Netherland West 
Indies 

Haiti, Republic of 

Argentina 

Brazil 

Chile..... 

Colombia 

Ecuador 

Peru . 

Uruguay 

Venezuela 

Saudi Arabia 

British India 

British Malaya 

China 

Netherland India 

French Indo-China 

Hong Kong 

Japan 

Kwantung 

Palestine 

Philippine Islands 

Siam 

Turkey 

Australia 

New Zealand 

British East Africa 

Union of 8. Africa 

Other British South 
Africa 

Morocco 

Mozambique 

Other Portuguese 
Africa...... 


Total 


Shipments to: 
lawali 
Puerto Rico 
Virgin Islands. 


Countries 


Austria 
Belgium 
Czechoslovakia 
Denmark 


$191,492 


$ 33 
66 





es ee 5 664 
ose os 1 26 
16 3,325 2 1,563 
1 671 7 417 
55 3=613,040 20 3.411 
82 9,021 97 9,517 
2 702 
28 4,318 19 2,182 
3 1,682 ; 
3 327 
7 2,012 
13 3,608 
3 1,113 
: aan 13 209 
10 546 
s 723 21 1,653 
50 3,274 
1 2 
8 1,3 
151 25,67 
72 8,260 
4 1,521 2 1,354 
. 2 386 
19 1,359 
914 $163,833 539 $72,227 
10 $ 1,510 a 
6 1,605 3 
4 430 


Exports of Metal Office Furniture, March, 1937 


6129 
Sheet-metal 
lockers and 


No 


- 


_- 


116 


o-—-4 


— 


2,695 


39 
163 


storage cabinets 


Value 


125 


40 


39 


356 


800 


.400 
704 


"104 


wn 


150 
897 


184 


999 


moo 


C130 
Sheet- 
metal 
shelv- 
ing & 
wall 
bins 


Value 


50 


3.605 


60 
30 


20 


6133 

Safes 
No Value 
1 179 


6131 
Sheet-metal 
filing cases, 
not insulated 


No 


tN 
eon 


Ee 


thet 


Sawn 


19% 


3,767 


192 


187 


6134 
Bank 
and 
safety 
deposit 
vaults 
and 
vault 
equip- 
ment 


Value 


6132 
Sheet-metal 
cabinets, insulated 


Value No Value 
4,324 2 96 
146 
267 
1,176 
720 6 282 
151 
346 
763 1 53 
1,105 38 1,721 
1,454 2 91 
10,105 3 214 
1,896 
3 162 
11,750 65 2,558 
25 
350 
49 
130 
225 
843 
154 
2,487 315 =18,556 
192 
125 2 84 
328 
2 132 
85 
3,699 20 913 
214 
344 
40 ; 
7,617 ae 
17 41 1,970 
3.588 24 1,044 
of . 
331 74 4,197 
302 1 64 
2,018 53 1,612 
92 
576 20 935 
688 16 670 
, 20 915 
2,013 4 186 
75 Sees 
21 
4,208 se 
1 58 
598 
8,998 25 1,699 
57 
925 
46 
3,508 15 234 
il 
25 
730 
4 324 
$79,649 757 $38,770 
$4,097 11 $296 
2,776 2 164 
i2 jes " 
Other metal 
6135 furniture 
Other 6138 
office 6137 Chief 
furni- Chief value 
ture value of 
and of uphol- 
fixtures metal stery 
Value Value Value 
53 
280 
136 
428 
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Finland 366 
France 4 314 743 270 
Italy. 48 10 
Latvia 71 
Netherlands ace 1 158 238 50 
Norway 10 410 1,763 216 
Sweden 3 183 1,77 15 40 
Switzerland 46 
United Kingdom 126 7,583 7,690 179 
Canada 72 4,752 483 7.547 19,743 1,186 
British Honduras 
Costa Rica 7 247 104 15 
Honduras 
Nicaragua 1 50 2 
Panama 4 325 70 2,371 547 268 
Salvador SS 1,021 
Mexico 25 1,361 1,356 3,830 2,161 
Newfoundland and Labrador 2 79 11 233 
Bermuda 25 391 12 
Barbados 5 
Jamaica 1 46 $52 480 
Trinidad and Tobago $8 23 
Other British West Indies 30 330 
Cuba ee 1 10 396 1,359 26 
Dominican Republic 912 103 
Netherland West Indies 3 129 102 105 
French West Indies . 
Haiti, Republic of 5 68 
Argentina 40 
Boulvia 249 141 
Guatemala 206 175 
Brazil 2,945 1,159 601 
Chile 
Colombia 8 688 564 682 
Ecuador 1 50 
British Guiana 
Peru 7 245 137 106 
Uruguay 55 
Venesuela 43 2,194 613 3,184 170 
British India 208 532 
British Malaya 1 71 21 31 
China 54,903 15 
Netheriand India 201 51 
French Indo-China 169 
Hong Kong 6 248 51 
Japan 32 2,736 4,990 112 
Palestine 402 440 
Philippine Islands 183 10,030 220 3,660 1,321 
Syria 372 
Turkey 134 1 
Other Asia 2.318 
Australia 637 800 
French Oceania 22 
New Zealand 926 
Belgian Congo 
British East Africa 
Union of South Africa 1,450 328 
Other British South Africa 29 
Nigeria 
Egypt 181 129 
Other French Africa 
Liberia 
Mozambique 11 
Other Portuguese Africa 46 
Total 542 $32,108 $64,967 $42,949 $36,142 $1,804 
Shipments to 
Hawall il $sis $428 $8,362 $12,927 $1,536 
Puerto Rico 7 700 3,525 3,915 652 
Virgin Islands . ° ° 
United States Imports of Office Equipment 
Typewriters 
January, 1937 
Country Quantity Value 
Germany 36 $ 1,059 
Switzerland 750 10,857 
Canada 1 5 
Total 787 $11,921 
February, 1937 
Crechoslovakia 1 s 5 
Germany 408 10,135 
Canada 1 32 
Total 410 $10,172 
Calculating Machines, Hand Operated 
January, 1937 
None reported 
February, 1937 
Switzerland 1 $75 
Calculating Machines, Motor Driven 
January, 1937 
Germany 10 $2,579 
February, 1937 
Germany 20 $4,410 
Switzerland 1 413 
Total 21 $4,823 
— 


Import Permits to Rumania 
Commerce Reports states that Rumania has made imports of certain 
products subject to official permit. Included in this classification are pen 
points —- 


Italian Publication Popularizes Office Equipment 

L’Organizzione Scientifica del Lavero (Rome) devoted several pages to 
office equipment, showing standard items and specialized utilities, such as 
a visible index of the turret type. Emphasis was laid on the necessity 
of good illumination for the office, and its bearing on the welfare of the 
office workers Qe 


Bolivia Removes Import Ban 

Commerce Reports states that Bolivia has removed import prohibitions 
on an extensive list of products. Metal furniture of all kinds is included 
in the list of manufactures which may now be imported into Bolivia, 
under an executive order dated February 27, 1937. 





Business Show at Oslo 
According to Burghagen'’s Zeitschrift fur Biirobedarf (Hamburg) a 
business show will be held at Oslo, Norway, from the end of August to 
the beginning of September, 1937. 


oo 
Swiss National Exposition in 1939 
Commerce Reports states that a national exposition is being organ- 
ized, to be held in 1939. It will be opened about April 29, 1939, and 
continue six months 
Information can be obtained by those interested through addressing 
the Organizations Committee der Schweitzerischen Landesaustellung, Wal- 


schesturm, Zurich, Switzerland. 





OFFICE APPLIANCES 





BUSINESS OPPORTUNITIES 
Important to Manufacturers 
The following detailed inquiries, received direct from readers of OFFICE 


APPLIANCES, are tangible business opportunities. 
Where inquirers submit references mention is made in the item. 





Wants Abroad 


Irish House Offers Distribution.—The Irish Packing & Sealing Com- 
pany, 7 and 8 Bachelor's Walk, Dublin, Irish Free State, wishes to re- 
ceive catalogues and best cash export prices f.o.b. New York, N. Y., on 


stationery items. American specialties in the stationery field should 
interest many of the customers of this house. 
Puerto Rico House Seeks Agencies and Catalogues.Blanco & Com- 


pany, P. O. Box 933, San Juan, Puerto Rico, informs us that it is ex- 
panding its lines. The company has been selling fountain pens the past 
nine years. It now has a full line of office machines, office furniture 
and office machines. The company wishes to establish connections with 
manufacturers of office specialties. Special interest is manifested in 
mechanical devices, but any office speciality with merit will be considered. 
Early dispatch of catalogues and buying information will be appreciated. 


Wanted Here at Home 


Peoria House Requests Catalogues.—.Jacquin & Company, a prominent 
commercial stationery house, 321 Main street, Peoria, Ill., wishes to re- 
ceive catalogues from manufacturers of office utilities and accessories. 
The company is bringing its catalogue file up to date, and will appreciate 
the co-operation of manufactures. It is recommended that manufacturers 
of stationery and office furniture and small mechanical devices for office 
use be represented in the catalogues sent. 


Office Equipment Business to Open at Worcester...Roland E. Dufault, 
Box 143, is planning to open an office appliance and equipment store in 
a town in Worcester county. He plans a comprehensive service, and 
shall appreciate manufacturers of the field sending him catalogues at 
Box 143, Worcester, Mass. He asks for price lists, both wholesale and 
retail. While the location of the new business has not been determined 
as yet, letters and catalogues addressed to Post Office Box 143, Worcester, 
will have careful attention. 


Salesman Asks for Lines._F. Honeyager, an experienced salesman who 
has been operating in another industry as a sales representative twenty 
years, has entered the commercial stationery industry, and is looking for 
several lines to work in conjunction. He has a desk pad line. He can 
be reached at 1439 North Halsted street, Chicago, Ill. His previous sales 
endeavors have been in Iowa, Wisconsin, Minnesota, Michigan, Ohio, 
Indiana, Illinois and Missouri. 
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Census of Manufactures: 1935 
Safes and Vaults 
The following table gives statistics for establishments engaged primarily 
in the manufacture of safes and vaults, safe-deposit boxes and chests, 
vault doors and linings, safe and vault locks, etc., for 1935 in comparison 
with 1933 and 1929. All figures for 1935 are preliminary and subject to 
revision. 


Summary for the Industry: 1935, 1933, and 1929 
Because they account for a negligible portion of the national output, plants 
with annual production valued under $5,000 have 
been excluded since 1919 


Per cent of 
increase or 


1935 1933 1929 decrease ( —) 
1933- 1929- 
1935 1935 
Number of estab- 
lishments . 14 21 27 
Wage earners (aver- 
age for the year)' 809 933 3,033 —13.3 —73.: 
Wages*.. $800,314 $643,411 $4,438,698 24.4 —82.0 
Cost of materials, 
containers, fuel, 
and purchased 
energy? $1,203,636 $937,557 $6,392,461 28.4 -—81.2 
Value of products*. .$3,313,065 $2,917,905 $19,362,192 13.5 —82.9 
Value added by man- 
ufacture? $2,109,429 $1,980,348 $12,969,731 6.5 —83.7 


'Not including salaried officers and employees. Data for such officers and em- 
ployees will be included in a later report. The item for wage earners is an average of 
the numbers reported for the several months of the year In calculating it, equal 
weight must be given to full-time and part-time wage earners (not reported sepa- 
rately to the Bureau of the Census), and for this reason it exceeds the number that 
would have been required to perform the work done in the industry if all wage 
earners had been continuously employed throughout the year. The quotient ob- 
tained by dividing the amount of wages by the average number of wage earners 
can not, therefore, be accepted as representing the average wage received by full- 
time wage earners. In making comparisons between the figures for 1935 and those 
for earlier years, the possibility that the proportion of part-time employment varied 
from year to year should be taken into account 

*Profits or losses cannot be calculated from the census figures because no data are 
collected for certain expense items, such as interest, rent, depreciation, taxes, insur- 
ance, and advertising 

*Value of products less cost of materials, fuel, and purchased electric energy 


——_—___e—=—ai 9 
Kapok Exports of Dutch Indies 

The exports of kanpok from the Netherland Indies is increasing, accord- 

ing to Commerce Reports. In addition to its use as a filling for cushions, 

life preserves, etc., kapok has a widening field as an insulating fiber for 

mechanical refrigeration. 
NS Eee 

Germany Profits from Motor Strike 

Transatlantic Trade, the publication of the American Chamber of 

Commerce in Berlin, reports that the tieup of a large portion of the 

American automobile industry through strikes has boomed business in 

the German automobile plants. Since 1932 the German exports of auto- 

mobiles have increased by 260 per cent. Exports in 1936 were greater by 
sixty-four per cent than in 1935. 
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PATENTS 


Copies of patents shown here can be obtained 
from the Commissioner of Patents, Washington, 
D. C., for ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 





Machine. William A. 


2,077,379. Typewriting 
assignor te Underwood 


Dobson, Wethersfield, Conn., 
Elliott Fisher Company, New York, N. Y., a cor- 
poration of Delaware. Application oS 24, 1935, 


Serial No. 17,904. Granted April 20, 

2,077,677. Summary Beard. George H. Dawson, 
Chicago; Paul O. Unger, Glen Ellyn, and Fred D. 
Wedge, Lombard, Ili., assignors to ilson-Jones 


Company, Chicago, Itll.. a corporation of Massachu- 
setts. Application March 14, 1935, Serial Noe. 
10.976. Granted April 20, 1937. 

2,077,780. Envelope Flap Moistening Device. 
Frederick W. Storck, Arlington, Mass., assignor to 
Standard Mailing Machines Company, Everett, Mass.. 
a corporation of Massachusetts. Application August 
28, 1936, Serial No. 98,316. Granted April 20, 1937. 

2.077.862. Combined Typewriting A a 
Machine. Otto Thieme, Hartford, Con assign 
by mesne assignments, to Underwood Eliott Fisher 
Company, New York, N. Y., a corporation of Dela- 
ware. Application August 29, {929, Serial No. 
389,152. Granted April 20, 1937. 

2,077,964. Addressing and Printing Machine. Clyde 
Smith, Hopkinsville. Ky., assignor to Addressegraph- 
Multigraph Corporation, Cleveland, Ohio, a corporation 
of Delaware. Application April 7, 1933, Serial No. 
664.952. Granted April 20, 1937. 

2.078,075. Typewriting Machine. Frederick A. 
Hart, Stamford, Conn., assignor te Remington Type- 
writer Company. Ilion, N. Y., a corporation of New 


York. Application November 19, 1931, Serial WNo. 
576,066. Granted April 20, 1937. 

2.078.083. Fountain Pen Barrel. Gabriel Larsen, 
Springfield, WN. J., assignor te L. E. Waterman 


N. Y., 


a corporation of New 
1935, Serial No. 


Company, New York, 


York. Application April 5, 14,778. 
Granted April 20. 1937. 

2,078,090. Pattern Sorting Device. August H. 
Maschmeyer, Astoria, N. Y., assignor to Remington 
Rand, inc., Buffalo, N. Y., a corporation of Dela- 


ware. Application January 24, 1935, Serial Noe. 


3.218. Granted April 20, 1937. 

2.078, 263. Automatic Manifolding Collater and 
Carbon Assembly. Albert W. Metzner, Dayton, 
Ohio, assigner to The Standard Register Company, 
Dayton, Ohio, a corporation of Ohio. Application 
November 2, {93!, Serial No. 572,624. Granted 
April 27, 1937. 

2,078 268. Typewriter Action. Andrew F. Mul- 


hare, Glenbrook. Conn., refiled for abandoned appli- 
cation Serial No. 581.149. August t!, 1922. This 
application July 7, 1934, Serial No. 734,098. Granted 


April 27. |! 
2,078,274 Combined Typewriting and Computing 
Machine. Henry L. Pitman, Westfield, N. J.. as- 


signer, by mesne assignments, to Underwood Elliott 
Fisher Company, New York, N. Y., a corporation of 
Delaware. Application March 25, 1932, Serial No. 
601.173. Granted April 27, 1937. 

2.078.433. Lead Feeding Pencil. Arthur Winter, 
Weehawken, N. J. Application December 18, 1935, 
Serial No. 54,978. Granted April 27, 1937. 

2.078.450. Perpetual Calendar. Johan Karel Zep- 
penfeldt Lampe, Oranjestad, Aruba, Dutch West 
Indies. Application January 16, 1936, Serial No. 
59.381. Granted April 27, 1937. 

2.078.470. Machines for Making Records on Sta- 
tistical Cards. Arthur Thomas, Wallington, England. 
assignor to Powers Accounting Machines Limited. 
London. England. Application March 4, 1935. Serial 
No. 9.263. In Great Britain March 3, 1934. Granted 


April 27, 1937. 
2,078,533. Pencil or Pen Holder. Ulysses 6G. 
Application November 14, 


Hale, Brownsville, Tex. 
1935. Serial No. 49.819. Granted April 27, 1937. 


2.078,976. Fountain Pen. Solomon M. Sager. 
Glencoe. tll. Application January 18, 1936, Serial 
No. 59,673. Granted May 4, 1937. 

2,078,988. Bookbinder. Frank Amato, New York, 
N. Y., assigner to Kamket Corporation, New York, 
N. Y.. a corporation of New York. Application 
December 21, 1935, Serial No. 55,556. Granted May 


2.079.013. Typewriting Machine. Henry J. Hart, 
West Hartford, Conn., assignor to Royal Typewriter 


Company. inc., New York, N. +» @ corporation of 
New York. Application October 2/1, 1935, Serial No. 
46.015. Granted May 4, 1937. 


2,079,080. Self-inking Stamp. Louis Melind, 
Chicago, ttl. Application April 19, 1935, Serial No. 
17,193. Granted May 4, 1937. 


John R. Kaiser, Bloom- 
1936, Serial Noe. 


2.079.257. Pad Holder. 
field, N. J. Application May 5, 
Granted May 4, 

2.079.337. Typewriter. William C. Roe and Fred 

J. Heavens, Elyria, Ohio, assignors, by mesne 
assignments, to Printel Communication Systems, Inc., 
New York, N. Y., a corporation of New York. Orig- 
inal application September t!, (926, Serial No. 
134.882. Divided and this application October 22, 
1930. Serial No. 490,466. Renewed May 5, 1934. 
Granted May 4, 1937. 

2.079, 605. Typewriting Machine. William A. 
Dobson, Wethersfield, Conn., assignor to = 
Elliott Fisher Company, New York. WN. Y., cor- 
poration of Delaware. Application October 36," 1935, 
Serial No. 46,841. Granted May It!, 1937. 

2,079,740. Fastening Device for Folders. David 
E. Hunter and Russell G. Bourdon, Muskegon, Mich., 
assignors to The Shaw-Walker C M 
Mich.. a corporation of Michigan. Application Mareh 
22, 1935, Serial No. 12,402. Granted May ti, 1937. 








2.079.761. Loose Leaf Binder. George H. Daw- 
son, Chicago, Ill., assignor te Wilson-Jones Com- 
pany. Chicago, Ill., a corporation of Massachusetts. 
Application May 17, 1935, Serial No. 21,923. 
Granted May |t!, 1937. 

2,079,817. Loose Leaf Book. John Schade and 
Frank S. Schade, Holyoke, Mass., assignors to Na- 


tional Blank Book Company, Holyoke, Mass., a cor- 
poration of Massachusetts. Application November 2, 
1931, Serial Ne. 572,558. Granted May 11, 1937. 
2.079, 865. Loose Leaf Binder. Frank Madle, 
Berwyn, Ill., assignor to Cruver Manufacturing Com- 
pany, Chicago, Hll., a corporation of Illinois. Appli- 
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2.080372 104154 104243 104.263 
gotten February 3, 1936, Serial No. 62,010. Granted 7 ~~ in Germany, May (4, 1934. Granted May 

ay . 

2,080,130. Stapling and Tacking Machine. Augie 104,154. Design for a Posture Chair. Niels Yde 
L. Hausen, Chicago, I1l., assigner te A. L. Hansen Andersen, Kenmore, N. Y., assignor to a 
Mfg. Co., Chicago, Il., a corporation of Illinois. Rand, Ine., Buffalo, N. Y. Application January 28, 
Application February 15, 1936, Serial No. 63,996. 1937, Serial No. 67,323. Gran April 20, 1937. 


Granted May ti. 1937. 

2,080,140. Method of Preparing Pen Points. Kurt 
K. Ledig, Newark, WN. J., a ay to American 
Platinum Works, Newark, WN. J., a corporation of 
New Jersey. Application December 21, 1935, Serial 
No. 55.541. Granted May I!, 1937. 

2,080,372. Tip for Propelling Pencils. Konrad 
Kressel, Dusseldorf, Germany, assignor by mesne as- 
signments, to Mont Blane-Simplo, G.m.b. H., Ham- 
burg, Germany. Application May 9, 1935, Serial Ne. 


DESIGN PATENTS 
104,243. Design a, a Combination Desk om 
Ray M. Chenowe mmett M. Irwin and Walter P 
Huntley, Los , Calif. Application he 
5, ee, Serial No. 67,466. Granted April 27, 1937. 
04,263. Design for a Fountain Pen. Geor —— c. 
Holt, Fort Madison, ltowa, ecclguer to W. A. Sheaf- 
fer Pen Company, Fort Madison, lowa, a corporation 
of Delaware. Application F 1937, Serial 
No. 67,730. Granted April 27, 








Harmon P. Elliott, President, Elliott 

Addressing Machine Company, Who 

Recently Established a Quarter Million 

Dollar Trust Fund for Employes of His 
Company 


(See Page 39) 
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OFFICE EQUIPMENT 


Government Purchasing Under The 
W alsh-Healy Act 


T uere'’s a new string to 
sales to the Federal Govern- 
ment. So fresh is this extra, 
added catch in Uncle Sam’s 
contracts of purchase that 
many sellers may not as yet 
have discovered it. Known or 
unknown to the commodity 
marketer, the Walsh-Healy 
Act is due to have far-reach- 
ing effect upon Governmental 
outfitting. More than that, this 
new rider in merchandising 
practice is likely to ultimately 
affect the office outfitting 
trade by supplying a model 
for a new-fangled species of 
State legislation. 

Perhaps the average office 
equipment executive noted, 
when the new law appeared, 
that it is applicable only to 
purchases of supplies in 
amounts in excess of $10,000. 
Therefore he dismissed the 
new regulation with a phil- 
osophic “Never touched me”. 
But ultimate influences may 
be far-reaching in a proposi- 
tion of this kind. Let us take 
an imaginary case of the 
round-about way in which the 


By Waldon Fawcett 


new order may affect prices at 
the level of the small retail 
dealer. 

Suppose that a factory 
manufacturing business ma- 
chines or office furniture has 
eighty per cent of its plant 
engaged in commercial pro- 
duction. The remaining 
twenty per cent of plant ca- 
pacity is idle. Presumably the 
manufacturer would be glad 
to devote that idle one-fifth to 
government contracts if there 
was no further commercial 
business in sight. But he is 
liable to balk at the provisions 
of the Walsh-Healy Act. Con- 
fronted by this new-found sit- 
uation a manufacturer has to 
choose between the horns of a 
dilemma. Either he must 
make his eighty per-cent-of- 
capacity production take up 
the slack of the twenty per 
cent idle facilities. Or he 
must take the Government 
business, tagged by the new 


code, and make his commer- 
cial business carry whatever 
extra operative load the Gov- 
ernment contract imposes by 
reason of the Walsh-Healy 
Act. Plainly, Uncle Sam may 
be painted, by prejudiced crit- 
ics, as a passer-along of higher 
costs. 

Just what is this Walsh- 
Healy Act which is evidently 
going to increase the cost 
of doing business—nobody 
knows how much? By and 
large, it is one of the sundry 
concessions to labor which 
have been numerously be- 
stowed at Washington of late 
and which may be expected in 
further profusion at the ap- 
proach of the 1938 Congres- 
sional elections. In a nutshell, 
the hobbling Act provides that 
no person engaged in the 
manufacture of or furnishing 
of materials, supplies, articles 
or equipment used in the ful- 
fillment of a Government con- 
tract shall be permitted to 
work in excess of eight hours 
in any one day or in excess of 
forty hours a week. No male 
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person under sixteen years of 
age and no female person un- 
der eighteen years of age shall 
be permitted to work. 


Putting Teeth in the Bill 

That not even its sponsors 
are wholly satisfied with the 
new wart on contracts is at- 
tested by the fact that they 
have lately come to the fore 
with proposed amendments 
that should make every last 
business man sit up and take 
notice, if he has not done so 
before. The new teeth are pro- 
vided in a Bill (Known as 
S.2165) which Senator Walsh 
has lately introduced in the 
upper house of Congress and 
a duplicate of which has been 
tendered in the House of Rep- 
resentatives by Representative 
Healy. This tightening ges- 
ture is made even as the head 
of the Federal Procurement 
Division and its Supply 
Branch is admitting, confi- 
dentially to Congressmen that 
the original law has not been 
in operation long enough to 
permit an estimate of how 
much additional cost will be 
loaded on goods by the new 
statute. 

The hitch-hiking Bill is de- 
signed to “reinforce and clar- 
ify” the basic labor principles 
approved by Congress in the 
Walsh-Healy Public Contracts 
Act of 1936. But it adds a few 
fresh twists on its own. For 
example, the principal change 
contemplated in the revision 
is the extension of the scope 
of the Act to all contracts in 
excess of $2,500 instead of the 
present limit of $10,000 which 
restricted the arrangement 
largely to what is known as 
big business. Contracts for 
services as well as contracts 
for supplies are also brought 
in under the stretch-out. Bid- 
ders who persistently remain 
in violation of the National 
Labor Relations Act would be 
placed on an “ineligible list”’. 
And, finally, by way of tighter 
grip upon distribution, the 


lean-to for the original Act 
lays the requirement that bids 
by dealers shall be accompa- 
nied in each instance by a cer- 
tificate that the goods were 
manufactured in accordance 
with the labor conditions set 
forth in the basic Act. 


No Contract Work in Homes 


In the rebuilding of the leg- 
islation as plotted, the wage, 
hour, child-labor and convict- 
labor conditions remain prac- 
tically as they stand in the 
first draft, with which the 
forces of business are just be- 
ginning to get acquainted. 
But certain administrative 
difficulties have beset this 
original statute in its young 
life. And so the annex will at- 
tempt to correct these diffi- 
culties by clarifying language. 
A fresh string is that which 
specifically forbids contract- 
ors to permit contract work to 
be performed in the homes of 
workers. 

A closer net is thrown over 
dealers, by a pending Amend- 
ment, because, certain dealers 
have dodged the hobbles of 
the first edition of the Walsh- 
Healy Act. Under the original 
program, dealers contracting 
directly with the Government 
do not have to make any stip- 
ulations with regard to the 
conditions under which the 
goods were manufactured. 
But every manufacturer-seller 
must make the required true 
confession. 

With this double standard 
of morals in force some deal- 
ers who hold contracts direct 
with Uncle Sam have bought 
goods from factories not con- 
forming to the Walsh-Healy 
mandate. These goods have 
gone into stock and have been 
supplied to the Government 
coincident with deliveries to 
commercial customers. Manu- 
facturers who toe the mark 
have complained, with the re- 
sult that the revised require- 
ments would call upon a 
dealer to accompany each de- 
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livery of goods with a cer- 
tificate by the manufacturer 
testifying to all due compli- 
ance with the law. It is worth 
noting, though, that not even 
the stiffening Amendment 
would make any attempt to 
reach intermediate manufac- 
turers who furnish raw mate- 
rials or parts to a manufac- 
turer who has a Government 
contract. The scheme is to 
divide responsibility between 
the manufacturer who is ac- 
tually fabricating the supplies 
for the Government and the 
dealer (if any) who has the 
role of a middleman. 

Not the least interesting 
feature of the Walsh-Healy 
Act is the joker which allows 
exemptions for certain classes 
of purchases. To begin with 
the Act does not apply to pur- 
chases of such materials, sup- 
plies, articles or equipment as 
may usually be bought in the 
open market. This takes care 
of the situation for Federal 
contracting officers who are 
authorized by statute or 
otherwise to purchase in the 
open market without advertis- 
ing for proposals. Similarly a 
loophole is provided for emerg- 
ency purchases when public 
exigencies require immediate 
delivery and there is no time 
to advertise for proposals. 


Special Allowance for Office 
Specialties 

More to the point for office 
outfitters, is the allowance 
made in this new regimented 
system for purchases of ex- 
clusive or rigidly controlled 
specialties. Under certain cir- 
cumstances, the new law does 
not tie the hands of a Govern- 
mental buyer when making 
purchases from a sole manu- 
facturer or dealer—purchases 
of items of which no suitable, 
similar articles are obtainable. 
Restrictions may be ignored, 
too, when an article is pat- 
ented and for sale only by the 
patentee or his agent at a 
fixed or uniform price. And 
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the dictatorial commands may 
be waved aside when Uncle 
Sam has need of parts of ap- 
paratus already in use and 
which can only be furnished 
by one dealer. 


It is only fair to report that 
a portion of the opposition 
which flared up among manu- 
facturers when the Walsh- 
Healy Act was approved has 
died down. Certain firms that 
swore that they would never 
bid under the new deal have 
thought better of it and are 
making tenders. But some of 
them are openly passing the 
buck to Uncle Sam. As an 
illustration, a manufacturer, 
not long ago, put in a two- 
way bid. His price was $1,350 
if the Walsh-Healy Act had to 
be observed or $1,225 if he did 
not have to observe the ritual. 
Some of the firms that con- 
tinue to play ball after mak- 
ing dire threats have carried 
on because they have discov- 
ered ways to detour around 
the present law. They put in 
partial bids. That is to say 
they bid on only a part of the 
quantity called for—keeping 
their bid deliberately less than 
$10,000 in order to dodge the 
new Act. What these nimble 
bidders will do if the limit for 
unrestricted contracts is low- 
ered to $2,500 remains to be 
seen. On the other hand cer- 
tain sellers have called Uncle 
Sam. The Government has 
been unable to get any bids at 
all on certain items and has 
had to buy in the open market. 


Because a renewed shower 
of brickbats will be shied in 
the direction of the Walsh- 
Healy Act, if and when the 
amendments are added, it 
may be no more than impar- 
tiality to hear what the de- 
fence has to say. Sponsors of 
the Act (it was introduced in 
Congress by request for Presi- 
dent Roosevelt) declare that it 
has ended a paradoxical and 
unfair situation. The contra- 
diction attacked was that 


wherein the Government, on 
one hand, urged employers to 
maintain and uphold fair 
wage standards, it, on the 
other hand, gave vast orders 
for supplies to some of the 
firms that were least in sym- 
pathy with the Administra- 
tion’s pet labor and social pol- 
icies. While it has been as- 
serted, on occasion, that the 
Walsh-Healy law has nothing 
to do with NRA, no less an 
authority than Solicitor Gen- 
eral Stanley Reed has taken 
the position that the necessity 
for the law arose from the set- 
ting aside of the codes of fair 
competition that occurred 
after the Schechter decision. 


Even without regard to the 
further tinkering now in pros- 
pect, a number of prominent 
business men are opposed, as 
ever, to the new law which is 
accused of “placing purchas- 
ing in a straight jacket”. The 
antis are antagonistic on gen- 
eral principles. For example, 
the irreconcilables in the Na- 
tional Association of Manufac- 
turers are “agin the govern- 
ment” on this because they 
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are convinced that the out- 
come represents a very wide 
departure from long-estab- 
lished practice,—practice 
which prescribes that public 
contracts, generally speaking, 
are let to the lowest respon- 
sible bidder through competi- 
tive bidding. The grumble is 
that competitive bidding is be- 
ing so narrowed by taking out 
the flexibility which ordinarily 
goes with private control of 
operative conditions that 
there is little opportunity for 
real competitive bidding. 


Nor has Mr. A. P. Haake of 
the National Association of 
Furniture Manufacturers 
added to anybody’s peace of 
mind by his hint that the next 
suggestion may be that the 
Government should make all 
its own furniture. He fears 
that sequel when Uncle Sam 
finds himself limited to a con- 
stantly decreasing number of 
manufacturers who will dare 
take the risk of bidding on 
Government contracts and 
can raise their prices high 
enough to comply with all the 
rules. 





FOUNTAIN PENS FOR GRADUATES AS DISPLAYED BY THE SCHWABACHER-FREY 
COMPANY, LOS ANGELES, CALIF.—The photographic reproduction does not do justice to 


this display which attracted wide attention. The bottom row next to the window is 
devoted to fountain pen repairing. Mounted on cards are the different parts used in con- 
structing the various makes of pens with signs indicating that genuine parts are used in 
the repairing of any particular make. In the center of the display is an electric turn-table 
which slowly brings into view the various fountain pens exhibited. Small cut-out figures of 
graduates give sparkle to the display. On the edge of one of the revolving platforms are 
the words: ‘‘Make your selection from our large display of fountain pens, pencils, and 
fountain pen desk sets. We have just the point to suit your hand, name engraved free.’’ 
Surmounting the entire display is a double sign with a cut-out figure of a girl graduate 
on one side ard a boy graduate on the other. 
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The Wagner Act’s Real Meaning 
Chicago Daily News, June 3. 


“The Supreme Court, in sustaining the Wagner Act, also interpreted 
it. That interpretation is binding. No chicanery on the part of em- 
ployers, no oratory on the part of labor leaders, can change it. It is the 
law of the land, and will be, until the law is abrogated or amended. 

“For the good of employers, we quote the Supreme Court as follows: 

“*The right of employees to self-organization and to select representa- 
tives of their own choosing for collective bargaining .. . without restraint 
or coercion by their employer ...is a fundamental right. .. . Long ago we 
stated the reason for labor organizations. We said that they were organ- 
ized out of the necessities of the situation; that a single employee was 
helpless in dealing with an employer; that he was dependent ordinarily 
on his daily wage for the maintenance of himself and his family; that if 
the employer refused to pay the wages that he thought fair, he was 
nevertheless unable to leave the employ and resist arbitrary and unfair 
treatment; that union was essential to give laborers an opportunity to 
deal on an equality with their employers ....... Fully recognizing the 
legality of collective action on the part of employees in order to safeguard 
their proper interests, we said that congress was not required to ignore 
this right, but could safeguard it....... We said that such collective 
action would be a mockery if representation were made futile by inter- 
ference with freedom of choice.’ 

“And now for the good of employees, we add this quotation, from the 
same opinion, that sustaining the Wagner act in the Jones & Laughlin 
Steel Company case: : 

“*The act does not compel agreement between employers and em- 
ployees. It does not compel any agreement whatever. It does not prevent 
the employers ‘from refusing to make a collective contract and hiring 
individuals on whatever terms the employer may by unilateral action 
determine’. The act expressly provides in section 9 (a) that any individ- 
ual employee or group of employees shall have the right at any time to 
present grievances to their employer ...... The act does not interfere 
with the normal exercise of the right of the employer to select its em- 
ployees or to discharge them. The employer may not, under cover of 
that right, intimidate or coerce its employees with respect to their self- 
organization and representation, and, on the other hand, the board (the 
national labor relations board) is not entitled to make its authority a 
pretext for interference with the right of discharge when that right is 
exercised for other reasons than such intimidation and coercion.’ 

“And finally, for the benefit of both employers and employees, we quote: 

“*The act establishes standards to which the board must conform. 
There must be complaint, notice and hearing. The board must receive 
evidence and make findings. The findings as to the facts are to be con- 
clusive, but only if supported by evidence. The order of the board is 
subject to review by the designated court, and only when sustained by 
the court may the order be enforced. Upon that review all questions of 
the jurisdiction of the board and the regularity of its proceedings, all 
questions of constitutional right or statutory authority are open to ex- 
amination by the court. We construe the precedural provisions as 
affording adequate opportunity to secure judicial protection against 
arbitrary action in accordance with the well-settled rules applicable to 
administrative agencies set up by congress to aid in the enforcement of 
valid legislation.’ 

“We believe that a careful reading of these passages will do much to 
clear up the present confusion in the public mind, as well as in the 
minds of employers and employees, regarding the real meaning of the 
Wagner act.” 
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EDITORIAL 


Good Will 

@@ Many years ago a meeting of manufac- 
turers with dealers in a midwestern city was 
called to consider a situation developed by price 
cutting by men having practically no capital 
investment in stocks of goods who were bringing 
prices down to unprofitable levels and seriously 
disrupting the market. In somewhat acrimoni- 
ous discussion the offenders were referred to as 
“pikers”, the term chiseler not having come into 
vogue. 

With the results (good, happily) of the con- 
ference this article has nothing to do. The inci- 
dent was but a link in a chain to which similar 
links will be added till doomsday. Or so long as 
man continues to interpret all circumstances in 
terms of self. 

The meeting is referred to for the particular 
reason that at a point in the discussion Andrew 
Weis arose to ask that the term “pikers” be 
defined. “If”, said he, “by pikers you mean men 
with small capital trying to get started in busi- 
ness of their own, I must say there was a time 
when our company was some piker. And gentle- 
men”, he continued after a pause to look over 
the group with his ingratiating smile, “I think 
I can recall when some others present were in 
the same class with us. Instead of retaliation, 
with possible injury to both sides, would it not 
be better to confer with these men struggling 
for a foothold and suggest other methods by 
which they are more likely to succeed”? 

Elsewhere in this number is a news story of the 
death of Andrew Weis. In the foundation he 
laid for the business from which he withdrew 
more than a decade ago, but which still bears 
his name, he put, where it still flourishes, what 
he injected into the meeting referred to above. 
Good will. 

Good will. The power available with which 
many of man’s difficulties could be readily 
resolved. 

Good will. One of the two fairest and most 
fragrant flowers in life’s garden. For his many 
plantings of which Andrew Weis will be held 
in grateful recollection. 
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A Trust Fund for Employes 
@© Readers will be interested in the news, pre- 
sented on page 39 of this issue, of the establish- 
ment of a quarter-million dollar trust fund by 
Harmon P. Elliott, president of the Elliott Ad- 
dressing Machine Company, for the benefit of 
employes with a service record of ten years or 
more. Mr. Elliott’s generosity springs from a de- 
sire to have the employes of his company par- 
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ticipate directly in the profits of the corporation. 
The gift is from his personal fortune. 

Basically the endowment resembles the grants 
made by other industrialists, but it differs in its 
application. The fund is invested in Elliott Ad- 
dressing machine Company stock, held in trust. 
The employes share in the dividends, and in the 
event of sale of the company, the principal 
amount will be divided among the eligible em- 
ployes. Mr. Elliott and his co-workers are to be 
congratulated upon this fine gesture. 
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The National Labor Relations Act 


© In a sixteen page leaflet carrying the date 
April 13, 1937, George Link, Jr. of McKercher & 
Link, attorneys of New York City, presents an 
interpretative outline of the provisions of the 
National Labor Relations Act of 1935, usually 
referred to as the Wagner Act. Following this 
outline, he gives the salient features of the 
United States Supreme Court decisions which 
are considered as approvals of the Act from the 
standpoint of the Federal Constitution. He con- 
cludes with a group of elucidating and impres- 
sive comments which are in effect an analysis 
of the situation confronting industry as a result 
of the favorable court decision. 

The comments, quoted in full, follow: 

“The National Labor Relations Act is now the 
law of the land. It is a labor law one-sided in 
its application. It may in time do a great injury 
to labor. 

“It affects all employees except farm laborers, 
domestic servants, and where the relation of hus- 
band and wife or parent and child exists. 

“It has not prevented any strikes. 

“It preserves the right to strike. 

“It has been used by labor when labor had 
much to gain from its application, to wit, to 
compel corporations to retain in their employ 
labor representatives alleged to have caused dis- 
sension among company employees. It has not 
been used by labor unions for the purpose of 
determining the important question—Does the 
labor union represent a majority of the em- 
ployees—in any of the important sit down 
strikes. 

“Labor cannot be criticized for taking only the 
sweet and not the bitter. Many corporations 
have set labor the example. 

“Labor knows that we now have no effective 
means for punishing mass violators of our laws. 

“The law should be accepted gracefully by 
industry. Industry should match its labor pol- 
icies with the law. The best and quickest way 
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to end a bad law is to rigidly enforce it so that 
all are afflicted, not industry alone. 


National Labor Board Enforcement Agent 

“The law will be enforced by the National 
Labor Relations Board. Its decisions will sup- 
port employees if any evidence is presented 
which would warrant such support. Boards set 
up for the protection of employees usually find 
for employees and against employers. By way 
of illustration, if an employer discharges a labor 
union employee for what the employer deems 
justifiable cause other than the employee’s labor 
union connections, the employee can refuse to 
accept the discharge and go before the National 
Labor Relations Board claiming that he was dis- 
charged for his labor union affiliations or agi- 
tation. The employee will tell his story to the 
Board. The employer will tell its story to the 
Board. Assuming that the employee stands alone 
with his story and the employer has many wit- 
nesses supporting its story, I am of the opinion 
that the National Labor Relations Board will 
find for the employee and direct that the em- 
ployer reinstate the employee and pay him for 
his loss of wages. In practical operation it means 
that the employer must hesitate before discharg- 
ing any union employee for any cause. Maybe 
the National Labor Relations Board will imme- 
diately be swamped with cases making it neces- 
sary to establish branches in every municipality. 

“One way to avoid coming in contact with the 
National Labor Relations Board is to avoid labor 
problems in your organization. This may be ac- 
complished by treating your employees in every 
way better than unionized plants in your locality 
and equally important by keeping your em- 
ployees informed of their more favorable condi- 
tion without the surrender of any money and 
the right to think and act for themselves. If the 
thought occurs to you that a company labor 
organization would be helpful, be sure to bear in 
mind the following provision of the Act declared 
to be an unfair labor practice by an employer: 

“*To dominate or interfere with the formation 
or administration of any labor organization or 
contribute financial or other support to it: Pro- 
vided, That subject to rules and regulations 
made and published by the Board pursuant to 
section 156 of this title, an employer shall not be 
prohibited from permitting employees to confer 
with him during working hours without loss of 
time or pay.’ 


Majority Rule 
“No organization that represents less than a 
majority of your employees is entitled to act as 
a representative of your employees. If your em- 
ployees organize themselves into a collective bar- 
gaining unit of their own, your company would 
be impervious to labor union attack. 
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“State legislators are invariably great imi- 
tators. This gives them a splendid opportunity 
to practice their art. We can expect a series of 
state Wagner acts. In the end it means more 
and greater confusion for industry. 

“The Supreme Court’s all-embracing defini- 
tion of interstate commerce will give many state 
and municipal tax commissions a real serious 
problem. The Constitution states: 

“*The Congress shall have power * * * to 
regulate commerce * * * among the several 
states * * *.’ Under this clause of the Constitu- 
tion the Supreme Court of the United States has 
held that Congress has the power to regulate 
interstate commerce to the exclusion of the 
states, and that no state can interfere with com- 
merce through the imposition of a tax, by what- 
ever name it is called, which is in effect a tax 
for the privilege of transacting such interstate 
commerce. 

Influence Upon Taxes 

“If this definition is applied to tax problems, as 
it should be, the states and municipalities may 
lose a very important source of revenue. What 
the states lose the Federal Government will pick 
up. The employer will not benefit. 

“The Supreme Court’s definition of interstate 
commerce states in effect that industries organ- 
ized on a national basis, making their relation 
to interstate commerce the dominant factor in 
their activities, cannot maintain that their com- 
petitive relations constitute a forbidden field into 
which Congress may not enter when it is neces- 
sary to preserve interstate commerce from the 
paralyzing consequences of competitive wars. 
We may look forward to legislation affecting 
marketing and competitive problems. The Fed- 
eral legislative trend expressed in the Federal 
Trade Commission Act, the Clayton Act, the 
Robinson-Patman Act and the state imitations 
thereof indicates a growing desire on the part 
of Government to control marketing and com- 
petitive policies. It may take the form of price 
control, if prices go beyond what the Govern- 
ment deems fair and reasonable. The Govern- 
ment is the least competent to control marketing 
and competitive conditions and still protect indi- 
vidual initiative, the employee, the investor, and 
the consumer. The task will undoubtedly be 
delegated to a commission. In determining what 
is a fair and reasonable price the commission 
may take into consideration the entire capital 
structure, a fair return on actual capital which 
has been, in the opinion of the commission, un- 
undoubtedly start with the basic industries and 
wisely expended. Such a program would 
gradually spread to all industries. 


The Solution? 
“What can be done to avoid this disturbing 
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program? Industry must devise some plan 
which will educate the people, sometimes more 
convincingly and emotionally designated as ‘My 
Friends’, of the irreparable injury that such a 
program will inflict upon them. If business as 
it is now conducted is to survive, it should be 
said, and it must be said by the people of busi- 
ness, as Emerson once said of Lord Chatham 
‘Those who listened to him, felt that there was 
something finer in the man than anything which 
he said’. 

“This is really true of business but the man 
in the street doesn’t know it”. 


>_> 
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The NSA Chicago Repeat Convention 


@©¢ Plans are boiling to make the Thirty- 
Second Annual Convention of The National Sta- 
tioners Association, to be held September 27 to 30 
at Chicago, an even greater gathering than the 
one so effectively staged last year. All of the 
exhibit space has been taken and manufacturers 
anticipate a high degree of interest on the part 
of conventionites. The Chicago Committee has 
been appointed and is now in function. The 
activities of the association executives and com- 
mittees in getting things set for the convention 
points to the wisdom of similar preparation on 
the part of dealers throughout the country in 
organizing their fall programs to include at- 
tendance. The way is clear for another record 
breaking gathering. 





> 
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Wage Earners and Taxes 
© The following statements made to the em- 
ployees of a comparatively small corporation by 
one of its executives describes the situation of 
thousands of such companies and its wage 
earners. 
Taxes 

“Wage earners often say: ‘Fine, let them tax 
corporation surpluses. What do I care? That 
won’t hurt me!’ 

“But it does hurt you. These taxes on your 
company seriously affect your future security 
and even now come out of your own pocket. Let 
me explain: 

“Today’s taxes on corporations attack the 
very thing that made it possible for your com- 
pany to keep going during the depression. 

“During those four years it cost the company 
$111.00 to make $100.00 worth of our product. 
Out of every dollar we paid in wages we lost 
thirty-four cents. In other words, only two- 
thirds of your wages were paid by selling our 
goods. The other one-third came out of our sur- 
plus or was paid with borrowed money. 

“If we had created no surplus in good years 
and if we had borrowed no money, our plant 
would have closed. If all industry had had no 
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money in surplus, no wages at all could have 
been paid, and even the very low wages paid 
then were better than none at all. 

“From now on it will be extremely difficult 
for us and other comparatively small corpora- 
tions to prepare for another ‘rainy day’. It will 
be very hard to repay all the money we were 
obliged to borrow to help pull us all through the 
depression. 

“The reason for this is because Congress has 
passed a law imposing a queer new tax on the 
profits made by a corporation. Every cent of 
profit your company earns is first assessed for 
a ‘normal’ income tax. Then, after this first tax 
is taken away from the total profits, all the rest 
of the money made must either be paid out in 
dividends or else an extra heavy ‘penalty’ tax 
is figured on it. 

“It makes no difference that we must repay 
our debts;—we must pay this penalty tax just 
the same. It makes no difference that the stock- 
holders in your company do not consider it safe 
to take these profits out now. It is either divi- 
dends or penalty taxes. Whichever is paid, there 
will be little left to put into the surplus needed 
to secure your jobs and mine, if times get hard 
again. 

“For this year, 1937, your company’s profits 
will be more. These profits are needed in the 
business for future security. Yet our 1937 taxes 
will be five times as much as in 1936. For every 
dollar paid in wages this year, we will pay di- 
rectly eighteen and one-half cents in taxes. We 
believe our total in tax bill will amount to more 
than half of our profits, and more than ten per 
cent of the total value of our whole business! 

“Only part of the losses sustained during the 
last depression have since then been earned 
back. These new taxes now threaten the secur- 
ity of many corporations, and your jobs, remem- 
ber, are only as secure as your company is al- 
lowed to make them. 

“There are other ways in which taxes are com- 
ing out of your pocket. 

“By imposing such heavy taxes on industry 
your living costs are raised. A man with $20.00 
to spend can buy two $10.00 articles. But if 
taxes push the price up to $20.00, he can buy 
only one. Less production and employment may 
finally result. 

“Higher taxes leave less money for payrolls. 
Your company’s taxes will average over $200.00 
a year for each employee, as against $80.00 for 
each employee in 1929. It costs us $125.00 per 
month to figure our tax bills alone against $35.00 
in 1929. 

“You are paying new direct payroll taxes for 
benefits which some of you will never be eligible 
to receive and those who do receive these bene- 
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fits will find them small compared with the 
amount of taxes paid. These taxes will increase 
as time passes. 

“The tremendous increase in government ex- 
penses today has made more taxes necessary. 
The expense of collecting these taxes and the 
cost of spending the money collected is greater 
than ever before. Whether the wage earner likes 
it or not, he is paying the greater part of the 
tax bill, directly or indirectly. 

“Taxes make it more difficult for companies 
to expand and employ more people. Because 
workers are not retiring as fast as young people 
are reaching working age, either there will be 
more forced retirement of older men and women 
or there will be less chances for your sons and 
daughters and younger brothers and sisters to 
find jobs in industry. There will be fewer pro- 
motions to better jobs. 

“That is why every man with a job should 
insist that government expenses must be re- 
duced and that corporation taxes be assessed in 
such way that your job is as safe as possible in 
bad times as well as good times.” 

With surpluses wisely accumulated through 
prosperous years, many such corporations were 
able to weather the storm of depression, holding 
their organizations together and furnishing em- 
ployment for a large number who otherwise 
would have been without income. 

Failure of other companies to set aside the 
funds in years of plenty as protection against 
years of scarcity brought end to many businesses 
and deprived hundreds of thousands of employ- 
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ment. And now this protection against disaster 
for many is penalized by taxation designed for 
the sole purpose of discouraging such practice. 
Surely wiser counsel will prevail and such in- 
jurious law be repealed or modified. 


—__—_—__—~-2-»___ 


N.S. A. “Fair Trade’ Committee 


@© Elsewhere in this number is reported under 
the above caption an important new activity in 
The National Stationers Association. What is 
planned will be a valuable service to members 
without interference of any kind with members’ 
decisions and acts in adjusting their business to 
the Robinson-Patman law, the fair trade acts 
of the several states and all legislation affecting 
the commercial stationery business. 

Interest in taking steps to effectuate state fair 
trade acts is already apparent in various parts 
of the country. Meetings are being held for the 
purpose of considering what might be done to 
realize the purpose of the laws. Groups have met 
in Illinois, Wisconsin, Michigan, Indiana and 
Ohio to perfect plans for co-operative activity. 
The Louisiana Stationers Association was re- 
cently organized primarily for the purpose of 
having an instrumentality through which the 
Louisiana State Fair Trade Act could be put into 
function for the stationery industry. 

To these and other local groups, the National 
Fair Trade Committee should be of genuine 
benefit. Conversely the activities of the local 
group gives the N. S. A. committee opportunity 
to snap into action without delay. 


MAIL MAN DELIVERS LETTER 
ADDRESSED WITH PICTURES 


Robert C. Mason, Jr., in school at 
Cleveland was in an experimental 
mood one day. He clipped from a 
copy of the Hornell (N. Y.) Evening 
Tribune an advertisement (repro 
duced on this page) of the Mason 
Typewriter Exchange operated by 
his father, R. C. Mason, Sr., in Al 
mond, N. Y. He pasted the clipping 
on the face of an envelope, enclosed 
a letter, and dropped it in the mails. 

The advertisement, as reference 
will show, consisted of four pictures, 
a stone mason at work, two type 
writers, and an almond nut, followed 
by the letters N. Y. As translated 
by the initiated, the address wa 
clearly, Mason — typewriters — Al 
mond, N. Y. The Cleveland posta 
clerk did not know but he made a 
good guess, circled the nut and the 
letters N. Y. with a lead pencil and 
wrote in the left hand corner, "Try 


Here and There 


Almond, N. Y."" Two days later the 
letter was delivered, proving that 
postal clerks are on the alert and 
that wordless advertising is effec- 
tive. 

The rebus advertisement was de- 
signed to tie in with the many road 
signs which the Mason Typewriter 
Exchange has placed throughout its 


trading area. The road signs sim- 
ply carry the words ‘Mason Type- 
writers, Almond, N. Y."’ Apparent- 
ly the Mason publicity technique is 
mpressive. 


SELLING AT SEVENTY-FIVE 


A recent number of this journal 
contained a story of a subscriber 























REPRODUCTION OF THE POST CARD 
WRITER EXCHANGE, ALMOND, N. Y., 


ADDRESSED TO THE MASON TYPE- 


BY MEANS OF PICTURES 
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A ROYAL TYPEWRITER MADE OF FLOWERS.—Floral gifts came 
from all parts of the country for display at the fifty-fourth anni- 
versary and dedication of the new buildings of Woodbury College in 
Los Angeles last May. One of the presentations was that of the 
Royal Typewriter Company whose floral typewriter was big enough 
to accommodate several pretty typists at one time. Some four feet 
in width and built in perfect working proportion, the big typewriter 
was made of more than 10,000 Statice blossoms in contrasting colors 
to form the keys and working parts. Standing left to right admir- 
inging the typewriter are, Royal District Manager Ralls and sales- 
men Hal Courtenay and Jack Davenport. 


who is pushing on vigorously in his 
eightieth year. Another old friend, 
Edward F. Creevy, Chicago, having 
read the story, stopped in the other 
day to report that he is getting the 
same "'kick'’ out of the day's work 
selling ‘Webster carbons and rib- 
bons’’ in his seventy-fifth year that 
he got in his earlier experience. 
Edward Creevy is associated with 
his son in the Creevy Service, 756 
West Sixty-ninth street, which is 
built about typewriter and adding 
machine rebuilding and repairing, 
Corona portables, Eversharp pens 
and pencils, duplicating equipment 


office. 





nected with the Webster Chicago 
He is another one of the 
“old guard" who keeps in step and 
tempo with the times. 
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CHINA CLIPPER MAIL 
‘rom 


Cliffe 
Business Equipment 
Corporation 


P. O. Box No. I 
Shangha! 


27th April, 1937, 
Evan Johnson Esquire, facil S-5-37 
"OFFICE APPLIANCES* 
20 North Wacker Drive, 
Chicago, Ill., U.S.A. 


Dear Evan Johneon: 





As a souvenir of this 
FIRST FLIGHT of the wonderful CHINA CLIPPSBR 
from China to the United States, I am sending you this 
little message. 


Thirty six years ago, on my first voyage to the 
Orient, forty days to Manila from San Francisco was a 
speedy trip. In those Pioneer days, we allowed 
three months for a reply to a letter sent to America - 
that is, from a prompt correspondent like you. 


NOW, a letter sent hurtling through the skies 
should go to any friend in America in less than a week. 
I shall be glad to learn from you the date and hour this 
reaches you. 


There can never be another FIRST FLIGHT. There 
are only going to be a few thousand letters carried on 








this trip. Out of some seven million stamp collectors 
in U.S.A. there are said to be about 300,000 dig- 
nified by the title of "Philatelist®, That 
means @ serious collector: each one of whom MUST 
have one of these FIRST COVERS, so the bidding is 
apt to be spirited 


With best chin-chins from China, 


Sincer 


r 


P.S. This sure is getting to be a speedy globe: soon 
we'll fly with the sun and have it noon all the 


time, ARH, 


FIRST FLIGHT --- SHANGHA] TO AMERICA 


THE REDUCED REPRODUCTION OF A LETTER FROM OUR OLD 
FRIEND AND FELLOW-COUNTRYMAN, A. R. HAGER, SHANGHAI, 
CHINA, WHO THROUGH MANY YEARS OF EXPERIENCE LONG 
AGO, BECAME ONE OF THE OUTSTANDING OFFICE EQUIP- 
MENT DEALERS IN CHINA, EXPLAINS ITSELF .—But 
the stamps on the envelope of that first mailing on the famous 
Hong Kong air clipper have gone from our possession; along with 
them a collection of stamps from nearly every country, accumulated 
through more than twenty-five years’ correspondence with sub- 
scribers. Gone as part of the swag of a nocturnal thief who visited 
our office last month. But, said the late Mr. Shakespeare, whom 
our old friend, the late Wilbur Nesbit, would have named as ‘“‘one 
of the best poets in Stratford-on-Avon’’—‘‘The .robb’d that smiles 
steals something from the thief; he robs himself that spends a 
bootless grief.’’ 


R. Simmons Stationery & Office 
Supply Company, Springfield, Ill. 
Louis, a colored boy, proved his 
worth and was given a “permanent” 





and supplies and carbons and rib- 
bons, which is operated by his son, 
C. C. Creevy. Senior Creevy work- 
ing with the Creevy Service, special 
izes on the Webster products. For 
many years he was a salesman con- 


OUT WITH THE OLD! 
—That was the order 
of the day recently 
when the Oakland Add- 
ing Machine & Type- 
writer Company of Oak- 
land, Calif., decided to 
clean out the basement 
of its store at Twelfth 
and Franklin streets. 
The result was the ac- 
cumulation of junk ma- 
chines which had 
gathered for over four- 
teen years and which 
reached a total weight 
of 2,460 pounds when it 
was carted away. 





AN EMPLOYE OF FIFTY-TWO 
YEARS STANDING 
Fifty-two years ago, at the age of 
fifteen, Louis Taborn entered the 
employ of the founder of the Frank 


job. He still has it and is now a 
very important cog in the Simmons 
organization. His primary activities 
are concerned with his position as 
stock clerk. But he is really a gen- 
eral factotum and his fellow em- 
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ployes freely admit that he knows are proving effective for arousing 
more about the stationery business the curiosity of the passerby. The 
than any of them, Every Simmons Cadillac pursues a previously elected 
customer and all of the manufac route. Markwell dealers along this 
turers’ representatives who call know route have been advised of its com- 
Louis, and they all like him. We join ing, and special Markwell windows 
with them in wishing him many years have been arranged. When the 
more of congenial service in the sta Cadillac stops in front of a store, 
tionery industry. and the dealer alights and enters, 
both the fixed and the movable ex- 
HORSELESS BUGGY MOVES hibit have a chance to capture the 
MARKWELLS interest of the onlooker. 

An early model Cadillac operat Lou Obstfeld, president of Mark- 
ing on the busy streets but staying well Manufacturing Company, Inc., 
off the sidewalks of New York is said 200 Hudson street, New York, is 
to be bringing in purchasers to much pleased with the idea. ‘We 
Markwell dealers. have been greatly encouraged by 

As can be seen from the accom the results of this experiment,” he 
panying photographs, there is little says. ‘Our dealers have been quick 
about the machine itself to stir up to see the publicity value and have 
the covetous. The Markwell Giant tied in with our effort 100 per cent. 
Stapler it carries in the rear, how- This stunt is very effective from evi- 
ever, and signs bearing large letters, dence of sales at hand." 





MARKWELL AND CADILLAC JOIN FORCES FOR A “PROGRESS PUBLICITY STUNT.— 

Above are two views of an old Cadillac automobile still in good running condition which 

was paraded through the streets of New York carrying a giant reproduction of a Markwell 

stapler and signs referring to the progress made in the manufacture of stapling machines 
during the past third of a century. 





“oe IN THE GOOD OLD DAYS OF OYSTER HOUSES AND PEG-TOP PANTS.—One fine 
ht in 1911 someone in the Boston Oyster House, Chicago, had a camera, and to this 
nown hero we are indebted for this picture of the Monarch Typewriter Company crew 

of that period. The picture was recently unearthed by 8. M. Zemansky, manager of the 

Royal Typewriter Company's Rockford (Ill.) office and shows many members of the industry 

still in the ring who attended the = -% that night. Top row, left to right: 

Aldrich, Mr. Armstrong, 8. Weinress, Thompson, Mr. Gilcher. (Second row) Edwin 

Goldblatt, George Colton, Mr. Thorland, Mr. Zemansky. (Third row) Assistant Manager 

Burkhart, Robert Goldblatt, Mr. Murray, L. B. Wykoff, manager; J. Forsyth and Mr. 

Chamberlain. Mr. Zemansky recalls that he had just been promoted to switchboard operator, 

but denies the banquet and group photo was the result thereof. 
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ON THE OPPOSITE PAGE—THINGS OF 

BEAUTY AND INTEREST RECORDED 

WITH A CAMERA BY KENNETH 

PARKER WHILE ON HIS ORIENTAL 

TOUR. 

1. Lily pads in a botanical garden in 

Java. 

2. A junk in perfect silhouette off the 
China Coast. 

3. A Compass tree base. These trees are 

very tall and most effectively braced 

by natural engineering. They are 
called Compass trees because the 
strongest bracing is invariably on the 
side opposite to the prevailing winds. 

The Javanese method of transporting 

rice to the mill. 

A typical store in Shanghai. (Note 

the dolls hanging from the ceiling.) 

Javanese farmer cultivating a _ rice 

paddy before planting. 

A work elephant pastured in a Ma- 

layan a 

Another alayan scene revealing some 

of the jungle’s beauty. 

The Philippine Clipper’s thirty minutes 

before departure for Manila. Although 

its destination was 8,200 miles from 

San Francisco, it arrived only one min- 

ute and fifteen seconds late. 

10. The Gooney bird, a fowl about the size 
of a small goose, pictured at the Mid- 
way Island, its Pacific Ocean nesting 
place. The picture was taken at a 
distance of about three feet. 

11. Looking down on clouds from the 
Philippine Clipper. Somewhere way 
down Solow is the Pacific Ocean. The 
clouds have a deceptively solid ap- 
pearance. 

(All pictures except No. 5 were taken by 

Mr. Parker. The Shanghai store scene was 

snapped by Mr. Matthay.) 


Seaee 





KENNETH PARKER'S ORIENTAL 
TOUR 

In the April number appeared a 
brief account of a trip to the Far 
East taken by Kenneth S. Parker, 
president, and Frank W. Matthay, 
export manager, of the Parker Pen 
Company, Janesville, Wis. Upon his 
return, Mr. Parker was prevailed 
upon to tell something of his experi- 
ences in “Proxy,’’ the Parker house 
organ. With his permission, we re- 
print the following extracts from his 
travelogue: 

"You may be interested in some 
of the things in connection with the 
trip Mr. Matthay and | took which 
included visits to the Hawaiian l|s- 
lands, the Philippines, Straits Settle- 
ments and Malaya, Java, China and 
Japan. The thing that everyone 
wants to know about first is not how 
business was or whether it looks like 
a war between Japan and somebody 
else, but about the ride in the Clip- 
per from San Francisco to Manila. 
This was a very impressive experi- 
ence and as a means of crossing the 
Pacific Ocean | recommend it high- 
ly. Wewere very fortunate to make 
the particular “'sailing" that we did 
on January 25 because not only are 
the flights quite well booked in ad- 
vance but there is also a strong 
likelihood of the flights being de- 
layed or canceled, particularly on 
the long first hop, because of 
weather conditions. If we had 
missed our date we would have been 
delayed for about ten days or two 
weeks. 

“However, we left San Francisco 
at 3 p. m. on January 25 and flew 
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for twenty-two hours without seeing 
anything but water and clouds and 
arrived in Honolulu the next fore- 
noon (Honolulu time). That was a 
pretty long flight and all of the 
thirteen passengers had just about 
enough for one day. 

“Our enterprising Hawaiian dis- 
tributor, Tommy Kearns, was down 
at the dock with newspaper re- 
porters and an armful of Hawaiian 
leis to hang around our necks. We 
enjoyed the visit very much in Hono- 
lulu. The weather is really glorious 
and Mr. Kearns has the Parker busi- 


ness in such good shape that there 
was nothing much to do in a busi- 
ness way. 

The next morning we were called 
at 4:30 (which is the daily rising hour 
for the entire trip). We took off at 
& a. m. and flew for nine hours to 
Midway Island. As you have prob- 
ably read in the public prints, Mid- 
way is just a tiny speck almost ex- 
actly in the middle of the Pacific 
Ocean, as is Wake Island where we 
arrived the following day. 

"Honolulu is 2400 miles from San 
Francisco; Midway is 1380 miles 





from Honolulu; Wake Island is 1260 
from Midway. 

"Midway and Wake are particu- 
larly interesting because of their 
isolated location. A truly remark- 
able engineering job has been done 
by Pan American in converting these 
barren little reefs into livable and 
developed stations. Each one has 
a comfortable hotel and engineering 
and repair buildings, quarters for 
the service crew, radio and weather 
stations. The crews resident on 
these islands seem to be completely 
happy in their detachment from the 











THREE DENVER TYPEWRITER MEN IN A PIONEERING MOOD.—On a recent 
five-day trip through Colorado, Louis Santengelo (on bison), J. S. Stahl & 
Company, Alfred Honour (in wagon), Business Machine Company, and W. C. 
Brower, (standing), L. C. Smith & Corona Typewriters, Inc., encountered this 
bison-powered wagon and persuaded the owner to let them use it for a bit of 
authentic ‘Out West’’ background. Combining business with pleasure, they made 


the rounds of all the typewriter dealers throughout the state. 


Reports on 


business conditions are very good.—ATW 


rest of the world and apparently 
most of them would like to stay 
there permanently. 

"The fourth day we flew from 
Wake to Guam—1!560 miles; the 
day following Guam to Manila 
—1!600 miles, 

"The total mileage was 8210, the 
time five and a half days, and we 
arrived at Manila one minute and 
fifteen seconds late out of San Fran 
cisco. 

"The next point on the itinerary 
was Java where we went by airplane. 
Conditions in Java have been pe- 
culiarly bad during the past six 
years but apparently the island is 
now snapping out of it, with the re- 
sult that we are again looking for- 
ward to a big business out of this 
market. 

"This was my first trip to the Far 
East and | had my eyes opened to 
many previously unrealized things. | 
have. made about fifteen trips to 
Europe in the last fifteen years and 
the Far East had always mistakenly 
been in my mind as a sort of third 
rate adjunct to the rest of the world. 
| am now completely converted, 

"Any account of our business in 
the Orient would be incomplete 
without mentioning something that 
you already know, namely, that 
every one of these distributors in the 
Orient was personally picked and 
sold by Mr. George S. Parker, and 
the fact that these same distributors 
are doing such an uncommonly suc 
cessful job is certainly a tribute to 
his work done on several trips out 
there. He would have got a big 
thrill on many occasions if he could 
have overheard how warmly and in 
terestedly many different national 
ities of people inquired about him 
and asked to be remembered to 
him.” 





HERB MORGAN (IN MUFTI) AND ROY 


SKIBBE (IN UNIFORM) AT THE 
SHATTUCK MILITARY ACADEMY, 
FARIBAULT, MINN.—Roy is the son of 
Al Skibbe, sales manager of Associated 
Stationers Supply Company. He has just 
completed his first year at Shattuck, 
where he is an honor student. Herb 
Morgan is rorthwest representative of the 
Associated Stationers Supply Company. 





A HAUL OF ERASERS 


“| must go down to the sea again 
To the lonely sea and the sky, 
And all | ask is a chance to dip 
For erasers rolling by, 
For my boss kicks, and my mates 
fume, and our customers all 
are terrors 
If | don't keep my erasers by to rub 
out all their errors." 
—Rhymes of a Rolling Scribe. 
A powerful lure the sea is, 
mysterious, brooding, maker and 
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breaker of the destinies of men and 
empires. From the quinqueremes of 
Nineveh to the Wooden Shoe of 
Eugene Field, runs an unbroken 
thread of romance and fantasy. 
Not until now, however, has anyone 
told of anybody who went down to 
the sea to lay in his supply of 
erasers. 

Two years ago it was that the 
cargo ship Pennsylvania foundered 
on the rocks off the northeast Scot- 
tish coast. How much of a loss be- 
fell her crew and cargo is not of 
record here. It is stated, however, 
that of whatever was saved from her 
unfortunate hold, one consignment 
that reached land was a shipment of 
Weldon Roberts erasers. In a small 
town nearby—West Park, Wick, 
Caithness—a journalist with the au- 
tochthonous name of John E. Don- 
aldson was residing, a writer and 
northern correspondent for a number 
of British and Scottish newspapers. 
Some of the rescued rubbers reachd 
Mr. Donaldson. Either Mr. Donaldson 
is a writer who makes few mistakes, 
or he acquired a mickle store of 
braw erasers, for it was not until re- 
cently—two years after the wreck— 
that he sent an order for more. The 
Weldon Roberts Rubber Company, 
Newark, N. J., is in receipt of a 
letter telling the tale of the found- 
ering and requesting a new store of 
their No. 444 "Nile" eraser. “| am 
unable to obtain anything as good 
here," is the way Mr. Donaldson put 
it. The order was passed on to 
Blick Office Equipment, Ltd., 2-14 
Newington Butts,. London, distrib- 
utor in Great Britain for Weldon 
Roberts erasers. 








SOMETHING NEW IN A SECRETARIAL 
CHAIR.—E. F. Castles, stylist for Colling & 
Aikman Corporaticn, a New York textile 
house, designed for his secretary this luxuri- 
ous overstuffed chair that resembles nothing 
so much as a section of a living room sofa 
on wheels. The upholstery is soft mohair 
velvet. 
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Store Display and Arrangement 


| QUOTE from the publication 
Modern Retailing: 

“Good appearance and efficient 
layout, lighting, and equipment 
are among the most effective tools 
in store operation. Reports dis- 
close neglected opportunities in 
these respects which constitute a 
challenge to merchants wishing to 
profit from the experience of 
others who have been keeping in 
step with best merchandising 
practices. There are many exam- 
ples in all kinds of business and in 
almost all localities where out- 
standing success is being achieved 
by store and proprietors who rec- 
ognize the benefits of clean, mod- 
ern stores and modern manage- 
ment.” 

Half of the down town stores 
are rated poor or indifferent in 
most of the above respects. 

Some stationers are storekeep- 
ers and some are not. Our busi- 
ness is so diversified that the 
strictly commercial stationer and 
printer does not feel justified in 
having a store on the main street. 
Hence, he becomes lax in winodw 
display and store arrangement, 
since he feels that traffic does not 
warrant attention to these details. 

In the stationery business, we 
have only two senses to which to 
appeal. That is, the sight and 
feeling. I am now speaking of 
store display. In store salesman- 
ship it would, of course, bring in 
the sense of hearing. Merchandise 
should be well displayed and easy 
to handle. 

A Friendly Basis of Merchandising 

By taking away counters from 
in front of a wall fixture extending 
from the entrance toward the rear 
of the store establishes a more 
friendly basis of merchandising, 
as well as allowing persons to 
make a closer examination of the 
goods. 

The stationery store does not get 
the same class of trade as the 
average five and dime store and 
therefore there is less inclination 

*A very brief resumé of this ad- 
dress appeared in the May issue 
on page 24. 


VIEW OF LATSCH BROS. STORE IN LIN- 
COLN, NEBR., SHOWING ARRANGEMENT 
WHICH INVITES STORE TRAFFIC TO 
MOVE ements | ae ESTABLISH- 


Address by R. D. Latsch, Latsch Brothers, Inc., Lincoln, 


Nebr. Made before the Annual Meeting of the 


Eighth District of the National Stationers A\ssoci- 


ation, held in Kansas City, Mo., April 6 and 7° 


on the part of the customers to 
steal items. In fact, I believe that 
open display is the ideal arrange- 
ment for the most articles in the 
stationery store. 

With this arrangement you have 
the store bays with the merchan- 
dise displayed so that it can be 
handled, with wide cross aisles to 
encourage the traffic to mill from 
one side of the store to the other. 
This adds to the value of the cross 
aisle display. With this sort of dis- 
play, the store salesman is on the 
same side of the counter as the 
customer which aids the salesman 
very materially in explaining the 
use of the articles. The wrapping 
counter should be well back. 


The merchants’ job is to wait 
on the customer promptly, find 
the merchandise and state the 
price. This makes the customer 
happy and saves the salesman’s 
time. 

The time element is a most im- 
portant one in connection with 
open display merchandising. It is 
a known fact that the average 
stationery sale has a larger sel- 
ling cost attached to it than any 


other line of small items, due to 
the fact that so much selling time 
must be spent with each buyer. 
Now that competition from every 
source is so keen it behooves the 
stationer to reduce selling costs 
wherever possible. Open display 
is one way this may be done, be- 
cause buyers participate in the se- 
lection of articles they need and 
thus reduce the clerk’s time spent 
in waiting on them. 


Too, the open display idea has 
been found a means of keeping 
buyers interested when all sales- 
persons are busy waiting on other 
customers. They will walk up and 
down in front of the displays, pull- 
ing out items and examining them, 
opening boxes, etc. Not only does 
this keep them interested, but often 
means an extra sale, the customer 
finding some item he desires, other 
than the one he entered to orig- 
inally purchase. 


In addition to these factors, we 
consider the most important one 
to be the fact that open display 
establishes a friendlier merchan- 
dising basis. People like to ex- 
amine the merchandise; they like 
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to feel sure they can go any place 
in the store without being shut 
out by counters. 


A Convenience Counter for 
Customers 


To effectuate open display sel- 
ling, a ledge should run along the 
entire length of the wall fixture, 


column pad, we will say. The clerk 
takes down the box marked six 
column, takes out the pad and 
shows it to the customer. The cus- 
tomer then decides to look at the 
eight column pad, and the clerk 
takes down that box, opens it and 
Shows the pad to the customer. 
They would look at that and then 
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DIAGRAMS OF STORE LAYOUTS WHICH MR. LATSCH USED WITH HIS ADDRESS 
TO INDICATE ADVANTAGES THAT MAY BE OBTAINED BY PROPER ARRANGEMENT 


beneath the open-faced shelving, 
so that customers may haul down 
items and place them here while 
examining them. 

Items easily soiled, should al- 
ways be kept under glass—shrink- 
age on these being too great when 
they are handled a good deal. But 
all possible articles should be in 
open display and in every case 
their sales increase thereby. 

It is an established fact that the 
large percentage of the customers 
turn to the right upon entering 
a store, which would warrant plac- 
ing the best display or new items 
on the right side of the store. It 
is also well to have the display 
high—at least eye height—in the 
store. 

You all know that certain items 
are put in boxes and put on the 
shelves. For instance, you might 
take the columnar pads. The nor- 
mal way these have been handled 
is the customer might ask for a six 


CARTER ON DISPLAY IN OL’ VIRGINIA. 
—Recently the Suffolk Office Supply Com- 
pany, Suffolk, Va., displayed a fine arrange- 
ment of products of the Carter's Ink Com- 
pany in its big double-window store front. 
A splendid assortment of material with 
stack-ups of actual packages resulted in an 
attractive and effective display which won 
universal acclaim from all who saw it. 


perhaps would want to know about 
the different colored paper. This 
would, of course, necessitate tak- 
ing down three or four boxes, tak- 
ing off the lids, and showing the 
pads in question. 

In the arrangement we are us- 
ing, these pads are placed in their 
relative places on the shelves. The 
pigeon hole of each one is marked 
plainly with the column. The pri- 
ces of these items are placed on 
wings near the sections and the 
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pads are easily taken down and 
put back. We have worked this 
scheme out for the columnar 
sheets and ledger sheets. 


Rack for Special Envelopes 


We also have a rack for filing 
envelopes and materials of that 
kind. A good many stationers 
have these envelopes put out in 
samples with each one priced with 
the numbers, but these soon be- 
come dog-eared and soiled and are 
not so easily handled as they 
would be where you have the bins 
with a few of each item in these 
bins. In this way if the customer 
wants two or three, they are there 
for him. If they want a number 
of any one item, each bin has the 
price of the single dozen, or quan- 
tities, and the number on the 
envelopes and where they are to 
be found in the stock room. This 
same arrangement we have for our 
clasp envelopes, manuscript cov- 
ers, and photo mailing envelopes. 

We use regular flat blue print 
drawers for cardboard and cover 
paper and you will find that in 
most cities that the general pub- 
lic has a hard time finding mate- 
rial of this kind. We also use these 
drawers partitioned for all of our 
small items like pencils, penhold- 
ers, erasers and in pulling out one 
of these drawers, all the different 
grades of pencils are displayed 
and the customer can be waited 
upon very promptly without tak- 
ing down box after box to find out 
just what the customer wants. 

We have recently designed a dis- 
play for loose leaf ledgers and ring 
books. We worked for a long time 
on this display and have never 
found anything that has been so 
satisfactory as these. These were 
made in our own shop and can 
easily be made by anyone. 




















Directed Evolution of Office 


Appliances 


N.. restricted competition nor 
higher prices but a good old-fash- 
ioned expansion of the selling field 
is the great need of the office 
equipment industry. This expan- 
sion is needed beyond the natural 
limits of the present business pick- 
up in post-depression days. 

More perhaps than is always 
realized, the office appliance in- 
dustry, like most others, is com- 
peting with other industries for 
the proverbial dollar which the 
consumer, be he business man or 
other individual, has to spend. 
This competition between indus- 
tries is of vital importance. Add 
to this the additional fact that 
much competition within the of- 
fice appliance field is destructive 
and purely on the basis of price 
differences between similar prod- 
ucts and we have a double reason 
for the query: “How shall the in- 
dividual company and how shall 
the industry expand the market 
for office appliances?” 


Some thorough students of mar- 
kets, feeling that they recognize 
saturation when they see it, may 
read no further. They may be 
men who have surrendered, in 
their business thinking, to the 
politico - economic philosophies 
now current which would divide 
up existing wealth—or markets— 
wholly forgetful of the fact that 
there is no wealth to divide except 
through a continuing creation of 
it and that markets are by no 
means static. This article is pre- 
pared for those who, either for 
their companies or for their indus- 
try, have confidence that the day 
of business opportunity and ex- 
panding markets is not done. 


The excellence of products 
themselves is so generally assumed 
by those who make them that it 
may seem presumptuous to point 
to the products as holding the 
vital key to the whole problem of 
larger markets. Sales effort, ad- 


Comments upon a Growing Business Need and the 


Means of Supplying It 


By Roger L. Nowland and 
William H. Greenleaf 


vertising and sound publicity (a 
much neglected field) all bear on 
the matter. But, basically, what a 
man has to sell is the heart of his 
business program. This article 
goes to that central feature. 

In the past few years a new pro- 
fession has come into prominence 
because it has met a business need 
and pointed to new opportunities. 
Industrial design has taken old 
products and speeded up their 
sale, widened their sale as well, by 
increasing eye appeal and in many 
cases by increasing mechanical ef- 
ficiency. There are cases of rec- 
ord where sales have increased 
from four hundred to seven hun- 
dred per cent largely because of 
industrial design. One has but to 
mention the automotive industry 
to show what it means to speed up 
the rate of obsolescence through 
improvement in design. 

Even though still in its infancy, 
with its great day ahead, indus- 
trial design is rapidly awaking to 
needs not originally sensed. Out 
of its present evolution comes one 
of the great promises to American 
business. 

If the present evolution is cor- 
rectly analyzed, the day of the 
long-haired “beauty specialist” for 
industry, the artist serving more 
for art’s sake than for business, 
has passed. Not that his day was 
ever actually here, but business 
men have often interpreted “art 
in industry” in terms of the im- 
practical dreamer. 


Broader Effect 


Again, if the signs are true, the 
tendency to focus on eye appeal to 
the exclusion of studies of me- 
chanical efficiency is being rapidly 
displaced by the broader effort to 


set up a machine or a device more 
nearly perfect in inner as well as 
outer features; though the full ex- 
tent of this transition is not al- 
ways accurately sensed by indus- 
try. 

And again, if a present trend 
is significant of a deep-seated 
change, the day of the single-line 
specialist, the one-man expert 
counselor is passing. One individ- 
ual may be an engineer or a de- 
signer of the artistic or of a type 
sensitive to public desires. He 
would be a second Leonardo da 
Vinci to combine in himself all the 
requisite abilities and backgrounds 
of knowledge now required for the 
service of business. In the future, 
not a one-man organization but 
a many-sided organization, pro- 
viding all the essential viewpoints, 
will give business its needed help. 


Still again, if indications are 
prophetic, the old doctrine of “re- 
mote control,” as applied to indus- 
trial design, will be modified. The 
professional judgment of a man 
who does not himself get close to 
the personnel and the equipment 
and the inner program of a manu- 
facturer is deprived of much con- 
tact that would make his judg- 
ment practical and permanently 
beneficial. Many remote analyses 
of products per se have left sore- 
ness and discontent within an or- 
ganization, states of mind that are 
destructive. For that and other 
reasons, these analyses have often 
failed to build for permanence. 

Finally, the idea must pass, is 
passing, that the small manufac- 
turer is wholly dependent on his 
own ingenuity and judgment as to 
the suitability of his product. As 
in other fields, organization will 
provide for the smaller companies 
a service largely reserved hereto- 
fore for the larger companies. 

Granting the need for expan- 
sion of markets, granting also the 
vital part that product efficiency 
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will play in providing a means for 
expanding, why are specialists 
needed at all? To be clear, even 
at the risk of bluntness, because 
they know nothing in advance 
concerning either the corporation 
or its product and can therefore 
bring to bear on a problem that 
local factors do not even recognize 
as a problem, a detached scientific 
viewpoint, a viewpoint involving 
balanced judgment, broad knowl- 
edge backgrounds and a skilled 
analysis of all, not of just a few 
but all, the elements that go into 
a sales and manufacturing situa- 
tion. 

It is a tale often told, the story 
of Mr. Kettering of General Mo- 
tors and his search for a quick 
drying lacquer. Mr. Kettering, a 
few years ago, knew the great 
waste of time involved in painting 
automobiles. He wanted to save 
that time and thereby to save 
money. He approached a number 
of paint experts who all told him 
he sought the impossible. So Mr. 
Kettering assembled a group of 
independent chemists, of whom 


R. M. TUSSING, PRESIDENT, 
VICTOR SAFE & EQUIPMENT 
COMPANY, RESIGNS 


(Information received too late for 
news classification) 


Reginald M. Tussing, for eleven 
years president of The Victor Safe 
& Equipment Company, Inc., 
North Tonawanda, N. Y., resigned 
last month. Before announcing 
new business plans, he is having 
a bit of vacation, dividing the time 
between touching up his golf 
game and cutting burdock from 
fence corners on his farm. 


Mr. Tussing started his career 
with the company as assistant 
sales manager of The Safe-Cab- 
inet Company, Marietta, Ohio. 
Having charge of branch offices, 
sales schools and foreign sales; 
becoming sales manager—when 
the name was changed to The 
Victor Safe Company. He became 
president of the company in 1926 
when both corporate title and 
charter were changed to embrace 
a wider field of production and 
sales. The Victor Safe & Equip- 


the only requisite qualification, 
aside from a broad chemical 
knowledge, was that they be to- 
tally ignorant of the business of 
paint manufacture. In a short 
time, Mr. Kettering was given his 
needed formula for a quick-drying 
lacquer. 

Don’t the inventors, the engi- 
neers and the scientists, employed 
by corporations, know their busi- 
ness? They do. Perhaps they 
know too much. It is no reflection 
on them that the trees often hide 
the forest. 

Don’t the sales departments, the 
advertising departments, the own- 
ers of a business and the users of 
a product know when the product 
functions well and when it has a 
satisfying appearance appeal? All 
these departments and these men 
do, as a usual thing, have excel- 
lent judgment. Yet, something 
astonishing happens in a large 
percentage of cases when an “out- 
sider” who has never seen or han- 
dled a machine of the type that 
may be in question, but who has 
the requisite background to go to 
the heart of the machine’s func- 











——— 
MR. TUSSING 





ment Company, Inc., being the 
new name now so well known 
throughout the industry. The 
company’s products are now 
varied and extensive: steel office 
furniture, safes, filing and dupli- 
cating supplies, Mak-Ur-Own in- 
dex tabs and other business time 
Savers sold through several thou- 
sand dealers in the United States, 
Canada and abroad. General 
offices are in North Tonawanda, 
with branches at New York City 
and San Francisco. 

In 1929-30 Mr. Tussing was gov- 
ernor of Regional District No. 5 
of The National Stationer’s Asso- 
ciation and for the term 1930-31 
was president of the National 
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tion, takes the highly prized me- 
chanism apart and re-molds it 
“nearer to his heart’s desire.” 
Then, does the rapidly developing 
profession of industrial designing 
—or projecting—begin to give an 
unanswerable demonstration of its 
function. 

While the office appliance field, 
like most others, has its problems, 
the days ahead are days of oppor- 
tunity. They promise an expand- 
ing distribution as the reward of 
new effort. They promise new 
customers and more _ frequent 
buyers in return for a progressive 
adaptation of the old instruments 
of business to new opportunities 
and needs. At the bottom of the 
progress which will be made will 
be machines, appliances, equip- 
ment itself, the stuff that makes 
the business what it is. Machine 
construction and continuing im- 
provement in construction hold 
the great key to a future where 
adaptability, eye appeal and per- 
fect functioning of the machine 
will make themselves apparent in 
sales and markets. 


Association of Safe Manufactur- 
ers. He was a charter member of 
Columbus, Ohio Rotary and is 
now a member of Rotary of the 
Tonawandas, N. Y. He is also a 
director of the Tonawandas 
Chamber of Commerce. 

In leaving the work in which he 
has been so long engaged, and in 
which he has put so much initia- 
tive and enterprise, Mr. Tussing 
must review the company’s prog- 
ress with considerable satisfaction. 

In developing the company’s 
business, Mr. Tussing traveled 
considerably, winning the esteem 
of the leading dealers throughout 
the country by his intuitive busi- 
ness sense and sound practice. 
His ideas for trade improvements 
expressed from the platform at 
N.S. A. regional and special meet- 
ings have been highly commended. 
Some of his suggestions have been 
presented in articles in Office 
Appliances. 

We join Reg Tussing’s friends 
from coast to coast in the hope 
that he will remain in the office 
equipment field. 


AT RIGHT.—Form of contract proposed in 
adjustment of a functional discount for 
wholesale sales. 


Classifying 


Discounts 


Te FORMS which we take the 
liberty of reproducing on this 
page were originally presented in 
the May, 1937, issue of The Mod- 
ern Stationer, together with an 
explanatory article. They were 
designed, it is pointed out, by the 
Wholesale Stationers Association 
in an endeavor to conform sta- 
tionery trade discounts with the 
requirements of the Robinson- 
Patman law. Study of them will 
reveal their function. 

Recognizing that the whole- 
saler, operating purely as a whole- 
saler, isan important factor in the 
distribution of stationery, it is de- 
sired that he be given the proper 
compensation for his activities in 
servicing the small retailer. 

But it is equally essential that 
the provisions of the Robinson- 
Patman law be obeyed in regard 
to any situation in which the 
wholesaler comes in competition 
with the retailer. To meet both 
of these ends the new form of dis- 
count set-up has been proposed. 

Briefly, it permits a functional 
discount on that part—and only 
that part—of a jobber’s business 
which is strictly wholesale, with a 
retailer’s discount applying to 
that part sold to consumers. 

The operating method under 
this plan is primarily designed to 
prevent any conflict with the 
Federal law in regard to the man- 
ufacturer. Under this plan any 
distributor claiming to be a whole- 
saler must file with the man- 
ufacturer a reporting affidavit 
detailing the percentages of his 
wholesale and retail sales. A con- 
tract is also entered into with the 
manufacturer under which the 
wholesaler agrees that all goods 
sold to him shall be charged at 
the price charged to retailers. 

Discussion of this new plan of 
discounts will be made at group 
meetings of wholesalers now being 
planned by Harold C. Whittemore, 
secretary of the Wholesale Sta- 
tioners Association. 


AT RIGHT.—Affidavit for confirming per- 
centage of wholesale and retail sales. 


AGREEMENT made this .................... 0 ee SSE SE , 1937, 
EE eS ee ee 
hereinafter designated as the WholeSaler, Ard .............ccccccccsecsseeeeeeseeees 
otngiihagiaieianiaatdalll , hereinafter designated as the Manufacturer, 

WHEREAS, the Wholesaler is engaged in distributing products of 
the Manufacturer, and 

WHEREAS, the Manufacturer is desirous of allowing the Whole- 
saler price and functional discount of ........................ % for distributing 
its products to retailers, and 

WHEREAS, the Wholesaler is engaged in distributing the products 
of the Manufacturer to ultimate consumers in competition, with 
retailers, and 

WHEREAS, the Robinson-Patman Fair Trade forbids discrimina- 
tion in price between competitors, 

NOW, THEREFORE, in consideration of mutual covenants and 
other good and valuable consideration, the Wholesaler and Man- 
ufacturer agree as follows: 

First: The Manufacturer agrees to allow to the Wholesaler and 
the Wholesaler agrees to accept a wholesale price and a functional 
Giscount Of .........s.0c000 %, subject to the following terms and condi- 
tions: 

a) The Wholesaler agrees that all goods sold by the Manufacturer 
to the Wholesaler shall be charged to the Wholesaler at the same 
price as is charged to retailers. 

b) The Wholesaler agrees that it shall keep an account of the 
amount sold to retailers and the amount to the ultimate consumer. 

c) The Wholesaler agrees that it shall certify in writing at reg- 
whew Te Oe cence months, to the Manufacturer the 
amount of the products of the Manufacturer which have been sold 
to retail stores for resale, the amount of products of the Manufac- 
turer which have been sold to ultimate consumers, and the amount 
of products of the Manufacturer remaining in stock. 

d) The Manufacturer agrees that upon recept from the Whole- 
saler of such certified statement, it shall allow the Wholesaler a 
rebate in price, or a refund, between the retail price charged and 
the wholesale price for all products of the Manufacturer which were 
sold by the Wholesaler to retailers for resale. 

e) The Manufacturer further agrees to allow the Wholesaler a 
functional discount of ................ % upon the same terms and condi- 
tions as are set forth in sub-divisions “a”, “b”, “c”, “d” of paragraph 
“first” of this agreement. 

Second: It is further understood and agreed between the parties 
hereto that this agreement shall be for a period of ............ months, 
and shall commence on the ................ GE OS neccasereinentiaanienae » Boney 
and terminate on the ............ SE. see 

Third: It is further agreed that either party to this agreement 
may upon thirty (30) days’ written notice to the other, terminate 
this agreement, and at the expiration of said thirty (30) days, this 
agreement shall become null and void as to either of the parties. 

IN WITNESS WHEREOF, the parties have hereunto set their 





hands and seal this ................ ee , 1937 
STATE OF AFFIDAVIT 

COUNTY OF }ss. 

CITY OF J 


vsincsinasieanicaieintahiatecmtniniiahiiainasianies Rate (Name of Deponent), being duly 
sworn, deposes and says: 

THERE, © GR CD ceinnntiniiiinnn iene (Office) of the 
consenunesiensinalipespinintidissenpsiiiiiiailtiedibaaietll tata (Deponent’s Company) with its 
PEEMCIAL PORCD CE WUBI BE occcccccscccccccannessconespesqnesenenenseuinhialataiaiiemmmainetan 


CAGECCIE) , Ti TD TIE EE scccscetoeesssestcaienainsessentoctesieettiiae eae City of 
ccoseeuetestnoesinpiantiblicanndaassasiaaanaiaa nanan » COCR: OE. ccinscincctiidinrsvedsinacchidinnkt 
THAT I am familiar with all the facts stated herein; 
ae CO BN viscctetchibireevettirninnsssctanehiianinn (Deponent’s Company) 
GAG PUGRED TOGTE GD cactcticsttidtrcnerenescesseeemmegeemnngiiamiananel 
(Manufacturing Company) on the ................. ee aR 


vatiiguebinseiiaenaaes GURGE GERD TRIO WEIN GORDO S ccccscckbssecpcciéccsvescidcenteacseleebaceinabitess 
seveseescseseseeébasseennusiinesSneensetohssiinbailinieniinaisnn: inn iNiesinnn ans tie aamnnnnan (quantity) of 
sxsestpahetibentiieecitiees (Deponent’s Company) sold and distributed 
08 SORES cncncietimnieeniiiienniaaaae percentage to retail 
SOTO TOF FERRIS BD CBUIIGIS ncccccccssctssserccscevesssinvectnabenntaeanls per- 
centage to industrial and institutional USES; .................ccccccscceeseeeeeseseeeners 
percentage now remaining in stock; 

THAT, as the result of the sale to the retail stores, .....0.......ccccccccccees 
octhiiinaeaiiadidlidas (Deponent’s Company) requests a return of $................., 
which represents a functional discount of 
a re of purchases; 

THAT this affidavit is made for the purpose of obtaining the func- 
tional discount, and it is intended that the ..0.............cccccccccccccsesceneeneeeeeees 
(Manufacturer) base the discount entirely and in reliance upon 
this affidavit. 

Sworn to before me, this 
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Knowledge Builds Enthusiasm 


in Selling 


i= one point that is perhaps 
most frequently emphasized by 
business executives and salesmen 
as being necessary to successful 
selling is “knowing your merchan- 
dise.” It is generally taken for 
granted that the other fundamen- 
tal qualities that help a person to 
succeed will be existent as a basis 
or foundation upon which to work 
toward future realization. 


It may be said that character 
provides the foundation of a po- 
tential successful imaginary struc- 
ture that distinguishes one as a 
personality. Knowledge, properly 
applied, forms the framework of 
the structure. Personality con- 
tributes the finishing touches. En- 
thusiasm is the spark that illu- 
minates and enlivens the whole. 


Emerson said: “Nothing great 
was ever achieved without enthu- 
siasm.” However, many think of 
enthusiasm as an emotion or feel- 
ing that is expected to be appar- 
ent before a special knowledge of 
one’s subject is attained; as some- 
thing apart and distinctly inde- 
pendent of knowledge. R. C. Hil- 
ler, president of the Hiller Office 
Supply Company (a firm of twen- 
ty-one years standing) of Indian- 
apolis has a new and different 
slant on this subject. He says: 

“When a man has a thorough 
knowledge of his subject, ENTHU- 
SIASM IS AN OUTGROWTH OF 
THAT KNOWLEDGE. There will 
be enthusiasm in the search for 
knowledge, of course, but the real 
enthusiasm and confidence asserts 
itself after and during the time 
the knowledge is being attained. 


“A good educational back- 
ground,” said Mr. Hiller, “is im- 
portant, but the real education 
comes with knowledge of the mer- 
chandise one is selling and with 
practical experience. It is obvious 
that educational background or 
academic training is merely pre- 
paratory to any field which one 


R. C. Hiller, President, Hiller Office Supply Com- 


pany, Indianapolis, Ind., Offers New Slants on the 


Qualifications of a Salesman 


By Katherine Maurine Haaft 


may enter. The person who spe- 
cializes has the real opportunity 
today. 

“To specialize in a subject means 
to know the subject. One may 
know the fundamentals of sales- 
manship and still not know his 
products. It is necessary to know, 
not only one’s own products, but 
also other products. If a true 
knowledge of one’s own merchan- 
dise is obtained, there will be no 
reason for knocking competitive 
products. Facts will prove any 
assertions and should relieve any 
doubts in the mind of the cus- 
tomer. Statements should always 
be based on facts. This not only 
inspires confidence, but it helps 
the salesman to have faith in his 
own ability. 

“Confidence, to a certain extent, 
is inspired as a matter of course, 
especially, if the salesman con- 
tinues to call on his customers 
regularly and if he keeps the right 
spirit. When a salesman makes 
periodical calls, after a time, peo- 
ple get to know him. Much de- 
pends upon himself as an individ- 
ual, but when the customer gets 
accustomed to seeing him, a cer- 
tain amount of confidence will au- 
tomatically assert itself. Business 
eventually will come to the sales- 
man by telephone and by mail. 
Unsolicited orders will begin to 
manifest themselves and the sales- 
man will then realize that he has 
been successful, through his own 
sincerity, knowledge, and effi- 
ciency, in winning good-will and 
confidence for the firm by which 
he is employed. 


Regularity of Calls 


“Through regularity of calls, the 
law of averages will insure a cer- 
tain amount of business. If the 
salesman can add to this the prod- 


uct of his own imagination in cre- 
ating sales and if he has the abil- 
ity to apply his knowledge, he will 
know that he has created and 
maintained good-will among those 
on whom he has called and that 
they will continue to patronize his 
firm. 


“Fair-mindedness may be dis- 
cussed under the subject of knowl- 
edge as one must think in order to 
be truly fair, unprejudiced, just, 
and honest. Fair-mindedness is 
unselfishness. Someone has said 
that if you are fair with yourself 
you cannot be unfair to others. 
If a salesman is fair with himself, 
he is apt to be fair with customers, 
with his employers, and with his 
associates in the industry. 


“Appreciation is also a quality 
that is a result of knowledge and 
the ability to think. It is said of 
those who have artistic aspirations 
that appreciation is next to dem- 
onstration or realization. Appre- 
ciation is necessary to expression 
in any form. To appreciate is to 
recognize another’s ability and his 
efforts to succeed. To appreciate a 
product means to be sold on it and 
one must be sold on his own prod- 
ucts before he can sell others. 


“To appreciate the customers’ 
point of view means to be able to 
appeal to him through proper rea- 
soning and not have to resort to 
high pressure tactics in order to 
make a sale. Appreciation means 
to have accurate perception; true 
estimation. When a person knows 
that he is appreciated, he is natu- 
rally uplifted and encouraged. It 
is said that if you destroy a per- 
son’s ego and self-confidence, he 
instinctively dislikes you and can- 
not feel at ease in your presence. 
Therefore, he is not receptive to 
your suggestions. It is not neces- 
sary or wise to use flattery for this 
would be insincerity, but you may 
convince a person, by word, ac- 
tion, or deed, that you appreciate 
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his true worth and that you see 
qualities in him that may not be 
apparent on the surface. A pleas- 
ant tone of voice is sometimes all 
that is needed to convey apprecia- 
tion and good-will. After you have 
accomplished this, the customer 
will be more likely to be receptive 
to your sales suggestions. 

“Practical skill, which comes 
from practical knowledge, is the 
order of the day. One may learn 
from books, but this can never 
truly take the place of knowledge 
gained from actual experience. It 
can only supplement that knowl- 
edge. It has been said that one 
never acquires wisdom or estab- 
lishes a philosophy until after he 
has reached the age of fifty years. 
This is a debatable question, how- 
ever, we know that, all through 
life, we are continually going 
through the process of learning, 
which means that we are acquir- 
ing our share of wisdom and prac- 
tical experience. It cannot be ac- 
complished in a day or a year. 
However, education and wisdom 
should improve with age. 

“It is doubtful whether knowl- 
edge and wisdom should be spoken 
of in the same breath if we com- 
pare the two definitions of the 
words: ‘Wisdom is the capacity 
for judging, sounding and dealing 
broadly with facts, especially, in 
their practical relations to life and 
conduct.’ ‘Knowledge dwells in 
heads replete with thoughts of 
other men, wisdom in minds at- 
tentive to their own.’ We usually 
think of wisdom as depth of in- 
sight or perhaps intuitive knowl- 
edge. 

“The proper enthusiasm cannot 
be maintained if qualities of char- 
acter essential to success are lack- 


ing. To have character is to have 
knowledge but it does not always 
follow that the person who has 
knowledge has character. If a 
person does not have character he 
cannot last as a salesman. It is 
true that some who are lacking in 
certain qualities may produce for 
a time, but they will not be an out- 
standing success in their fields. 


Character Is Essential 


“Above all, a man must have 
character in order to carry out the 
most important things in relation 
to his work. Character, we might 
say, is an outgrowth of good heri- 
tage, childhood training, and edu- 
cation. If a person is intelligent 
and has a willingness to work and 
a disposition to apply himself, he 
should succeed. He has to have 
many good qualities of character 
with which to begin or he would 
never seek entrance into this field. 
If he is steady in character and is 
a consistent worker, he has the 
necessary qualities that will lead 
to success. 

“Webster defines character: ‘The 
sum of qualities or features by 
which a person or thing is dis- 
tinguished from others.’ The out- 
ward self should be a reflection of 
the inner self—provided, of course, 
that there are no personality inhi- 
bitions. We who employ salesmen 
and customers who buy from them, 
may sometimes misjudge them 
when we fail to study or try to 
analyze the reasons for their ac- 
tions or manner so that we may 
help them to succeed. We know 
that a sterling character lies be- 
neath many a rough exterior. 

“Sensitiveness often prevents a 
person from asserting his real self. 
For instance, loud noise or a rasp- 
ing loud voice affects some people, 
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not only emotionally, but slows 
their thinking ability. These peo- 
ple are the exception and not the 
rule, but if we form a basis for mu- 
tual understanding, it will not only 
help the salesman to help himself 
but will enable him to better un- 
derstand others and the reasons 
for their actions, thereby, making 
the path a little easier to travel. 

“Fear is another stumbling 
block. This is sometimes due to 
an inferiority complex caused by 
a number of things; one is realiz- 
ing or thinking that one is not 
equal in his intelligence and his 
knowledge of the things he is try- 
ing to impress on the other per- 
son. It may be due to improper 
childhood training or some unfor- 
tunate experience or physical han- 
dicap. It may be overcome. No 
one is ever as inferior as he feels. 

“Over-confidence is false pride, 
due to egotism, which is just as 
detrimental as not knowing 
enough or having enough confi- 
dence. This is probably not as 
prevalent as the feeling of inferi- 
ority. It is well to remember, also, 
in analyzing ourselves and our own 
problems and in forming opinions 
of others, that which we often mis- 
take for superiority is a cloak that 
is used to cover a weakness such 
as timidity or self-consciousness. 

“The positive qualities such as 
loyalty, honesty, sincerity, confi- 
dence, trustworthiness, and fair- 
mindedness are some of the things 
that help to stimulate and main- 
tain enthusiasm. If, for instance, 
a person is not trustworthy, he is 
not worth having in employment 
because he does not realize his re- 
sponsibility to his firm or to him- 
self. Only a matter of time will 
determine this. If he represents 
his firm to their entire satisfac- 
tion, he will build for himself and 
for his firm a favorable and en- 
viable reputation. If he is trust- 
worthy, he is honest. This means 
that he is going to be at his best 
at all times. He will make the 


A VIEW OF THE HILLER OFFICE 
SUPPLY COMPANY ESTABLISHMENT 
IN INDIANAPOLIS 
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most of his opportunities. He will 
realize that the amount of time 
he is going to put on the job is just 
as important as being honest with 
himself. People appreciate hon- 
esty and frankness regarding one- 
self and one’s own abilities.” In- 
cidentally, Mr. Hiller’s own ex- 
perience, when he started out as 
a salesman, will serve to illustrate: 


“As a beginner, I was frank to 
admit my lack of experience. Peo- 
ple realize there must be a begin- 
ning in all things and they were 
willing to help me in my eagerness 
to learn and my wish to succeed. 
I took them into my confidence 
and—it worked. If a person is in- 
experienced, there is not much use 
to put up a bluff. Any business 
man can tell when a salesman is 
a beginner and if you start with 
being honest and truthful, it will 


prove your honesty in your work 
and the things you say about your 
products. 

Really Working for Self 


“When a person works for an 
employer, he is really working for 
himself. He is his own boss in any 
sense you view it. The realization 
of this fact is imperative to work- 
ing up to an executive or higher 
position in any line. It is said that 
no one can learn to control others 
until he has learned how to con- 
trol himself. 

“Every firm has its individual re- 
quirements and its individuality to 
maintain. A firm has personality 
and the salesman reflects that per- 
sonality. The best salesman is in 
need of training by the firm for 
which he works. Therefore, he 
will be able to reflect the firm’s 
policy to the best advantage. 


OFFICE APPLIANCES 


“When a person has good char- 
acter traits, a general knowledge 
and knows his products, he will 
have enthusiasm. If he has the 
proper training in his particular 
line, he will be well armed to go out 
and face the world of business. By 
using the proper tactics and cor- 
rect selling technique, he will con- 
tinue to rise in the customer’s 
estimation and in the estimation 
of those by whom he is employed. 
As a natural result, his enthusiasm 
will be evident and his success will 
be practically assured. 


“The spirit of enthusiasm is con- 
tagious. It incites a similar spirit 
in others. It inspires. The sales- 
man who has it becomes influen- 
tial with those whom he contacts. 
His words have power and his 
opinions are respected and his 
sales suggestions acted upon.” 


Using Scrap Books in Business 


Note.—The following article is 
one of interest to the stationer 
who sells but does not personally 
use scrapbooks in his business. As 
is explained at some length there 
are a great many uses to which 
such a volume may be put. Office 
Applianes possesses knowledge of 
a few business organizations who 
maintain such scrapbooks solely 
for the purpose of keeping a rec- 
ord of printed matter and adver- 
tisements of their particular busi- 
ness which appear from time to 
time within the pages of this jour- 
nal. The “Fairbanks” referred to 
in the article is the Fairbanks, 
Morse & Company. 


Soe years ago I had the 
pleasure of handling the ad- 
vertising and publicity program 
for the centennial of Fairbanks 
scales. Digging up an authentic 
historical background for that oc- 
casion might have been quite a 
task except for one thing—the vo- 
luminous scrap books maintained 
by the Fairbanks organization, 
dating back through almost the 
entire century. 

What a wealth of material those 
old scrap books contained. Some 
of the earliest, and certainly the 
quaintest, trade paper advertising 

. old sales bulletins with views 
of ox-drawn carts and stage 
coaches to provide the modern at- 
mosphere of those days . . . com- 
petitive advertising of the knock- 
down and drag-out variety in 
vogue a half century ago... in- 


By R. H. Bacon, Business Paper Editorial Service 


Surveys and Reports 


teresting sales letters from the far 
corners of the earth. 

Every company should keep just 
such records. With the passing of 
the years this type of material be- 
comes increasingly valuable. It is 
surprising how often scrap books 
are referred to for information 
contained in advertising and bul- 
letins of former days. New men 
joining the organization look at 
such scrap books with a great deal 
of interest because the material 
gives a broad perspective of com- 
pany progress. 

As a result of contacts with 
many organizations we would sug- 
gest the following general proce- 
dure relating to the use of scrap 
books. First we would standardize 
on the 12” x 10%” size since this 
size will fit in a standard filing 
case and yet it will handle full 
bleed pages of trade paper adver- 
tising. We would select the full 
leather binding because of its 
wearing qualities. Then we would 
get four of these scrap books and 
turn them over to the advertising 
department as custodians. One of 
these would be for trade paper and 
magazine advertising. (A 23%” x 


193g” size is available for full page 
newspaper advertising.) The sec- 
ond book would be for all editorial 
items relating to the company, its 
products and its personnel. The 
third book would be for sales bul- 
letins and the fourth for outstand- 
ing specimens of sales and policy 
letters and sales promotion mate- 
rial of the direct-mail type. 

Since the scrap book mentioned 
above has 100 pages, these four 
books would last the average or- 
ganization for quite a number of 
years. However, the books are 
loose leaf and the capacity can be 
greatly increased, when it becomes 
necessary. If the books become 
too bulky, new ones can be added 
to the set. 

Through the use of such scrap 
books we venture to say that the 
average company could build per- 
manent historical records over a 
period of a half century, without 
exceeding the capacity of one 
drawer of a filing case. Records 
that would be of interest at meet- 
ings of the board of directors, for 
use in the sales and advertising 
departments, and for reference by 
the management. 


Plans for 1937 
N. T. O. M. D. 


A. Convention 


Completed 


, efforts to make the 
coming convention at the Nether- 
land Plaza hotel, Cincinnati, on 
August 2, 3 and 4 one of the 
greatest events ever staged by the 
N. T. O. M. D. A., are being made 
by officials and members of the 
organization. 

Various committees have been 
appointed and are working as one 
huge unit toward a single end— 
that is, to bring out the dealers 
in numbers never before recorded. 
Everyone concerned, from Presi- 
dent Lamont H. Wood, Midwest 
Typewriter Company, Kansas City, 
Mo., down on to the newest mem- 
bers of the organization, is par- 
ticipating. 

In Cincinnati F. C. Waltz, Waltz 
Typewriter & Adding Machine 
Company, has assumed the task of 
publicity man for the convention 
and has set the wheels turning in 
a campaign which will not come 
to an end until a few days before 
the convention actually opens. 


Still other committees are flour- 
ishing. As a result a splendid 
speaker program is already under 
construction, and when completed 
will present a list of speakers sec- 
ond to none. Every possible topic 
of interest to the trade will be 
thoroughly discussed and sifted 
and many a valuable tip will be 


JUST ONE OF THE MANY PLACES 
TO DINE WITHIN THE WALLS 
OF THE FAMOUS NETHERLAND 
PLAZA HOTEL, CINCINNATI, IN 
WHICH THE N. T. O. M. D. A. 
THREE-DAY CONVENTION WILL 





THE MAGNIFICENT LOBBY OF THE NETHERLAND PLAZA HOTEL WHICH 

WILL BE HEADQUARTERS FOR THE NATIONAL TYPEWRITER AND OFFICE 

MACHINE DEALERS ASSOCIATION CONVENTION FROM AUGUST 2 TO 4 
AT CINCINNATI 


taken home by those who attend 
the various sessions. 

Among the many subjects which 
speakers will present will be: 1. 
Elimination of price-cutting; 2. 
The Robinson-Patman Bill, and 
3. Better Business. Although the 
names of those who will deliver 
addresses on these all-important 
subjects have not yet been an- 
nounced Mr. Waltz declared the 
speakers will be men of outstand- 
ing ability whose knowledge upon 
their respective subjects is com- 
plete. 

Mr. Waltz also calls attention to 
the many facilities offered by the 
Netherland Plaza hotel. Chief 
among these is a twenty-two story 
garage, electrically operated and 
connected with the hotel lobby. 
The hotel’s central location puts 
it within a short distance of many 
of Cincinnati’s beauty spots in- 
cluding the $42,000,000 Union ter- 
minal, the Fine Arts museum, the 
Eden park conservatory, the Taft 
museum, Xavier university, Zoo- 
logical Gardens, and others. 





Delegates will find within the 
walls of the Netherland Plaza 
hotel an establishment in which 
every thought has been turned 
toward providing the best not only 
for the traveling man but for the 
countless thousands who attend 
conventions in Cincinnati every 
year. Designed before the depres- 
sion and finished in the midst of 
the economic chaos, the hotel is 
an integral part of a $75,000,000 
improvement in the heart of the 
business and theatrical district of 
the Ohio city. 


Twenty-nine stories high the 
structure houses three restaur- 
ants, a cocktail terrace, twenty- 
six private dining rooms, a Hall 
of Mirrors, scores of committee 
meeting rooms and is connected 
with a 22-story garage. 


According to Mr. Waltz officials 
of the Netherland Plaza have 
completed special plans to provide 
the best in accommodations and 
service to the members of the 
association. 


BE HELD NEXT AUGUST. THE 
NETHERLAND PLAZA CATERS 
TO HUNDREDS OF CONVENTIONS 
AND THOUSANDS OF DELE- 
GATES EVERY YEAR AND PRO- 
VIDES MANY COMMITTEE ROOMS 
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Color in Office Furniture 


Stressed 


= DEPRESSION is over! Pros- 
perity is here! With that in mind, 
the W. H. Kistler Stationery Com- 
pany, 1636 Champa Street, Denver, 
Colo., set out this spring to make 
the business men of Denver color 
conscious in so far as their office 
furniture was concerned. 

Psychology became a factor in 
the argument of Kistler’s sales- 
men. Too much, they said, was 
present office furniture reminis- 
cent of the dark years between ’29 
and '33—too much connected in 
the memory of both executives and 
employees with red ink and fall- 
ing sales. 

With the furniture as constant 
reminders of those days, salesmen 
would be satisfied with slight ac- 
complishments, managers would 
be content with only minor im- 
provements in gross sales totals 
and buyers, because of depression 
experiences, might hesitate when 
a bold stroke of action would tre- 
mendously help the firm’s assets. 

The remedy, Kistler salesmen 
argued, was bright, almost gay. 
office furniture. The entire spirit 
of the office in question would be 
transformed. Employers and em- 





The Kistler Stationery Company Method of Selling 


Through Emphasis of Tints 


By F. K. Colohan 


ployes would be benefited. Not 
only that but visitors to the office 
would feel the effects. In such 
surroundings, prospective buyers 
might be expected to lose some of 
their caution. 

Many buildings and offices would 
be remodeled this spring, Kistler 
officials knew. This presented an 
opportune time for firms under- 
going such changes to introduce 
new color and style to their of- 
fices. Kistler’s went after this 
business. 

Their salesmen would contact 
the heads of such firms. If they 
could interest the man at all, they 
would suggest to him color suites 
of furniture that would harmonize 
with the new quarters and submit 
an estimate of the total cost of the 
new furniture. All the prospective 
customer had to do was sign the 
order and the bright new furniture 
would be installed. 

Business men at first were a 
little reluctant to accept the new 
colors. Though there was a defi- 


nite trend towards refurnishing, 
this was for the usual type of office 
furniture generally. Gradually, 
however, the idea of color is catch- 
ing on and now Kistler’s find the 
demand for it is growing. 

They offer a silver walnut desk 
with pastel shades in chairs. Only 
recently they refurnished an en- 
tire brokerage office with silver 
walnut desks and chairs of a 
French gray hue. 

Another angle in the refurnish- 
ing of offices with colored furniture 
is that, while the original order 
deals only with larger furniture, 
there is almost always a follow-up 
order for smaller articles. 

The demand for combination 
steel and wood desk, according to 
Kistler officials, is growing rapidly. 
In the past six months, this line 
has outsold any other type of desk 
carried by them. The demand, too, 
for posture chairs is growing. 


Advertising Helps Theory 


A new advertisement which 
Kistler’s are finding increasingly 
effective in attracting attention to 
their color theory in office appli- 
ance and furniture is a two-inch, 


one column reversed cut that is 
run on the sporting page of local 
papers daily. 

The ads are hand lettered and 
wordage is held to a minimum. 
The small pictures tell the story. 
These advertisements have been 
running since March 1 of this year. 

An idea of their content can be 
gained by a review of a few of 
them. There is one, for example, 
headed, “For Prestige.” The small 
cartoon shows an executive behind 
an imposing desk accepting a bill 
from a very high-hatted visitor. 
Below we read, “Office Furniture 
from Kistler’s.” 


Another reveals an executive 
with a distracted expression on his 
face before a desk with papers 
protruding from the drawers in 
confusion. “Filing and Finding... 
Quick and Simple .. . Kistler’s,” is 
the legend. 

A cartoon showing a stenog- 
rapher on skates in full flight is 
labelled, “for a Smooth Running 
Office . . . Systems by Kistler’s.” 

“Pride of Possession,” reveals 
what is plainly an enthusiastic in- 
dividual sitting at a desk. “A new 
desk from Kistler’s,” supplies the 
reason. 

Another is labelled, “Counting 


The Steel Office Furniture 


By George C. Brainard, President, The General 


Situation 


Note.——Though pointed specifi- 
cally toward the problems existing 
in the metal office furniture in- 
dustry, Mr. Brainard’s address 
contains several illuminating com- 
ments upon the general industrial 
situation. Labor unrest is increas- 
ing under the guidance of “or- 
ganizers”. As Mr. Brainard indi- 
cates, a tremendous potential 
power lies in the monthly collec- 
tion of union dues, reaching a pos- 
sible total of $45,000,000. Strikes, 
many accompanied by violence, 
are widespread. Each is expres- 
sive of a new interpretation of 
“labor relations”, an interpreta- 
tion which affects everybody in 
business directly or indirectly. It 
imposes upon the business man 
necessity for study of the factors 
involved so that he may adjust to 
the requirements with minimum 
detriment to his business. Mr. 
Brainard’s address presents a keen 
analysis, worthy of thoughtful 
consideration. 


| AM delighted to be here. I came 
at some inconvenience, but not the 
usual kind of inconvenience—more 
inconvenience because of the gen- 
eral situation in our part of the 
country. In this day and age when 
manufacturers or management 
generally is more or less on the 
spot, I don’t know whether I come 
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Costs?” and shows an individual 
with both pockets empty. “Budget 
Office ... 14 pieces . . . $165.00. 
Kistler’s.” 


An advertisement for fire proof 
filing equipment is headed, “24 
hours protection,” and reveals a 
determined looking officer of the 
law standing with both arms 
crossed and the two guns in his 
hands blazing away at unseen op- 
ponents. 


So successful have these adver- 
tisements been that the firm is 
considering using them for other 
departments. 


Fireproofing Company, Made at the Annual Meet- 


ing of the Third Regional District of the National 


Stationers Association, Philadelphia, last month 
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as a prince of privilege, an eco- 
nomic royalist, or what. I don’t 
know whether to talk to you from 
that standpoint, or from the 
standpoint of reactions which 
have to do with the general 
scheme of things; but the subject 
that was assigned to me, namely 
“The Condition in the Office 
Equipment Industry,” at this time 
is, I am sure, a factor in industry 
generally, and is of importance in 
the picture in which you are in- 
terested. 


When we come to discuss the 
present situation, a lot of infor- 
mation emanates from Washing- 
ton and from every large center. 
I want to tell you frankly that we 
of management, who have the 
same opportunity that you do to 
read the letters which come from 
your National Association, sent by 
our good friend, Charlie Garvin, 
on the subject of business condi- 
tions and legislation and what to 
do and what not to do, find they 
are just as good as, if not better 
than the information which is ob- 
tained through the many services 
whose specific job is to disseminate 
information. In addition to that, 
these letters which come from 
Charlie, giving you his ideas, are 
tempered with his own inimitable 
way of putting over the thing that 
he is trying to tell you. It is a very 
valuable service, and I look for- 
ward to receiving the letters. I 
believe it only right to tell you that 
I not only receive his letters, but 
send them around to the principal 
members of our organization, who 
read them as carefully as I do. 

Fundamental conditions have a 
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tremendous bearing on this situa- 
tion. This country has at the pres- 
ent time more than half of the 
world’s supply of gold, and it is 
still coming in, in spite of the fact 
that it has been made inactive 
through sterilization—and I mean 
by that it does not get into our 
credit system, or it hasn’t since 
last December. It is the responsi- 
bility of the Treasury Department 
to buy that gold at $35.00 an ounce. 
You all know when the price was 
raised from $20.67 it was done to 
provide a greater base upon which 
to expand the money and credit 
Situation here. Reserve require- 
ments have been raised from time 
to time. If that gold coming in 
went into our monetary system, 
it meant, in terms of credit, it 
could be expanded eight or nine 
times, providing a decidedly infla- 
tionary credit condition. 


Seven Years of Unbalanced 
Budget 


This, as you know, is the seventh 
year we have gone on with an un- 
balanced budget. That is a serious 
situation. Legislation in its various 
phases has made the world a dif- 
ferent place in which to live, and 
things have to be done on a basis 
quite different from that which we 
experienced, and I will 
say enjoyed, through 
the last great period of 
prosperity. It is very 
difficult to tell what pat- 
tern to follow, how to 
plan, where things are 
coming out, but our an- 
swer is to go along with 
our chins up and to do 
the best we possibly can 
as we see it at the time 
we are trying to do it. 

There are many fine 
things being accom- 
plished in this social 
change. There are also 
many things which are 
liable to be very destruc- 
tive in this social picture, 


TROY SUNSHADE INSTALLA- 
TION IN SAN ANTONIO, TEX. 
—At the top is an interesting 
installation in the pall bearers 
room at the Hagy-McCallum 
Mortuary, made by J. Andrew 
Smith Company, San Antonio, 


particularly from the standpoint 
of industry as we know it. Virgil 
Jordan, in his speech at the United 
States Chamber of Commerce, as 
President of the National Indus- 
trial Conference Board, said: 


“The destruction of the enter- 
prise principle will make every one 
of us a mere cell in a political 
body, subject to the spreading 
bureaucratic cancer of the State. 
Everyone will live at the expense 
of everyone else. The intelligent, 
energetic, ambitious and able peo- 
ple in the population will become 
the suckers of the State, distin- 
guished for a while in the sucker 
lists, but they will ultimately give 
up the struggle, and will sink back 
to the dead level of the mass. Then 
the American species will become 
extinct, and America will become 
the habitat of a horde of number- 
bearing, tax-paying, dole-eating, 
invertebrate animals.” 

That sums up, I think, the worst 
side of the picture. All of that 
can happen. It is the problem of 
those who are trying at this time 
to make a real solution to these 
problems which face us to actually 
prevent its happening. Be all of 
that as it may, the radical changes 
we have gone through, and 
through which we are passing, 
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have had a very stimulating ef- 
fect on the office equipment busi- 
ness. Had it not been for the 
organization of all these so-called 
social changes I doubt if we would 
have been as an industry; and I 
am talking of industrial things in 
which we are interested. I doubt 
if we would have been so far on 
the road to recovery. 

With reference to the subject 
which has been assigned to me; I 
cannot speak for our industry. 
Many of the things that I shall 
have to say apply to the company 
with which I am associated, and 
I should like for you not to take 
them or to take what I have to say 
as being of the industry. Ours is 
a representative company in the 
industry. Therefore it must be in- 
dicative of most companies and of 
the industry’s position. 

I have over a period of years 
spotted the activities of our com- 
pany business-wise with Moody’s 
Index of Business Activity. I have 
also kept as close track as I pos- 
Sibly can of our company’s posi- 
tion in the industry, and I should 
like to review this situation to 
show you that the metal furniture 
industry is a coming industry. If 
you compare these two resultant 
curves, you will find that from the 
period of 1919 up through 
1929, which was a great 
period of industrial 
growth, business grew 
as a whole. The metal 
furniture industry grew 
at a greater rate than 
general business during 
that period, showing 
that the metal furniture 
industry beyond a doubt 
was a coming industry. 
During the period of 
decline which occurred 
from the spring of, let 
us say, 1930 through 
1932, the low point being 
the end of the first 
quarter of the year 
1933, the rate of decline 
exactly paralleled the 


Tex. The lower picture is of 
the business office of Hagy- 
McCallum. Troy streamline 
metal furniture, (desks, chairs, 
and lounges) were made by the 
Troy Sunshade Company, whose 
home office and factory is in 
Troy, Ohio.—BCR 
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rate of decline of general business. 
From the end of the first quarter 
of 1933 up to date the rate of 
growth of our company’s busi- 
ness, and probably that for the 
industry, far exceeded the rate of 
growth of general business. I don’t 
believe there is an argument that 
is any more conclusive than this, 
that the metal furniture industry 
is on the ascendency and probably 
to a very much greater extent than 
most industries. I have the charts. 


I did not bring them with me but 
I should be glad indeed to sub- 
stantiate to anyone what I have 
to say about them. 


Price Increases Necessary 


You are probably more or less 
interested in the action of the 
metal furniture industry during 
the past several months, particu- 
larly in its price increases. It was 
very apparent last summer, and 
particularly in the early fall, that 
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the prices then in effect could not 
be maintained. The five per cent 
increase which was put into effect 
on the first of the year was by no 
means adequate even to take care 
of increased costs which existed at 
that time. The recent twelve and 
one-half per cent increase which 
our company put into effect 
(which others followed) barely 
covered the increased costs that 
were definitely in effect at that 
(Turn to page 118, please) 
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AT THE LEFT IS A SECTION OF WOOD-MOSAIC SHOWING THE FORM IN WHICH IT IS PROVIDED AND AT 
THE RIGHT IS PICTURED AN OFFICE WITH THE PARQUET FLOORING INSTALLED 


Hardwood Floor Laid Like Linoleum 


a MUCH the same manner that 
linoleum is laid, an averaged sized 
office can be floored with genuine 
hardwood parquet flooring in a pe- 
riod of four or five hours. The 
completed office floor shown in the 
accompanying photograph was 
laid in less than five hours. The 
flooring is available in a variety of 
woods, and the work of laying is 
done without the use of nails or 
screws and without noise, elimi- 
nating the nuisance of having the 
office in an uproar for several days 
as is the case with the laying of a 
conventional hardwood parquet 
floor. The work can be done while 
business is in progress or in a sin- 
gle evening after business hours. 
This new-type patented flooring is 


of standard 5/16 inch thickness 
and comes in flexible pre-finished 
2 foot by 6 foot sections (see pho- 
tograph). These sections consist 
of 2 inch by 2 inch and 2 inch by 
4 inch hardwood blocks assembled 
in basket-weave pattern and held 
securely together in a semi-pliable 
grill. For convenience in the de- 
livery and cleanliness in laying, 
the flooring is packed in easily- 
disposed-of paper cartons, each 
carton containing eight of the sec- 
tions. 

The method of laying is simple 
and the work can be done by most 
anyone. A coating of adhesive 
floor-paste is first applied to the 
existing floor in old buildings, or 


to the sub-floor in new construc- 
tion. A layer of felt is then laid 
over the adhesive to provide 
greater quietness, warmth and a 
slight resilience. A coating of the 
adhesive is then applied to the felt 
cushion. The perfectly matched 
and fitted 2 foot by 6 foot sections 
are rapidly laid upon the felt mat 
and the finely finished floor is 
immediately ready for a lifetime 
of use. The special adhesives used 
have been time-tested both in the 
laboratories and actual use and 
they keep the flooring perma- 
nently down. The new flooring 
provides a fine type of cover at a 
small cost. It is manufactured by 
the Wood-Mosaic Company, High- 
land Park, Louisville, Ky —PCH 
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1937 New York National Business Show 
By Jay Tee 


W xx the unbounded success of the Chicago Na- 
tional Business Show of last March still keenly felt in 
the Midwest many manufacturers are already far 
ahead with their plans for the 1937 New York National 
Business Show the week of October 18 to 23. Indica- 
tions point to a show with a larger roster of exhibitors 
than any of recent years, covering a greater area of 
exhibit space and attracting keener and wider interest. 

With the business machines and office equipment 
industry having one of the most productive years in 
history there is every reason to believe that this thirty- 
fourth annual National Business Show will be propor- 
tionately outstanding, proportionately productive. 
Frank E. Tupper, managing director of the show since 
1911, looks upon 1937 with an eye to the future, taking 
the unprecedented sales records as a sign to heed as 
well as to acclaim. 

“Breaking sales records is no longer a single great 
triumph for concerns desirous of maintaining as well 
as creating a prominent position in industry and com- 
merce,” says Mr. Tupper. “There have always been 
periods when sales have reached peaks and firms have 
had to tax the capacity of their entire organizations to 
meet the demands of their markets. Business history 
teaches us, however, that such booms are not always 
to be looked upon as blessings to all manufacturers. 
A boom period can make or break an organization. A 
sudden demand for goods indicates not only increase 
in buying power but a condition of necessity for new 
products rising from a period passed below normal 
purchase. Those manufacturers who increase their 
capacity to meet peak demand and at the same time 
increase their consumer-interest proportionately are 
not going to feel the shock of the letdown that in- 
evitably follows a buying boom. It is most enlightening 
and significant to realize that manufacturers of busi- 
ness equipment are doing more today than ever before 
to keep the users of their products awake to the im- 
portance of maintaining maximum economy and effi- 
ciency in business by using the most advanced, prac- 
tical machines and methods available.” 


Top Sales Tempo Maintained 


This interest about which Mr. Tupper speaks, it is 
interesting to realize, is being manifested more today 
than ever by top executives in business and industry 
who are responsible for outlay of expenditures of their 
companies’ budgets. At the past several Business 
Shows in New York and Chicago the presence of lead- 
ing American and foreign business leaders was particu- 
larly noticeable. Many of these business executives 
spend several days at the show studying ways and 
means of adopting the methods and equipment on dis- 
play to their own problems in administration. With 
the elimination in attendance of all persons under 
nineteen years of age there is given more room for 
interested business people as well as a more conducive 
spirit for practical demonstration and attention to 
individual problems. 


Along with this growing interest of executives in 
business machines is the interest of the manufacturers 
in the machine operators and office workers. Ease of 
operation, elimination of noise and vibration, use of 
non-glare finishes to eliminate eye-strain, adjustments 
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for the individual operator are all features that make 
business life for the office worker more pleasant and 
allow more hours for recreation. 

Manufacturers, business executives and office work- 
ers will find in the coming 1937 National Business 
Show many new machines, endless improvements on 
methods and devices and the inimitable spirit of con- 
geniality and friendliness that make the Business Show 
so worthwhile to all interested in business and business 


equipment. 
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TROY SUNSHADE IN FIFTIETH YEAR 


For fifty years the factory of the Troy Sunshade 
Company at Troy, Ohio, has been in active operation. 
Throughout the entire period the company has pro- 
duced furniture in special combinations of metal, cloth 
and wood, varying the particular type of equipment 
to meet market demands. Until recently its manu- 
factures were confined to the household and outdoor 
furniture lines. After a period of experimentation the 
company recently entered the office equipment field 
with a complete line of metal desks with chromium 
fittings. In addition, its line of chairs has been 
adapted for office use. 

At the present time the Troy Sunshade Company is 
one of the major industries in its city, employing an 
average of 625 persons. A half century ago the busi- 
ness was organized by two young men in their thirties, 
Frank Douglass and Gus Stouder, under the name 
of the Troy Carriage Sunshade Company. During the 
succeeding seventeen years the company prospered, 
but with the advent of automobiles the sunshade busi- 
ness began to fade. The crisis was met by the pro- 
duction of wagon umbrellas carrying advertising 
messages. The success which followed eventuated in 
incorporation of the firm with a self-earned capital 
of $60,000, and the formulation of a policy of manu- 
facture which is still in force. The policy was that 
the firm would make any kind of cloth, wood or steel 
specialty that might seem suitable to its facilities. 

During the World War the company’s entire efforts 
were turned to the production of airplane windshields, 
machine gun covers, hand grenade pockets, revolver 
clip-holders, helmet linings, etc. 

Then followed a period of manufacture of garden 
umbrellas, which were later made in combination with 
metal tables and chairs. Activities were expanded to 
include production of chromium plated furniture for 
the household trade, hospitals, offices, beauty parlors, 
etc. The word “carriage” was dropped from the cor- 
porate title and the firm’s name changed to Troy Sun- 
shade Company. 

Every year since incorporation in 1900 the company 
has paid a cash dividend. The executive staff which 
directs the affairs of the organization is as follows: 
Bond Houser, Sr., president and general manager; 
A. Philippe, Jr., vice-president; J. E. Schneider, treas- 
urer and purchasing agent; Bond Houser, Jr., secretary 
and sales manager; and Paul G. Braunschweiger, fac- 
tory manager. 


NAME CHANGE FOR AULT & WIBORG 


The stockholders of The Ault & Wiborg Company 
have authorized the use of the name, Interchemical 
Company, in connection with its products in miscel- 
laneous fields, including its ribbon and carbon line. 
The “I. P. I.” items will identify the products of the 
printing ink departments. 
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Elliott Gives Employes Quarter Million 
Dollars 


 —_— one of the most generous and unusual 
grants in the industry, Harmon P. Elliott, president of 
the Elliott Addressing Machine Company, Cambridge, 
last month set up a personal trust fund of $250,000 for 
the benefit of the company’s 375 employes. Simul- 
taneously, Mr. Elliott announced a pay increase aggre- 
gating more than $35,000 annually. 

Those who will be eligible to benefit under the new 
trust fund plan are employes with ten or more years 
of service to their credit, of whom there are 109 in 
the company’s employ at the present time. 

Details of the huge benefit fund, which incidentally 
cost Mr. Elliott $25,000 in gift taxes assessed by the 
federal government, were disclosed at a meeting held 
at the Elliott factory one week following the publica- 
tion of a beautiful book containing a history of the 
Elliott organization under the heading of “The Dawn 
of a New Day” issued to the employes as a means of 
revealing to them the company’s status in the business 
world of today. 

Mr. Elliott made known his generous gift in a speech 
which he read to the assembled employes at the meet- 
ing. He also announced as an additional benefit a new 
ruling whereby no employe, of over five years service, 
may be discharged without a hearing personally con- 
ducted by himself. 

Another pertinent part of the generous plan as out- 
lined by Mr. Elliott revealed that the principal of 
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PRESENT FACTORY BUILDING OF THE ELLIOTT ADDRESSING 
MACHINE COMPANY AT CAMBRIDGE, MASS. 


$250,000 will be divided among all employes in the 
event the company is ever sold out or closed up. 

In referring to working conditions in the factory 
and the possibility of employes desiring a hearing con- 
cerning them, Mr. Elliott said: 

“From now on at any time in the future any twenty- 
five Elliott employes may sign a petition asking for 
a meeting of Harmon Elliott and any, or all, Elliott 
factory employes, and that meeting will be held as 
promptly as possible. I hope that because of these 
meetings we can have the old-fashioned pleasant rela- 
tions between employer and employes that my father 
enjoyed from 1882 until his death. And, for this pur- 
pose a mail slot is being placed in my office wall so 
any employe or employes may write a note to me and 
know that I personally will get it and consider it. You 
need not sign your name to such notes if you wish 
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to be anonymous. I believe that half the troubles be- 
tween employes and their employers today are due to 
the fact that the employer sits still while somebody 
else talks to his employes.” 

Mr. Elliott told his listeners that the quarter million 
dollar gift was the outcome of a “share the wealth” 
idea developed by him some time ago. He said: 


“As I studied this new personal ‘share the wealth’ 
idea of mine, I decided I wanted my plan to restore 
the harmony between employer and employe that ex- 
isted in many small factories when I started in busi- 
ness. I wanted to make by deeds instead of words a 
mighty answer to the politicians who are trying to 
stir up class hatred. It seems to me that the politi- 
cians are simply putting their hands in my pocket 
and handing out my money and thus with my money 
the politicians are getting my employes to gradually 
feel that their future depends more on politicians than 
upon me, 


“So I decided to take a quarter of a million dollars 
of my own personal money and establish an irrevoc- 
able trust fund the annual income from which is to be 
distributed to Elliott factory employes on December 
1 each year. I am putting into this trust fund 2,500 
shares of Elliott Addressing Machine Company’s Sec- 
ond Preferred Stock which will pay a seven per cent 
cumulative annual dividend so each year there will be 
$17,500 to distribute. The first distribution will be 
made December 1 1938.” 


After expressing the hope that other employers would 
follow his example Mr. Elliott concluded by saying: 
“Why not have the pleasure of handing our own 
money to those we feel should get it; not in our wills 
after our deaths, but while we are still active and 
healthy and can have the satisfaction and pleasure 
of doing it?” 


“The Dawn of a New Day’”—the booklet to which 
Mr. Elliott referred in his address to his employes—is a 
dignified and impressive sixteen-page publication deal- 
ing exclusively with the history of the company from 
the year 1907 to the present day. The book is enclosed 
in a beautiful cover printed solidly in gold, depicting 
a rising sun and upon which is the word “Elliott” ris- 
ing on a horizon. A trimming in bright blue lends a 
further handsomeness to the unusual cover. On page 
one is a dedication to Mr. Elliott’s mother and father 
and his son, while at the top of the page are three 
portraits of those to whom the dedication is made in 
the order given. On the second page is a portrait of 
Mr. Elliott himself, beside which appears the follow- 
ing statement over his signature: 


“When I entered the addressing machine industry in 
1907, Elliott sold thirteen and competition sold eighty- 
seven out of every 100 addressing machines sold. It 
has been my lifework to reverse those figures, not by 
advertising and not by a big sales organization, but by 
building better addressing machines. And on this, my 
thirtieth anniversary in the business, I show that from 
thirteen we have come up to forty-eight and will soon 
reach our goal of eighty-seven.” 


The remaining pages are replete with details of the 
various machines manufactured by the company to- 
day. But their interest and novelty is based upon the 
unusual photographs with which each page is deco- 
rated. These are set off in varying shapes, including 
squares, oblongs and circles, and deal with such un- 
usual and human interest subjects as Mr. Elliott’s 
babyhood, the old family automobile of 1907 and 
groups of employes as far back as 1882. 
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STOTT STAGES BUSINESS EXPOSITION 

Staged for the benefit of government employes after 
weeks of preparation, an “Exposition of Modern Office 
Equipment” was held at the Powhatan hotel May 11 
to 14 by Charles G. Stott & Company, Inc., stationers 
and paper dealers of 1310 New York avenue, Washing- 
ton, D. C. 

One of the principal features of the business show 
was the artistic and unusual layout which included 








THE STOTT COMPANY GOVERNMENT EXHIBITION IN PIC- 
TURES.—Staged for the benefit of government employes, this Ex- 
position of Modern Office Equipment was given by Charles G. Stott 
& Company, Inc., stationers and paper dealers of Washington, D. C. 
(Top) Visitors partaking of a splendid buffet luncheon. (Center) 
A general view of the exhibition hall. (Lower) Personnel of the 
company's government contract department except the seventh from 
the left who is Mr. Warwick, Eberhard Faber representative. 


semicircular booths, which made the displays and mer- 
chandise easily accessible and an indirect lighting sys- 
tem for each exhibit which focused attention on the 
merchandise displayed. 

Admission to the exposition was by ticket only and 
during the four days in which the event was held 
more than 800 government purchasing agents and 
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persons employed in purchasing offices of the govern- 
ment attended. Many of the visitors were lucky and 
won valuable door prizes such as White Knight lamps, 
Waterman fountain pens, Fount-O-Ink writing sets 
and Norma pencils. 

On Tuesday, May 11, seventy government purchasing 
officials were guests of the Stott company at a buffet 
luncheon held in the exhibition hall. There were other 
unique attractions which drew many visitors to the 
show including a number of contests chief among 
which was one conducted at the Bates booth in which 
visitors were given an opportunity to win a Bates list 
finder. 

The manufacturers who maintained a booth at the 
colorful exhibition were: 

Norma Pencil Corporation, American Automatic Elec- 
tric Sales Company, L. E. Waterman Company, Victor 
Safe and Equipment Company, Bates Manufacturing 
Company, Whitehouse Leather Products Company, Inc., 
Gregory Ink Company, Dixie-Vortex Company, Defi- 
ance Sales Corporation, Eberhard Faber Pencil Com- 
pany, Parrot Speed Fastener Corporation, Esterbrook 
Steel Pen Manufacturing Company, Milo Harding Com- 
pany, Ltd., Charles G. Stott & Company, Inc., Sun Rub- 
ber Company, Savasort Corporation and the Wilson- 
Jones Company. 

—> 
THIRD ANNUAL BUSINESS SHOW CONDUCTED IN 
DES MOINES 


Under the sponsorship of the Rotogravure Section of 
the Des Moines Register & Tribune, the Third Annual 
Des Moines Business Show was held in the grand ball- 
room of the Hotel Fort Des Moines, April 27, 28, and 
29. Approximately $200,000.00 worth of equipment was 
on exhibit, according to an estimate provided by H. E. 
Russell of the Office Equipment Company. He reports 
that the size of the booths occupied was determined 
by the number of inches of advertising used by the 
exhibitor in the rotogravure section of the Des Moines 
Register & Tribune for Sunday, April 25. 

The show was an outstanding success, due in no 
small part to the activities of the following local office 
equipment dealers who directed the affair: 

Harry E. Rusvcell, The Office Equipment Company; 
A. P. Taylor, Dictaphone Sales; E. G. Ragsdale, Iowa 
Lithographing Company; Homer F. White, Western 
Union Telegraph Company; H. R. Anders, Ditto, Inc.; 
K. W. Gaar, Gaar Brothers Typewriter Company; and 
A. B. Bloom, General Typewriter Exchange. 

In addition to advertising in the newspaper, two 
effective steps were taken which contributed greatly 
to the success of the show. Tickets were printed and 
given to each exhibitor for distribution to customers 
and friends. The tickets carried the name of the ex- 
hibitor and space for insertion of the name of the 
person presenting the ticket at the door. On the last 
evening of the show some attractive door prizes were 
distributed. After the drawing for prizes the tickets 
were returned to the exhibitors whose names they car- 
ried. In this way those who participated in the show 
were able to obtain exact information concerning those 
who came to view the exhibits. 

The second contributor to the success of the event 
consisted of the system of booth arrangements and the 
securing the codperation of the three service clubs 
of Des Moines. The exhibits were placed along the 
walls of the ballroom in which the service clubs hold 
their weekly luncheon meetings. The tables were ar- 
ranged through the center of the room and the musical 
entertainment was furnished during the luncheon by 
radio stars of the KSO broadcasting station. Before 
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LEFT: Royal Typewriter Company 


RIGHT: Allen-Wales Adding 
Machine Corporation 


LEFT: Art Metal Construction 
Company 


RIGHT: Office Equipment 
Company 


LEFT: Western Union Telegraph 
Company 


RIGHT: Underwood Elliott 
Fisher Company 


LEFT: L. C. Smith & Corona 
Typewriters Inc. 


RIGHT: Marchant Calculating 
Machine Company 


LEFT: Monroe Calculating 
Machine Company 


RIGHT: Ditto, Inc. 


LEFT: Dictaphone Sales 
Corporation 


RIGHT: Remington Rand Inc. 
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each luncheon—the Codperative Club on Tuesday, the 
Kiwanis on Wednesday, and Rotary on Thursday,—the 
exhibitors were on hand to explain their wares and 
make special demonstrations for the benefit of mem- 
bers of the particular service club in session. 


From 1:30 in the afternoon to 10 o’clock at night 
the show was open to the general public. The special 
showing from 11:00 to 12:00 each day attracted many 
Des Moines business executives who otherwise might 
not have felt that they had the time to attend. Every 
evening radio stars from station KSO furnished en- 
tertainment. 

On Wednesday evening fifty competed in a type- 
writer speed contest. In the commercial classification, 
Miss Mary Welst of the Commercial Savings Bank, Car- 
roll, Iowa, won with a record of seventy-three words 
per minute. Miss Maxine Butler of Des Moines typed 
sixty-seven words per minute to take first place in the 
commercial school classification. In the high school 
classification, Miss Maxine Geidick of Des Moines won 
with forty-six words per minute. 

A spelling contest conducted by Miss J. B. English, 
director of the Iowa Annual Grade School Spelling 
Contests created interest on Tuesday evening. The 
spelling bee was broadcast over KSO and was con- 
ducted in teams of four. In the finals, the Des Moines 
fire department team defeated a team from the Regis- 
ter & Tribune. 

Following is the last of exhibitors, including the 
name of the individual in charge of the display: 


American Institute of Business, E. O. Fenton, presi- 
dent; Iowa Lithographing Company, Fred Wiley; Office 
Equipment Company, (A. B. Dick Mimeograph, Vari- 
typer-Autotypist), H. E. Russell; General Typewriter 
Exchange, A. V. Bloom; Frye Manufacturing Company, 
Forrest Frye; Western Union Telegraph Company, 
Homer F. White; Capital City Commercial College, Ben 
Williams, president; Drake University; L. C. Smith & 
Corona Typewriter Company, Carl Wittkowski, acting 
manager; Berkowitz Envelope Company, John Ford; 
Ditto, Inc., H. R. Anders; Gaar Brothers, K. G. Gaar, 
Woodstock typewriters and Mastergraf duplicators; 
Dictaphone Sales Corporation, A. P. Taylor, branch 
manager; Allen Wales Adding Machine Agency, E. L. 
McDonald; Electronic Development Company, Inter- 
communication system; Storey, Kenworthy Company 
Stationers, Charles Story, Arthur Kenworthy; L. W. 
Holley & Sons, C. C. Holley, manager; Royal Type- 
writer Company, Harry Holt, Manager; Underwood 
Elliott Fisher, Frank A. Bredimus, manager; Remington 
Rand, Inc.; Marchant Calculating Machine Company, 
J. A. Seebrooke, district agent; 
Monroe Calculating Company, V. R. 
Walsh, district manager. 


A GENERAL VIEW OF THE EXHIBITORS 
BOOTHS AT THE FIVE-DAY BUSINESS 
SHOW HELD IN ST. LOUIS BY A NUM- 
BER OF SALES AGENTS AND BRANCH 
MANAGERS OF SEVERAL OFFICE EQUIP- 
MENT MANUFACTURING PLANTS 
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ST. LOUIS BUSINESS SHOW 


Twenty-eight sales agents and branch managers of 
nationally known office appliance companies banded 
together and staged a five-day business show in St. 
Louis in the week ending May 1. 

The show was held on the second floor of a large 
centrally located office building, and the displays were 
installed in attractive two-tone furnished booths 
leased from a professional exhibition supply house. 
Many of the exhibitors sent special costly and modern 
streamlined displays from their factories. 

Governor Lloyd C. Stark of Missouri opened the 
show with a long distance telephone message. He 
told his audience that the successful enterprise must 
have for its watchword, efficiency and good manage- 
ment to keep abreast of the times. 

A well-planned advertising and promotional cam- 
paign was carried on three weeks prior to the opening 
of the show, and newspaper advertisements and news 
stories appeared daily during the five days of the show. 
A master mailing list of 3,000 business executives in 
the Greater St. Louis area was used to send invita- 
tions and cards of admission. An exact count of the 
attendance was kept by a special meter at the door 
and more than 5,800 men and women were checked in. 

Many actual sales were completed at the show and 
a large selected list of prospects was presented to 
each exhibitor at the close of the show. 

A special feature of the show was a contest for the 
selection of the most personable young business 
woman and the ideal young business man under thir- 
ty-five years of age in the St. Louis territory. Miss 
Iida Lee, and William H. West, president of the Missis- 
sippi Valley Broadcasting Company, were selected for 
the honors, and their pictures were sent out over the 
wirephoto service of the Associated Press. 

Business conferences were held Wednesday, Thurs- 
day and Friday evenings under the auspices of the St. 
Louis chapter of the National Association of Cost 
Accountants which sponsored the show. Personnel 
managers and other business executives discussed 
problems pertaining to better office and personnel 
management at the conferences which were well at- 
tended. 

Special moving picture equipment was set up in the 
Exhibit Hall and the new talkie, “Two Salesmen in 
Search of an Order,” was shown a number of times 
each day by the Dictaphone Sales Corporation. 

A number of officials from the home offices of ex- 
hibitors made special trips to St. Louis to attend the 
show. Although much smaller, some aspects of the St. 
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a recent business show held in the 
The famous GF elephant appears in all his glory in the lower picture while 


City, Ia. 


SIOUX CITY’S PRIDE.—Exterior view of 
the Verstegen Printing Company’s new home. 


Louis show were equal to those of the National Busi- 
ness Show, the visiting officials said. The calibre of 
the business men attending the show was widely com- 
mented upon. 


The exhibits had the effect of crystallizing the need 
of modernizing offices, and, say officials of the show, 
the office appliance business in St. Louis should not 
experience the usual “summer slump.” 

Success of the show was due to the work of the 
executive committee which included Sam A. Marsh, 
president of the St. Louis chapter of the N.A.C.A., and 
a member of Washington University faculty; Aaron 
Ferris, executive chairman, and sales agent for the 
National Cash Register Company, accounting machine 
division; J. C. Toy, vice-chairman, and sales agent of 
Multigraph Sales Agency, and H. T. Gates, chairman 
of Exhibit Hall, and branch manager of Ditto, Inc. 


Those exhibiting at the show were: 


Burroughs Adding Machine Company, Addresso- 
graph-Multigraph Corporation, Monroe Calculating 
Machine Company, Ditto, Inc., A. B. Dick Company, 
General Duplicator Corporation, National Cash Regis- 
ter Company, Thos. A. Edison, Inc., Postage Meter 
Company, Dictaphone Sales Corporation, Todd Com- 
pany, Buxton & Skinner Printing and Stationery 
Company, Egry Register Company, Marchant Calculat- 
ing Machine Company, Woodstock Typewriter Com- 
pany, Royal Typewriter Company, Inc., Kee Lox Man- 
ufacturing Company, Felt & Tarrant Manufacturing 
Company, Standard Mailing Machines Company, Flesh 
Company, Victor Adding Machine Company, Allen 
Wales Adding Machine Corporation, International Ac- 
counting Society, General Fireproofing Company, 
Elliott Addressing Machine Company and Midwest 
Insulating Supply Company.—HB 
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VERSTEGEN SPELLS GENERAL FIREPROOFING.—Above is shown two splendid 
displays of General Fireproofing Company products viewed by hundreds of visitors at 


erstegen Printing Company’s new home in Sioux 


a fine model office in shown above. 


VERSTEGEN BUSINESS SHOW FEATURES GF 
PRODUCTS 

A very successful business show was held from April 
20 to 22 inclusive by Verstegen Printing Company, 
Sioux City, dealers for The General Fireproofing 
Company. The exhibit was advertised as a “GF Busi- 
ness Equipment Show” by means of a well-planned 
campaign originated and conducted by N. E. Ander- 
son, advertising manager for Verstegen. The publicity 
for the show was started a month prior to its opening 
and consisted of press notices, announcement folders, 
blotters, post cards and banners, all of which were 
products of Verstegen’s printing department. 

The famous GF elephant test of a four leg desk was 
exhibited in the form of an elaborate display and this 
was used as a central theme for the advertising, each 
piece of literature showing an illustration of the ele- 
phant test. 

Special displays of GF metal office equipment were 
arranged and the representatives of Verstegen were 
assisted by Messrs. E. Lysle Nelson, C. W. Straubel and 
J. C. Slagle of The General Fireproofing Company in 
demonstrating the various lines to the visitors. 

The show was exceptionally well attended, over 
twenty percent of those to whom announcements were 
sent being present. 

In commenting on the exhibit, P. H. Verstegen, presi- 
dent of the Verstegen Printing Company, remarked, 
“It was surprising to realize that so many of our visi- 
tors recognized the greatest fallacy in business today 
—the mistaken idea that money invested in cost-cut- 
ting equipment is an expense.” 

An exceptionally bright future for the office equip- 
ment business was predicted by D. W. Verstegen, secre- 
tary of the company, who said: “We are exceedingly 
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optimistic at this time over the continued business 
increase that we have enjoyed this year. Our total 
sales for January, February and March are over 34.5 
percent above our total sales of a year ago. In our 
commercial stationery and business equipment divi- 
sion, compared to the first three months a year ago, 
have increased sales over 3.1 percent for January, over 
110 percent for February, and over 30 percent for 
March. This very satisfactory increase of sales in this 
division amounts to a general increase of over 45 per- 
cent. 

“In spite of our drought-stricken area from the sum- 
mer of 1936, we are exceedingly optimistic over the 
excellent crop prospects surrounding Sioux City this 
year. With a bright future ahead of us, we have ex- 
tended our territory services with a full time repre- 
sentative covering nimeteen surrounding countries, 
reaching into South Dakota, Nebraska, and Iowa.” 

The Verstegen Printing Company employs over fifty 
people and its services include complete office equip- 
ment and supplies and a modern printing establish- 
ment. 

In addition to the complete line of the General 
Fireproofing Company, the Iowa firm also carries Leo- 
pold wood furniture, Stow-Davis steel and wood furni- 
ture, Johnson chairs, Boorum & Pease loose-leaf, 
visible equipment and blank books, Victor safes and 
visible equipment and a full line of commercial sta- 
tionery. 

The officers of the company are, P. H. Verstegen, 
president; H. A. Jacobson, vice-president, and D. W. 
Verstegen, secretary-treasurer. 


—__— 9-9 


ALLEN CALCULATORS STAGES CHICAGO SHOW 


Comprising one of the finest showing of an individ- 
ual item, the Chicago office of Allen Calculators, Inc., 
recently staged its “Chicago Office Business Show” at 
343 South Dearborn street. 

Arranged and presented under the personal direc- 
tion of R. E. Lytle, sales manager, and participated 
in by everyone connected with the Chicago office as 
well as Robert J. Smith, factory representative, the 
exposition was one of the most complete and repre- 
sentative seen in many months. Every one of the sixty- 
eight models of R. C. Allen line of calculators was on 
display during the six-day show and attendants were 
on hand every minute for the benefit of the hun- 
dreds who visited the branch office. Music, souvenirs 
and an enthusiastic welcome greeted every arrival. 

The significance of the exposition was voiced by Mr. 
Lytle when he said: 

“The office end of the business world is today con- 
ducted along more or less mechanical lines, for the 
reason that the adding and calculating machine has 
entered into the situation to such an extent that it 


PICTURED HERE IS THE SPLENDID 
BUSINESS SHOW STAGED RECENTLY BY 
ALLEN CALCULATORS, INC., AT THE 
CHICAGO BRANCH OFFICE, 343 SOUTH 
DEARBORN STREET.—Scores of visitors 
dropped into the Chicago office to view the 
display of Allen calculators during the show 
which lasted for five days. In charge of the 
event (from left to right) were Jack Fen- 
nerty, assistant chief of maintenance; Rob- 
ert E. Lytle, sales manager; Max C. 
Buschhorn, chief of maintenance; Miss Lil- 
lian Lewis, office manager, and Robert J. 
Smith, factory representative. 
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is now an integral part of the arrangements of prac- 
tically all concerns, large or small. The show is timely 
and the place appropriate because Chicago, being one 
of the world’s greatest industrial and commercial cen- 
ters, has naturally taken its place as one of the most 
important communities supporting such a field of 
effort.” 

Aiding Mr. Lytle and Mr. Smith in the task of suc- 
cessfully staging the show were Jack Fennerty, assist- 
ant chief of maintenance; Max C. Buschhorn, chief 
of maintenance, and Miss Lillian Lewis, office manager. 
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ROTARY BUSINESS SHOW HELD IN CHICAGO 


Featured by a large number of office equipment 
manufacturers’ displays, The Rotary Club Business 
Exposition was held in the Hotel Sherman, Chicago, 
on April 27, 28, 29 and 30. 

Exhibits, arranged in artistic settings of varying 
sizes, occupied the entire mezzanine floor and the 
ballroom. Each one was arranged in such a manner 
that visitors entering the hall need only keep to the 
right hand side and thus move entirely around the 
exposition, coming out at a convenient exit. 

Among the firms affiliated with the office supply 
and equipment industry were the following: 

Addressograph Company in charge of J. Basil Ward, 
showing a fine display of addressing machines. 

Art Metal Construction Company, in charge of Ray 
D. Cooper, exhibiting desks, filing cabinets and chairs 
arranged as an office suite. : 

Autopoint Company, in charge of Clarence N. Cahill. 
This booth exhibited the Autopoint entire line of pens 
and automatic pencils and many other items manu- 
factured by the Chicago firm. 

Edwin C. Barnes & Bros., in charge of Robert W. 
Wilcox, showing several models of the Ediphone. 

Burroughs Adding Machine Company, in charge of 
Rex Rathbun and Charles F. Putnam. This was a 
large center display exhibiting several adding ma- 
chines, with operators in attendance. 

The Hedman Manufacturing Company, in charge of 
Herbert R. Hedman. Here practically every type and 
size of check protector was demonstrated to the public. 
A background consisting of a giant replica of a check 
written with a Hedman check protector was a telling 
sales argument. 

Hooven Sales, Inc., in charge of John B. Reynolds, 
J. B. Hayford and W. E. Kier. Automatic typewriters 
in constant operation were displayed here. 

Horder’s Inc., in charge of Vice-president Fred P. 
Seymour. Everything for the office was the theme of 
this display which included desks, posture chairs, 


lamps, portable typewriters and supplies. 
Marchant Calculating Machine Company, in charge 





JUNE, 1937 


of Harry E. Shifflette, showing a splendid assortment 
of Marchant models. 

The Mosler Safe Company, in charge of Charles A. 
Donnell and Cecil L. Roberts. Almost every type of 
safe and strongbox, ranging from the full office size 
to miniatures suitable for the home or smaller business 
establishment were open for inspection of the visitors. 

Sanford Manufacturing Company, in charge of W. 
W. S. Carpenter, showing the company’s lines of inks, 
adhesives, telephone mouthpiece cleanser, pastes and 
rubber cements. 

Robotyper, in charge of H. B. Gilmore. Here was 
shown the automatic typewriter manufactured by the 
company. 

L. C. Smith & Corona Typewriters, Inc., in charge 
of Alfred H. Foxcroft. An excellent and well-arranged 
display of portable and standard typewriters. 

Yawman and Erbe Manufacturing Company, in 
charge of Charles G. Stiles, featuring the company’s 
filing equipment and cabinets. A beautiful desk was 
part of this presentation and was used for the pur- 
pose of demonstrating “Y and E” filing system suit- 
able for a desk drawer. 

Roquemore, duplicating machines, type and ribbons. 
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PREMIUM EXPOSITION STAGED IN CHICAGO 


Consisting of an impressive exhibition of merchan- 
dise and a series of daily meetings of interest to every- 
one connected with the industry, the Seventh Annual 
National Premium Buyers’ Exposition was held in the 
Palmer House, Chicago, from May 3 to 7. The event 
was staged under the auspices of the Premium Adver- 
tising Association of America, Inc. 

Although the largest majority of the exhibits were 
presented by manufacturers and dealers in premium 
merchandise, four of the display booths were occupied 
by members of the office equipment and supply indus- 
try. They were: 

Autopoint Company, 1801 Foster avenue, Chicago, 
with an excellent display of pens, automatic pencils, 
pen and pencil sets and novelties. Those in charge 
were C. N. Cahill, H. E. Dressel, S. G. Barrett, J. Kele- 
her, R. H. Potter, T. K. Bledsoe, C. R. Keeran, R. D. 
Laymon and Roger Paulson. 

Eagle Pencil Company, 703 E. 13th street, New York, 
N. Y. This exhibit staged under the direction of S. H. 
Engelberg, was a display of Scholar’s Companions, 
pencils, pens, pen and pencil sets, fountain pens, 
mechanical pencils and desk sets. 

Eberhard Faber Pencil Company, 37 Greenpoint ave- 
nue, Brooklyn, N. Y. Another impressive display of 
lead pencils, pen holders, rubber bands, erasers and 
Eberhard Faber pen and pencil sets. Those in charge 
were W. J. Crangle and A. C. Van Horne. 

Weber Costello Company, Chicago Heights, Ill. The 
well-known line of Weber Costello globes was the fea- 
ture of this display arranged with a pleasing and sym- 
metrical background of blackboards, maps, erasers and 
crayons. Those in charge were Earle F. Opie, M. H. 
Slattengren, W. F. Scarborough and E. Kemper Huber. 
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MANOOKIAN ESTABLISHES OWN BUSINESS 


William Manookian, formerly associated with the 
Dependable Office Furniture Company for several 
years, last month severed his connection with that firm 
and established his own business under the name of 
the Monarch Desk & Partition Company, 940 Broad- 
way, New York, to deal in new and used office furni- 
ture and equipment. 
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TREFZGER PROMOTED BY UEF 


Announcement of the appointment of Emil A. Trefz- 
ger as assistant to the president was made on April 
19 by P. D. Wagoner, president of the Underwood 
Elliott Fisher Company. In general Mr. Trefzger’s new 
duties will be those formerly discharged by the late 
C. R. Strohm. 

The typewriter industry has known Mr. Trefzger for 
a good many years. His first contact with the field 
was in 1908 when he joined the speed department 
of the Underwood Typewriter Company. The follow- 
ing year he won the English championship and in 1914 





EMIL TREFZGER 


by typing at the rate of 129 words a minute for one 
hour he earned the title of world’s champion. 

Two years later he was made special sales repre- 
sentative and in 1917 he was established as Underwood 
branch manager at Jacksonville, Fla. During the next 
twelve years he managed the Underwood sales activ- 
ities, first at Baltimore, then Cleveland, and finally 
Los Angeles. In 1929 he was placed in charge of the 
Underwood Typewriter Company’s Pacific Coast dis- 
trict. Following the merger of Underwood with 
Elliott-Fisher in 1930 Mr. Trefzger was made assistant 
sales manager of the Underwood typewriter division 
and in July of the next year was appointed sales 
manager of the division. He continued in that posi- 
tion until 1932 when he was appointed managing 
director of Underwood Elictt Fisher Ltd. in London, 
England. Under his direction the sales staff in Great 
Britain made an exceptional record which terminated 
in winning of the President’s trophy in the recent UEF 
International Sales Contest. 

Mr. Trefzger has achieved success through a fine 
balance of ability, initiative and industry. His recent 
promotion is a recognition of the qualities which have 
made him a continually valuable member of the 
Underwood staff. 

——————- 2— 2 


CRAIG JOINS SALES STAFF OF ESTERBROOK 


A recent announcement from the Esterbrook Steel 
Pen Manufacturing Company reveals the appointment 
of W. B. Craig to a position in the sales department 
of the company’s home offices at Camden, N. J. 

Mr. Craig is a newcomer to the commercial station- 
ery industry. He has had a number of years experi- 
ence in office and sales work in other fields with well- 
known firms. His ability and experience, coupled with 
a pleasing personality, make him a genuine asset to 
the Esterbrook staff. 
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DIGNITY PERSONIFIED.—The president's 

office in the new W. A. Sheaffer Company 

office building is finished walnut and, like 

all the other sections of the building, is air- 

conditioned. Acoustic ceilings and Venetian 

blinds have been provided. (Photo courtesy 
of The Austin Company.) 


SMITH-CORONA SYRACUSE PLANT ENLARGES 


Work has been started on an addition to the plant of 
L. C. Smith & Corona Typewriters, Inc., in East Wash- 
ington street, Syracuse, N. Y. When completed the 
two-story section which was added to the plant in 1928 
will be raised to eight stories to conform with the rest 
of the plant. The improvement will give approxi- 
mately 25,000 feet of additional floor space. 

“This addition was made necessary,” said President 
Hurlbut W. Smith, “by our rapidly increasing business. 
In 1936 we sold more L. C. Smith office typewriters 
than in any previous year in the history of the com- 
pany. This fact was due to an increased demand for 
both standard and silent models. 

“Early in the present year we saw that without addi- 
tional factory space we would be unable to keep up 
with our orders. The recent announcement of a new 
model, the Super-Speed, both standard and silent 
L. C. Smith, was enthusiastically received by the pub- 
lic. It soon became evident that we would have to 
step up our production to keep pace with the orders. 
We hope to have the addition completed by August 1.” 

Work was begun on the present L. C. Smith plant 
in the spring of 1903 and the original plant in East 
Washington street extending east from Almond street 
was completed in the fall of the same year. In 1909 
the west wing of the plant extending from East Wash- 
ington street to West Water street was completed. The 
first two wings of the factory are of brick construc- 
tion while the addition now being built is of concrete 
construction. Contract for the addition was let to 
Dawson Bros., who built the original plant and all 
extensions to date. 

The Syracuse plant is used entirely for the pro- 
duction of the L. C. Smith office machine. The Corona 
portable is manufactured at Groton, N. Y. The com- 
pany also operates a printing plant at Cortland, N. Y.., 
a ribbon and carbon paper factory at Aurora, Ill., and 
a type factory at Geneva, N. Y. 

The company through its subsidiary, L. C. Smith 
& Corona Typewriters of Canada, Ltd., operates a 
plant at Toronto where both L. C. Smith and Corona 
typewriters are manufactured for sale in Canada and 
for export to the British Empire. 

In the Syracuse plant approximately 2000 factory 
and office workers are employed and the yearly pay- 
roll amounts in round numbers to $3,000,000.00. 
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SHEAFFER PEN BUILDS NEW OFFICES 
New offices, completed in April for the W. A. Sheaffer 
Pen Company at Fort Madison, Iowa, by the Austin 
Company, promise the two hundred office employes 
and executives of the pen manufacturer a summer 


of unusual comfort. They will work in a new struc- 
ture which operates on low maintenance costs, air- 
conditioned summer and winter in all three stories 
and basement, erected adjacent to their plant. Well 
water at 53 degrees temperature will be the primary 
coolant. A mechanical refrigerating system functions 
as an automatic supplement when temperature out- 
side rises about 96 degrees. Surplus water, pumped 
to the roof, will serve as an additional factor, released 
through sprays upon the roof. At night it can be 
diverted into an underground lawn sprinkling system. 

Facing the Mississippi river, the new structure is 
modern in design. It is built of two-tone brick, gray 
and buff. Three continuous bands of stone encircling 
the building furnish a unifying motif. There is a 
shaft of glass block twenty-six feet high above the 
aluminum canopy which marks the entrance. 

Modern materials are employed in the interior to 
achieve decorative effect and wholesome working 
conditions. The ceilings are designed in accordance 
with acoustic principles. Asphalt tile is used for the 
floors. Stairs are of art marble. The vestibule at 
the entrance has walls of vitrolite. It is finished 
attractively in the modern vogue. Windows are 
equipped with Venetian blinds. 

All of the walls of the lobby and of the private 
offices are surfaced with finished walnut. Tubular 
steel chairs, comfortably upholstered, are provided for 
the lobby. To the right of the window attended by 
the reception clerk is an alcove where visitors may be 
entertained. Another room near is provided for sales- 
men to display their wares and present their proposi- 
tions. 

Modern office furniture has been provided for the 
individual chief executive offices on the first floor, 
which have connecting lavatories finished in vitro- 
lite. The private offices are for W. A. Sheaffer, presi- 
dent; C. R. Sheaffer, vice-president-treasurer; H. E. 
Waldron, vice-president and general sales manager; 
and G. C. Holt, sales auditor and purchasing agent, 
and several other executives. These offices are car- 
peted, and provided with wooden desks and uphol- 
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stered chairs. The furniture is by the Leopold 
Company. Glass partitioned offices are on this floor 
for N. D. Fish, manager, planning department, and 
H. H. Polk, Jr., assistant purchasing agent. The mail- 
ing and printing departments and the directors’ room 
are also on this floor. 

On the second floor, where the general offices are 
located, there are several glass-partitioned offices for 
the following: James Low, credit manager; George 
Beck, office manager and auditor; Grant Olson, adver- 
tising manager; George Parsons, sales manager, 
wholesale division; and Rex Conn, assistant sales 
manager, wholesale division. 
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The new building measures fifty by a hundred and 
seventy feet, and provides thirty-four thousand square 
feet of floor space. The basement is used for records, 
storage and filing equipment. The air-conditioning 
equipment also is located there. 

Mr. Sheaffer has given instructions that instal- 
lation of air conditioning equipment in the plant be 
started at once, for it is his wish that the employes 
there enjoy the same advantages offered to the cleri- 
cal workers. 

In planning the new building, care was exercised 
to assure smooth operation of office routine. Modern 
equipment and machines were installed throughout. 
The result is an efficient flow of work from 
the time mail is received until merchandise 
is shipped and payment required. And the 
efficiency is achieved without loss of per- 
sonality. A friendly, codperative spirit per- 
vades the office personnel. 


THE PRIDE OF FORT MADISON.—When Austin 
a a” engineers designed this new building for the 
Ww heaffer Pen Company at Fort Madison, Iowa, 
they provided a clear area extending 170 feet across 
the entire structure on the third floor. This is shown 
here before the installation of desks for clerical - 
sonnel. Entirely air-conditioned, the building has 
acoustic ceilings and asphalt tile floors. (Center) 
Glass blocks form an impressive panel, twenty-six feet 
high, over the building entrance. (Lowe | The 
entrance carries out the modern lines of the building 
exterior by unusual use of recently-developed con- 
struction material. (Photos courtesy of the Austin 
Company.) 


A PORTABLE TYPEWRITER WITH A 
FOLDING KEYBOARD AND A BUILT- 
IN COPY TABLE 

At the age of seventy-eight Charles W. 
H’Doubler invented a portable typewriter 
which has a patented low keyboard and a 
built-in copy table between the keyboard 
and the roller. Announcement of the ma- 
chine was made in the Springfield (Mo.) 
Leader for Monday, June 14. Mr. H’Doubler 
is described as having developed the new 
machine with the aid of only “a file, a hack- 
saw and a few cuss words.” The meager 
equipment seemed to have been sufficient 
because typewriter experts who have exam- 
ined the machine report with enthusiasm 
that they believe it to be practical. 

George Mills, a dental technician in 
Springfield, provided the original idea. He 
expressed a wish for a hinge in a portable 
typewriter so that the keyboard could fall 
below the table top. 

Mr. H’Doubler started with a standard 
portable and rebuilt it in such a way that 
the keyboard can be folded down to an easy 
operating position when the typewriter is 
positioned on an ordinary table. 

Having arranged to place the keyboard 
in a lower position, Mr. H’Doubler found a 
space where the keyboard is normally on a 
standard machine in which to locate a copy 
holder. The holder is equipped with a liner 
operated by a special key designated as the 
copy key. 

Patents have been granted him on the 
keyboard idea and copy table feature. A 
patent is pending for the carriage control 
lever, located on the right side of Mr. 
H’Doubler’s model, but adaptable for place- 
ment on the left if desired. 














SHARPENER FOR DITTO PENCILS 


A new pencil sharpener made specifically for point- 
ing pencils used in making hektograph duplicating 
stencils or in other work requiring a short-tapered 
sharp point is now offered by the Automatic Pencil 
Sharpener Company, 58 East Washington street, Chi- 





NEW PENCIL SHARPENER FOR SHORT TAPERED POINTS AS 
ON PENCIL ABOVE 


cago, Ill. The manufacturers explain the addition of 
this new device to their line of pencil sharpeners by 
the statement that they have for some time been under 
an insistent demand for such a machine because of 
the increased use of hektograph duplicators. Better 
reproductions result, it is claimed, when pencils sharp- 
ened with the new machine are used, and the operator 
is spared loss of time and the nuisance of stained 
fingers so common when such pencils are sharpened 
by hand. 

The new machine is a single-bearing model, made 
like other single-barrel sharpeners produced by the 
firm. The base, upright, and axle housing are cast in 
one piece, of gray iron and wrought steel. The internal 
gear in the axle housing is stamped from cold-rolled 
steel. A white brass casting is used to support the 
cutters; the handle is mounted on an iron casting. 
Other details will be supplied by the manufacturers 
by means of an attractive circular presenting pictures 
and specifications of the various models offered. 
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CURRIER METAL PORTFOLIO 
The Currier Manufacturing Company, Inc., Minneap- 
olis, Minn., manufacturer of steel specialties, signs, 
and office items, has brought out a metal portfolio 





CURRIER'S METAL 
PORTFOLIO 


designed to serve salesmen, collectors, checkers, insur- 
ance men, etc..—any person desiring capacity and an 


indexing or folder system. When the cover is opened, 
the expansion front is released, making the contents 


easily accessible. The portfolio is finished in olive 
green art steel with nickel trim. It has a snap lock 
and key. 


<P... 


FIRE-RESISTANT SAFE BY SCHWAB 


Designed to protect records against fire for a period 
of one hour, and to afford safeguards also against bur- 
glary, a new safe, model 1853 C, is offered by The 
Schwab Safe Company, Lafayette, Ind. It is light in 
weight, equipped with four drawers of the progressive 
suspension type. Overall, the measurements are: 
height, sixty-two and three fourths inches; width, 
twenty-four and an eighth inches; depth, thirty-seven 
and a half inches. Inside they are respectively fifty- 
three, eighteen and three fourths, and thirty inches. 
There are twenty-five inches of filing space in each 














NEW SCHWAB SAFE 


drawer. The shipping weight of the safe proper is 
about 1050 pounds; with the file, 1200 pounds. An 
automatic bolt relocking device, standard on all 
Schwab safes, provides an extra safety factor. 
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CONVERSAFONE MAKES BOW 


A complete line of inter-communication systems to 
meet every business requirement has recently been 
introduced to the market under the name of the Con- 
versafone by the Conversafone Company, 17 West 60th 
street, New York, N. Y. 

Among the many special features claimed for the 
new system is one involving a master station, gen- 
erally located at a switchboard, which can be used 
to page executives and employes who are continuously 
moving about in large plants or offices. By throwing 
on all the stations the telephone operator may locate 
the person required and receive his reply to a tele- 
phone message instantly. 

Another special feature is a trumpet attachment 
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which allows direct two way communication at dis- 
tances over seventy-five feet for use in plants and 
factories where there may be high noise level or space 
too large for sub-station coverage. 

Further details or a thorough demonstration of the 
Conversafone may be obtained by writing to the man- 
ufacturing company’s home offices. 
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NEW EXECUTIVE CHAIR BY TROY 


Embracing several new and important features and 
designed to add to comfort and utility, a new execu- 
tive chair has recently been manufactured and placed 
on the market by the Troy Sunshade Company, Troy. 
Ohio. 

The outstanding feature of the new chair is the Bas- 
sick “Flotilt” tilting arrangement which is said to pro- 
vide an effortless tilting action and a perfect balance. 
It is equipped with swivel bearings which are self- 





TROY'’S EXECUTIVE CHAIR 


lubricated and need never be-oiled. The chair also is 
obtainable regularly equipped with two-inch hard rub- 
ber ball bearing and casters and a deep No-Sag spring 
filled seat and wide comfortable position back. 

In addition, the chair has adjusting heights from 
nineteen to twenty-two inches and is provided with a 
special lock to maintain any height within the limits 
of elevation. A small patented arm rest not only pro- 
vides further comfort but also gives the chair a fin- 
ished and tailored appearance. 

Further details may be obtained by writing to the 
company’s home offices. 


— —_e 


AUTOGRAPHIC REGISTER TAKES DUROGRAPHIC 
CARBON 


A new autographic register, made by the Autographic 
Register Company, Hoboken, N. J., is designed in such 
a way that the carbon box is unnecessary. Durographic 
carbon, another product of the firm, is used with the 
device. Durographic carbon consists of heavy sheets of 
carbon impregnated with a chemical. It is said to be 
useful for the production of an unusually high number 
of writes, a count of 1200 being recorded, with an 
average figure set at 600. Sheets of the new carbon 
are placed so as to “float” between the duplicate forms, 
where they are anchored, suspended from hooks. Time 
needed for reloading, and the trouble encountered in 
the operation, are said to be reduced markedly. The 
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imprinting medium will not rub off. Durographic car- 
bon is described as self-inking; its imprint is said to 
sink deeply into the paper, so that it cannot be erased 
without wearing the paper through. Notches in the 





AUTOGRAPHIC REGISTER WITH NEW 
CARBON FEATURE 

duplicate sheets are provided to facilitate accurate 
registration. Holes can be furnished if the duplicates 
are to be preserved in a file. In use, the sheets are held 
locked across the entire width rigid and flat for easy 
writing. The sheets cannot slip out of position; they 
are held securely in place for highly accurate regis- 


tration. 


PORTFOLIOS ADDED TO B & P ZIPLOCK LINE 


The Boorum & Pease Company, City Hall Station, 
New York, N. Y., is introducing a new line of Ziplock 
portfolios as companion pieces to the B & P Ziplock 
ring books. The portfolios differ from the ring books 
only in that they are made without metal or rings. 
They are available in a variety of styles either with 





BOORUM & PEASE’ NEW ZIPLOCK PORTFOLIOS 


or without pockets as desired. Measuring sixteen by 
eleven inches in size, the Ziplock portfolios are offered 
in both genuine leather and fabrihide. 

The new portfolios are packed two in a box. Prices 
range from two dollars to six dollars. 


—_—=9—____ 


ROTO-BEAM AIR CIRCULATOR 
Motor Service & Manufacturing Company, 3300 In- 
diana avenue, Chicago, IIll., is distributing an improved 
air circulator which is said to project with high veloc- 
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ity over a large area five helical streams of air at once. 
Employing the principles of suction and pressure co- 
Ordinated, the Roto-Beam is said to be unusually 
efficient, producing an effect which makes air indoors 
like air outdoors. Little electricity is needed to operate 
it, and maintenance costs are practically nil. 

The fan of the Roto-Beam can be set at any angle, 





ROTO-BEAM AIR CIRCULATOR 


as it can be rotated through complete circles both 
horizontally and vertically. Thus it can be employed 
to eliminate any “dead” centers or inactive air pockets. 
Model D-10 Roto-Beam Junior is portable. Descriptive 
material, including specifications, is available. 


ee 
NEW SHERMAN-MANSON SORTER STAND 


Sherman-Manson Manufacturing Company, 621 
South Kolmar avenue, Chicago, Il., has introduced a 
new sorter tray stand designated as model 36. It is 
made to serve as a desk-side convenience to facilitate 
sorting, filing, reference work organizing, etc. Of tub- 
ular steel, electrically welded, it is light in weight, 





SHERMAN-MANSON SORTER 
STAND 


strong, and rigid. Heavy gauge steel is used to make 
the tray, which measures twelve and a half inches in 
width, seven inches in depth, and fourteen inches in 
length. An adjustable follower can be removed if de- 
sirable. The stand moves on four large swivel casters. 





OFFICE APPLIANCES 


Some of the specific filing purposes for which it is 
used, in addition to those mentioned, are for records 
of stock, follow-ups, accounting, purchasing, shipping, 
receiving, etc. It is useful for ledger posting also. 
Thirty inches high, it will take fourteen inches of 
letter-size documents. 

doentietgeantiaial 


PERFECT’S CONVERTIBLE CUSHION 


Equipped with a fibre covering on one side and a 
corduroy covering on the other, a new “all-weather” 
convertible chair cushion has recently been introduced 
by the Perfect Rubber Seat Cushion Company, 5200 
Akron street, Philadelphia. 

Shown here, the cushion is an especially attractive 
sales item during the hot weather because of the fibre 
side which presents the appearance and affords the 
comfort of a cane-seated chair. In other seasons the 
cushion may be reversed and the corduroy side used, 
making it equally good as a sales booster the year 
around. 

The body of the cushion is said to be of ever-lasting 





CONVERTIBLE CUSHION OF THE PERFECT RUBBER 
SEAT CUSHION COMPANY 


sponge rubber which will not pack or become hard. 
Further details may be obtained by writing to the 
company’s home offices. 


BREUER’S “1,000 SHEET FEEDER” AND OFFICE 
FOLDER 

Elmer Breuer, 8 Rue d’Heliopolis, Paris 17e, France, 
is making arrangements to offer to the American 
market a sheet feeding device for rotary duplicating 
machines and a new office size folding machine. Both 
pieces of equipment are manufactured by Belloprint, 
G.m.b.H., 5 Motzstr. Berlin W 30 (Germany). Manu- 
facturing rights are available for all territories except 
Germany and France. 

The “1,000 sheet feeder” was devised for either one 
drum or two drum duplicators or other rotary type 
machines. The United States patent number 2,032,166 
for the device was issued to Armin Breuer on February 
25, 1936. It is also patented in eleven other countries. 
Equipped with a self-elevating table, the feeder ac- 
commodates a pile of paper four and one-half inches 
high which is about two reams of twenty pound stock. 
A flexible backstop makes it easy to insert this large 
quantity of paper. 

During its return stroke, the feed roll directly raises 
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the pile by an oscillating pawl which engages with a 
triple gear. When the paper supply is exhausted, the 
table is automatically lowered into a position for re- 
loading and simultaneously the motor is cut out. The 
feeder handles any size paper from post card to brief. 
It can be adjusted to handle two legal size sheets at 
one time, making it possible to print two stencils on 
the same machine at the same time. A touch-off de- 
vice brings the feed roll into working position and 
adjusts the height for the top sheet. Stoppage flaps 
are designed to allow passage only of the top sheet. 
A wide range of thicknesses of paper can be accom- 
modated from thin tissue to cardboard. 

Breuer’s Belloprint office folder is said to be a new 
type of device for the purpose. It is portable, weigh- 
ing only thirty-nine pounds, and takes no more space 
than a typewriter. It is twelve inches wide, eleven 
and one-half inches high and eleven and one-half 
inches long. It can be adjusted to make the following 
folds in a single operation: one fold, standard eight- 
page wallet fold, accordion fold, and standard six- 
page interfold. American letter folds and other folds 
can be made with an additional operation. Any single 
or double score are simultaneously obtainable with 
scoring wheels in gear. The gears are of a type that 
minimize noise in operation. 

Self-adjusting cylinder springs provide for handling 
varying paper thicknesses, making hand adjustments 
unnecessary. Papers varying in thickness from onion 
skin to light cardboard can be folded. Folding speed 
is set on a scale. 

Motive force is provided by a self-contained Uni- 
versal motor for all voltages and amperages. Chassis, 
side walls, and feed table are of durable material. 

Manufacturers interested in securing the American 
production rights on a royalty basis are invited to 
correspond with Mr. Breuer. 
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WAHL’S EVERSHARP REPEATING PENCIL 


Involving an improved type of mechanical action, a 
new Eversharp repeating pencil has recently been in- 
troduced to the trade by the Wahl Company, 1800 Ros- 
coe street, Chicago. 

The new pencil eliminates frequent reloading 
because it feeds new leads automatically and continu- 
ously, while a fresh point is obtained by pressing the 
top of the pencil with the thumb. 

According to reports, the repeating pencil, which 
needs reloading only once or twice a year by the simple 
operation of removing the top and dropping in twelve 
or fifteen leads, operates faster, holds the lead tighter 
and propels more accurately. It is new and attractive 
in appearance and comes in six models: black pyralin 
and rhodium, retailing at $2.00; black and green pyra- 
lin and rhodium, $2.50; black or dubonnet pyralin and 
gold-filled, $3.50; full length gold-filled with black or 
dubonnet pyralin trim. $5.00. 

A special showcase which is offered to dealers by 
the company free with a specific order of merchandise 
is described elsewhere in this issue. 














NEW VISIBLE FILE DESIGNED 


R. A. Picard, of Picard Advertising Inc., 250 West 57 
street, New York, has developed a visible filing device 
which he has patented. It consists of a frame made of 
flat steel, in which two round rods are set. The rods 
are flattened slightly on the upper surface. Clips of 





PICARD’S NEW VISIBLE FILE 


spring leaf steel are designed so they can be slipped 
on these rods. They carry grippers made much like 
paper clips. When cards are set in them they can be 
turned like the leaves of a book, and can be slid back 
and forth as need dictates. A metal follower provided 
locks automatically where desirable. The tray may be 
used with only one card mounted, or with as many as 
it will hold. 


Oe 


ACE DUPLICATOR MODEL B 
An improved gelatin duplicator, the Ace duplicator 
Model B, is offered by the Ace Duplicator Company, 
100 South Jefferson street, Chicago, Ill. It is a pan 
type machine made with a special stripper carriage 














ACE’S MODEL B DUPLICATOR 


attached which prevents curling of the paper. It is 
said to increase efficiency in production. From fifty 
to a hundred copies can be produced on the device, 
and a number of colors can be used in one operation. 
Masters are made with pen, pencil, or typewriter. All- 
steel construction, the device is simple in design. With 























WAHL “EVERSHARP’’ REPEATING PENCIL 
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the duplicator comes a pan, gelatine, sponge, ink, car- 
bon paper, pencils, and duplicating paper. 

It is said that there is no loss of efficiency during 
the warmer months due to the natural “sweating” of 
the gelatin, because the glycerine cannot ooze out of 
the pan. 

oa © -- 
CORNER-CLIP COPY HOLDER IMPROVED 


The Corner-Clip Copy Holder manufactured by 
Henry I. Richards, 1609 North Edgewood street, Arling- 
ton, Va., and distributed for use in offices as a support 
for letters, manuscripts, and stenographers’ notebooks, 
now is provided with a means of holding books and 
indicating lines being copied. A metal rod bearing 
a helical slot, with a knob on the bottom end, lies be- 
tween the pages of the book from which the typist is 
copying, and supports a line indicator. Turning the 
knob makes the line indicator rise or descend on the 





CORNER-CLIP COPY HOLDER 


page. When this assembly is lifted, the page of the 
book can be turned. It may be entirely removed if the 
copy holder is to be used for manuscripts only. 
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JAY-WAY DOOR HOLDER 


A device useful to prevent the swinging of doors is 
offered to the trade by W. Jennings Butts, dealer in 
patented products, 1 East 42 street, New York. It is 
called the Jay-Way door holder, and is made of spring 
steel and rubber, the rubber being used for feet with 
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JAY-WAY DOOR HOLDER 


corrugations in them which will grip on any surface. 
The device can be slipped under a door standing at 
any angle, which thereby may assure a desired degree 
of ventilation or of privacy. 


OFFICE APPLIANCES 


CORNEROUNDER IMPROVED 
Re-designed as to engineering and appearance, the 
L. A. S. Christie Company’s Cornerounder, made in 
Rochester, New York, is now offered with a strong lever 
action. It comes with any one of four cutting units. 





IMPROVED CORNEROUNDER 


The one producing corners with an eighth of an inch 
radius is suitable for trimming business cards or three- 
by-five stock. A quarter-inch size is recommended for 
sheets up to five and a half by eight and a half inches. 
Larger sheets, eight and a half by eleven or more, can 
be handled with the three-eighths or the half inch 
cutter. The cutting units are easy to insert, and may 
be purchased separately to supplement the one chosen 
with the purchase of the machine. It is said to cut a 
hundred and twenty sheets at a stroke. The machine 
now available, model 20, can be used to trim celluloid, 
rubber, leather, fabrikoid, and light metals. 
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GRIFFITH SAILS TO VIEW CORONATION 

George H. Griffith, representative in the Middle 
West of the Koh-I-Noor Pencil Company, New York, 
sailed aboard the Queen Mary on May 4 for England. 
He was accompanied by Mrs. Griffith with whom he 
planned to witness the coronation parade of the Brit- 
ish king and queen. 

Mr. Griffith’s territory is being handled by William 
C. Lipnmer who possesses experience of more than 
twenty-five years with stationery and allied lines with 
the Brown, Eager & Hull Company, Toledo. 
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IVAN ALLENS SAIL FOR EUROPE 

Mr. and Mrs. Ivan Allen, of the Ivan Allen-Marshall 
Company, Atlanta, Ga., sailed aboard the Roma on 
May 22 for Nice where Mr. Allen was a delegate to 
the International Rotary convention. 

According to the plans disclosed just before he 
sailed, Mr. Allen and his wife will make a tour of 
the Continent and Mr. Allen will attend the British 
Stationers Association meeting in London before sail- 
ing for New York and home. 
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W.P.A. SEEKS MISSING TYPEWRITER 


Dealers throughout the country were asked last 
month to be on the lookout for a Royal portable type- 
writer No. 488249 which disappeared from the Writers 
Project of the Works Progress Administration, at Sche- 
nectady, N. Y. Any information on the missing ma- 
chine should be forwarded to F. M. McLaury, the field 
agent in charge. 
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ART STEEL COMPANY SETTLES STRIKE 
DIFFICULTIES 

Late last month an agreement was reached between 
the striking employees of the Art Steel Company, Inc., 
New York, N. Y., and the management of the business. 
Immediately after the settlement, the following state- 
ment was mailed to “Asco” dealers: 

“On Tuesday, May 25, this company concluded nego- 
tiations with the S.W.O.C. of the C.LO., granting a 
further increase in wages, with reduced hours, and 
have taken all employees on strike back to work. 

“With the conclusion of our negotiations, our fac- 
tory is again operating at full production. We take 
this opportunity to express our appreciation of your 
kind indulgence and co-operation during the past two 
weeks.” 

In addition, Irving M. Levy reports that a one week’s 
vacation with pay will be given all employees the 
week of July 3 to 10. During this time, the entire 
factory will be closed. 
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“BURIED TREASURE” CHECK LIST ISSUED 

Pointing an accusing finger at antiquated record 
keeping methods and tardy reports and, what is more 
to the point, suggesting definite and simple remedies 
which keep records up-to-date and in an immediately 
available form, a new booklet entitled “Buried Treas- 
ure Check List” has recently been published and issued 
to the trade by the Acme Card System Company, 
8 South Michigan avenue, Chicago. 

Printed primarily for the benefit of executives and 
department heads of business establishments the pages 
of the booklet contain question after question which, 
if answered faithfully, definitely reveal whether or not 
a business house has records immediately available 
for the proper control of organization activities or 
whether these records are not available until too late 
to be of use in current operations. 

The booklet is made up of information gleaned from 
over 90,000 organizations in every line of industry. 
This information is the basis of the questions asked 
which, when answered, reveal “buried treasure” from 
a business reorganization point of view for those who 
seek it. 

“Buried Treasure” check list is furnished free to 
anyone interested who will apply to the Acme Card 
System Company’s home offices. 

o— et 

UNITED ORGANIZES WASHINGTON COMPANY 

Created for the purpose of retailing and exporting 
all types of business machines, a new company, to be 
known as the U. S. Business Machines Company, 
has been placed in operation in Washington, D. C., by 
the United Typewriter & Adding Machine Company 
of New York, N. Y. 

Located at 813 Fourteenth street, N.W., the company 
will have W. H. Wolowitz as manager assisted by Emily 
E. Harrington, secretary, and Morris Wolowitz, treas- 
urer. 

Dealers and agents interested in receiving this new 
company’s catalogue and price list may obtain copies 
by writing to the Washington address. 

——>—e —___. 
L. C. SMITH BUILDING IN SEATTLE TALLEST IN 
WEST 

D. C. Baldwin of Fort Smith, Ark., recently came 
across an interesting item in a newspaper about the 
forty-two story L. C. Smith Building in Seattle, Wash. 
According to the report, this building is the tallest 
west of the Mississippi river. 
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MERCANTILE PAPER COMPANY BUYS BUILDING 

Officials of the Mercantile Paper Company of Mont- 
gomery, announced April 20 that the firm had pur- 
chased from Arthur Pelzer the four-story-and-base- 
ment building at 116-118 Commerce street, formerly 
occupied by Barnett Hardware Company. 

Irvin Gassenheimer, vice-president of the Mercan- 
tile Paper Company, said the new property would be 
modernized and beautified for early Fall occupancy. 

The Mercantile Paper Company had a modest be- 
ginning back in 1901 when the late Selig Gassenheimer, 
established a wholesale paper company. As his six 
sons grew up, each took his part in the business devel- 
opment and it was not long before a closely-knit 
organization was expanding to take in the complete 
line of office furniture and equipment, printing, sta- 
tionery and every type of office supplies. It now oc- 
cupies the building at 108 Commerce street—-GHW 
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CARTER DISPLAY.—The Stationer’s 
Corporation of Los Angeles, Calif., recently made up and featured 
a raw material exhibit, showing the many different raw materials 
and the countries all over the world which contribute to the manu- 


ANGELENOS VIEW FINE 


facture of Carter’s Ink Company products. The display was color- 
ful and attracted considerable consumer interest. any of the 
Carter items were featured in the window. 
ee 
ANDREWS COMPANY RENTS CHICAGO BUILDING 
SPACE 


As a means of increasing its office and production 
space as well as modernize its display rooms, the A. H. 
Andrews Company, manufacturers of office furniture 
and theater and schoolroom furnishings, recently 
leased the second floor of the Champlain building at 
Wabash avenue and Monroe street, Chicago. 

A singular feature of the well-known firm, which 
was founded in 1857 and incorporated in 1865, is the 
fact that during its corporate lifetime it has had only 
three presidents. W. F. Merle, the present president, 
is the son of William F. Merle, Sr., who purchased the 
organization from A. H. Andrews in 1893. 
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EXTERIOR AND INTERIOR VIEWS OF 

THE NEW BUFFALO BRANCH OFFICE OF 

THE YAWMAN AND ERBE MANUFAC- 

TURING COMPANY. THE NEW OFFICE 

AND STORE IS LOCATED IN THE HEART 

OF THE CITY'S CENTRAL BUSINESS 
DISTRICT. 


MIDLAND ADOPTS NOVEL LETTERHEAD 


The Midland Paper & Stationery Company, 516 Sec- 
ond avenue South, Minneapolis, dealers in office sup- 
plies and printing, recently adopted a new and novel 
type of letterhead which should increase business for 
the firm. 

On one side of the paper is the regular company 
name and address and telephone number with nearly 
nine inches of blank space for letters. On the reverse 
side there are three photographs of the store interior 
and exterior and a quantity of advertising text beneath 
a head reading: “The Store Behind the Advertising 
You Receive from Midland.” 

™ —— 
SALT LAKE CITY STATIONERS CHANGE HOURS 

All stationery stores in Salt Lake City adopted a 
new schedule of hours effective April 26. The new 
hours shorten the working day. 

During the summer they will open at nine a.m. and 
close at five-thirty p.m. on week days. Saturdays they 
will remain open from nine a.m. to six p.m. 

The change was made, according to A. B. Pembroke, 
one owner of the Pembroke store, to conform to the 
schedule adopted earlier by all department and dry- 
goods stores in the city —ATW 


OFFICE APPLIANCES 


COLLEGE COLORS FEATURE AUTOPOINT 
EXHIBIT.—The Autopoint Company's booth 
at the College Stores exhibition, Palmer 
House, Chicago, April 26 to 29, made a 
striking and appropriate display featuring 
the Autopoint pencil with a brilliant decora- 
tive array of college pennants. A specially- 
constructed display made a splendid back- 
ground for the many types of Autopoint 
pencils and a. knives (blade by 
itz.) 


“YANDE” BUFFALO BRANCH IN NEW QUARTERS 


In order to give better service and increase their 
display facilities the Buffalo branch of the Yawman 
and Erbe Manufacturing Company moved into new 
quarters at 320 Pearl street on April 17. The new store 
occupies the entire ground floor and basement of the 
Ancient Landmarks Lodge Building, which is located 
in the very heart of Buffalo’s central business district. 

Modern simplicity prevails throughout the new 
store providing open display facilities at the front and 
bright airy offices at the rear. Light colored walls 
and a modern lighting system make an exceptionally 
inviting background for the many items on display. 
The basement which has the same floor area as the 
ground floor offers marked storage and shipping ad- 
vantages which assures the Buffalo market of really 
fine delivery service. 

Large windows on either side of the entrance are 
of such a breadth and depth as to permit the display 
of complete office suites. A large Neon sign in the 
form of the famous Yawman and Erbe signature ex- 
tends the full width of the building. Neon trademarks 
in both windows serve as additional identification and 
with a radiant dial clock encircled in Neon over the 
entrance add much color to the store’s exterior. 


JUNE, 1937 


ROCHESTER SEES “SUPER-SPEED’’.—The 
Rochester, N. Y., branch of the L. 8. Smith 
& Corona Typewriters, Inc., recently fea- 
tured the new L. C. Smith Super-speed type- 
writer in its window. In this picture the 


lettering on the store window interferes 
with the word ‘“Super-Speed’’ on the sign : 
behind it. pom 
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HAMMOND C OF C FEATURES NEW NIPSCO STORE 


“Hammond Business,” the official organ of the Ham- 
mond (Ind.) Chamber of Commerce, in its March 
issue carried a lengthy story of the occupancy of a 
new store by the Northern Indiana Stationery Com- 
pany, a firm which has been in operation since 1922. 

After fourteen years in its first location in the 
Straube building, according to the article, the com- 
pany has moved into its new location at 5307 Hohman 
avenue, next door to the Lloyd building and directly 
across the street from St. Joseph’s Church. 

James McShane, a director of the Hammond Cham- 
ber of Commerce and president of the Northern In- 
diana Stationery Company, is mentioned throughout 
the article and is quoted as saying, relative to the 
new store: 

“The community has, indeed, been kind to us in 
allowing us to share its problems and to service its 
requirements in our line and we trust that the future 
shall see the Northern Indiana Stationery Company 
as definite a part of the community as it has been 
in the past.” 

Other officers who have been associated with the 
organization since its founding fifteen years ago are 
Thomas W. Flynn, vice-president and treasurer, and 
B. W. Flynn, secretary. 
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RIBBON PLANT WILLED TO WORKERS 


The will of the late Emil Broeker, manufacturer of 
typewriter ribbons and carbon paper, devised the busi- 
ness he had conducted at 229 Mill street, Rochester, 
N. Y., for forty years, to employes who had been 
associated with the business continuously at least four 
years prior to his passing in April of this year. Five 
employes qualified under the will—Miss Lillian Eesley, 
her sister Eleanor M., Mrs. Carmel Antinarelli, Thorr- 
ton E. Rowe, and Ernest L. Domenico. A bequest was 
made to the Rochester Community Chest in memory 
of Mr. Broeker’s wife, and two nieces, children of a 
deceased brother, participated in the bequests. 

Mr. Broeker was a native of St. Louis, and went to 
Rochester in 1896. The American Ribbon & Carbon 
Company was incorporated in 1898. Mr. Broeker passed 
away April 4. 
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ROBOTYPER CHICAGO OFFICE MOVES 


Pressed by a steady increase in business which made 
necessary the acquisition of larger quarters, the Chi- 
cago office of Automatic Business Machines, Inc., 
manufacturer of the Robotyper, has moved from its old 
location in the Merchandise Mart to a large suite of 
offices at 1542-46 Builders building, 228 North La Salle 
street. The move was completed on June 1. 


HERE IS THE NEW STORE OF THE 
NORTHERN INDIANA STATIONERY COM- 
PANY WHICH WAS RECENTLY FEA- 
: TURED BY THE HAMMOND, IND., 

” CHAMBER OF COMMERCE. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 


of this journal their headquarters. 


The staff at the main office, 20 North Wacker Drive, Chicago and the staff at 


the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 


York, will be happy to be of any possible service. 


While the facilities at New York are not so many as at Chicago, 


there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cordially invited to call 
upon Vincent Jackson at 22 St. Andrew street, Holburn Circus, London EC4. 
Mr. Jackson’s association with the trade and his contacts with its organiza- 
tions afford him information valuable to those desiring to cultivate the British 


market. 


In subscription matters, O. Viborg-Larsen, Dalforet 16, Copenhagen, 


Denmark, is the authorized representative of Office Appliances in the British 
Isles. 


London, May 1, 1937. 


This month it was good to have another “get to- 
gether” of the Office Appliance Trades Association. The 
luncheon was of necessity on a Wednesday which 
unfortunately was Rotary luncheon day in the same 
hotel, so one witnessed the pathetic spectacle of mem- 
bers of the trade being urged to loyal support of two 
different functions! 

However, considering all things, the O. A. T. A. 
luncheon was quite well attended, though one would 
have liked to have seen a bigger gathering to hear the 
speaker, Mr. Harold Whitehead, taking as his subject 
“Modern View on Management.” This gentleman car- 
ries on a successful professional occupation under the 
style of Whitehead & Partners, Business Consultants. 
The luncheon and subsequent “talk” was presided over 
by Mr. Harry Styles (chairman of the Office Appliance 
Trades Association) his first appearance since he was 
prevented through illness from being at the Ladies 
Night function. 

In his opening remarks Mr. Whitehead voiced his 
appreciation of the material assistance given him in 
the past by members of the trade, without whose prod- 
ucts it would have been impossible for him to carry 
on his investigations. 

The speaker expressed his astonishment of the num- 
ber of business concerns who have no set policy, or, 
having decided on one years ago, fail to realize the 
importance of changing with different trading condi- 
tions. He also condemned as immoral and bad business 
the policy of money making as the sole objective. 

Mr. Whitehead gave some interesting and amusing 
illustrations of his own experiences and in closing ob- 
served that although he was often engaged in intro- 


ducing systems in business concerns, he always had in 
mind that such systems should aid and encourage 
initiative as against red tape which cramps individual 
initiative. 

+ * +. 

Whilst I was not present at the official opening, I 
have inspected the fine new building of the National 
Cash Register Company, Ltd. It is a truly magnificent 
suite of offices, demonstration and showrooms. The 
latter are panelled in walnut and the whole layout and 
fitment is on modern lines. I hear that it is actually 
the plan and work of a “youngster” in the employ of 
the architects J. Stanley Beard & Bennett, who, anxious 
to have a shot at the job, was given the opportunity 
and made a real success of it. A high tribute was paid 
to him by an executive of the architects. 

The building providing some 110,000 square feet of 
floor space, was declared open by the Rt. Hon. Reginald 
McKenna, P.C. A well produced “souvenir” programme 
contains an interesting account by the managing di- 
rector of the N. C. R., Mr. D. A. F. Donald, of the steady 
progress of National business in this country. From 
the first “general agent” in 1866 and the first £5000 
company in 1895, sales and staff have consistently in- 
creased, the present staff being over 1000 including 
300 service mechanics, with 240,000 “Nationals” in use. 
Whilst the cash registers are familiar to the “man in 
the street,” my own contact is, of course more with 
their accounting machines. 


* * * 


Last month the Dictaphone Company, Ltd. held an 
enthusiastic two day sales convention at Birmingham 
under the presidency of the managing director, Mr. 
Thomas Dixon. The whole of the proceedings was 
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MAGNIFICENCE MARKS THIS SPLENDID 
NEW STORE OF THE NATIONAL CASH 
REGISTER COMPANY, LTD., LONDON.— 
Panelled in walnut and constructed on the 
most modern plan obtainable this structure 
houses the company’s offices, demonstration 
rooms and showrooms. Special ceremonies 
marked the opening day of the new estab- 
lishment. 


taken down on the Telecord through the medium of 
microphones, so one can imagine the size of the volume 
recording the complete report! Amongst those sup- 
porting “T. D.” was Mr. William Dixon (and Mrs. 
Dixon), Mr. James Dixon and Mr. P. E. Allen—the 
latter a recently appointed director. Besides London, 
the eight branches were fully represented. 

Birmingham was chosen for its central position, and 
in any case, it seems to have deserved the honor as I 
read that Birmingham branch under Mr. H. C. Cond- 
lyffe practically doubled its turnover in 1936—which 
in itself was a record year. Reference was made by 
Mr. Dixon to their close codperation with the Ameri- 
can organization by interchange visits and pooling of 
experiences. 

Mr. Thomas Dixon, who is also head of the Dixon 
Institute of Scientific Salesmanship, offered a sales- 
manship course free to any Dictaphone salesman who 
applied—a very generous offer. 

Naturally the Telecord was the subject of much dis- 
cussion. I hear with interest of its installation in the 
judicial court of Chief Justice of Nigeria for accurately 
recording the summing up and pleading of counsel. 

An interesting innovation at the convention banquet 
was the broadcast through amplifiers of cylinders on 
which were messages from Mr. James L. McIntosh, 
president of the Dictaphone Corporation of America 
and from Mr. Theodore H. Beard. The proceedings 
ended with presentations by the staff to Mr. Thomas, 
Mr. William and Mr. James Dixon. 


* * * 


The other day I had the pleasure of meeting Mr. 
S. Seddon, the general sales manager of the Chatwood 
Safe Company, Ltd. He was showing me, besides their 
world famous safes, some of their special fire proof 





THIS CHATWOOD FIREPROOF SAFE CABINET GUARDS AND 
PROTECTS THE CODEX meee 7 IN THE BRITISH MUSEUM, 
NDON. 
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card index and filing cabinets. The most interesting 
to me were the special cabinets for housing ledger 
cards in connection with mechanical posting. Some of 
these are individual cabinets for moving about to the 
operators, whilst others were made up specially for 
counter use. The attached illustration shows one of 
these special fireproof counter units in use at the 
British Museum for housing the famous Codex Sinai- 
ticus. I understand that the Chatwood Safe Company 
is the only firm manufacturing fireproof equipment of 
this nature in England.—_VET 
—_———0—= oe 
MR. GJESSING OF OSLO COMPLETES 
CONTINENTAL TRIP 

G. A. Gjessing of G. A. Gjessing & Company, Oslo, 
Norwegian agents for The Carter’s Ink Company; 
Joseph Dixon Crucible Company; Wilson-Jones Com- 
pany; David Kahn, Inc.; Noesting Pin Ticket Com- 
pany, Inc.; Martens Type Cleaner Company and the 
lines of some European manufacturers, has just re- 
turned to Oslo from a trip to Belgium, Holland, Ger- 
many and France. At the exposition in Brussels he 
displayed the Carter, Dixon, Martens and Arrow Fast- 
ener lines, and made substantial sales of all of them. 
In Holland and Belgium he established agents for The 
Carter’s Ink Company. The trip to Erfurt, Germany 
was to visit the factories of the Olympia Typewriter 
Company of which he is Norwegian agent. 

As a result of Mr. Gjessing’s conference with the 
company, the latter is opening a model typewriter 
store in Oslo. Both the exterior and interior of the 
new store will be impressive examples of the modern- 
istic trend. The front being silver-gray outlined in 
blue with a blue neon sign displaying the name of 
the machine. The window lettering will be in red. 
The interior decorations will be in similar color com- 
bination. The walls will be of blue Rips-silk half way 
up. The remainder in silver-gray. And the blue por- 
tion streamed by narrow wooden frames. The ceiling 
will be gray and the floors covered with red cocoa 
rugs. The base of the display window is in silver-gray, 
while the background consists of a curtain in the blue. 
The machines will be displayed on thick red felt. An 
impressive effect has been achieved. 

————————a 2 __ 


SHORTHAND-TYPEWRITING CONTEST AT 
BAYREUTH 
Each year the German Stenographic Association 
holds a championship competition in which the best 
stenographers and typists in the country are brought 
together. The contest of this year was held May 15, 
16, and 17 at Bayreuth, and set a precedent in being 
an international rather than a purely German event, 
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participants from many other lands engaged, enjoying 
in addition to the stimulus of their professionai inter- 
ests the pleasant experience of travel in a most at- 
tractive season through a most attractive section of 
the Reich. The Deutsche Reichsbahn sold tickets at 
a discount of sixty per cent to those who stayed a 
minimum of seven days in the country. 


2 — 


M. NISSEN-LIE CELEBRATES SEVENTIETH 
ANNIVERSARY 


On the twenty-sixth of May, M. Nissen-Lie, head of 
the firm bearing his name in Oslo, Norway, celebrated 
the seventieth anniversary of his birth. 

Native to Oslo, Mr. Nissen-Lie is familiar with many 
lands beside his own. After finishing his formal edu- 
cation and a period of commercial training, he spent 
a number of years in England, France, and Germany. 
In 1895 he returned to Oslo and established his own 
firm. In 1905 he began to specialize in office appliances 

















M. NISSEN-LIE 


such as typewriters, calculating machines, duplicators, 
etc. Since 1908 he has been the sole representative of 
the Royal Typewriter Company, Inc., for Norway. In 
January of the current year he was made agent for 
Norway of the Comptometer Calculating Machine. 
M. Nissen-Lie & Company has experienced a steady 
growth through the years until today it is one of the 
leaders in its field in Norway. The firm owns its own 
building, located in Akersgaten, one of Oslo’s main 
business streets. The structure, which is about a hun- 
dred years old, is unpretentious in appearance, but 
very capacious, having two wings at the back. About 
thirty persons are employed in the chief office. Includ- 
ing others active elsewhere in the country, the em- 
ployees of the organization represent a considerable 
body. 

Mr. Nissen-Lie, who is the sole proprietor of the firm, 
was responsible for the establishing of the Kontor- 
maskin Forhandlernes Forening—the office appliances 
traders’ association—which he headed, as president, 
for two consecutive years. 

Office Appliances and other friends of Mr. Nissen- 
Lie extend him cordial congratulations for the achieve- 
ments he has accomplished in the field to which he has 
devoted so much of his life. 


°° 


1936 CENSUS OF GERMAN OFFICE MACHINES 
INDUSTRY 


A private census of the German office machines in- 
dustry composed of the foremost manufacturers of 
calculating machines and typewriters indicates a sub- 
stantial increase in sales volume. The total sales in 
1936 reached the figure of 133,000,000 Reichsmark, 
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which is an increase of twenty per cent over 1935. 
About twenty-one per cent of the volume was export 
business. 100,000 typewriters and 13,500 calculators 
were exported in 1935 and 120,000 typewriters and 17,- 
500 calculators in 1936. The total number of people 
employed in the industry was 30,000. There is a steady 
demand for skilled workmen in this field. 

At the meeting of this industrial group where the 
census was announced, it was decided that the Berlin 
IBA (International Business Machines Exhibition) will 
not take place in 1938. Instead the next exhibition 
will be held in 1939. Because the results of the Leipzig 
Spring Fair of this year were considered satisfactory 
the office equipment exhibition at the fair will be 
continued.—_ERB 


——____¢ 


F. W. GRAFFUNDER FETED ON ANNIVERSARY 


For twenty-five years F. W. Graffunder has served 
in the sales promotion of Addressograph-Multigraph 
G.m.b.H., Berlin, and recently a host of friends paid 
tribute to him for the achievements he has made in 
the service of his firm. 

Mr. Graffunder entered the employ of the Multigraph 
Company in Berlin in 1912, bringing with him expe- 
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rience and insight into the business gained abroad. 
He started with the sales organization, his duty being 
to convince office owners of the value of a dependable 
office-printer employing a ribbon. The Multigraph was 
the first device to offer this process with a rotary sys- 
tem. When the Addressograph Company in the United 
States amalgamated with the Multigraph Company, 
the two German undertakings also united, Mr. Graf- 
funder became the manager of the sales forces of both. 
Office Appliances extends him cordial good wishes 
for health and future prosperity—ERB 
oo 
THE OLYMPIA RUNDSCHAU GOES TRAVELING 


The Olympia Buromaschinenwerke A. G., Erfurt, 
Germany, recently announced that their firm’s publi- 
cation, the Olympia Rundschau, which may be trans- 
lated the Olympia Survey, is to be issued now in a 
special circularization for friends and interested par- 
ties outside the organization. The purpose is to estab- 
lish further the popularity of the writing machine and 
to increase the public understanding of the firm’s 
scope and activities, which extend all over the world. 

A copy of a recent issue received by Office Appliances 
proves to be of considerable appeal. It is an excellent 
example of printing and make-up, employing a fine 
quality of paper and very legible type with plenty of 
space between the lines. Illustrations are used liberally. 
On the cover is an industrial scene: a conveyor bear- 
ing cases marked with the Olympia typewriter label 
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toward the reader, with a background of boxed type- 
writers stacked high. Across the bottom of the page 
extends the name of the issue in white letters on blue 
streamers. A gray insert stitched just inside the cover 
bears a table of contents in front, and in the back 
perforated lines along which postcards may be torn 
out to request the mailing of the journal. Also inserted 
but not stitched in is a sheet suitable for posting on 
an office bulletin, bearing a long verse on the care of 
the typewriter, with humorous sketches to enliven it. 

The content is varied and of general interest. First 
comes an article about the distribution of Olympia 
typewriters throughout the world. A light essay treats 
“The Modern and the Typewriter”; the Leipzig fair 
is reported; an account is offered of the progress of 
the typewriter as seen by Karl Lang, leader of the 
German stenographic association, and the competition 
held for German and other stenographers at Bayreuth 
is given comment. A section of general reader interest 
is headed “It Will Interest You!” Terms of a contest 
open to the users of Olympia typewriters to submit 
photographs of the machine in service are explained. 
A relatively technical essay on Bakelite is offered, 
followed by a story on the use of the Olympia in school 
routine. There is a report of a musical undertaking 
of the Erfurt Olympia association, and a short article 
on the place of art in daily living. And on the last page 
comes unexpectedly a cross-word puzzle. 

The Olympia Rundschau will be received with in- 
terest by those to whom it will be sent. It is distrib- 
uted at no cost to the readers, and will doubtless prove 
a valuable builder of good will for Olympia Buro- 
maschinenwerke.—A/G 

———————=>—e —___ 
AUSTRIA IMPORTS MORE TYPEWRITERS 

During the past several years the number of type- 
writers imported into Austria has increased steadily. 
In 1933, 5,100 machines were imported. The figure rose 
to 7,072 in 1934, mounted to 13,000 in 1935, and reached 
the high point of 16,500 in 1936. Most of the increase 
is due to the mounting popularity of portable type- 
writers. The average price of the imported typewriters 
in 1933 was 250 shillings, whereas in 1936 the average 
price was about 150 shillings. In 1933 the value of 
machines imported from the United States was about 
620,000 shillings. German machines imported had an 
estimated value of 560,000 shillings. In 1936, the value 
figures were 750,000 shillings for United States ma- 
chines and 1,000,000 shillings for German machines. 
A recent survey of the market indicates that strong 
sales efforts are being made to introduce Italian and 
Swiss machines to the Austrian market.—ERB 
— 

EXHIBITORS AT FRENCH FAIR 

La Revue du Bureau published a list of exhibitors 
in office machines and accessory lines which are ex- 
hibited at the 1937 Paris fair. There are fifty-two 
displays germane to office equipment listed, several 
being products of the United States. The American 
manufacturers whose products are shown are: Inter- 
national Business Machine Corporation (Electromatic 
typewriters), Marchant Calculating Machine Company, 
Underwood Elliott Fisher Company, Lanston Monotype 
Machine Company and Varityper Division, Ralph C. 
Coxhead Corporation. 

A Se aE 
COLUMBIA MOVES LONDON OFFICE 

The Columbia Ribbon & Carbon Manufacturing 
Company, Inc., moved its London office recently. The 
new address is 11-12-13 Dowgate Hill, Cannon street, 
London, E. C. 4. 





59 


NORWEGIAN DEALERS PLAN EXHIBITION 


The Kontormaskin Forhandlernes Forening, office 
machine dealers associations in Oslo, Norway, have 
recently completed plans for an exhibition of their 
products to be held at Oslo from August 27 to Sep- 
tember 5. 

The exposition, according to C. H. Blauenfeldt, 
vice-president of the Kontormaskin Forhandlernes 
Florening, will be held in the Odd Fellowbygningen, 
Stortingsgaten 28, which is one of the most modern 
structures in the Norwegian city. According to Mr. 
Blauenfeldt, special efforts have been made to present 
one of the most comprehensive and complete exhibi- 
tions of office equipment and supplies and it is expected 
that in addition to all the big importers, visitors from 
practically all the European countries as well as the 
Americas will visit the show. 


_———o—aie@ 


INVICTA CALENDAR ISSUED LATE 


Coulls Somerville Wilkie Ltd., Crawford street, Dun- 
edin, and Christchurch, Wellington, Aukland, recently 
explained the situation as a result of which their 
friends failed to secure 1937 calendars. The firm, a 
maker of embossed seals, using the trade mark “In- 
victa,” does offset lithography, die press printing, and 
process engraving, and carries a line of commercial 
stationery items. 

Having secured the New Zealand rights to the por- 
trait “Loved by All,” Marcus Adams’ painting of the 
Princesses Elizabeth and Margaret Rose, the company 
planned to issue a reproduction of it with their annual 
calendar, and for this reason delayed publishing the 
calendar. The original, however, failed to arrive until 
late, and the company decided to issue the picture as 
a supplement during Coronation Week. Thus the cal- 
endar is issued with no picture on it, and dating from 
March, 1937 to February, 1938. 

a 


PRINTING EXPOSITION OPENING IS DELAYED 
Originally scheduled to open in the Chicago Coliseum 
on June 12, the National Printing & Allied Industries 
Exposition has been postponed to September 11, ac- 
cording to officials in charge of the exhibition last 
month. 
——— o— 


HOOSIER DESKS IN REVIEW 


A good catalogue has just been published by Hoosier 
Desk Company, Jasper, Ind., offered as Catalogue No. 
40. It comes in a handsome brown cover of very 
rugged stock, embossed in a simulation of fine leather 
graining, with the words Hoosier Desks in relief, above 
a relief-effect embossing of a two-pedestal desk. These 
—the title and the picture—are in dull gold. 

An equivalent for about thirty-two pages is offered 
in the cover, which is of one-piece construction, per- 
forated in the back to receive the Wire-O binding by 
which it is held together. Many of the pages open up 
to two-page spreads. They are of ivory finish. The 
plan by which the leading lines are shown is well- 
conceived. A sheet of specifications presents facts 
about materials and construction of the suite under 
consideration; when this page is turned, the reader 
finds a photo reproduction of the suite installed in a 
well-appointed office. This picture is on the part of 
the double sheet which unfolds; the full spread shows 
cuts of the various items. The ensemble views, includ- 
ing such details as arched ceilings, rugs, pictures on 
the walls, drapes or Venetian blinds against windows, 
make an effective pictorial influence. 
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TEXAS TRAVELERS NOTES 
By T. S. Conneely 
Publicity Chairman 
Fred Fenne, the popular representative of the Victor 
Safe & Equipment Company in the Southwest, was 
recently in Laredo and Border cities. Incidentally, 
Fred spent the week-end at Laredo where he was able 
to take on a few good rations of Mexican food on the 
other side of the river. 
* © +. 
Bill Martin of the Shaw-Walker Company was re- 
cently seen doing his stuff in some of the Panhandle 
towns. 


y, representing the Apex Stationery Com- 
pany, of Dallas, recently completed a successful busi- 
ness trip through West Texas and the Panhandle. M:s. 
Harvey was accompanying Tim on this trip. 

7 * * 

John Swindells, formerly with the Steck Company, 
Austin, is making a good showing as district repre- 
sentative for The Globe-Wernicke Co., in the states 
of Kansas, Missouri, Iowa and Nebraska. More power 
to you, John. 


> . * 
Tim Harvey, 


« . * 


H. A. (Hap) Pender of the Pender Company, Abilene, 
Tex., is all fixed up now with some new store teeth. 
Hap says his new teeth are working fine and his physi- 
cal condition is much improved. 

* € * 

The Abilene Printing Company of Abilene, Texas, are 
now in their new location which is just around the 
corner from their old one. They have a very nicely 
arranged and good-looking store. 

* - = 

The many friends of M. Scott Hudson of The Star 
Printery, Muskogee, Okla., will be glad to learn that 
Scott expects to leave the hospital in a few days after 
a five weeks’ stay as the result of a ruptured appendix. 

os + + 

W. N. Stewart of the Stewart Office Supply Com- 
pany, Dallas, recently took a few days’ needed rest 
at Galveston. 


+ * * 


Harry Murdoch of the wholesale division of the 
Dorsey Company, Dallas, is kept busy most of the time 
writing up nice orders which he has been getting 
lately in his Texas territory —BCR 

—-- 
FITCHBURG COMPANY CHANGES NAME 

Because office equipment and supplies represent 
approximately ninety per cent of its stock and sales, 
the Fitchburg Store Fixture Company, 17 Lunenburg 
street, Fitchburg, Mass., has changed its name to the 
Fitchburg Office Supply. 

The announcement of the change was made by W. A. 
Morency, the proprietor, who opened the business in 
1933 after twenty-one years as sales agent and sales- 
man at Manchester, N. H., and Glens Falls, N. Y., for 
the National Cash Register Company. Mr. Morency 
explained that his organization deals primarily in new 
and rebuilt adding machines, typewriters, cash regis- 
ters, files, desks and chairs. It also carries a complete 
line of ribbons, carbons, paper rolls, writing, hecto- 
graph and stamp pad inks. 

The company also maintains an extensive repair 
department under the supervision of Ralph LeMay 
who has had more than seventeen years of experience 
as an office machine mechanic. 
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MAJESTIC LOUNGE ADDS TO SALES STAFF 

From William Berkey, president of the Majestic 
Lounge Company, Inc., and Berkey Chair Company, 
Inc., comes the announcement that Henry C. Roeser, 
Caponsville, Md., has been appointed Majestic repre- 
sentative in Philadelphia, Baltimore and Washington. 
Mr. Roeser, who has an established following in his 
territory, plans to introduce the new Berkey chair 
line in the fall. In the meantime, he will devote his 
exclusive attention to advancing the interests of the 
Majestic Lounge line which is already well known in 
the area. 

Another appointment recently made by Mr. Berkey 
is that of S. H. MacDonald, 405 Orpheum Building, 
Seattle, Wash., as representative of the Majestic 
Lounge Company from Denver west. Mr. MacDonald 
is a well known figure in the mountain states and 
on the Pacific Coast. 
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TWO STORES FEATURE SENGBUSCH PRODUCTS IN A 


WAY.—(Top) The promotional possibilities of Sengbusch Self- 
Closing Inkstand Company's Handi-Pen advertising with a complete 
tie-up in display material is evidenced by this front window of 
the H. Niedecken Company, Milwaukee. This fine showing is backed 
up by display material furnished by Sengbusch and featuring the 
April full-page advertisement in Esquire on the Handi-Pen. Lower, 
a window of the Siekert & Baum Stationery Company, also of 
Milwaukee, which features a giant blow-up of Sengbusch Handi-Pen 
advertising in Esquire. All of the display material in both win- 
dows was furnished by the Sengbusch Self-Closing Inkstand 
Company. 


-— 9 


GRAND JUNCTION FIRM INCORPORATES 
E. Frank Winfield, a well-known western wholesale 
and retail dealer, sold his business at 520-24 Main 
street, Grand Junction, Colo., to former employes on 
March 1 of this year. The new firm has been incor- 
porated. L. W. Long, formerly in charge of store and 
city sales and advertising, is president. B. G. Hopper, 
formerly sales manager, is general manager. F. A. 
Lindsay, previously in charge of credits, collection and 
accounting, is secretary-treasurer of the new firm. 
Mr. Winfield has been in business in Grand Junc- 
tion since 1910. That year the firm had a gross busi- 
ness of $7,000. It does close to $100,000 annually now 
and serves three states—BART 


RUCKER-FULLER CO 








DOMORE ESTABLISHES NATIONAL ACCOUNTS 
DEPARTMENT 


Responsive to the increasing demand for office equip- 
ment resulting from the return of many of the larger 
corporations into the market, the DoMore Chair Com- 
pany, Elkhart, Ind., has established a national ac- 
counts department. The step was taken in order to 
strengthen the position of the DoMore field organiza- 
tion and to help the men on the sales firing line to 
capitalize on the large volume of business that is 
becoming available. 

Investigation made apparent the necessity of co-or- 
dinating the efforts of the DoMore sales organization in 
soliciting such business. It revealed the importance 
of prompt service, both from the standpoint of educa- 
tion and adjustment. The result was a special depart- 
ment created to take over the responsibilities of devel- 
oping and directing a constructive national accounts 
program. Heading the new department is H. Seymour 
Walcott, one of the pioneers in the posture chair in- 
dustry whose knowledge and general experience equip 
him to supervise the work. Mr. Walcott introduced 
Do/More posture seating to the United States Govern- 
ment and his organization distributed and serviced 
Do/Mores in New York, Washington, Baltimore, and 
Philadelphia for several years. 

















H. SEYMOUR WALCOTT 





NEW DOMORE DISPLAY ROOM IN NEW 


YORK CITY 
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THE RUCKER-FULLER COMPANY DIS- 
PLAY OF SHAW-WALKER EQUIPMENT 
AT THE RECENT SAN FRANCISCO 
BUSINESS SHOW.—Indicative of 
the effectiveness of the exhibit is the 
eg | comment from the Rucker- 
Fuller Company which accompanied the 
photograph, “The most resultful display 
we ever used.”” Featured was the organ- 
ized Skyscraper desk, Fire Files and 
Shaw-Walker filing systems for both papers 
and cards. Visitors responded with inter- 
est to the graceful functional pattern of 
the desks, expressing especial approval of 
the roll-edge top. The display included 
a Fire-File in which the sections were 
cut away, enabling everyone to examine 
the heavy safe construction of the unit. 


In connection with the new department, the com- 
pany has opened an attractive display room at 300 
Fourth avenue, New York City. The DoMore branch 
office is also located at this address. Mr. Walcott in- 
vites visitors to drop in. 


WUSSOW IS VISITOR IN THE UNITED STATES 


Joachim Wussow, director of Olympic, Buro- 
maschinenwerke, A. G., Erfurt, Germany, is a visitor 
in New York, having arrived aboard the Europa late 
in May. During his stay in America Mr. Wussow may 
be reached care of Gerhard Hirsch, 44 Whitehall street, 
room 813, New York, N. Y. 


——___—_ oo 


TATTLER REPORTS ELLIS’ RECOVERY 


The May issue of the “Tattler,” house organ of the 
Crown Ribbon & Carbon Manufacturing Company, 
Rochester, N. Y., reports the complete recovery of 
James A. Ellis, of Jacksonville, who was seriously 
injured in an automobile accident within recent weeks. 
According to the editor of the “Tattler,” the company 
has received a letter from Mr. Ellis declaring that he 
has fully recovered and is back in harness again. 
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MIDWEST FILING CONFERENCE HELD 


The Seventh Annual Midwest Filing Conference, 
which attracts visitors and delegates from practically 
every section of the country each year, was held at the 
Auditorium hotel, Chicago, on June 7 and 8. A splendid 
program of business sessions and entertainment fea- 
tures was arranged and it was reported that the turn- 
out for the event eclipsed any of the previous similar 


gatherings. 
oo ee 
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A GIANT PENCIL.—This ~- pencil is now on display by 

distributors for the Eberhard Faber Microtomic Van Dyke 

drawing pencils. The sign is made of wood, is beautifully 
painted and measures approximately five feet in length. 


———- =o 


ED. HANSON EMPHASIZES SOME MERCHANDISING 
FACTORS 


In his address at the regional meeting of The Na- 
tional Stationers Association held in St. Paul, Ed. Han- 
son, governor of the district, included some interesting 
comments that are in a sense, a challenge to the in- 
dustry. After stating that every successful business is 
built on a service rendered at a proper price, he asked 
the following questions: 

“Do you, Mr. Dealer, believe in the future of your 
service? Is your conviction strong enough to make you 
carry on? Is there in you that inspiration, that sure- 
ness of the value of your services which has brought 
you through the years? Do you believe in yourself? Do 
you believe in your business? Are you honest with 
yourself?” 

If, says Mr. Hanson, those questions are answered 
fairly, there is nothing to fear. Conditions are better 
and those dealers who desire to come through will come 
through. 

Another point emphasized by Mr. Hanson is today’s 
evident trend toward a demand for fine offices. This 
is true, he said, first because business men realize the 
prestige of fine offices just as they realize the prestige 
value of neatly dressed sales people, clean delivery cars, 
and neat errand boys. More people see a business office 
than see the home of the proprietor of that business. 
The second reason is that large successful organiza- 
tions have found that fine offices improve employee 
morale. In the third place, women in industry have a 
strong influence upon this trend to fine offices. The 
result has been home-like offices. In the situation re- 
sides a big opportunity for office equipment dealers. 

To the oft-expressed opinion that what is needed 
in the industry today is well-trained salesmen, Mr. 
Hanson responds with this question: What are you 
doing for your salesmen and your clerks? In answer 
he says: “The more I visit around, the more I am con- 
vinced that the whole trouble in this office supply 
business lies with the boss, and I mean that. We take 
young men into our business and paint a rosy future 
in our industry if they work hard, and then what do 
most of us do? We hand the man a price list, tell him 
that every office he calls upon uses clips, adding ma- 
chine rolls and copy sheets, and that they are easy to 
sell. That is about all some salesmen ever learn to sell. 
This business depends upon bringing a higher type of 
man into our business, and it means that time and 
money must be spent in training them to sell the bet- 
ter things. We must have more sales meetings in our 
organizations—and the bosses must attend these meet- 
ings. First, we must train ourselves and then train our 
men.” 
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SEATTLE NEWS NOTES 

A. C. Gfeller, comptroller for the Lowman & Han- 
ford Company, has been promoted recently to assistant 
treasurer, according to General Manager T. M. Pelly 
following the annual stockholders’ meeting. James J. 
Scott, who joined the firm as a boy in 1904, was named 
store manager. Sales and collections in 1936 scored a 
satisfactory improvement, Pelly reported. 


* * x 


The newest store space in the financial district, 811 
Second avenue, has been leased by the local office of 
the Victor Adding Machine Company. The firm has 
subleased space to Floyd A. Ellis, distributor for check 
writing equipment, and J. W. Metcalfe, agent for office 
equipment, according to H. M. Rosen, district manager. 


. * * 


Among those calling on the trade the first week of 
May was Fred M. Kendrick, district manager of the 
W. A. Sheaffer Pen Company of Fort Madison, Iowa. 


* * * 


The following notice was distributed free by Secre- 
tary Phelan to members of the Seattle Typewriter 
Dealers Association to give to their customers: “In 
view of the rising cost of labor, supplies and machine 
parts it is imperative that the cost of service on all 
kinds of office machines shall be increased. Due to 
these conditions, over which we have no control, we are 
obliged to raise prices beginning May 15, 1937.” 


* * * 


As a result of a consistent campaign of the Seattle 
Typewriter Dealers Association, the multitudinous as- 
sortment of “listings” in the classified telephone direc- 
tory has been held down in the issue just out to one 
main division and four subsections—typewriters: port- 
able, rebuilt, renting, repairing —JCJM 


— —>-<- 


HE’S STILL JUMPING.—Leonard Moore, a member of the traffic 


department of the Globe-Wernicke Co., Cincinnati, continues to 
attract nation-wide attention by his exploits as a parachute jumper. 
This picture was taken in St. Louis during the big air show held 
over Memorial Day week-end, where Moore won first prize for 
accurate landing. Left to right: 8S. M. Cummings, advertising for 
Comfort Printing & Stationery Company; Carl Muhlberger, pilot; 
Mr. Moore, J. A. Collum, Comfort Printing & Stationery Company, 
and Thomas Chialastri of the Globe-Wernicke Co. Lower: A poster 
featuring Mr. Moore’s parachute jumping is shown displayed on a 
truck of the Comfort company. 
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M. S. EYLAR RETURNS TO NEW YORK 


After an absence of nearly a year, M. S. Eylar, vice- 
president of the Underwood Elliott Fisher Company 
returned to the United States on May 27. He arrived 
in San Francisco on that date and was accorded an 
enthusiastic welcome home celebration. A feature of 
the celebration was a group of night letters dispatched 
at the close of business on May 26 from each branch 
manager telling what percentage of quota had been 





M. 8. EYLAR 


made in the UEF Field Day Sales Contest up to that 
time. 

Mr. Eylar left New York July 29, 1936. His itinerary 
included visits to the UEF export sales organization 
headquarters in London, Continental Europe, South 
Africa, India, Ceylon, Singapore, Batavia, Australia, 
New Zealand, Philippine Islands, China, Japan and 
Honolulu. After the long swing around the world he 
was happy to be back in the United States again. 
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DISTRICT MANAGER FINDS RECORD FORM 
VALUABLE 


Alex Patterson, southern manager for All-Steel- 
Equip Company, Aurora, Ill., covers seven states for his 
firm. His office is No. 617 in the Chamber of Commerce 
building, Birmingham, Ala. In a recent communication 
to Office Appliances he explained a form on which he 
keeps records of conditions in his territory. They ex- 
tend from 1934 to date, with provision for extension to 
1939. By means of this form Mr. Patterson is able to 
register data on all the steel equipment or office appli- 
ance dealers in his territory, and he keeps his records 
up to date. 

One face of the form is for identification of a firm 
and personnel. On this side may be recorded calls 
made in each year from 1934 to 1939 and the business 
produced annually, with blanks on which to mark the 
gain of one year over another. On the other side is 
provision for sales made in each month of each year 
of the period to 1939. 

When he leaves for a trip over any state in his terri- 
tory he takes with him the records affecting all the 
dealers in that state. Conceding that his system calls 
for time and effort to sustain it, he says that it is well 
worth while as a means of knowing exactly what the 
situation in his territory is. 

In the spirit of friendly codperation, Mr. Patterson 
offers to send sample sheets of his record system to 
interested sales representatives. 
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“NATION’S BUSINESS” ANNIVERSARY NUMBER IS 
CLASSIC 

Commemorating the twenty-fifth anniversary of the 
founding of the Chamber of Commerce of the United 
States of America, the May issue of “Nation’s Busi- 
ness,” official organ of the chamber, is one of the finest 
editions seen in many years. 

A feature of the issue is the special section consist- 
ing of sixty-three pages the contents of which are 
presented under the intriguing title of “These Tre- 
mendous Years—Flashes from the History of a Quar- 
ter Century of Business Achievement.” Turning the 
first page, which contains an impressive picture of the 
entrance to the chamber, the reader is greeted with 
a short statement of James Bryce, author of “Ameri- 
can Commonwealth” which reads: 

“There is no influence in any community more 
potent and powerful for the accomplishment of good 
than that of the business and professional men 
unselfishly banded together for the purpose of pro- 
moting the general welfare of the entire citizenship.” 

The following pages contain pictures of tremendous 
importance from a historical point of view depicting 
practically all of the major events in the history of 
this nation between the years 1912 and 1937. The era 
of “horseless carriages” is depicted with startling 
reality, President Taft in office, the first airplanes, 
drugstores which were in fact drugstores, the Titanic 
disaster, emigrants’ arrival at Ellis Island, bank runs, 
the first motion picture epic and President Wilson 
reading his famous “make the world safe for democ- 
racy” message to Congress which heralded America’s 
entry into the World War are but a few of the pictures 
presented. 

Still others recall the mixed sensations with which 
the world viewed the suffragette parades, the first 
non-stop transatlantic air flight, President Harding’s 
“front porch” campaign for the presidency, the dawn 
of prohibition and the havoc wrought in speakeasies 
by raiding “axe” squads, the opening of Tutamk- 
hamen’s tomb, the Black Sox baseball scandal, the 
birth of radio and scores of other events which marked 
this quarter century. 

A clever and interesting feature of the section is the 
manner in which the layout is arranged. Two-thirds 
of each page is devoted to pictures while the re- 
mainder, separated by a heavy ruled line, briefly lists 
the major events of the year to which the accom- 
panying picture pertains. 

For the amazing amount of work necessary to put 
out such an anniversary number as well as for the 
huge amount of research needed to locate and pre- 
sent the hundreds of pictures contained the editors 
of the journal are to be highly complimented. 
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SULLIVAN OPENS BOSTON OFFICE 


Carrying the Oxford line of filing supplies for sys- 
tems, as well as several other items, the Business Fur- 
niture & Supply Company has been opened at 19 High 
street, Boston, Mass., by S. E. Sullivan whose father was 
one of the pioneer steel furniture salesmen in that 
territory for many years. 

Mr. Sullivan, although a young man, is well known 
throughout New England, having traveled Vermont, 
New Hampshire and Massachusetts for some of the 
office equipment companies. According to his plans the 
company expects to handle a complete line of steel 
equipment and engage in the stock and special end 
of the business. 
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KANSAS NEWS NOTES 


Of paramount importance and concern to stationers 
of Kansas is the two per cent retail sales tax enacted 
into law by the signature of Governor Walter A. Hux- 
man, April 2. No legislature prior to this one has pre- 
sented Kansas business men with any form of general 
Sales tax. 

No measure, with the possible exception of the 
licensing of 3.2 beer in this legally dry state, called 
forth as much debate, and required as much confer- 
ence committee effort, as the sales tax. It was finally 
passed in the closing days of the legislature. 

In commenting on the sales tax and the stationer, 
Charles L. Mitchell, Crane and Co., Topeka, said that 
all office supply men are aware that the money must 
be raised, and probably look upon the retail sales tax 
as the fairest tax. He called attention to the fact that 
25 years ago, $3,000,000 comprised the total operating 
expense of the state of Kansas; whereas the legislative 
sessions just ended made appropriations calling for 
$68,000,000 for running this state. Worth a couple of 
thoughts, Mr. Mitchell pointed out. 


> « * 


With 60,000 mail order catalogs out in the field, 
Crane and Company, and any other similar organiza- 
tion, will find a disconcerting number of mail orders 
coming in calling for $1, and inclosing a check for $1. 
Should the stationer write back for the 2 cents, he 
would be spending three cents, and the individual cus- 
tomer would have to further invest three plus two, 
making an elaborate transaction not worth the money 
involved. Yet Crane and Company, or any other firm 
selling by mail, would have to stand the sales tax. 

Across the new set of order sheets this firm is print- 
ing the reminder: Please add 2 per cent for state retail 
sales tar. 

« © * 

Ed Shane, of the Shane Book Store in Junction City, 
Kans., was awarded the order for supplying announce- 
ments for the senior graduating exercises. 

. . . 

For many years the Zercher Book and Stationery 
Company in Topeka has offered a blue printing serv- 
ice. Just another little sideline, T. L. Pattison, owner, 
calls it. He has $2,000 invested in equipment, includ- 
ing a Pease oblong press and dryer, capable of carrying 
a fifty-four-inch print. Wherever there is new build- 
ing, government work, or some major development as 
in the oil fields, such an investment might be made 
to pay its way. This work is always a rush job, because 
it is a habit of engineers to make it so. 


* * * 


Since the appointment in January of the Topeka 
Typewriter Exchange, 425 Kansas avenue, Topeka, as 
the exclusive agent for twelve northeastern counties 
for the sale of the Niagara duplication machine and 
accessories, ten have been sold locally. E. G. Crowder 
and W. J. Johnson own the Exchange. They imported 
a trained salesman when they took the sub-agency on 
this San Francisco product, through the state agency 
in Hutchinson.—ATW 

Phil M. Anderson sells office furniture, including 
modern scientific lighting, by means of a perpetual 
display in his window. A small steel desk, with acces- 
sories, and a matching indirect desk lamp, are on con- 
stant display, the lamp continuously lighted. This 
compels attention, and reminds the passing public that 
office fixtures are to be found at the Anderson Book 
Store, Newton, Kans. 
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DIRECTORY BOARD FOR APARTMENT BUILDINGS 
Since the amendment to the apartment house mail 
receptacle regulations, requiring an alphabetical direc- 


tory for all buildings with twenty-five or more apart- 
ments, was made last fall, A. C. Davenport & Co., Inc., 


DIRECTORY 





DAVENPORT’S DIRECTORY 
BOARD 


311 North Desplaines street, Chicago, have developed 
a suitable directory board. The accompanying illus- 
tration reveals its general appearance. Dealers in the 
metropolitan areas where large apartment buildings 
are located will find the Davenport directory board a 
profitable item. 











showing of Globe-Wernicke 


SYMMETRY PLUS! This splendid 


products was made in a window of the Pounsford Stationery Com- 
pany, Cincinnati, and attracted much favorable attention during 
the recent Fifth regional convention in that city. 


ee 


GEORGIA NEWS NOTES 


Business executives from all parts of the Southeast 
attended a three-day office appliance exhibit, spon- 
sored jointly by the Atlanta Office Appliance Associa- 
tion and National Association of Cost Accountants on 
April 6, 7 and 8. Equipment valued at $25,000 was on 
display during the three days, including typewriters, 
tabulating devices, mimeographing and multigraphing 
equipment and other time-saving office machinery. 
Motion pictures and demonstrations of the various 
pieces of machinery made the display particularly in- 
teresting to those attending and, according to Floyd 
A. Norton, president of the Atlanta Office Appliance 
Association, the event which was held at 60 Peachtree 
street, within a few doors of Atlanta’s famous Five 
Points, was an outstanding success. Virtually all of 
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the leading office equipment manufacturers were rep- 
resented in the displays presented. 
+ * . 

The Review Publishing Company has surrendered its 
charter and has become a partnership consisting of 
former mayor Thomas Gamble of Savannah, and his 
son, Thomas W. Gamble. E. M. Lipscomb, well known 
to stationers and office appliance people in coastal 
Georgia, has been appointed manager of the office 
supply department of the company and assistant man- 
ager of the commercial printing department. George 
Steiber continues as plant superintendent. G. F. Davis 
is handling outside sales of office supplies. And W. 
B. Futrelle, Jr., has been placed in charge of stock 
and shipments. Under the new management, the firm 
will specialize more on office systems and the printing 
of office forms of all types. The Review Publishing 
Company was established in 1919 by Thomas W. Gam- 
ble and has been operated by him since that time.— 
JHR 
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NORTHWEST TRAVELERS NOTES 





By A. J. Nordstrom, Correspondent 





August Hunn’s friends will be glad to hear that Aug- 
gie is back on the job at H. H. West Company, feeling 
almost as good as new again after his recent illness. 

Don Barber, Rudy Johnson and Ed Cooper helped 
open the fishing season in Northern Minnesota. 

* * * 

Wally Margulis recently visited his brother, who is 
connected with Stevens-Maloney Company of Chicago. 
* * * 

That fellow seen swinging a golf club thru the air 
the other night, 1:30 A. M. on one of Des Moines prom- 
inent thoroughfares was not an eccentric character... 
It was Win Gonser, golfer supreme, practicing his tee 
shot swing. . . Must be getting ready for the Twin 
City Stationers Tournament to be held in August... . 
So much has been written here anent the ability of 
our Twin City Experts, that Win has probably decided 
he had better start practicing. Ed. Hansen has chal- 
lenged Art Bergstrom to another putting contest. . 
Art wants a chance to even up for the beating Ed 
gave him last year. 

* * * 

Art Fark, Fritz Crosser of St. Cloud, is already telling 

whoppers about the big one that got away. 
* * * 

Ben Gustafson, stationery tycoon of Duluth, is enjoy- 

ing a trip to California with his family. 
* * x 

Bill Thomson is the new buyer at S. J. Olsen Com- 
pany of Milwaukee, with Bill Senner confining his 
efforts to outside sales. 

os a * 

S. J. Olsen, president of the above concern recently 

returned from a Florida trailer trip. 
* *” ca 

George “Jinx” Ohland, is now back on the job, after 
one of his periodic neck-breaking jousts . . . Last time 
he tried to butt an automobile off the road . .. with the 
usual success ...a trip to the hospital ... if there 
is any kind of an accident this fellow hasn’t had, please 
name it. ... This fellow must lead a charmed life as 
he has been in several train and automobile wrecks 
... Suffering everything from a broken neck to cracked 
ribs and a broken arm... . And he still laughs about 
how lucky he has been. 
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DIEHL AND SHERIDAN ENJOY TOUR 

William R. Diehl, Jr., of the Diehl Office Equipment 
Company, and Damon E. Sheridan, of the Sheridan 
Typewriter Shop, Columbus, Ohio, were among the 
group from the Columbus Chamber of Commerce to 
make the twenty-second annual “Good Will Tour,” 
which was a four-day trip through southwestern Ohio, 
May 18 to 21. 


i 
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EVERSHARP’S FREE OFFER TO DEALERS.—The Wahl Company, 
Chicago, manufacturers of Eversharp pens and pencils, offers this 
special gold chrome showcase free to any dealer who places an 
order amounting to $200 net. The same case is given on an order 
for less than $200 provided a dealer buys $15 worth of repeatin 
pencils at list prices. Dealers are also furnished an electrica 
action display together with oo repeating pencil window 
splay. 


— Oe" 


NEW SPONGE RUBBER PRODUCTS DISPLAY 
A new display for use of dealers selling its Spongex 
line of cushions has recently been made and issued 
to the trade by the Sponge Rubber Products Company, 
Derby, Conn. 
Processed in five brilliant oil-paint colors, the new 
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SPONGEX CHAIR CUSHION 
DISPLAY. 


display is an attractive and impressive window or 
counter piece. It is issued free to dealers handling the 
Spongex line. 
= inttitatimtidine 
UEF JOINS NATIONAL ADVERTISERS 

With C. H. W. Ruprecht, manager of the publicity 
division appointed official representative of the firm, 
The Underwood Elliott Fisher Company, New York, 
has been elected to membership in the Association of 
National Advertisers, Inc. Mr. Ruprecht will repre- 
sent his company at all meetings of the A. N. A. 
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INTERIOR AND EXTERIOR VIEWS OF 


EDIPHONE OPENS NEW SAN FRANCISCO STORE 

One of the finest and most modern stores in San 
Francisco is that recently opened by Thomas A. Edison, 
Inc., manufacturers of the Ediphone. Located at 519 
Market street, the store has as neighbors the Under- 
wood Elliott Fisher Company and Remington Rand, 
Inc. 

Finished in grey Insulite and brown Masonite, and 
trimmed in black and chromium, the Bay City head- 
quarters of Ediphone is the last word in beauty and 
utility combined. It measures twenty-three feet in 
width and is 155 feet deep. A full basement, private 
freight elevator and a freight entrance on Stevenson 
street are but a few of the advantages offered the com- 
pany in its new location. 

The front section of the store is devoted to the sales 
department. Immediately behind is the cashier’s de- 
partment, the private office of Manager Ward Harris, 
the stationery room, the Telediphone demonstrating 
room and the main demonstration room. In the rear is 
a large service department. 

“The business in our district has grown so rapidly 
that we were practically forced to find larger quarters,” 
Mr. Harris explained. “This growth was such that we 
were unable to give proper service to our customers at 
the old location at 681 Market street where we were 
installed for so many years.” 

One of the special features of the new establishment 
to which Mr. Harris points with justifiable pride is a 
series of wall murals of Thomas A. Edison. These were 
painted by Bergman, well-known San Francisco artist 
and have won unstinted praise from everybody who 
visited the store. 

—_- —— 
ROCKY MOUNTAIN NEWS NOTES 


New district manager for the International Business 
Machines Corporation, 1447 Welton, Denver, is P. J. 
McMahon who takes over the Denver office from E. L. 
Kemmerer. Mr. Kemmerer is in San Francisco as spe- 
cial representative now. 


. * > 


Fred M. Bear of the Pueblo Typewriter Exchange, 
located at 422 North Santa Fe avenue, has been re- 
cently appointed an Underwood typewriter dealer. 

. . > 

The recent expansion of the office of the Boulder 
Typewriter Exchange in Boulder, Colorado, has facili- 
tated sales by enlarging display space. Mrs. J. W. Fogg, 
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NEW EDIPHONE SAN FRANCISCO OFFICE 


wife of the owner, reports a substantial increase over 
last year’s sales for 1937. 


* * * 


Rollins Poe is a new addition to the sales force of the 
Rocky Mountain Bank Note Company, Pueblo division, 
in the capacity of junior salesman. 


* * * 


According to A. E. Pearce, manager of the stationery 
and office supplies store of the Rocky Mountain Bank- 
Note Company in Pueblo, this firm is planning on fur- 
nishing the offices with new equipment, a twofold pur- 
pose in mind—utility and display, since adequate dis- 
play space is not available. Heretofore, catalogues had 
been the only means of showing new office equipment. 
—ATW 








GOOD STREET PUBLICITY.—The Consolidated Typewriter 
Company, Royal dealers of Cleveland, knows the value of 
pleasing and effective street advertising. As proof of this is 
shown the Consolidated new delivery truck and the uniformed 
Paul Spiess is at the head of this alert organization. 


driver. 
a a en 
SUGGEST VARIETY IN USAGE 

The wide variety of uses to which the ordinary scrap 
book may be put was well suggested in an interesting 
window display recently by the Stewart Office Supply 
store of Dallas, Tex. 

Besides the usual showing of scrap books of all sizes, 
the store laid out toward the front of the window a 
selection of leaves from a scrap book, having clippings 
pasted on them.—BART 
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THE GUEST BOOK 

R. M. Farmer, assistant treasurer, Monroe Calculat- 
ing Machine Company, who has been at the company’s 
headquarters in San Francisco for a couple of years, 
but lives in Burlingame, looked in upon us early in 
May. Driving through to the east with Mrs. Farmer, 
having come leisurely along the way to get full enjoy- 
ment of spring time in the west with the desert flowers 
in bloom. The special object of the trip to New Jersey 
was to dispose of the spacious home the family had 
long occupied. It was natural, of course, that the 
development and expansion of the adding and calcu- 
lating machine business should enter into the con- 
versation. Then some pleasant reminiscences of days 
gone by. 

Lou H. Warnica, Office Supplies Limited, Toronto, 
Canada, affixed his signature to the Guest Book on 
May 24. In Chicago for a few hours only to look in 
upon one or two manufacturers. Here for no definite 
engagement but because of Mrs. Warnica’s remark, 
“Let’s go some place,” the previous Saturday morning. 
“Yes, let’s do. We'll run down to London and spend 
the night.” “Why not to Detroit”? “Fine. Let’s.” 
A pleasant Sunday morning in Detroit. “But Monday’s 
a holiday—the Queen’s birthday. Let’s go to Chicago.” 
“Good. I'll call upon a couple of manufacturers there,” 
said Mr. Warnica. Besides which he gave us a pleas- 
ant hour. Some reminiscence about youthful days in 
New York, return to Canada to establish the manufac- 
turers’ agency business, changes throughout the years, 
etc. Seeing a letterhead of the Dawn Manufacturing 
Company on our desk led to enthusiastic comment 
about the “Error-No” copyholder which he has handled 
with such success in recent years. Some compliments 
to OA also. To which he has been subscriber for more 
than twenty-five years, which cheered us on our way. 

Lou Wingert, of Clayton, Mo., signed the Guest Book 
May 25. He was in Chicago on one of his frequent 
trips in the interest of General Pencil Company and 
Defiance Sales Corporation. He reported excellent 
results and was optimistic for the remainder of the 
year. 

Charles P. Lipman, secretary and assistant sales 
manager of the George B. Graff Company, Boston, 
gave us the pleasure of a call on June 7. In Chicago 
for a day or so to look in upon a few of the company’s 
customers, thence to Grand Rapids, Detroit and ce-- 
tain New York cities on the route home. In pleasant 
frame of mind over business conditions and looking 
forward with special pleasure to a couple weeks’ holi- 
day in midsummer when the family leaves its pleasant 
surroundings in Englewood, N. J. for a visit with home 
folks in Mansfield, Mass. But then, Charlie Lipman is 
always in “pleasant frame of mind” and always look- 
ing forward with happy expectations. Anyways, 
through long acquaintance we have always found him 
so. 

James R. Hill, Pittsburgh, for several years connected 
with the advertising department of newspapers there 
and prior to that operating an advertising agency of 
his own, was brought as a guest to our office June 7 
by his brother-in-law, Herb Walsh of the Southworth 
Paper Company, and “Bill” Dalton of the Bankers Box 
Company. Pleasant conversation. Interesting story by 
“Bill” Dalton of a youthful experience as a Lake Erie 
boatman “out of Buffalo.” How to break a pane of 
glass without it making a sound. And “business is 
good.” 

E. J. “Gene” Mitchell and B. K. Mitchell, his son, 
from St. Louis, signed the Guest Book June 15. The 
Mitchells were accompanied by E. G. Harpold, sales 
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manager of the J. L. Hanson Company. Gene repre- 
sents the Hanson company and several other manu- 
facturers including Trussell Manufacturing Company 
and George E. Fox & Company. His son is his assist- 
ant. The two recently covered a large portion of the 
Middle West. The conversation turned to reminiscing, 
inspired by a glance through old copies of the Amer- 
ican Stationer which later was merged with Office 
Appliances. It was noticeable that some of the adver- 
tisers of sixty years ago are active in the industry to 
this day. The late Uncle George Olney and J. B. 
Irving, both of whom left many pleasant memories, 
were included in the discussion. 


oanaipnsiidiiiadilomtanda 
TRI-STATE SERVICE MOVES 
The Tri-State Typewriter Service of Fort Wayne, 
Ind., recently moved from its old location at 708 South 
Clinton street into newer and larger quarters at 205 
East Berry street, according to an announcement 
issued last month. 





GLOBE-WERNICKE STEEL PARTITIONS AND RAILINGS IN- 
STALLATIONS.—The upper picture reveals Globe-Wernicke steel 
and Syenite glass partitions and railing used to create private and 
semi-private offices. Partitions are easily and quickly erected, may 
be adjusted to floor irregularities and any ceiling height and can be 
moved to another location if necessary with pee salvage. The 
lower picture shows Globe-Wernicke semi-flush partitions ean am | 
made in the office building of one of the nation’s largest industria 
plants. Railing 36” high was used to segregate semi-private offices. 
The partitions are all steel, 8’ 6” high and 3” thick, fully insulated. 
Base is adjustable to floor irregularities and mineral board top filler 
extends from top of cornice and is scribed to fit the ceiling. Ample 
space is provided through the entire installation for all types of 
electric wiring. Both partitions and railings have a very attractive 
two tone finish. 


———_o—0 
PORTLAND (ORE.) HONORS KOEHN 
George L. Koehn, president of the Stenno Ribbon 
& Carbon Manufacturing Company, Portland, Ore., 
has been appointed general chairman of Portland’s 
Grand Floral Parade to be held on June 11. The event 
is a part of the annual Rose Festival, an outstanding 
civic accomplishment which attracts thousands of vis- 
itors from all parts of the world. 
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LARSON ELECTED PRESIDENT OF ART METAL 

At an organization meeting of the board of directors 
of the Art Metal Construction Company held on April 
22, Algot J. E. Larson was elected president and gen- 
eral manager of the company and Henry K. Smith, 
former president, was elected chairman of the board 
of directors and chairman of the executive committee. 














ALGOT J. E. LARSON 


Mr. Larson takes to his new position a wealth of 
experience in his field, having been identified with 
Art Metal for more than thirty-six years. During that 
period he served as superintendent and works manager 
for fourteen years, assuming the vice-presidency and 
general managership in 1925. 

Since his appointment as vice-president and gen- 
eral manager Mr. Larson has been the executive in 
charge of operations and his appointment as president 
brings his title in line with his responsibilities. 

Office Appliance joins with his hundreds of friends 
in wishing Mr. Larson continued success of the type 
which has crowned his long service with Art Metal. 


=e 


STURGIS COMPLETES FACTORY ADDITION 

The Sturgis Posture Chair Company, Sturgis, Mich., 
last month completed a new addition to its factory, 
according to R. C. Huntley, president of the firm. In 
making the announcement Mr. Huntley said that the 
additional space acquired will be utilized for the 
installation of new equipment which will enable his 
organization to give the trade the type of service 
which it expects on Sturgis posture chair deliveries. 


STOCK JOINS DAWN CORPORATION 

Taking with him a long experience in copyholder 
sales and a keen interest in the fundamentals of cor- 
rect transcribing gained in many years in the field, 
Louis Stock has joined the Dawn Manufacturing Com- 
pany, manufacturers of Error-No and Turn-A-Page 
copyholders, as New York Metropolitan distributor. 

An interesting circumstance of Mr. Stock’s new con- 
nection is having established his offices in the identi- 
cal location, 104 Fifth avenue, where as manager of 
the New York office of the old Line-A-Time Company, 
he entered the copyholder field nineteen years ago. 

A glowing send-off for Mr. Stock was voiced by H. C. 
Rainer, former president of the Line-A-Time Company, 
who said: 

“In my opinion he was the outstanding representa- 
tive of the Line-A-Time Manufacturing Company, and 
I know of no one better qualified to represent his new 
company from a standpoint of integrity, experience, 
enthusiasm and resistless energy.” 

It was in 1918 that Mr. Stock left the typewriter 
field to engage his whole attention on copyholders. 
This business became an obsession with him and, as 
one official of the Dawn Manufacturing Company put 





LOUIS STOCK 


it: “In the New York area the name Stock is synony- 
mous with copyholders.” 

Mr. Stock is justly proud of the reputation he enjoys 
and the success he has achieved which is due mainly 
to his policy of user service. 

As Metropolitan distributor for his new company, 
Mr. Stock has chosen the name of Error-No & Turn-A- 
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Page Copyholder Sales of New York. The Dawn Manu- 

facturing Company is a division of the Hall-Welter 

Company of Rochester, N. Y., whose progress in the 

office equipment field is a record of glowing success. 
—_- > 


WILLIAM BERKEY ORGANIZES BERKEY CHAIR 
COMPANY 

Formation of the Berkey Chair Company, Inc., now 
functioning in a modern plant in Jamestown, N. Y.., 
has been announced by William Berkey, president and 
treasurer of the Majestic Lounge Company, Inc., 
Bridgeport, Conn. The new company is under the 
same ownership and control as the Majestic Lounge 




















WILLIAM BERKEY 


Company. It is operated as a subsidiary of the latter 
firm, producing all its wood frames in addition to a 
complete line of fine office chairs. 

“This factory,” says Mr. Berkey, “has long enjoyed 
an enviable reputation as the source of high grade 
occasional chairs. It is strictly modern in every sense 
equipped with a fine power plant, kiln driers, steam 
bending, etc. The first year of operation will see one 
hundred people employed. 

“The same designing skill, craftsmanship and man- 
agement which has earned a reputation for the Majes- 
tic Lounge Company, Inc., is being employed to 
produce the finest kind of office chairs available. The 
Berkey Chair line will be complete. Sample will be 
ready and on display August first in the Majestic 
Lounge Company, Inc., showrooms at 192 Lexington 
avenue, New York City, and in the Merchandise Mart 
in Chicago. 

“Located in Jamestown we will maintain overnight 
trucking deliveries within a radius of 500 miles from 
the plant assuring the trade of prompt delivery of 
their orders.” 

~<=se — 
ANDRES TAKES MANAGEMENT OF 
HERRING-HALL-MARVIN 

Following recent election to the executive staff of 
the Herring-Hall-Marvin Safe Company, Charles A. 
Andres was made vice-president and general manager 
with headquarters at the home office in Hamilton, 
Ohio. Mr. Andres was formerly associated with the 
Reliance Bronze & Steel Corporation of Brooklyn, 
where he started as a salesman eighteen years ago. 
Prior to that connection he was with the George A. 
Fuller Company of New York for ten years. Before 
he resigned to take his new position he was vice- 
president and general manager of the Reliance Bronze 
& Steel Corporation. 

Mr. Andres is widely known in the architectural and 
contracting fields and takes to his new work a fine 
record of achievement. 
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TURNER & HARRISON ACQUIRE ADJOINING 
PROPERTY 

Recently the Turner & Harrison Steel Pen Manu- 
facturing Company, Inc., of Philadelphia purchased 
properties on Ridge avenue adjoining the present fac- 
tory building at Twelfth and Spring Garden streets. 
The buildings occupied by the company for many 
years were replaced with a modern structure in 1933. 
The newly acquired properties provide space for later 
additions. 

The names Turner and Harrison are well known in 
the industry. The company has specialized in the 
manufacture of writing pens since the United States 
Centennial year of 1876. The present line is complete, 
including commercial, school and imprinted pens. 


ee 


TYKAR CORPORATION APPOINTS BELLE-ISLE 

W. J. Curtis, general sales manager of the Tykar 
Corporation, 238 E. 39th street, New York City, an- 
nounced the appointment of S. J. Belle-Isle as metro- 
politan sales manager of the organization. Mr. 
Belle-Isle was for many years with the International 
Business Machines Corporation as branch manager 
of the Electromatic Division in Newark and Brook- 
lyn and recently resigned his position with the 
National Postal Meter Company to become associated 
with TykKar. 

Oe 

WITTSTEIN TO REPRESENT DRAW-O-MATIC 

Herbert H. Wittstein, 6327 Parkman place, Cincin- 
nati, was recently appointed a representative of the 
Marber Company, 20 East Jackson street, Chicago. He 
will feature, among other lines, the company’s new 
Draw-O-Matic drawing boards in Ohio, Indiana, West 
Virginia and Kentucky. 





EXCUSE 8S. PLES 





TOM CONNEELY NOT A PRESIDENT 

On page 22 of the May issue a picture was presented 
showing Tom Conneely’s son, Jake, and Jake’s dog, 
Stormy. The picture identification was followed by 
a reference to Mr. Conneely as “recently elected presi- 
dent of the Tex-Okla Travelers Club.” A letter from 
Mr. Conneely informs us that he was not made presi- 
dent of any travelers club and that the Tex-Okla Club 
no longer exists. A recent change resulted in the for- 
mation of the Texas Travelers Club, the Oklahoma 
Travelers hooking up with the Mid-West Club. Mr. 
Conneely is chairman of the publicity committee of 
the Texas Travelers Club. 

ESE 

“COUNTY” BECOMES “COUNTRY” BY MISTAKE 

On page 17 of the May issue the business of R. M. 
Hays & Brothers, Hagerstown, Md., was referred to as 
being “the oldest of its kind in the country.” In copy- 
ing the original information, the letter “r’” was inad- 
vertently added to the word “county” resulting in 
unintentional extension of territory in the reference. 
The error is sincerely regretted. 

Oe 


THE WRONG ABERDEEN 

On page 195 in the May issue reference was made to 
Max Hills as being appointed sales representative for 
the Royal Typewriter Company in Aberdeen, S. D. The 
scene of Mr. Hill’s activities is many miles west of that 
city. The reference should have been to Aberdeen, 
Wash. The geographical misplacement is deeply 
regretted. 
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SMITH-CORONA APPOINTS THREE BRANCH 
MANAGERS 
Coincident with the opening of three new branches 
at San Antonio, Tex., Davenport, Iowa, and Memphis, 
Tenn., L. C. Smith & Corona Typewriters Inc., last 
month announced the appointment of three men to 
take the positions of managers of the new offices. They 





HERE THEY ARE—THE THREE NEW SMITH-CORONA 

BRANCH MANAGERS.—Recently appointed to take charge of the 

L. C. Smith & Corona Typewriters, Inc., branches at Davenport, 

Memphis and San Antonio, respectively, they are A. J. Dewick, 

Cc. M. Weems and E. P. Haye. This picture was taken at the re- 

cently held meeting of the company’s managers convention at 
Syracuse, N. Y. 


are E. P. Haye, San Antonio, A. J. Dewick, Davenport, 
and C. M. Weems, Memphis. 

Mr. Haye goes to his new position following his pro- 
motion of sub-office manager. He has been with the 
company since he joined as a salesman at the Dallas 
branch in 1928. 

Mr. Dewick entered the employ of the company in 
1927 at Chicago in the supplies department. In 1935 
he was transferred to Davenport as sub-office manager 
and in that capacity made a splendid record whica 
placed him in line for promotion. 

Mr. Weems has a record of twelve years with his 
organization, having joined the company’s Atlanta 
branch as a salesman in 1925. Ten years later he was 
promoted to the position of manager in charge of the 
Memphis sub-office. He also possesses a record for 
brilliant salesmanship which will stand him in good 
stead in his new position. 

°° — 
CHICAGO CREDIT NEWS FEATURES 
WILLIAMS SIMPLIFIED CALENDAR 

In the May, 1937, issue of the Chicago Credit News, 
published by the Chicago Association of Credit Men, 
appears an article entitled “Will We Soon Legalize A 
Revised Calendar? If so, Which One?” It was written 
by Arthur Williams, export division manager of the 
Woodstock Typewriter Company. 

In the interesting and absorbing article Mr. Williams 
points out his preference for the so-called simplified 
calendar over the proposed thirteen-month calendar. 
He explains that the League of Nations, which is work- 
ing on the project of devising a much simpler calendar 
than the present one, considered nearly 200 calendars 
submitted, discarding them all except the two men- 
tioned above. 

The article deals at length with the various and 
unusual calendars adopted in many parts of the world 
through the ages and back to the time of Julius Cae- 
sar in 45 B.C. 

The simplified calendar was devised and copy- 
righted by Mr. Williams some years ago and was 
printed in the December, 1927, issue of Office Appli- 
ances. 
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DIXON DEALERS TIE IN WITH TICONDEROGA 
FETE 

While hundreds of dealers in Joseph Dixon Crucible 
Company products tied in with the event as a novel 
advertising scheme, a double celebration was held at 
Fort Ticonderoga, Ticonderoga, N. Y., in honor of the 
daring capture of the fort by Ethan Allen and his 
Green Mountain Boys 162 years ago. 

The celebration lasted from May 10 to 15 and during 
that time Dixon dealers throughout the nation built 
Ticonderoga window displays around the Ticonderoga 
pencil week poster and full-color page in the May 15 
issue of Collier’s. By taking advantage of the large 
amount of publicity attendant upon the event they 
scored sizable increases in pencil sales and attracted 
a great many customers to their stores. According to 
officials of the company many of the dealers declared 
the tie-in was one of the most successful promotions 
in their history of their various organizations. 

Stan —- 

SCHREIBER RETURNS TO FORMER COMPANY 

The Office Equipment Company, 1636 Franklin street, 
Oakland, Calif., once more has genial L. T. Schreiber 
as an executive member of its firm. After a consider- 
able time as sales director with the Niagara Duplicator 
Company, Mr. Schreiber found the extensive traveling 
not exactly to his liking, so he resigned. Previous to 
his connection with Niagara he was a member of the 
office equipment establishment. His acquisition of an 
interest and his application of highly successful pro- 
motional practice will prove a valuable asset. The 
firm has recently added the General Fireproofing line 
to its well selected stock BART 


AMANN COMPANY ESTABLISHED IN NEW 
QUARTERS 
Prompted by a steady increase in business and the 
need of a ground floor location, the Accurate Letter 
Company, New Orleans, recently moved its typewriter 
department to 405 Camp street where it will operate 





THE SHOP AND THE GALLANT CREW OF THE AMANN TYPE- 

WRITER COMPANY AT NEW ORLEANS.—The organization was 

recently created as part of the Accurate Letter Company and 

deals solely in typewriters and other office machines. The staff 

consists of (left to right) David North, G. H. Amann, Mrs. G. H. 

Amann and Henry Scholl. Another employe, B. Decker, does not 
appear in the picture. 


under the name of the Amann Typewriter Company. 

The typewriter department will be under the per- 
sonal supervision of Howard Amann who has had 
more than twenty years’ experience in the field. Mr. 
Amann declared the stock of the newly-established 
store will include a fine assortment of used and rebuilt 
typewriters as well as a complete line of Crown car- 
bons and ribbons. 
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TOM McMAHON CELEBRATES AN ANNIVERSARY 

T. J. McMahon, Albany, N. Y., branch manager for 
the Underwood Elliott Fisher Company, is celebrating 
his thirty-third anniversary with that organization. In 
the May issue of the UEF News a brief record is made 











T. J. McMAHON 


of the anniversary, accompanied by a portrait of Mr. 
McMahon and the words, “In congratulating him, we 
borrow from Tennyson to say that his success is but 
the fruit of loyal nature and noble mind.” 
—- 
OFFICE MACHINES RESEARCH, INC., TO BE 
LAUNCHED 

Users of office machines everywhere will be inter- 
ested in an announcement of the inauguration of a 
service of information which is to be opened next 
month under the name of the Office Machines Re- 
search, Inc. The organization has been registered in 
New York. 

According to President A. P. Richardson, former sec- 
retary of the American Institute of Accountants and 
for twenty-five years editor of the Journal of Account- 
ancy, the organization will undertake to conduct an 
independent and scientific investigation and analysis 
of office machines and to report monthly on the tech- 
nical construction, the operative capabilities, and the 
specific applications of machines now on the market 
and of all new developments as they occur. 

There will be two types of service, according to the 
statement, the first of which will be an American 
edition which will include reports upon American ma- 
chines and those foreign machines which are obtain- 
able on the American market. The second will be a 
foreign supplement which will contain reports upon 
foreign machines not at present upon the American 
market, but of general interest in a consideration of 
the subject. 

The treasurer of the new organization is R. W. 
Starreveld, president, International Office Machines 
Research Corporation, Amsterdam, and the secretary 
is A. P. Bowen. 





—- 


BALTIMORE COMPANY TAKES NEW QUARTERS 

Due to the need for additional space made neces- 
sary by steadily increasing orders, the Baltimore Dic- 
tating Machine Company, formerly of 343 St. Paul 
place, Baltimore, last month moved into larger quar- 
ters at 3007 Ellerslie avenue. This building is large 
enough to house both the offices and the manu- 
facturing plants of the company. 

At the same time Gerard A. Harrington, manager 
of the firm, announced the recent manufacture of 
a completely enclosed cabinet within which any model 
Dictaphone or Ediphone machine can be easily 
installed. 
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WEISKOPF JOINS AIGNER STAFF 

Last month, Joseph P. Weiskopf joined the sales staff 
of the G. J. Aigner Company as assistant to Elmer 
Krumwiede. Mr. Weiskopf confines his activities to the 
Chicago area. In addition to handling the Aigner line, 
he is assisting Mr. Krumwiede in the distribution of 
products of the Art Steel Company and the Clarotype 
Company. 

Because of his twenty-two years’ experience as Chi- 
cago representative of the Sengbusch Self-Closing Ink 
Stand Company, Mr. Weiskopf is well-known to the 
trade. 

Sean et 
IMPERIAL NAMES WEST COAST REPRESENTATIVE 

The appointment of Floyd C. (“Chuck”) Charles, 
veteran office furniture salesman, as West Coast rep- 
resentative for the Imperial Desk Company of Evans- 
ville, Ind., has recently been announced. 

Mr. Charles, who has spent twenty-five of his forty- 
four years as a salesman for a number of leading 
furniture concerns, was sales manager of the office 
equipment department of Barker Brothers in Los 
Angeles from 1911 to 1919. He left that post to enter 
the wholesale office furniture field, and has repre- 
sented Browne-Morse, B. L. Marble and the Colonial 
Chair Company. 

A native of Ohio, Mr. Charles attended high school 
at Shreve, Ohio, and was graduated from Ohio Wes- 
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FLOYD C. CHARLES 


leyan University at Delaware, Ohio, in 1910. While 
at college, he was active in football, baseball and 
basketball; today Mr. Charles’ favorite sport is golf. 
He is married, and has one daughter, Mary Jo, who 
will enter U. C. L. A. next fall. 

As the West Coast representative of the Imperial 
Desk Company, Mr. Charles will serve the states of 
Washington, Oregon, Arizona, New Mexico and Cali- 
fornia, with headquarters at 3409 Larga avenue, Los 
Angeles, Calif. 

= 
SANFORD INK TO BE PART OF PLANE EQUIPMENT 

The blue-black fountain pen ink made by the San- 
ford Manufacturing Company, Chicago, is going flying 
pretty soon. And it is going to fly in the new $3,000,000 
fleet of Mainliner air transport planes of the United 
Air lines. 

All of this is just another way of explaining that 
negotiations were recently completed between the air 
transport company and the Sanford organization 
whereby bottles of the Sanford fountain pen ink will 
be kept as standard equipment aboard each of the 
new planes for the convenience of passengers aboard 
the fast ships. 

The Sanford ink will be packed in a compact wooden 
travelers’ case for installing on the big planes. 
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CURRENT FINANCIAL STATEMENTS 


In the New York Herald Tribune on June 2, 1937, 
it was reported that the Art Metal Construction Com- 
pany, Jamestown, N. Y., had increased its dividend, 
payable July 1 to stock of record June 19, to 60 cents. 
A previous dividend payment was 40 cents. 

> > > 

Dictaphone Corporation, dividend $1.50, payable June 
1 to stock of record May 14. (Chicago Tribune, May 5, 
1937.) 

> > > 

Hamilton Manufacturing Company, Two Rivers, Wis., 
plans to issue $200,000 in first mortgage bonds of 1951 
and stock purchase warrants covering a total of 2,000 
shares of Class A. preferred. Proceeds are to be used 
to pay bank loans, purchase raw materials, and for 
working capital. Sills, Troxell & Minton, underwriters. 
(Chicago Tribune, April 4, 1937). 

. * * 

Directors of International Business Machines Cor- 
poration on May 25 declared a regular quarterly divi- 
dend of $1.50 a share, payable July 10 to holders of 
record June 22. 

* © > 

Lanston Monotype Machine Company, dividend of 

$1.00 (no date set). (Chicago Tribune, April 9, 1937). 
> > . 

The National Cash Register Company, dividend of 
twenty-five per cent, payable July 15 to stock of record 
June 15. (Chicago Daily News, May 27, 1937). 

* * + 

The Parker Pen Company, dividend fifty cents quar- 
terly, payable June 1 to stock of record May 15. (Chi- 
cago Tribune, April 16, 1936). 

* = + 

Pitney-Bowes Postage Meter Company, dividend of 
ten cents quarterly, payable June 15 to stock of record 
May 15. (Chicago Tribune, April 27, 1937). 

> * . 

Directors of Remington Rand, Inc., yesterday in- 
augurated interim dividends on the common stock 
with a declaration of twenty-five cents. The regular 
quarterly dividend of $1.12'2 was also declared on the 
preferred. Both are payable July 1 to holders of rec- 
ord June 10. Previously the company paid quarterly 
common dividends of fifteen cents in cash and one 
per cent in stock. 

It was stated that in the future it will be the policy 
of directors to declare interim dividends on the com- 
mon in amounts based on quarterly net earnings. 

Domestic and foreign sales for April totalled $4,453,- 
127, an increase of 29.3 per cent over the $3,444,384 
sales in the same month of 1936. (New York Herald- 
Tribune, May 26, 1937.) 

> . « 

Completing the first ten years of its corporate ex- 
istence, Remington Rand, Inc., yesterday reported that 
earnings for the three months ended March 31 were 
the largest of any quarter in its history. Net income 
for the period, after all changes, expenses, provision 
for undistributed profits tax, etc., aggregated $1,732,688, 
equivalent after deferred dividends to 98 cents a share 
on 1,549,158 outstanding common shares. (New York 
Herald-Tribune, May 7, 1937). 

- * > 

The following announcement, signed by H. A. Way, 
secretary of the Royal Typewriter Company, appeared 
in the New York Herald Tribune late last month: 

“A dividend of 154%, amounting to $1.75 per share, 
on account of the current quarterly dividend period 
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ending June 30, 1937, has been declared payable June 
15, 1937, on the outstanding preferred stock of the 
company to holders of preferred stock of record at 
the close of business on June 7, 1937. 

“An interim dividend of $0.75 per share has been 
declared payable June 15, 1937, on the outstanding 
common stock of the company to holders of common 
stock of record at the close of business on June 7, 1937. 

“At a meeting of the board of directors of the com- 
pany held May 26, 1937, the fiscal year of the company 
was changed to end on July 31 instead of on December 
31. This change was made so that the fiscal year 
would end on the date as of which it has been cus- 
tomary for the company to take physical inventory at 
its plant. At the same meeting the directors changed 
the dividend payment dates on the preferred stock so 
that one of the quarterly payment dates would end 
fifteen days prior to the end of its fiscal year, which 
would enable the company to pay in each fiscal year 
dividends on the preferred stock up to the end of such 
year and obtain the dividend paid credit in computing 
its surtax on undistributed profits in respect of such 
fiscal year. Effective August 1, 1937, the quarterly 
dividend periods with respect to the preferred stock 
will end on October 31, January 31, April 30 and July 
31 and the dividend payment dates with respect to 
such quarterly periods, respectively, will be the 15th 
days of October, January, April and July. 

“In view of the above change in the dividend dates 
and dividend periods, the board of directors, at a 
meeting to be held before the end of July, will con- 
sider the declaration of a separate dividend on the 
preferred stock for the month of July.” 


* * * 


L. C. Smith & Corona Typewriters Inc., dividend of 
fifty cents, payable July 1 to stock of record June 7. 
(Chicago Tribune, May 22, 1937). 

* = 

L. C. Smith & Corona Typewriters, Inc., March quar- 
ter net income $352,338, equal to twenty-five cents a 
share, against $279,141, or $1.36 a share in first 1936 
quarter. (Chicago Daily News, May 17, 1937). 

* * + 

Underwood Elliott Fisher Company, dividend, $1.00, 
quarterly, payable June 30 to stock of record June 12. 
(Chicago Tribune, May 14). 

* . * 

Western Tablet Company, dividend of fifty cents 
quarterly, payable May 15 to stock of record May 15. 
(Chicago Tribune, May 6, 1937). 

> . = 

Wilson-Jones Company, dividend of $1.50 payable 
May 1 to stock of record April 24. (Chicago Daily News, 
April 27, 1937). 

oe * +” 

Wilson-Jones Company at a stockholders meeting 
voted unanimously to split the outstanding common 
stock in the ratio of two shares for one. Net income for 
the six months ending February was $3.22 a share, 
compared to $1.95 in the same period the previous 
year. (Chicago Tribune, April 27, 1937). 
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PORTLAND TYPEWRITER HOUSE LEASES SPACE 

The Wholesale Typewriter Company, Portland, Ore., 
has made a long term lease in the Lumbermen’s build- 
ing, SW. Fifth avenue and Stark street. Extensive 
alterations have been made in the building. The 
Wholesale Typewriter Company occupies space on the 
Stark street side of the building. 
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MICHIGAN HAS FAIR TRADE ACT 

Officers and members of the Stationers Club of 
Michigan are jubilant over the recently-passed Fair 
Trade Act which became a law last month after 
being signed by the governor of Michigan. 

According to C. W. Leonard, Sr., recording secre- 
tary of the club, the new bill is based on practically 
the same principles as those governing similar legis- 
lation in California. In speaking of the bill Mr. 
Leonard said: 

“The stationers of Michigan are very elated in secur- 
ing this new law, as they are sure it is going to create 
a correction of many of the evils in our industry and 
other industries. 

“IT believe that practically all of the central states 
have Fair Trade Acts and can now work collectively 


for the benefit of our industry.” 
—<e 
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WILLIAMS IS WINNER OF SECOND PRIZE.—Cosmo L. 

Williams, Royal typewriter dealer, for the second time won 

the prize for the best window and booth display at a fair 

held recently at Sarasota, Fla. He was so pleased that he 

posed in this picture of the prize-winning booth which 
appeared in the Royal Keynote. 
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MARVIN’S NEW PRICE BOOK READY SOON 

The Marvin Envelope & Paper Company, 626 Federal 
street, Chicago, will shortly have ready its new paper 
price book and catalogue which is said to be one of 
the finest books of its kind published in recent years. 
It contains complete listings of coarse and fine print- 
ing papers, envelopes, bookbinders supplies, pressroom 
necessities, etc., and is printed in an improved typog- 
raphy for quick consultation and easy reading. Excep- 
tionally complete details are given on package con- 
tents, stocks available from mill, caliper measurements 
and other data to make calculations easier and more 
accurate. The book may be obtained by writing to tne 
company’s home offices. 


—>--—___- 


PEARCE ENDS LENGTHY INSPECTION TRIP 

N. L. Pearce, manager of the fountain pen and 
mechanical pencil division of Eberhard Faber, recently 
completed an extensive trip with the firm’s eastern 
and middle western representatives. Mr. Pearce 
reports that the trade generally is favorably receiving 
the products of this new division of the Eberhard 
Faber business. 

—— 
LINN OPENS NEW BUSINESS 

W. J. Linn, formerly associated with the Metropolitan 
Business Equipment Corporation which closed recently, 
last month opened a business establishment of his own 
at 50 West 46th street, New York, N. Y., where he will 
handle office furniture, filing cabinets and supplies. 
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Seen and Heard 


in Southern California 


By Hobart W. Martin 
230 Avenue D, Redondo Beach 


Sama is in full swing—deserts carpeted with gor- 
geous flowers and the air soft and balmy when it isn’t 
hot. Vegetation has taken on its brightest hues to 
herald the miracles of seed-time and harvest to come. 
The beaches are filling with bathers, most of whom 
have acquired that light mahogany tinge so dear to 
the eyes of those who swear by vitamin D—or is it C? 
Strikes are simmering down and men are going back 
to work or making plans to do so. And business is 
reported to be better than one would expect it to be 
considering the opposition it has encountered. 
. * * 


Ribbon and Carbon Men Discuss Topics of Interest.— 
The Ribbon and Carbon Dealers Association of South- 
ern California at its May 6 session in the grill room 
of the Clark hotel, Los Angeles, noted the fact that the 
Robinson-Patman law is still before the committee of 
the General Assembly which is trying to make the 
California act conform to the terms of the national 
law. Until this matter is ironed out nothing can be 
done with the problems which in their turn will come 
to business for solution. 

C. K. Bland, president of the Western Carbon Paper 
Manufacturing Company, said that his company’s new 
factory on West Pico street would be ready for the 
reception of guests on June 20, and suggested that 
the May meeting of the association—the last before 
the summer vacations—be held in the new factory. 
It was so ordered. 

Mr. Bland added a few remarks about the activities 
of trade sharpshooters, and congratulated the mem- 
bers of the Ribbon and Carbon Association on the 
success achieved in practically ridding Los Angeles of 
the get-orders-any-way type of peddler. Conditions 
today, he said, are strikingly better than they were 
a decade ago. Owing to the good will and codperation 
engendered by the association it is hard for irrespon- 
sible persons to get a foothold. Buyers have been 
educated to understand that the cheap and the shoddy 
are the most expensive goods to buy. 

Mr. Heck gave some interesting observations on early 
experiences in the mining towns of Colorado. He went 
from town to town with his trunks which contained 
his stock of ribbons and carbon papers. The towns 
were booming and everybody got his pay in gold— 
dust, nuggets and coin. Having worked through the 
mining towns he continued on to Los Angeles, where, 
to the astonishment of the bank’s receiving teller, he 
deposited $1,300 in gold. He continued the sale of 
ribbons and carbons, and soon decided to stay. Of 
course, the word got around that young Mr. Heck 
had a fabulous sum of money, and more than one 
scheme was set afoot to get it away from him. It is 
said that none of them succeeded. 

Among those participating in the discussions were 
President W. E. Sibertson, manager of the local office 
of the American Ribbon & Carbon Company; Secre- 
tary H. A. Ecclestone, manager of the Los Angeles 
office of Remington-Rand, Inc.; C. K. Bland, president, 
Western Carbon Paper Manufacturing Company, Los 
Angeles; E. W. Billings, Jr., Winn-Billings Company, 

(Turn to page 102, please) 








MEETINGS — CONVENTIONS — DINNERS 


ON OPPOSITE PAGE ARE SHOWN SOME OF THE OFFICIALS 
AND MEMBERS OF THE NSA WHO ATTENDED THE THIRD RE- 
GIONAL MEETING AT PHILADELPHIA 


THIRD REGIONAL MEETING IS BRILLIANT 
SUCCESS 
With a record-breaking and enthusiastic crowd in 
attendance, the third regional district convention of 


The National Stationers Association was held in the 
Bellevue-Stratford hotel, Philadelphia, on May 10 
and 11. 


Many of the visitors who registered for the regional 
arrived in Philadelphia a day earlier for the purpose 
of attending the annual meeting of the Pen-Ma-Va 
Travelers Club which was held on Sunday, May 9. 

The regional convention was called to order by Gov- 
ernor Dan Smith, Jr., who spoke briefly and then intro- 
duced Walter F. Crap, president of the Philadelphia 
Stationers Association. Mr. Crap delivered the address 
of welcome and expressed the happiness of his organ- 
ization at the opportunity of playing host to the vis- 
itors. He said that everyone connected with the local 
association had worked hard on plans for the regional 
meeting and concluded with the wish that every visitor 
gain inspiration from the two-day meeting. 

After Charles P. Garvin, general manager of the 
national association, answered the welcome Governor 
Smith introduced George C. Brainard, president of the 
General Fireproofing Company, Youngstown, Ohio, who 
kept his listeners deeply interested in a splendid 
address on “The Steel Office Equipment Situation.” 
Mr. Brainard’s full speech appears elsewhere in this 
issue. 

The next speaker on the program was R. A. Maish, 
of the Dennison Manufacturing Company, whose ad- 
dress was on the subject of “Manufacturer’s Co-Opera- 
tion.” Mr. Maish dwelt at length upon the average 
manufacturer's efforts to coOperate with his dealers in 
every day and cited three different steps, the produc- 
tion setup, the selling organization and the sales pro- 
motion aids furnished. 

Governor Smith, who is president of the Smith 
Printing Company, Williamsport, Pa., addressed the 
gathering on “You Are in a Billion Dollar Industry.” 
He spoke at length on various phases of the business 
Situation as it confronts the dealer of today and con- 
cluded by saying: 

“The trend of the times is for better things in office 
equipment and those selling products in this industry 
can stimulate the growth of the industry through fol- 


1, A. W. Gill, A. W. Gill Company, Trenton, N. J.; W. E. 
Stockett, Stockett-Fiske Company, Washington, D. C.; John 
Dwyer, Acco Products, Inc.; Jack Kennedy, Trussell Manufac- 
turing Company. 

2. Harris Keon, Mohican Pencil Company; H. S. Bradford, Amer- 
ican Pad & Paper Company; G. M. Clute, Mohican Pencil Com- 
pany; George Nitschke, Automatic Pencil Sharpener Company. 

3. All Markwell Manufacturing Company: A. Gormann, H. A 
Beatty, P. L. Kinch, Lou Obstfeld, W. G. Wittig. 

4. Charles P. Garvin, general manager, The National Stationers 
Association. 

5. Officers of the Philadelphia Stationers Association: George 
Wustner, secretary; R. Yeo, vice-president; Ben Wachtel, 
publicity; W. F. Crap, president. 

6. Penn-Ma-Va Travelers new officers: 

Stationers Loose Leaf Company, Philadelphia, president; 

W. Cravens, Walcott-Taylor Company, Washington, D. C., 

secretary; Al Williams, Stationers Guild, Philadelphia, second 

vice-president; Stanley Woodruff, Weis Manufacturing Com- 
pany, Philadelphia, first vice-president. 

Dan Smith, Jr., regional governor. 

Jack Einhardt and George Emtage, Columbia Steel Equipment 

Company; Tom Stagg, Hoskins, Inc., Philadelphia: Rudy Franz, 

Parker Pen Company; Harry Tehan, Charles M. Higgins & 

Company. 

9. A. H. Lippincott, Neidich Process Company, and Fred Milner. 
Millard Jackson, Walter Stringer, Philadelphia; Horace B. Van 
Dorn, Jr., Jersey City, all representatives of the Joseph Dixon 
Crucible Company. 

10. W. Booth Settle, Baltimore dealer; M. Landes and H. G. 
Shreiner, Polar Manufacturing Company, Philadelphia. 

1l. Hy P. Fowler, U. 8S. Chamber of Commerce, speaker on the 
Robinson-Patman Act. 

12. Robert Raeder, dealer, Kingston, Pa.; Donald Grant, McMillan 
Book Company; H. B. Levis, dealer, Philadelphia. 

13. H. C. Hook, Moore Push Pin Company; Horace Hebb, Spencerian 
Pen Company; F. W. Samson, Moore Push Pin Company. 

14. Harvey Rockwell, Yawman and Erbe Manufacturing Company. 

15. K. S. Thalheimer, Meyer & Thalheimer, Baltimore; A. F. Rich- 
ardson, Columbia Ribbon & Carbon Manufacturing Company; 
E. McLaughlin. Meyer & Thalheimer; A. L. Larrimore, Lucas 
Brothers, Baltimore. . 

16. Richard A. Jonas, Oxford Filing Supply Company; Nelson Bush- 
nell, Alvah Bushnell Company. 

17. W. T. Ridgeway, Esterbrook Steel Pen Manufacturing Com- 
pany; W. Ed. Ward, New York dealer; Walter Stringer, Joseph 
Dixon Crucible Company; W. L. Jaques, New York dealer; 
Claude Conger, Trussell Manufacturing Company; Walter 
Nichols, Weis Manufacturing Company. 

18. C. E. Vieth and R. Sauter, A. W. Faber, Inc. 


(Left to Right) J. Kerns, 
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lowing the trend of the times. Let us think, let us 


plan, let us work.” 

Before the morning session adjourned the following 
nominating committeemen were appointed by the gov- 
ernor: Jesse Kauffman, Francis Irwin, Tom Stagg, 
Nelson Bushnell and H. B. Levis. 

Mr. Garvin was the first speaker of the afternoon 
session which opened following a delightful luncheon. 
“Training and Developing Salesmen” was the subject 
which Mr. Garvin chose and he delighted his audience 
with his speech which, as usual, was extemporaneous. 
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Delving right into the heart of the subject he said 
in part: 

“We must have better trained men. Men that can 
sell a service. When properly trained a salesman can 
move into the place he should properly occupy. I sug- 
gest that before hiring a man an employer should 
determine whether or not he will be an asset to the 
firm. Is he the proper type? Does he indicate an 
ability to fit into your business. Does he show ability 
to advance?” 

Nelson Bushnell, Alvah Bushnell Company, Phila- 
delphia, confined his address strictly to the value of 
the traveling man to his employer and to the indus- 





He declared that the traveler is an 
important factor between manufacturer and distrib- 
utor and quite frequently is a real source of profit to 
manufacturer and dealer alike. He concluded by com- 
plimenting trade journals of the industry and stressing 
their worth to everyone in the trade. 


try as a whole. 


Careful preparation for and the need of sales meet- 
ings was the gist of an address by A. W. Gill, president, 
A. W. Gill & Company, Trenton, N. J. Among many 
factors he recommended: 1. The adoption of a meet- 
ing program in writing; 2. Special meetings for special 
subjects; 3. A definite showing of interest in such 
meetings on the part of employers; 4. The adoption 
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of a formula in instructing salesmen, and 5. A fair 
method of treatment of salesmen. 

W. L. Jaques, Jaques & Company, New York, was the 
concluding speaker and used as his subject “The Com- 
mercial Stationery Industry in New York.” This was 
an exceptionally interesting address and bore much 
light upon business conditions in the industry in the 
East. Following Mr. Jaques’ remarks Mr. Garvin led 
a general discussion on specialty selling, advertising 
and kindred matters during which many of the dele- 
gates pointed out their particular method of making 
use of these phases of increasing business. 

Mr. Crap presided as toastmaster at the banquet 
which was held Monday night. Brief speeches by 
Messrs. Garvin and Smith opened the affair and Ben 
Wachtel then introduced John J. Kerns, president- 
elect of the Penn-Ma-Va Travelers Club. Following 
the presentation of a handsome traveling case to 
W. H. Cravens, secretary of the club, the visitors were 
regaled with a sketch on the right and wrong way of 
making a sale with Mr. Wachtel, Paul Gundaker, Mr. 
Kerns, Stanley Woodruff and Ernest H. Eilers assuming 
the role of actors for the occasion. Their excellent 
efforts provoked both mirth and interest to say noth- 
ing of a vast amount of applause. Dancing and a 
splendid floor show closed the event which was fol- 
lowed with a combination get-together-and-open- 
house in an adjoining banquet room staged by the 
Penn-Ma-Va travelers. 

Woodson Waddy, Richmond, Va., opened the Tuesday 
morning program. Briefly he called attention to the 
value of local associations and their work and declared 
that such organizations led to friendships which in 
turn led to better relationships in the local field and 
developed a greater degree of confidence and coépera- 
tion all along the line. 

Another address which won unanimous applause was 
that of “The Positive Value of Association Member- 
ship,” by Harry Tehan, Charles M. Higgins & Company, 
vice-president of the NSA sales managers division. 
The address drove home to the delegates a great many 
reasons why membership in the national organization 
is a necessity to everyone in the industry and is 
becoming more of a necessity every day. 

After W. E. Stockett, Jr., vice-president and treasurer 
of the Stockett-Fiske Company, spoke on “Keeping 
Tabs on Sales”—a highly enlightening and useful sub- 
ject for dealers—Harvey P. Rockwell, Yawman and 
Erbe Manufacturing Company, was introduced as sub- 
stitute speaker for R. M. Tussing, president, The Victor 
Safe & Equipment Company, who was unable to be 
present. Mr. Rockwell’s subject was “We Need More 
Good Men” and was received with hearty applause 
from the visitors and delegates. 

At this point the assembly voted to send a telegram 
of sympathy to Frank Waterman who was reported 
confined to his bed with a severe illness, and then the 
nominating committee recommended the appointment 
of Mr. Smith as governor for another year. The ap- 
proval was unanimous. 

Following a luncheon at noon the assembled dele- 
gates listened to another address by Henry P. Fowler, 
Chamber of Commerce of the United States whose 
subject was “The Robinson-Patman Bill and the Trend 
of Legislation in Washington.” 

The convention came to an official end with a timely 
talk by Mr. Garvin on “What’s Ahead for Business 
Legislatively” in which he reminded his listeners that 
they now have a law against discrimination which they 
sought for many years. He concluded by voicing 
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appreciation of his organization for the hospitality 
of the Penn-Mar-Va Travelers Club and the Phila- 
delphia stationers. 

Penn-Mar-Va Travelers 


A large crowd was present when the Penn-Mar-Va 
Travelers Club meeting was held on the previous Sun- 
day. Reports were read by Secretary Cravens, the 
hotel committee, publicity committee, educational com- 
mittee, entertainment committee and a nominating 
committee composed of Charles H. Everly, Office 
Appliances; Millard Jackson, Joseph Dixon Crucible 
Company and Robert Gemmel, Binney & Smith, pre- 
sented its slate of officers which was unanimously 
elected. The officers for the coming year are: Presi- 
dent, John J. Kerns, Stationers Loose Leaf Company; 
first vice-president, Stanley Woodruff, Weis Manufac- 
turing Company; second vice-president, Al Williams, 
Stationers Guild; secretary, W. H. Cravens, Walcott- 
Taylor Company, Washington, D. C.; treasurer, Charles 
P. Garvin, The National Stationers Association. 

Before adjourning the club members gave votes of 
thanks to Mr. Cravens and Retiring President A. E. 
Petersen and directed that gifts be given to Miss Jean 
Stringer, daughter of Walter Stringer, who is mascot 
of the organization, and to Miss Rose Cushman, secre- 
tary to Mr. Garvin for her generous help to the organ- 
ization in the past. 

With the appointment of John Dwyer, Ned Baynon 
and Stanley Woodruff as a committee to arrange the 
club’s annual outing, the meeting adjourned. 

When the convention closed President Smith re- 
ported one of the most successful and best attended 
meetings in recent years. He said that there were 129 
registrations while attendance at the banquet was 325. 
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CHICAGO TYPEWRITER DEALERS PICNIC 
BREAKS RECORD 

With more than a thousand men, women and chil- 
dren present, the Chicago Typewriter & Office Ma- 
chine Dealers Association’s annual picnic held at Linne 
Woods, Morton Grove, Ill., on Saturday, June 12, went 
down in the records as one of the most successful 
gatherings ever held. 

Long before the opening hour, set for ten o’clock in 
the morning, scores of automobiles containing the 
merrymakers began arriving at the picnic grounds 
where their occupants were greeted by Frank Marin of 
the Typewriter Sales & Service, who was in sole charge 
of the event, and members of his committee who pre- 
sented everyone with fun makers in the shape of 
rattles, miniature hats, whips, buttons, etc. Before 
noon it was estimated that at least four hundred per- 
sons were on the grounds busily searching for the 
sites chosen by their respective business organizations 
as company headquarters. 

Getting acquainted, spasmodic games of handball 
and horseshoe pitching occupied the morning hours 
until one o’clock when activities ceased long enough 
for the picnickers to enjoy basket lunches or fall in line 
at the various refreshment stands temporarily erected 
in numerous sections of the woods by company mem- 
bers of the organization. 

After lunch the scores of children present at the 
picnic were entertained for more than an hour by the 
clown who led a parade, accompanied by an accordion 
player, around the grounds and almost to the limits of 
the woods. 

In the afternoon the large crowd witnessed two 
spirited baseball games, in the first of which the Ship- 
man-Ward Manufacturing Company team trimmed 
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AT THE CHICAGO TYPEWRITER DEALERS PICNIC 


1. Royal group.—H. A. Montgomery, J. F. Victorin, J. L. Mc- 
Donough; E. F. Gustafson, G. C. Morley, W. A. O'Neill, H. 
C. Mather, Jimmie and Bobbie McDonough. 

2. J. W. Fitzpatrick, Otto Kretchmer, Hank Schroeder, J. R. 
Battelle, Frank Calhoun. Mr. Schroeder is with Remington 
Rand, Inc. All others with Peerless Key-Imperial Manu- 
facturing Company. 

3. W. K. Davis, Wholesale Typewriter Company; J. 8. Morse, 
Morse Typewriter Company, Inc., New York, N. Y. 

4. The clown, the concertinist and the children. 

5. Joe Mills, L. C. Smith & Corona Typewriters, Inc.; Elmer 
Young, Young Office Equipment Company. 

6. Ray Labres, Typewriter Sales & Service; Otto Munzer, L. C. 
Smith & Corona Typewriters, Inc. service department; F. D. 
Kline, Typewriter Sales & Service. 


the Ames Supply Company nine by a score of ten to 
three. Following another pause for rest and refresh- 
ments, the second game, between the Maher Adding 
Machine Service team and the International Type- 
writer Exchange team, was played off. The latter was 
defeated nine to three. 

A third ball game which was scheduled to be played 


7. Mr. and Mrs, 
Exchange. 


International Typewriter 


8. H. R. Ames, Ames Supply Company; Ray Labres, Type- 
writer Sales & Service; A. Lutz, Ames Supply Company. 

9. James P. Ward, Sr., Shipman-Ward Manufacturing Com- 
any; Ruth Lutz, Ames Supply Company; Arthur Lyon, 
eliable Typewriter & Adding Machine Corporation. 

10. O. C. Ernest, Typewriter Inspection Company; Mrs. Ernest; 
Frank Marin, Typewriter Sales & Service. 

11, a ag group.—Harry Kramer, Joe Buron, L. H. Olson. 


W. *F. Clausing, 


12, . Ohm, Jr. (guest) and R. H. Ohm, Sr., L. C. Smith 
& Corona Typewriters, Inc. 
18. Hazen Ames, Ames Supply Company; Henry Schroeder, 


Remington Rand, Inc.; Sam Polonsky, All Makes Typewriter 
Exchange. 
14. Dick ard and Jim Ward, Sr. 


between dealers and manufacturers present was called 
off, according to Mr. Marin, by the disappearance of 
J. L. McDonough of the Royal Portable Division who 
was to have captained the manufacturers’ nine. 

In the early evening Jim Ward, Sr., president of the 
Shipman-Ward Manufacturing Company, was called 
upon to present the lucky winners of ground prizes 
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and in this capacity gave away more than sixty ex- 
pensive gifts. These prizes were contributed by the 
Wholesale Typewriter Company, Remington Rand, 
Inc., L. C. Smith & Corona Typewriters, Inc., Royal 
Typewriter Company, Underwood Elliott Fisher Com- 
pany, Woodstock Typewriter Company, Ames Supply 
Company, International Typewriter Exchange, Reliable 
Typewriter & Adding Machine Corporation, the Ship- 
man-Ward Manufacturing Company and Peerless Key 
Company. 

In addition to the splendid list of prizes, each asso- 
ciation member at the picnic was presented with five 
dollars worth of tickets with which to purchase re- 
freshments and souvenirs from the various concessions 
fringing the woods. 

At six o’clock the visitors sat down to a dinner fol- 
lowed by dancing in a nearby auditorium which lasted 
until ten o’clock when the association picnic came to 
an official end. 

—_————_e—=-e—___ 
ILLINOIS BOOKSELLERS AND STATIONERS HOLD 
TWENTY-SECOND ANNUAL GATHERING 


Over one hundred thirty dealers and manufacturers’ 
representatives registered for the twenty-second an- 
nual convention of the Illinois Booksellers and Sta- 
tioners Association held in the Faust hotel, Rockford, 
May 3, 4 and 5. Following an interesting series of 


business sessions and entertainment features in the. 


evening, the annual election of officers was held 
Wednesday afternoon, May 5. 

J. Glenn McFarland of Coe Bros., Springfield, was 
chosen president. Mr. McFarland was elected vice- 
president at the 1936 convention, but has served as 
acting president of the association for most of the 
term, succeeding E. A. Nichols, who left the state to 
join The Daniels Company staff in Muskegon, Mich. 

A. J. Markelz, who has been an efficient secretary- 
treasurer for the past two years, was elected executive 
vice-president. 

Leslie Dunlap of the Rockford Printing & Supply 
Company, was made secretary-treasurer. 

The directors chosen were as follows: Russell P. 
Carpenter, Sanford Manufacturing Company; Fred 
Tracht, University of Chicago Bookstore and W. L. 
Schuster, National Blank Book Company. 

An interesting feature of the convention was the 
presentation on Wednesday of a plan for a suggested 
organization to consider effectuating the Illinois Fair 
Trade Act in the commercial stationery industry. The 
suggestion was made by a committee of stationers from 
the Chicago area headed by Oscar Modene of the 
Marshall-Jackson Company. This committee has been 
appointed by the Stationers Club of Chicago and has 
previously functioned as the contact with the sta- 
tioners of Michigan, Indiana and Ohio at the regional 
meeting of the fifth district of The National Stationers 
Association held in Cincinnati in April. 

The committee arrived in time for luncheon Wednes- 
day, which was under the chairmanship of W. C. 
Jacquin of Jacquin & Company, Peoria. Mr. Jacquin 
called upon Mr. Modene who outlined the provisions 
of the Illinois Fair Trade Act, pointing out that it 
permits contracts between manufacturers and dealers 
to maintain prices on branded or trade-marked mer- 
chandise. In the operation of the law, he indicated, 
it is necessary to consider similar acts on the statute 
books of surrounding states. The stationers of both 


Michigan and Indiana have expressed their approval 
of some sort of organization to make the law operative. 
In Ohio, the stationers were reported as waiting upon 
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ON THE OPPOSITE PAGE—CAMERA SHOTS AT THE ROCKFORD 
CONVENTION OF THE ILLINOIS BOOKSELLERS & STATIONERS 
ASSOCIATION 


Fred 8. Tracht, University of Chicago Bookstore, Chicago. 
W. C. Bruner, Office Stationery & Equipment Company, Chicago. 
H. 8. Bowles, Graver-Dearborn Corporation, Chicago. 

D. 8. Bell, Graver-Dearborn Corporation, Chicago. 
Glenn R. Grindle, The General Fireproofing Company. 
Milt Shuster, Charles M. Higgins & Company. 
John D. MacMorris, C. Howard Hunt Pen Company. 
Rex O. Benz, Central Bookstore, Oskaloosa, Iowa, 
Out-of-the-State Dealer at the Convention. 

Robert Stevens, Frank R. Simmons Stationery & Office Supply 
Company, Springfield. 

C. A. Gerbers, Station WROK, Rockford; Laurence Thimmig, 
Rockford Printing & Supply Company, Rockford; Willard C. 
Kalbfieisch, Waters & Waters, St. Louis, Mo. 

G. O. Stevens, Stevens-Maloney & Company, Chicago; M. T. 
Belleville, Ill., 


the Only 
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Weingaertner, Egyptian Stationery Company, 
Engaged in a Serious Conversation. 

12. O. E. Hug, F. 8S. Webster Company; Mrs. Leslie Dunlap, Rock- 
ford Printing & Supply Company, Rockford; Gene itchell, 


manufacturers’ agent, St. Louis, Mo. 
13. J. G. Burgess, Zion Industries; W. A. Mohrdieck, Associated 
Stationers Supply Company; Earl S. Ward, Association of Com- 


merce, Peoria. 

14. J. Glenn McFarland, Coe Brothers, Springfield, Ill., President, 
Illinois Booksellers & Stationers Association; Harry D. Mc- 
Farland, McFarland Office Equipment Company, Rockford. 


Chairman of the Convention Committee; A. J. Markelz, The 
Book Shop, Joliet, Secretary-Treasurer, Illinois Booksellers & 
Stationers Association. 

15. Joe Holmes, Frank Mashek Company; W. E. Smith, Ace Fas- 
tener Corporation; Fred Greenwood, Farquhar & Albright Com- 
pany, Chicago. 

16. Charles Consodine, Wallace Pencil Company, President, Wis-IIl 
Club; William Boyd, Acco Products, Inc.; Russell Carpenter, 
Sanford Manufacturing Company. 

17. H. Gigler, W. A. Sheaffer Pen Company. 

18. Frank D. Garland, Lloydes, Champaign; F. H. Calhoun, A. L. 
Dopke, Peerless Key-Imperial Manufacturing Company. 

19. G. C. Dunnett, McFarland Office Equipment Company, Rockford; 
Leslie Dunlap, Rockford Printing & Supply Company, Rockford; 
W. L. Schuster, National Blank Book Company; Mrs. W. L. 
Schuster. 

20. John F. Carroll and J. Fred Temple of Temple & Carroll, 
Galesburg, Shake Hands for the Cameraman and Thus Indicate 
That They Are Glad of Their Record of a Business Relation- 
ship Lasting Twenty-Five Years. 1937 Is the Silver Anniversary 
Rha of Temple & Carroll. 

21. C. Jacquin, W. C. Jacquin Company, Peoria; William Dalton, 
at t Box Company and Noesting Pin Ticket Company. 

22. Claude Dunlap, Rockford Printing & Supply Company, Rock- 
ford; ‘“‘Ike’’ Cornish, Yawman and Erbe Manufacturing Com- 
pany 

23. Earle M. Hallett, Hallett High School & Office Supply Com- 
pany, Sterling; Mrs. Hallett. 

24. Mrs. 8. W. Beck; S. W. Beck, S. W. Beck Company, Elgin. 

25. Don Swan, Coe Bros., Springfield; William H. Sahm, Eagle Pen- 
cil Company; W. M. Weck, Haines & Essick Company, Decatur. 

26. Top Row: C. H. Marquis, Woodward’s Book Store, Chicaen: 
Ralph Maneval, A. W. Faber, Inc.; Ray Eichenlaub, Service 
Steel Products Company; Dick Gingland, Esterbrook Steel Pen 
Manufacturing Company. Seated: A. E. Nichols, Daniels Com- 
pany, Muskegon, Mich.; Jared Johnson, Chandler's, Evanston; 
W. S. Lennartson, Office Appliances; D. H. Sparks, A. C. Mc- 
Clurg & Company, Chicago. 

27. W. M. Small, Johnson Chair Company. 

28. E. D. Kafka, Grossett & Dunlap. 

29. H. H. Friedlander, Rand McNally & Company. 

30. O. F. Modene, Marshall-Jackson Company, Chicago; Paul Sved- 
lund, Chandler's, Evanston; J. W. Sutton, Woodbury Book Com- 
pany, Danville; G. 0. Stevens, Stevens, Maloney & Company, 
Chicago. 

$1. Harry Balch, Quality Park Envelope Company. 

$2. Clarence Erickson, The Diebold Safe & Lock Company; R. C. 
Bauer, National Blank Book Company; H. C. Eickmeier, Terry 
Penfiller Company: Folger Fellowes, Bankers Box Company; 
Maynard F. Westring, Mid-City Stationers, Inc., Rockford. 


action by the Illinois group. The manufacturers have 
also indicated a willing interest. 


A number of dealers present participated in the dis- 
cussion following the suggestion as presented by Mr. 
Modene, but no decision was reached. The matter was 
tabled for further consideration at the regular after- 
noon session of the convention. At that time it was 
unanimously decided that the Illinois Booksellers and 
Stationers Association express approval of the general 
idea and recommend the establishment of “The Ili- 
nois Stationers Fair Trade Practice Committee” com- 
posed of Fred Tracht as chairman and the following 
as members: the president and vice-president of the 
Chicago Stationers Club and the president and vice- 
president of the Illinois Booksellers and Stationers 
Association. Mr. Modene received the suggestion in 
the name of his committee and stated that an organ- 
ization meeting to which all concerned would be in- 
vited would be held within the succeeding two weeks. 


Monday night, before the convention was officially 
opened, the Wis-Ill Club sponsored a stag at the Faust 
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hotel and a theatre party for the ladies. The affair is 
an annual event provided for the early arrivals who 
find the time hanging heavy on their hands Monday 
evening. 

Early Tuesday morning, the registration began on 
the eleventh floor of the hotel. Later in the morning 
the convention was called to order by President Mc- 





Farland who introduced Doctor John Gordon. Doctor 
Gordon gave the invocation impressively. He was fol- 
lowed by Hon. Charles Brown, mayor of Rockford and 
Chief of Police August E. Bargren, who gave interest- 
ing speeches of welcome. M. T. Weingaertner of Belle- 
ville responded in kind. 

The convention proper started with a group of rou- 
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tine reports 1rom officers and the appointment of 
committees. 

John Carroll of Temple & Carroll, Galesburg, gave 
his report as chairman of the necrology committee. 
In fitting language he recorded the passing during the 
year of Roy Essick of Haines & Essick Book Store, De- 
catur, and Frank Simmons of Simmons Stationery & 
Office Supply Company, Springfield. 

The convention keynoter was W. L. Schuster of the 
National Blank Book Company. He did his part effec- 
tively by outlining “What Merchandising in 1937 Means 
in the Planned Store Program.” He prefaced his com- 
ments by pointing out that there is nothing different 
in what may be expected from 1937 than what was 
available in any other year. He touched upon the 
value of good window displays and complimented sta- 
tioners upon their recognition of that type of mer- 
chandising. He suggested an inside store display 
arrangement that would have a continuity in item 
relationship which would naturally lead the customer 
from one place to another in the store. In his opinion 
stationers of today still keep too much of their mer- 
chandise under glass out of the reach of customers. 
Emphasis was placed upon the careful selection of 
sales people and the training of them. Such training 
cannot be left to the haphazard method of contact 
with old timers. That contact helps but it must be 
supplemented by specialized, intelligent, intensive edu- 
cation. A good stock control system is an essential 
factor. Better use of advertising matter supplied by 
manufacturers is in need of consideration. He con- 
cluded his remarks by challenging stationers to live 
up to their opportunity. 

J. T. Meek, executive secretary of the Illinois Federa- 
tion of Trade Associations, presented an interesting 
address on the subject “Legislation—Invited or Un- 
invited.” 

The program Tuesday afternoon consisted of ad- 
dresses by Clara Ingram Judson, James P. Ward, presi- 
dent, Shipman-Ward Manufacturing Company and 
B. W. Jennings, manager, Greeting Card Association. 

Miss Judson spoke on the merchandising of books 
for children under the title, “Read It to Me Now”! 

Mr. Jennings’ address was called “Making Money 
With Greeting Cards.” 

Mr. Ward, speaking on “Salesmanship,” in his usual 
skillful manner presented a number of factors that he 
has learned from experience are influential in the 
making of a good salesman. First impressions, he said, 
are highly important. Unless those impressions are 
good, the salesman is severely handicapped regardless 
of the value of the merchandise he has to offer. To a 
certain extent these first impressions can be controlled 
by the salesman himself. He must be careful to avoid 
anything flashy in dress or personal appearance. His 
opening statements should be a concise outline of his 
proposition. He should be tactful, avoiding argument 
and couching his questions in such a way that they 
can be easily answered with yes instead of no. It is 
wise to be on the alert to discover the prospect's state 
of mind at the time of the interview. When the buyer 
sits on the edge of his chair in a tense position, he 
probably wants to get rid of the salesman. In that 
case it is better to try to set a date for another inter- 
view at another time and depart. On the other hand, 
if the buyer reclines and seems to listen intently, give 
him the sales story with both barrels. A helpful activ- 
ity is membership in such business organizations as 
the, Rotary, Lion clubs or Kiwanis clubs. Through 
them it is possible to make important contacts and 
meet influential people. A good salesman is generally 
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a good poker or bridge player. He is able to judge 
quickly the reaction of the buyer, the questions he 
asks or to his general procedure during the interview. 

The first speaker on the program Wednesday morn- 
ing was L. A. Crowell, vice-president, Blackett-Sample- 
Hummert Company, advertising agents, Chicago. The 
subject assigned to Mr. Crowell was “Don’t Lose Your 
Sales Momentum, Advertise in 1937.” He changed that 
title to “Get Set for the Big Payoff.” 

“When business is prosperous,” said Mr. Crowell, 
“merchants and business men can afford to do things 
in the way of promotion. And they do them. Nineteen 
thirty-seven is going to go over the normal business 
volume line and therefore, presents an opportunity to 
do some aggressive promotional work.” 

He gave the following five points as important fac- 
tors in getting set for the “big payoff’: 1. Improve 
stock in quality and value. 2. Give better training to 
sales people. 3. Engage in more promotional activity 
through window displays, local advertising and special 
campaigns. 4. Use the special promotions instead of 
cutting prices. 5. Prepare and put into function an 
intelligent advertising campaign. 

Originally the convention program called for an 
address entitled “The Mysterious Yangtze” by George 
S. Parker, chairman of the board of The Parker Pen 
Company. Unfortunately, just before the convention 
opened Mr. Parker had an attack of illness which, 
though not serious, kept him away. His comments 
were to have been concerned with a trip that he, Mrs. 
Parker and their daughter, Virginia, made up the 
Yangtze Kiang river in China last year. A record of 
their experiences is now included in a booklet pub- 
lished by Mr. Parker under the same title as the 
address. 

Early in the afternoon a representative of the De- 
partment of Finance, State of Illinois, made a non- 
technical presentation of the financial structure of 
the state. 

The next speaker was Glenn R. Grindle, district sales 
manager of The General Fireproofing Company, whose 
subject was “Merchandising Metal Office Equipment.” 
Mr. Grindle spoke informally, citing many examples 
from his experience, emphasizing the necessity for 
Selling the utility and service of metal equipment 
rather than the materials from which it is made, its 
appearance or any other similar factors. There is a 
vast potential field for office furniture because seventy- 
five per cent of that which is now in use is obsolete. 
Replacement alone would account for many million 
dollars worth of business. There is need for intensive 
cultivation of this market as well as the development 
of a market among new users. An interesting com- 
ment that Mr. Grindle made was that price cutting is 
often cited by a salesman as the cause of loss of an 
order to a competitor. From his experience he says 
that usually investigation does not prove the claim to 
be valid. That instead, the loss was due to a weakness 
on the part of the salesman. 

Douglas Stewart, manager of the University Co- 
operative Company, Madison, Wis., addressed the con- 
vention on the subject “The Development of Associated 
Lines for the Text Book Dealer.” Mr. Stewart showed 
how his organization’s activities had expanded from 
concentration on books of various types to include 
office supplies, engineering supplies, typewriters and 
other office machines. He made some definite sugges- 
tions of value to the other dealers who have found 
themselves in the position of facing a depleted market 
in their original lines. 

The concluding item of business of the 1937 conven- 
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tion was the receiving of invitations for the 1938 con- 
vention from Bloomington, Chicago, Danville, Peoria 
and Springfield. These invitations will be considered 
by the executive committee of the association and a 
decision made later in the year. 

Entertainment Features 

In addition to the pre-convention stag sponsored by 
the Wis-Ill Club on Monday night, the entertainment 
program included a cabaret dinner in the Rainbow 
Room of the Faust hotel on Tuesday evening and the 
twenty-second annual banquet of the association in 
the grand ballroom of the hotel on Wednesday evening. 
As advertised, the Tuesday evening event provided fun, 
food, frolic, and entertainment. During the dinner, 
social dancing was enjoyed. It was followed by an 
interesting program of specialty dances, songs, and 
sleight of hand tricks by the master of ceremonies. 
John and Betty Carroll were called into the limelight 
by an announcement of their thirtieth wedding anni- 
versary to be celebrated the following Saturday, May 8. 
The master of ceremonies also called Mr. and Mrs. 
Fred Temple out on the dance floor so as to give public 
recognition to the fact that the firm of Temple & 
Carroll is now in its twenty-fifth year. 

The annual banquet was a joyous affair, short on 
speeches and long on entertainment. Vocal and violin 
soloists, chorus singers and a fine quartette offered 
appreciated numbers. Dancing to the music of Quinn 
Bowen’s orchestra was enjoyed until midnight. 

Exhibits Attract Convention Delegates 

Before, after, and between sessions, the manufactur- 
ers’ exhibits were open for inspection by convention- 
ites. Thirty-one producers participated in the display. 
The names of the manufacturers and the men in 
charge are as follows: 


a Fastener Corporation—W. E. (Bill) Smith 

G. J. Aigner Company—Elmer Krumwiede 
American Crayon Company—Bernard Moffett 
Associated Stationers Supply Company—Matt Dillon 
Automatic Pencil Sharpener Company—John J. Ramma 
Dennison Manufacturing Company—R. B. Hullett 
General Fireproofing Company— Glenn Grindle 
Grosset & Dunlop—E. D. Kafka 
The Heyer Corporation—S. E. Gregory 
C. Howard Hunt Pen Company—John D. MacMorris 
Imperial Methods Company—F. P. Rothermel 
Kingsley Gold Stamping Machine Company—E. S. Howard 
Frank Mashek & Company—Joseph Holmes 
A. C. McClurg & Company—D. H. Sparks 
National Blank Book Company—W. L. Schuster 
Parker Pen Company—C. W. Carlmark 
Peerless Key-Imperial Manufacturing Company—A. L. Dopke 
Rand McNally & Company—H. H. Friedlander 
Royal Legal Blank Company— 
Sanford Manufacturing Company—Russell Carpenter 
W. A. Sheaffer Pen Company—J. P. Blaul 
Terry Penfiller Company—H. C. Eichmeier 
P. F. Volland Company—Chas. A. Hill 
The Wahl Company— 
Waters & Waters—W. C. Kalbfleisch 
Weis Manufacturing Company—Karl Castle 
Western News Company— 
White & Wyckoff Manufacturing Company—E. J. 
Albert Whitman & Company—Anna McAuliff 
Wilson-Jones Company—George F. Hanson 
Yawman and Erbe Manufacturing Company—Ike Cornish 


Acknowledgment 

For the success of the convention, a great deal of 
credit must be accorded the Rockford Convention 
Committee headed by Harry D. McFarland, assisted 
by Leslie E. Dunlap, and Maynard F. Westring. 

Public acknowledgment of special courtesies was 
made during the convention as follows: 

Orchestra for Tuesday Night, Gibson Art Company. 
Orchestra for Banquet, Hall Brothers Inc. Banquet 
Program Covers, Rust Craft Publishers. Registration 
Tickets and Gift Boxes, The P. F. Volland Company. 
Decorations for Display Booths, The Dennison Manu- 
facturing Company. Convention Badges, Rockford 
Chamber of Commerce. The Faust Hotel, for the use 
of the Rainbow Room without cost. The Wis-Ill Club 
for their codédperation in making this a _ successful 
convention. 


Smith 


81 


CHICAGO O. A. MANAGERS AT GLEN OAK 

The first outing of the season for the Chicago Office 
Appliances Managers Association was held June 11 
at the Glen Oak Country Club, Glen Ellyn, Ill. By a 
strange coincidence this was the third successive year 
in which the office appliance managers have shared 
the facilities of the club, one of the most beautiful in 
the Chicago district, with the graduating class of 
Wheaton college. The afternoon was given over to 





cunaee 0. A. MANAGERS ARE ALSO GOLFERS.—Left to right: 


. E. Blackstone, Dictaphone Sales Corporation; M. G. Hoffman, 
ee. Donald Oakes, Postage Meter Company; E. L Capehart, In- 
ternational Business Machines Co erates H. J. Frank, Shelby 
Salesbook Company; J. T. Stewart, lIkey Printing Company ; 
Sam Cundall, Stromberg Electric Com ane Harry Shiffiette, Mar- 
chant Calculating Machine Company; rry wg aickeeken Sales 
Corporation; Clark Hayes, International Business Machines Corpora- 
tion; John Gilbert, Office Appliances. 
golf. Weather conditions were perfect. Dinner and 
entertainment followed. 

The prizes, which were blind bogey, were won by 
Harry Cross, Dictaphone Sales Corporation; James T. 
Stewart, W. S. Kilkey Printing Company, and A. E. 
Blackstone, Dictaphone Sales Corporation. 

The president of the organization is E. L. Capehart, 
of International Business Machines Corporation; the 
chairman of the golf committee Harry Shifflette of 


Marchant Calculating Machine Company. 
Oe 


WINNIPEG STATIONERS OPEN GOLF SERIES 

Twenty-six members of the Stationers’ Association 
of Winnipeg and their friends turned out for the first 
qualifying game for the “Luckett” and “Savoy” golf 
trophies on Tuesday, June 1. The game was played 
under excellent weather conditions over the Tuxedo 
golf course. 

According to Secretary C. V. Nobbs, Jim Irvine with 
a low net of 71, one below par, qualified to play in the 
final for the annual trophies, while the remaining 
honors of the day went to J. Gibson, second low net; 
Bert McAllister, low gross, and H. Bernstein, second 
low gross. 

The annual trophies are donated by the Luckett 
Loose Leaf, Ltd., and the Dominion Blank Book Com- 
pany, Ltd. Other prizes are provided by W. J. Gage 
& Company, Ltd., Viceroy Manufacturing Company, 
Ltd., Midwest Paper Sales, Ltd., and Barber-Ellis of 
Winnipeg, Ltd. 

MICHIGAN STATIONERS MEET 

With a record number of members in attendance, 
the Stationers Club of Michigan held a meeting at the 
Pantlind hotel in Grand Rapids on April 21. R. C. 
Nichols, vice-president, was the presiding officer, and 
after an extensive report by President C. W. Seely on 
the fifth regional meeting an open discussion was held 
on Fair Trade Acts, the Robinson-Patman Bill and 
other legislation. 
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HORDER PICNICKERS ENJOY GREAT DAY 

With a promptitude that points to splendid organi- 
zation work on the part of the transportation com- 
mittee, the motorcade of Horder employes left from 
the company building at Quincy and Jefferson streets, 
Chicago, exactly on schedule time, 8:30 a.m., Satur- 
day, June 12, for the picnic grounds about fifteen miles 
away. The occasion was the eleventh annual picnic 
of the Horder organization slated for St. Paul’s Park, 
Morton Grove, Ill. Chartered buses, a sound truck, 
and a hundred or more private cars, each decorated 
with signs announcing the picnic and filled with Hor- 
der employes and their families, made their noisy way 
northward through Chicago. 

Old King Happiness had no trouble getting himself 
placed in complete charge of events. With the help 
of the clown, the assistant clown, and the various 
members of the committees, Happiness really reigned 
supreme throughout the day. 

Of the 1,000 or mcre at the picnic, a large proportion 
were children. They followed instructions on the 
printed program and followed the clown, who led them 
to the band stand where a gift bag was given to each 
child under twelve years of age. Special bags were 
provided for the little tots. 

An accurate criterion of the successful picnic was 
the expressions on the faces of the children as they 
examined the contents of the bags, which included 
caps, balls, whistles, pencil boxes, balloons, horns, 
candy and flags. 

When the distribution of the gift bags was com- 
pleted, the crowd assembled at the ball grounds and 
was entertained by a soft ball game between teams 
representing the Wis-Ill Club and Horder’s. Despite 
the score, which was 18 to 8 in favor of the Horder 
team, the Wis-Ill Club boys claim that they did their 
best. The umpires, “Little” Bill Schuster and “Big” 
Bill Cox, did their best as well. But the “best” best 


seems to have been done by the players on the Horder 
team who were rewarded for their skill by each receiv- 
ing a two dollar merchandise certificate. 

The picnickers wandered about in pleasant com- 
panionship, seeing what there was to see, trying the 
open field, where impromptu 


soft ball games were 
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Left: The Wis-Ill Club Team—Front Row: Ben Powell, A. W. Faber, 
Inc.; Leo Stein, Stein Brothers Manufacturing Company; Elmer 
Krumwiede, manufacturers’ representative. Second Row: Guy La- 
time, Eberhard Faber Pencil Company; Charles Consodine, Wallace 
Pencil Company; Gordon Kickels, The Globe-Wernicke Company; 
John Hanley, Binney & Smith Company. Third Row: Harry Balch, 
Quality Park Envelope Company; Walter Lennartson, Office Appli- 
ances; Jerry King, Rockwell Barnes Company; Russell Carpenter, 
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ON THE GPPOSITE PAGE—SCENES AT THE ELEVENTH 
ANNUAL PICNIC OF HORDER’S, INC. 

1. Al Nordstrom, Smead Manufacturing Company; Joe Hildreth, 

retired representative extra-ordinary for Esterbrook Steel Pen 

Manufacturing Company; Lee Smith, Frederick Post Company; 

George A. Mueller. 

F. P. Seymour, Horder’s, Inc. 

E. G. Harpold, J. L. Hanson Company; John Pydlek, Blaisdell 

Pencil Company; Herbert Walsh, Southworth Company; E. J. 

Mitchell, manufacturers’ representative. 

4. Harry Shaffer, Horder’s: John Rushmore, Reyburn Manufactur- 
Peg els Al Kennedy; Tom Bledsoe, Autopoint Company; 
. ¥. Horder. 


to 


5. Fred Coggin, The Sun Rubber Company. 

6. B. H. Brohm, Eagle Pencil Company; H. A. Sturdevant, Ace 
Fastener Corporation; A. D. Aigner, G. J. Aigner Company; 
0. E. Bull, Workman Manufacturing Company. 

7. John Hanley, Binney & Smith Company: C. A. Guthier, Hor- 
der’s; F. P. Seymour; Fred Hawkins. Harold Hawkins, Sta- 
tioners Loose Leaf Company. 

8. W. J. Dalton, Bankers Box Company. 

9. W. D. Comstock, G. J. Aigner Company; Lon Hancock, P. F. 


Hancock; Bill Cox, The Carter's Ink 


Volland Company; Mrs. 
Associated Stationers Supply Com- 


Company; Harry Prescott, 
pany; Harry Prescott, Jr. 

10. Robert Norton and Phil Lloyd, Horder’s; 
Hawker, National Blank Book Company. 

11. Edward Shapiro. 

12. Mrs. Helen Castle, Al Skibbe, Associated Stationers Supply 
Company: Mrs. Skibbe, Mrs. Walter Snelling. 

13. Mrs. Elmer Krumwiede, G. J. Aigner, G. J. Aigner Company, 
and Mrs. Harry Balch. 

14, Mr. and Mrs. Gordon Kickels and Master John Kickels. Mr 
Kickels is with The Globe-Wernicke Co. 

15. W. J. Nickel, Bankers Box Company; Mrs. Nickel. 

16. Charles Mueller, Joseph Dixon, Crucible Company; Homer 
Weber, Richard Best Pencil Company; A. C. Van Horn, Eber- 
hard Faber Pencil Company. 

17. John Uden and J. W. Starck, Boorum & Pease Company; Jeanne 
Uden; Mrs. Starck, G. J. Aigner, G. J. Aigner Company; O. E. 
Bull, Workman Manufacturing Company. 

18. Karl Castle, Weis Manufacturing Company. 

19. Mesdames Erle Steinbeck; Ethel McCoy; Herbert Walsh; A. J. 
Hedman; Harry Balch and W. J. Dalton. 

20. A. M. Oppenheim and L. F. ~~ = American Manifold Products 
Company; J. R. Battelle, Otto Kretchmer and J. W. Fitzpatrick, 
Peerless Key-Imperial Manufacturing Company. 

21. Ralph Maneval, A. W. Faber, Inc. 

22. Miss A. B. Carroll, National Blank Book Company; Mrs. Harry 
Shaffer; Mrs. E. ¥. Horder; Mrs. C. H. Carlson. 


Mrs. Norton; James 


23. } teem B. Horr, Victor Safe & Equipment Company; Mrs. 
orr. 
24. Cliff O'Neal, C. L. Green, F. D. White, I. A. White, R. S&S. 


Faulk, all Horder’s. 
25. Harold Clark, Moore Push-Pin Company, and Mrs. Clark. 


being played out in the hot sun, and then back to the 
delightful coolness of the wooded portion of the spa- 
cious grounds. Weather conditions were ideal. From 
start to finish everybody had a good time. Everything 
necessary for enjoyment out-of-doors was at hand. 
Before lunch, several found time to engage in what 
the program described as “barnyard golf,” which was 
explained to the unitiated as horse shoe pitching. That 
the game is one of skill was proved to those picnickers 





THE BALL TEAMS, WITH THE UMPIRES IN BETWEEN 


Koh-I-Noor 


Sanford Manufacturing Company, and W. C. Lipner, 
Pencil Company. 

Center: The Umpires—Bill Schuster, National Blank Book Company; 
Bill Cox, The Carter’s Ink Company. 

Right: The Horder team composed of, left to right (lower group) 
A. Peters, M. Dziacko, R. Henderson, J. O’Kearns, W. Ozog. (Second 
row) J. Lazowski, W. Klaus, J. Domanski, H. G. Horder, J. 
Henderson. (Top row) E. Wilke, Gus Amato, manager. This is 
an excellent team and will chalk up many Horder victories this year. 
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FEATURES AT THE HORDER PICNIC.—Left, E. Y. 
Top center, the picnic orchestra in full blare. 


Horder. 


who thought that anybody can throw a horse shoe 
near a stake. 

Promptly at 1:30 the races were run off. There were 
fourteen events including the following: 25 yard 
dashes for girls and boys under twelve years of age, 75 
yard dashes for girls and boys under eighteen years of 
age, 25 yard sack race for girls, 50 yard sack race for 
boys, 75 yard dash for ladies, 100 yard dash for single 
men, 100 yard dash for married men, 75 yard dash for 
men fifty years of age and over, 75 yard egg race for 
ladies, 100 yard single men’s relay race and 50 yard 
married couple wheelbarrow race. The sideline cheer- 
ing was tremendous, especially during the wheelbarrow 
race where the wives held their husbands’ feet and 
made them run on their hands as fast as they could. 

When the races were over, an event occurred which 
was described to the members of the Wis-IIl Club pres- 
ent as “a real ball game.” It was played by teams 
chosen from the Horder staff and certainly had the 
virtue of being a closely contested affair. After the 
smoke had cleared away and the umpires were assured 
that their decisions would be accepted as final, one 
team won by a score of five to four. Each of the play- 


Horder. 


Right, Mrs. E. Y. 
Bottom center, C. H. 
Carison distributing prize bags to the children. 


ers on the winning team was awarded a two-dollar 
merchandise certificate. 

At four o’clock, the crowd assembled around the 
band stand at the behest of Walter Snelling, who sent 
out a call over the public address system. It was the 
time for the awarding of prizes. And everybody was 
on hand so as not to miss the opportunity to receive 
one of the many gifts which ranged in character from 
arm chairs, bookcases, and radios, to merchandise cer- 
tificates, pens, pencils, and stationery. Only one prize 
was awarded to any one person. 

The first award made was the gate prize. And the 
number was pulled from the box by E. Y. Horder, who 
founded the Horder business thirty-six years ago. Be- 
fore he drew the prize-winning number from the box, 
Mr. Horder addressed his employes and their families 
briefly, urging them to have as good a time as he was 
enjoying. 

Dancing in the pavilion was continuous from 4:30 to 
8:30 p.m. Music was provided by the Original Gay 
Dons. At 6:30 two of the chartered coaches left the 
grounds for downtown Chicago and intermediate 
points: Two more left at 8:30 p. m. 
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Fittingly, the printed program concluded with the 
statement, “We earnestly express our thanks and ap- 
preciation for the generous donation of prizes and 
service given by our manufacturing associates.” 

The official picnic committee was chairmaned by W. 
L. Snelling. That he and his committee members pro- 
vided everything necessary for the making of a per- 
fect outing including beautiful weather was acknowl- 
edged by all in attendance. The names of his assistants 
and the particular responsibilities assigned to them 
follow: 

Ruth H. Rosie, prizes; Marguerite Higgins, refresh- 
ments and music; Leo Hendrick, grounds; Elmer E. 
Long, reception; Edward Shapiro, transportation; 
Anthony J. Peters, baseball; Homer C. Schulenburg, 
starter of events; Walter Leverentz, playground prep- 
arations; and Matthew Rauen, truck service. 

Le 
N. Y. STATIONERS OPEN GOLF SEASON 

Featured by a record-breaking crowd to which Ray 
Urmston played the part of an ideal host, the first 
meeting of the season was held by the Stationers Golf 
Association of New York at the Yountakah Country 
Club, Nutley, N. J., April 20. 

The usually strong attendance which marks the 
opening game of the season was slightly swelled by 
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the appearance of five new members who were intro- 
duced all round by President L. H. Tavernier. They 
were E. A. Berolzheimer, Nathan Goldman, Nathaniel 
Kremer, W. A. McDermid and Howard Sanders. 

Play began early and soon the fine course was dotted 
with golfers in varying groups. Competition is keen 
in the two classes for the season’s cups and the day 
bore evidence that much driving and putting practice 
has been going on since the last year’s season came 
to an end and clubs were supposedly put away until 
the robins came back. 

A pleasant feature of the opening day was the activ- 
ities of a recently-formed committee headed by Chair- 
man Harrie Copeland. These men spent most of their 
time seeing that all new members and guests were 
properly introduced to one another and to the mem- 
bership as a whole. They did excellent work and made 
everyone feel at home. 

The point winners for the season’s cups were as 
follows: 

Class A: D. Davies, 5; R. Weissenborn, 3; L. 
McCready, 2. 

Class B: H. Price, 5; E. Gehring, 3; H. Barnett, 
.66 2/3; J. Messina, .66 2/3; E. Payne, .66 2/3. 

On June 18 will be held the joint tournament with 
the New England Stationery Golfers at the Griswold 





SOME OF THOSE WHO OPENED THE N. Y. STATIONERS’ GOLF SEASON AT YOUNTAKAH 


Percy Elias, Larry Schmidt, Ben Abrahams, Jim Neary. 

Louis H. Tavernier, president, New York Stationers 

Golf Association, who was on hand for the opening 

of his first season as president. 

6. wae Welsh, Ray Urmston, Frank Woglom, R. G. 
te. 


1. Ray Weissenborn, M. A. Ferst, 0. E. Weissenborn, Jack 
Beckett. 

2. Julius Kahn. 

3. Harold Whittemore, 8. H. Welsh, M. A. Dreyer, Henry 
Bowman. 

4. 

5. 


7. Bob Sainberg, Al Ficks, George Fairchild, Bill Hueglin. 

8. D. A. Davies. 

9. J. G. Bosworth, E. G. Gehring, Leroy McCready, Har- 
old B. Barnett. 

10. Joe Bell, Abe Schlossberg. 

11. Yountakah Country Club, Nutley, N. J., where the 
season opened. 

12. Albert Berolzheimer, Herman Price. 

13. H. 8. Sanders, A. L. Popper, E. T. McIntyre, Sam Kahn. 

14. Ray Urmston. 

15. J. K. Clark, E. Payne, L. J. Messina, Nat Kremer, 
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hotel, New London, Conn., for the Wilson-Jones trophy. 

This rating changed slightly in Class B however 
when the second game was played at Metropolis and 
is as follows: H. Price, 5; R. Ballenger, 5; E. Gehring, 
3; W. Whittemore, 3; E. MacIntyre, 2; H. Barnett, 1, 
and L. Messina, 1. 

The season’s standing at 
follows: 

Class A. R. Weissenborn, 12; D. Davies, 9; A. Ficks, 
3.50; K. Tiebel, 2.50; L. McCready, 2; T. Rudel, 1. 

Class B. E. MacIntyre, 7; H. Price, 5; R. Ballenger, 
5; E. Gehring, 3; W. Whittemore, 3; E. Payne, 3; J. 
Bell, 2; H. Barnett, 1; L. Messina, 1. 

ee 
N. ¥. STATIONERS DANCE IS SUCCESS 

The grand ballroom of the Commodore hotel in New 
York City played host to several hundred members 
and guests of the Stationers Association of New York 
Wednesday June 2. The purpose of the meeting and 
dinner-dance in bringing the component parts of the 
industry together in the attempt to promote friend- 
liness and codperation was apparently achieved. 

The pleasant surroundings of the grand ballroom 


the end of May was as 
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below cost disclaiming any connection between the 
law and price fixing. Of course he reminded, only 
merchandise properly identified by trade mark or 
name could be recognized under the law. The Court 
of Appeals rejected the first law last year because the 
law compelled all merchants, whether they were 
parties to contracts with manufacturers or not, to sell 
every article at a price fixed by agreement between 
any merchant and manufacturer. The court rightly 
declared this as an invasion of the rights of individ- 
uals guaranteed by our constitution, he said. He 
warned that those opposed to the law have been 
waging a publicity campaign and have come near con- 
vincing the public that the fair trade acts were respon- 
sible for an increase in cost of goods. Quoting actual 
results of investigations, Mr. Budner laid evidence 
before the meeting to prove Fair Trade Acts, far from 
increasing the cost of branded merchandise actually 
decreased it for, he said, “It is a well known fact that 
merchants must raise the price of other merchandise 
to enable them to sell certain leaders below cost.” 
The logical development of the movement in which 
forty-six states have indicated agreement has been the 





DINNER-DANCE OF THE STATIONERS ASSOCIATION 


and the renditions of the orchestra enhanced the tasty 
dinner. 

The dinner over, President Louis F. Caracci voiced 
the thanks of the association for the generosity of the 
friends and manufacturers whose contributions made 
the dinner-dance possible and to the various com- 
mittees and codperating organizations whose united 
effort was most thoroughly appreciated. Closing he 
turned the meeting over to the toastmaster, William 
H. Greenleaf. 

In the sincere and friendly manner which has en- 
deared him to thousands in our field, “Bill” Greenleaf 
“cracked a few” in conventional “toastmastering” style 
in introducing the main speaker of the evening, Harold 
S. Budner, former assistant attorney general of New 
York and a student of fair trade practices. 

Mr. Budner stated his belief that every fair-minded 
merchant would agree with him in the statement that 
when the Feld-Crawford law was upheld by the Court 
of Appeals a very strong nail was deeply imbedded 
in the coffin of the price-cutter. He defined the law 
as an attempt to prohibit merchants from selling 
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Miller-Tydings bill before Congress but, said Mr. Bud- 
ner, “the President guided by advice of the Federal 
Trade Commission which contends that the damage to 
consumers caused by the increase in cost of goods 
claimed as a natural consequence will more than off- 
set damage done now by the price cutting, loss-leader 
tactics, has ordered the bill side-tracked. 

In conclusion he urged every fair-minded merchant 
and fair-consumer to write to his congressmen, sena- 
tors and the President urging early and favorable con- 
sideration of this enabling act. 

Toastmaster “Bill” with appropriate and compli- 
mentary remarks then introduced the gentlemen at 
the speakers table, each of whom received the acclaim 
of the assembly. They were: Edward Gash, Wash. L. 
Jaques, Charles D. Brewer, Henry Frank, Louis F. 
Caracci, Jack M. Appelbaum, S. L. Libien, Sol. F. Floch. 
Mr. Appelbaum upon being introduced spoke briefly 
on plans and expectations of the association. He 
voiced gratitude for support of all who made this 
meeting. 

In closing the toastmaster wished all success and a 
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ST. LOUIS BRANCH OF THE WOODSTOCK 
TYPEWRITER COMPANY HOLDS ONE- 
DAY CONVENTION.—Those who attended 
this successful sales meeting (left to right) 
were Howard R. Kelly, J. G. Withington, 
Ray Hartesvelt, D. H. Meyer, R. O. Gaar, 
J. H. Kennedy, vice-president and general 
sales manager; J. M. Hackney, Harry 
Hooker, 8S. L. Archembault, H. A. Schmelz, 
J. B. Meyer and Harry Fish. 


happy evening which it turned out to be—in a big 
way. What with door prizes for the fortunate of the 
fair sex, an excellent floor show and dancing the hours 
passed away all too quickly. Chairman Wash. C. 
Jacques and his Entertainment Committee “put over” 
a successful night, earning well the appreciation of the 
assembly. 

Another feature of the event and one that was eag- 
erly accepted as a momento of the occasion was the 
splendid souvenir program issued to everyone at the 
dinner-dance. This forty-two page booklet repre- 
sented a great deal of work on the part of those who 
organized the annual event. 

—_—_—_o—=>—e 
COLLEGE STORES CONVENTION A SUCCESS 

The fifteenth annual convention and third buying 
conference of the National Association of College 
Stores was held at the Palmer House, Chicago, April 
26 to 29 inclusive. About fifty companies, coming from 
all parts of the country, participated, and that the 
show was a practical success was attested by practically 
all. 

Held in the same place that was occupied last fall 
by The National Stationers Association exhibition, the 
event brought together many who had not met since 
that time, and not a few reminiscences were dropped 
which would have gratified the ears of those respon- 
sible for the NSA success. 

A printed program was issued to those who came to 
see the exhibits and follow the schedule of meetings. 
Registration was carried on Sunday afternoon, fol- 
lowed by an informal dinner at La Petit Cafe and a 
meeting of the officers and directors. Registration con- 
tinued Monday morning. The opening business session 
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was held in the grand ball room at ten o’clock, when 
Fred H. Tracht of Chicago gave an address of welcome, 
and James H. Lott, president, gave his report. Acting 
secretary J. Oliver Lott and membership committee 
chairman Shepherd Young also spoke. At noon Wil- 
liam H. Cornog addressed the group at luncheon in 
the Grand Ball Room. The exhibition was formally 
opened at two o’clock. 

Monday evening the members and guests celebrated 
“Chicago Night” with dinner and dancing in the Red 
Lacquer Room. Thursday evening, the fifteenth an- 
nual banquet was served there. 

Tuesday was marked by a window-trimming demon- 
stration arranged by Associated Stationers Supply 
Company, Chicago. In the afternoon, James H. Lott 
presided while Helen T. Fay discussed “Trade Books 
and the College Store,” H. W. Bentley made a report 
on the activities of the nine-point plan, and Donald 
B. Bean spoke on “Codperating With University 
Presses.” 

Meredith Moore presided Wednesday morning when 
the budget committee made its report, and H. W. Jor- 
dan, Carl A. Pettibone, and Lee Ringer, spoke. Their 
subjects were, respectively, “Training of Bookstore Em- 
ployes,” “Student Good-will,” and “Does It Sell?” 
At four in the afternoon moving pictures on the mak- 
ing of paper were shown, courtesy of the Hammermill 
Paper Company. 

The closing business session was conducted by Walter 
A. Baude Thursday morning; in the afternoon, A. C. 
McClurg Company gave a demonstration of book win- 
dow trimming. 

At the morning session the following officers were 
elected: Meredith Moore, Duke University, president; 


A FEATURE OF THE EXHIBITION.—Pic- 

tured is the window display built from the 

bottom up by representatives of Associated 

Stationers Supply Company as a demonstra- 

tion of how it can be done effectively and 
scientifically. 
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Jared Johnson, Northwestern University, first vice- 
president; Roy Penry, University of California at 
Berkeley, second vice-president; Harold D. Smith, Uni- 
versity of Minnesota, director; Shepherd Young, Indi- 
ana State Teacher's College, director; and Walter Wag- 
ner, University of Chicago, director. 

Following is a list of participants representative of 
the fields of commercial stationery or office appliances 
and merchandise shown, together with incidental com- 
ments: 


ACCO PRODUCTS, INC., Thirty-ninth avenue and Twenty-fourth 


street, Long Island City, N. Y.: brief covers and binders tacked 
against a white-draped background. 

ACME PRODUCTS CORPORATION, 31 East Runyon street, 
Newark, N. J.; zipner and loose leaf binders. 


G. J. AIGNER COMPANY, 503 South Jefferson, Chicago; desk pads 
and subject indexes for school notebooks, bearing celluloid tabs of 
different colors for inserts. 

AMERICAN CRAYON COMPANY, Sandusky, Ohio; water colors, 
pastels, modeling clay, charcoal (including paper case pencils of 
fabricated charcoal in three grades of softness), Crayonex, Excello 
Squares, Payon painting crayons made of a base such as is used for 
water colors, Forsyte Sight-Saving blackboard crayons. 

AUTOPOINT COMPANY, 1801 Foster avenue, Chicago, showed 
their line of mechanical pencils. A novel feature of their booth was 
the use of pillars illuminated from inside, done in blue and white hori 
zontal bands. 

BERT MANUFACTURING COMPANY, 445-457 West Thirty-first 
street, New York; Norma pencils, lock diaries, leather pencil cases, 
autograph albums. 


BLACKWELL-WIELANDY COMPANY, 1601-17 Locust street, St. 
Louis, Mo.; loose leaf fillers, covers, pencils, clip boards, drawing 
instruments. 

CHICAGO PAPER COMPANY, 801 South Wells street, Chicago; 
paper supplies for college book stores. 

STERBROOK STEEL PEN COMPANY, Camden, N. J.; on a 


counter draped with red were display cases of pens and cards of pen- 
cils, pen holders, pen points and crow-quills. Desk sets, clips and ink 
were also shown. A new edition of “Pen Lettering Simplified’ was 
also exhibited. 

FELDCO LOOSE LEAF CORPORATION, 357 N. La Salle, Chi- 
cago, had their booth decorated with sections of hides grained like 
the leather used in some of the products they make. Ring books were 
displayed. 

GREGG PUBLISHING COMPANY, New 
York; spiral bound notebooks. 

J. L. HANSON COMPANY, 552 West Adams, Chicago; albums, 
scrap books for business men or college people. An interesting item 
shown was an album suitable for the protection of family portraits. 
Scrapbooks with specially treated water-proof covers were presented. 

CHARLES M. HIGGINS & COMPANY, 271 Ninth street, Brook- 
lyn. Black display cabinets of modern design, illuminated within, 
where they were painted white, flanked the entrance of the booth. 
Celluloid was used to cover the open areas, providing a curved surface 
drawn in Higgins inks hung on the rear wall, where the main attrac- 
through which the observer could see the inks on display. Art works 
tion was a picture of a giant Higgins bottle in a lighted recess. Harry 
Tehan, in charge, commented on the good attendance and business 
that he had observed. 

KINGSLEY GOLD STAMPING COMPANY, Hollywood, Calif.; 
equipment for eS - oe on stationery, greeting cards, fountain 
pene, ncils, leather 

ARK KS MANUFA TURING COMPANY, 521 West Monroe street. 
lamps (including the Evenglo) and seat cushions, samples of 
The summer-winter cushion cov- 
the other with corduroy was 


270 Madison avenue, 


Chiceaes 
rubber sponge fillers and of fabrics. 
ered on one side with fiber and on 
exhibited. 

MARKWELL MANUFACTURING COMPANY, INC., 
street, New York; stapling devices and staples. 

FRANK MASHEK & COMPANY, 1914 North Milwaukee avenue, 
Chicago, Ill. Im the rear of the booth, lighting served a double pur- 
pose, illuminating the display of brief cases and portfolios, and shining 
through a transparency across the top, where in large letters stood the 
name Mashek. Tanned skins of lizard, alligator, ostrich and sea-leopard 
added interest to the presentation. Visitors at the booth received 
souvenir leather folders. 

MONTAG BROS., Atlanta, Ga.; stationery, 
papers, steel-die stamped college stationery. Pall Mall two-tone paper 
in composé border was shown. 

NATIONAL BLANK BOOK COMPANY, Holyoke, Mass., loose 
leaf and bound books. Pillars in the corners covered with tinfoil that 
had been crumpled made a striking effect. 

NATIONAL BRIEF CASE COMPANY, 512 South Peoria street, 
Chicago; zipper portfolios, dressing cases, envelopes, desks sets. The 
booth was decorated with blue and yellow crepe paper topped with 
a wide stripe of silver foil on which college pennants were pasted. 
Every day at five o'clock in the afternoon a brief case was given away 
to some visitor who had registered at the booth. George R. Stein 
indicated that the company had received good results from it partici- 
pation at the show. 

OSBORN PAPER COMPANY, 448 Wrigley building, Chicago; sta- 
tionery, notebooks, covers. 

OXFORD FILING SUPPLY COMPANY, 340 Morgan avenue, 
Brooklyn, N. Y.; an illuminated stage set in an arch-shaped projection 
displayed cards, labels, binders, Informadex index sheets, folders and 
envelopes. 

THE PARKER PEN COMPANY, Janesville, Wis.; pens and desk 
sets. Columns “papered” with first pages of newspapers, bearing ban- 
ners running on a diagonal were used to indicate this firm's activity in 
advertising its merchandise. 

ROYAL TYPEWRITER COMPANY, 2 Park avenue, New York; 
posters, dealers helps (Royal Pictorial and circulars), portable 
machines. 

SANFORD MANUFACTURING COMPANY, Congress and Peoria 
streets, Chicago: Sanford adhesives and inks on a blue-draped stand 
against a yellow background. 

SCRIPTO MANUFACTURING COMPANY, Atlanta, Ga.; oxolite 
and aluminum barrel pencils against a background of non-inflammable 


200 Hudson 


fashionable writing 
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yellow sateen drapery. The new Silver King pencil with four-inch lead 
was given to visitors. 

W. A. SHEAFFER PEN COMPANY, Fort Madison, Iowa, pens. 
A new counter made with wings on either side, built of an oriental 
wood in light brown natural gray, contained an elevated inner tray that 
could be slid out, revealing another display beneath. Paste-ups of 
magazine covers to the right of the booth, and of newspapers heads on 
the left, were suggestive of advertising campaigns carried on. 

SIMON B. REUBEN COMPANY, 557 West Jackson street, Chi- 
cago, Ill.; brief cases, ring binders, hides. 

STEIN BROTHERS, Jackson-Green building, Chicago; brief cases, 
business portfolios. The booth was decorated with sections of hides in 
special grainings. 

TRUSSELL MANUFACTURING COMPANY, Poughkeepsie, 
N. Y.; ring books, Wire- O notebooks, zipper case ring books. One 
zipper cases on display bore inserts of cards faced with foil, with “‘win- 
dows” cut in them through which the pockets of the case were pointed 
out. E. Mitchell, on duty, cautioned the reporter: ‘“‘Don’t say 
anything there about my being so busy writing out these orders!” 

THE WAHL COMPANY, 1800 W. Roscoe street, Chicago; counter 
display of pens and desk sets, counter cards. 

SAMUEL WARD COMPANY, Boston, 
albums, pencils. 

F. S. WEBSTER COMPANY, 13 Amherst street, Cambridge, Mass. ; 
carbon papers, ribbons, typewriter oil, type cleaner. A map of the 
United States with holes in it indicating certain cities showed the 
The new package for Web-Star carbon 


Mass.; desk pads, diaries, 


locations of Webster dealers. 
paper was shown. 

WHITE & WYCKOFF, Holyoke, 
greeting cards. 

WILSON-JONES COMPANY, 3300 West Franklin boulevard, Chi- 
cago; loose leaf covers, rings books, bound roll books, note books, brief 
cases, clasp envelopes, photo mailers pocket memo books, social secur- 
ity record systems. 


Mass.; notebooks, stationery, 
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ON OPPOSITE PAGE APPEAR SOME OF THOSE WHO ATTENDED 
HORDER’'S GOLF OUTING 
(All with Horder's, unless otherwise indicated) 


1. F. Gasper and B. Kania, guests, and P. Santoro, Horder’s. 

2. The golf committee: Ed. Shapiro and Homer Schulenberg. 

3. Elmer Krumwiede, G. J. Aigner Company; W. G. Pankonin. 
and W. F. Weber, Ace Fastener Corporation. 

4. Lon F. Hancock, P. F. Volland Company; Howard Forrest, Ben 
Felstein. 

5. J. F. Domanski, 

pany. 

6. J. G. Orr, W. A. Sheaffer Pen Company; J. B. Rushmore, Rey- 


William Schuster, National Blank Book Com- 


burn Manufacturing Company; Ralph Maneval, A. W. Faber, 
Inc. 
7. Bill Cox, The Carter’s Ink Company; A. J. Krelle, A. H. 


Mueller, W. J. Goodman. 

8. J. B. Anderson, J. B. Anderson Company. 

9. K. M. Todd, G. 8S. Westlake, Ajax Box Company; R. T. Dow, 
Upson-Walton Company; P. D. Lloyd. 

10. Dr. E. A. Schanda (guest), L. Richardson, Frank Rainey, O. T. 
Stahl, Dr. Scat Chemical Company. 

11. Art Dreesbach. 

12. T. J. Taylor, Tracy-Taylor Company; Leo Stein, 
Manufacturing Company; Ben Powell, A. W. Faber, Inc.; 
Lennartson, Office Appliances. 

138. Al Kermed, G. L. Magnuson, J. B. Rushmore, Reyburn Manu- 
facturing Company; Tom Bledsoe, Autopoint Company. 

14. Harry Hegg. 

15. T. M. Aldrich, S. Dini, J. F. Lydiard, A. K. Moore. 

16. Tom Valleau, George E. Fox & Company: G. J. Hedman, Harry 
Mueller, Harold Wilson, Homer Schulenberg. 

17. Harry Balch, Quality Park Envelope Company; William Boyd. 
Acco Products, Inc.; C. Elmer Long, Russell Carpenter, Sanford 
Manufacturing Company. 

18. George Kuhfuss, Folger Fellowes, Bankers Box Company; Gor- 
don Kickels, The Globe-Wernicke Co.; William Dalton, Bankers 
Box Company and Noesting Pin Ticket Company. 

19. M. Palm and H. F. Allen. 

20. J. D. Landfield, A. Peters, J. P. O'Connor, Diebold Safe & Lock 
Company; T. A. White. 

21. F. A. O'Neill, Automatic Canteen Company; U. L. Hobbs, A. 
Melohn, C. H. Bird. 

22. A. Mosher and John Bond. 

23. Tom McCorkindale, Just & Son; Dick Gingland, Esterbrook 
Steel Pen Manufacturing Company; Charles Consodine, Wallace 
Pencil Company, Wis-Ill Club president; Tom Crane (guest). 

24. R. D. Rodgers, G. H. Herrmann, Heyer Corporation; C. H. Carl- 
son, E. V. Mendenhall, McMillan Book Company. 

25. 8. Siedland. 

26. H. C. Calvin, Wilson-Jones Company; H. I. Haugen, The Wahl 
Company; George Cormack, Wilson-Jones Company; Ed. Shapiro. 


Stein Bros. 
Ww. S. 


, a ee 
HORDER’S HOLDS BOWLING TEAM OUTING 

Accompanied all day long by a more-than-brisk 
wind which became a perfect alibi for those whose 
scores were nothing to brag about, the bowling league 
of Horder’s, Inc., Chicago, held its annual golf tourna- 
ment on Sunday, June 6, at the Northbrook Country 
Club, Northbrook, Ill. This was the third annual sum- 
mer get-together event of the Horder’s Good Fellow- 
ship League. 

According to a program arranged by Homer 
Schulenburg and Edward Shapiro, who constituted 
the golf committee, the schedule for the event to which 
Horder’s employes and all manufacturers’ representa- 
tives were invited, began at 8:00 A. M. when the crowd 
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teed off for the eighteen hole game over the difficult 
course. Play continued until noon or thereabouts 
when the visitors gathered at the clubhouse for a 
chicken dinner and general good time. 

At 3:30 o'clock there was the awarding of prizes and 
the H. G. Horder trophy to Phillip Douglass Lloyd 
for the second consecutive time, following which the 
balance of the day was spent for those who so desired 
in playing soft ball, Badminton, cards, or more golf. 
The price for the day’s outing was $2.75, whicl. accord- 
ing to Messrs. Schulenburg and Shapiro included 
everything. 

The Northbrook Country Club, located on the Dun- 
dee road one mile east of the Milwaukee avenue inter- 
section in Wheeling, is noted for having the largest 
and finest greens in the vicinity while the course itself 
is of championship caliber which tested the skill of 
the most proficient golfers. Eighty-eight were present. 


ee —— 


REMINGTON RAND TYPEWRITER SALESMEN 
SEE MILWAUKEE MUSEUM TYPEWRITERS 


On the first of May, a Saturday, six scores of sales- 
men and executives of the Chicago office of Remington 
Rand, Inc., set off in a caravan of automobiles to visit 
the Typewriter Exhibit of the Milwaukee Public Mu- 
seum, Milwaukee, Wis. The Chicago contingent was 
met at the city limits of Milwaukee by Alderman Carl 
P. Dietz, to whom should be given credit for the estab- 
lishing of the exhibit, and for much labor in assem- 
bling machines suitable for display. L. E. Perkins, 
Milwaukee branch manager, and W. D. Tufnel, asso- 
ciate branch manager, Milwaukee, were also on hand 
to serve on the reception committee. 

The trip was arranged by Remington Rand, Inc., as 
a compliment to the salesmen who had made the best 
records during the past several months; in the group 
were included a number of veterans, some of whom 
had served the firm for as long as forty years. There 
is a double point to that: first, the fact that men forty 
years in service can compete successfully with the 
younger salesmen, and second, that these veterans 
had the opportunity to salute the veteran typewriters 
which they had sold many years ago. For not a few 
of the odd-looking machines were recognized by the 
old-timers. 

The exhibit included 323 old typewriters, represent- 
ing practically every make. The first commercially 
successful typewriter, the father of all Remingtons 
since, was seer, and so were specimen Remingtons 
that were brought out successfully thereafter. 
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MARCUS HARWITZ HONORED 

“Coming events cast their shadow before.” Marcus 
Harwitz would have probably agreed with this senti- 
ment last year, but now he knows. 

On April 19 his office staff presented him with a 
handsomely embellished scroll prepared in honor of 
his twenty-five years as general manager of the Rega! 
Typewriter Company, reading: 

“1912 (Regal trade-mark) 1937” 

“The prestige of this trade-mark is the result of your 
Twenty-five years leadership of the Regal Typewriter 
Company 

Presented to: 
MARCUS HARWITZ 
on the occasion of his Twenty-fifth Anniversary, April 





MARCUS HARWITZ 


1, 1937 as General Manager of this company. A token 
of the respect and esteem in which he is held by his 
associates.” 

(Signatures) 

The scroll was signed by all the employees of the 
company. Accompanying it was a beautiful gold mod- 
ernistic desk clock. 

The following day, April 20, he was the honored 
guest at a special meeting held by the Chicago type- 
writer dealers and finally on April 29 the typewriter 
dealers of New York and adjacent cities tendered 
Mr. Harwitz a surprise dinner in the College Room of 
the Hotel Astor. 

The Chicago event was recorded in the May issue 
of Office Appliances. 

At the New York dinner on April 29 about eighty 





REMINGTON RAND EXECUTIVES AND PICKED SALESMEN VISIT MILWAUKEE MUSEUM TYPEWRITER SHRINE.—In the left 
center is Alderman Carl P. Dietz, moving spirit in bringing about the realization of an idea: the collection of historic typewriters. 


He is the smiling gentleman wearing the dark bow tie. 


Typewriter Division; Ralph C, Bushnell, assistant manager; W. D. Tufnell, associate manager, Milwaukee office. 


To the left stand Fred M. Echoff, midwestern division manager, Remington 


Reading from Mr. 


Dietz’s figure to the right are L. E, Perkins, manager, Milwaukee office, and a row of Chicago men; W. J. Kuhn, assistant to Mr. Bush- 
nell; Bob Ricker, duplicator supplies division; G. C. Peterson, typewriter division; Fred Rupertus, government accounts division, and 
W. W. Bushnell, supplies division. To his left, in the light suit, is J. F. Sweeney, assistant manager. 
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THOSE PRESENT AT THE NEW YORK TESTIMONIAL DINNER TO MARCUS HARWITZ 


dealers were present. After the dinner was served, the 
president of the Office Machine Dealers Association 
of New York, Sam Hutter, introduced Louis C. Neu- 
berger, former president of the association. He said: 

“This being Coronation Year it is only fitting and 
proper that we too have a coronation of our own, so 
in commemoration of the twenty-five years of service, 
effort and achievement among the Regal Royal family 
of typewriters, we greet you, Marcus Harwitz, our guest 
of honor tonight, and pay this tribute to you, which 
we felt you so richly have deserved. 

“One by one the years have passed and everyone has 
found you rich in the friendship and goodwill of every- 
one around you; and so on this very special night we 


ice. ; 
Farcus Herwits >) 
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ESTEEM AND AFFECTIONATE REGARD. 
—This was the keynote of the above scroll 
presented to Mr. Harwitz at the testimonial 
dinner given in his honor by the typewriter 
dealers of New York City on April 29. 


bring wishes warm and true, for every joy to make 
this day a real silver jubilee for you. 

“And now it is my pleasure to present you with this 
scroll on which we have all subscribed our names. 
This being a personal gift to you from our friend and 
your friend, that prince of good fellows, Bill Purvin. 

“Also, from those assembled here I have the honor 
of handling you another token of our friendship and 
esteem, and it is our earnest wish that you will always 
enjoy the sweetness and peace of real content.” 

The scroll presented to Mr. Harwitz, which contained 
the signatures of nearly one hundred dealers of New 


York City and vicinity, in permanent ink on parch- 
ment, read: TO 
MARCUS HARWITZ 

“For his contribution to the welfare of all typewriter 
dealers; for his human understanding of their needs 
and problems; for his signal efforts to elevate the busi- 
ness of used typewriters to the highest possible stand- 
ards, this testimonial of their high esteem and warm 
regard is affectionately inscribed by the typewriter 
dealers of Metropolitan New York City on the occasion 
of his TWENTY-FIFTH ANNIVERSARY in the type- 
writer industry.” (Signatures) 


“Signed and sealed this 29th day of April, 1937.” 

In addition to the presentation of the scroll, which 
contained the signatures of nearly 100 dealers of New 
York City and vicinity, in permanent ink on parch- 
ment, Mr. Harwitz was also tendered a handsome 
sterling silver traveling clock. 

Mr. Harwitz was so surprised and overwhelmed at 
the friendly greeting and applause that for once he 
lost his power of speech for a few minutes, but recoy- 
ering his wits, he responded and acknowledged his 
appreciation for the goodwill expressed, promising to 
continue to work for the welfare of the industry and 
the interests of the dealers. 


—————_—=—2—__ 


ST. LOUIS STATIONERS ATTEND FINE DINNER 


With a fine attendance of 177 members and guests, 
of whom eighty-eight were ladies, the Stationers Asso- 
ciation of Greater St. Louis held a splendid chicken- 
asparagus dinner at the Belleville, Ill., Elks Club on 
May 24. 

Acting as toastmaster, George Dyson, Mittag & 
Volger, Inc., introduced several talented members of the 
local group who obliged with various kinds of enter- 
tainment. Among those whose efforts were applauded 
were Miss Virginia Dorothy Davis, granddaughter of 
Mr. and Mrs. William J. Kennedy; Oliver Grosse, son 
of Mr. and Mrs. Al Grosse, of the George D. Barnard 
Stationery Company; Harry Kranzberg, Inkscram Com- 
pany and Mr. Dyson himself who entertained with his 
amusing one-man band. 

Chester A. Kennedy, president of the local associa- 
tion welcomed the guests and cordially greeted Miss 
Dorothy Krueger, Missourian Printing & Stationery 
Company, who traveled all the way from Cape Girar- 
deau, Mo., for the party. Other visitors included Bill 
Boyd, Acco Products; Mr. and Mrs. Frank Ryan and 
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Chuck Lofgren, Sanford Manufacturing Company; 
William Patrick, Macey Company, and John Pydlek, 
Blaisdell Pencil Company. 

Forty-five beautiful prizes were awarded during the 
night and were distributed by Miss Virginia Held, 
daughter of Mr. and Mrs. Herbert Held, of the Black- 
well-Wielandy Company, who was also the recipient 
of a prize. Music for dancing was furnished by an 
orchestra generously provided by the Oxford Filing 
Supply Company. 


°° 


N. 0. M. A. CONVENTION IS HELD 


A finely-balanced program of business meetings and 
entertainment marked the eighteenth annual confer- 
ence of the National Office Management Association 
held at the Stevens hotel, Chicago, on June 7, 8 and 9. 

At the annual business meeting the following officers 
were elected for the coming year: 

President, G. B. Brooke, Retail Credit Company, 
Atlanta, Ga.; first vice-president, G. D. Wood, Provi- 
dent Mutual Life Insurance Company, Philadelphia; 
second vice-president, H. L. Wylie, Pure Oil Company, 
Chicago. Directors for two year terms: P. G. Wharton, 
Atlantic Refining Company, Philadelphia, W. E. Smith, 
S. C. Hadley, Inc., Detroit; J. R. Jackman, Lewis Manu- 
facturing Company, Walpole, Mass. For one year: I. J. 
Berni, Procter & Gamble Company, Ivorydale, Ohio. 
H. M. Lawson, Salada Tea Company, Boston; E. H. 
Nonarroe, Metropolitan Life Insurance Company, New 
York, continue to serve their unexpired terms as 
directors. 

A splendid array of office equipment, business 
machines and supplies was shown at the exhibition 
held in connection with the event. Among those 
manufacturers presenting their products and their 
representatives were: 

Acco Products, Inc., W. J. Boyd; Charles R. Acker 
& Associates, showing the Tykar automatic carriage 
return, Charles R. Acker; Autopoint Company, showing 
mechanical pencils, Harry Dressel; Addressograph Sales 
Agency, showing Addressographs, J. B. Ward; Amberg 
File & Index Company, showing filing systems, B. I. 
Amberg; American Automatic Typewriter Company, 
showing automatic typewriters, Otto Schulz; American 
Sales Book Company, showing office machines, C. J. 
Wallace; Automatic Business Machines, Inc., showing 
the Robotyper, H. B. Gilmore; M. B. Cook Company, 
showing Beaver ribbons and carbons, E. O. Anderson; 
Domore Chair Company, Inc., showing posture chairs, 
Theodore Kornmann; A. B. Dick Company, showing 
several models of the Mimeograph, C. L. Mann and 
T. T. Miller; Dictaphone Sales Corporation showing 
the Dictaphone, H. C. Cross and A. E. Blackstone; 
Dictograph Products Company, Inc., showing inter- 
communication devices, Donald Watrous; Ditto, Inc., 
showing the company’s line of duplicators, W. Fuller; 
Thomas A. Edison, Inc., showing the Ediphone, Robert 
Wilcox; Elliott Addressing Machine Company, showing 
addressing machines, E. F. Parker; Faultless Caster 
Corporation, showing the company’s many lines of 
casters, W. T. Sutherland; Felt & Tarrant Manufactur- 
ing Company, showing the Comptometer, Van H. 
Holleck; Friden Calculating Machine Company, show- 
ing the Friden calculators; G. L. Rogers; The Greist 
Manufacturing Company, showing a splendid exhibi- 
tion of lamps, H. W. Smith; Horder’s, Inc., featuring 
files and filing equipment, C. H. Carlson. 

Jones Wendell Corporation, showing the Electro- 
Copyst, Donald Jonel; Marchant Calculating Machine 
Company, showing the Marchant calculators, H. C. 
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Nagel; Monroe Calculating Machine Company, Inc., 
showing the Monroe calculators, R. F. White; Multi- 
graph Sales Agency, showing several models of the 
Multigraph, W. S. Roquemore; Niagara Duplicator 
Sales & Service, showing the Niagara duplicator, 
E. M. Stratton; Rockwell-Barnes Company, showing 
the many types of filing supplies manufactured by the 
company, George Thoma; Rotaprint Company, show- 
ing duplicator models, N. E. Fugate; E. G. Ryan & 
Company, showing duplicating machines, D. Miro and 
J. F. Feightner; K. P. Shaw Company, distributors for 
the Dawn Manufacturing Corporation, showing the 
varied lines of that company; L. C. Smith & Corona 
Typewriters Inc., showing L. C. Smith standard and 
Corona portable models, A. H. Foxcroft; Spak & 
Natovich, Inc., showing files, Samuel James; Speedo, 
Inc., showing files and filing systems, J. E. Kreiling; 
The Stenotype Company, showing shortwriting ma- 
chines, L. D. Ackley; Tallman, Robbins & Company, 
showing files and filing systems, George Morris; the 
Todd Sales Company, showing check protectors, W. A. 
Ireland; Underwood Elliott Fisher Company, showing 
Underwood typewriters and Sundstrand adding ma- 
chines, Carl W. H. Ruprecht; Victor Adding Machine, 
L. J. Zant. 

Other firms which maintained impressive and well 
decorated booths at the show included: Air-Blo, Inc., 
American Automatic Electric Sales Company, Auto- 
graphic Register Company, Burroughs Adding Machine 
Company, Chicago Bureau of Filing and Indexing, 
Electronics Corporation, Liberty Mutual Insurance 
Company, Multistamp Chicago Company, the National 
Cash Register Company, the Nelson-Eisemann Com- 
pany, Shniedewend & Company, and the Stromberg 
Electric Company. 

a 
NEW YORK WINS STANDARD QUOTA CUP 


In an impressive ceremony which took place on 
May 1 at the Hotel New Yorker and in the presence of 
a number of business associates, Joe Gowa and Mark 
Weisberg were presented with the quota cup of the 
Standard Mailing Machines Company of Everett, Mass. 
The presentation marked a high spot in the career 
of the two men as well as a long, fourteen month fight 
on behalf of the New York City agency to win the 
much coveted trophy. 

One of the big surprises of the day and one which 
A. W. Vanderhoof, vice-president and sales manager, 
kept a secret until the last minute, was the appearance 
at the luncheon of Fred Storck, president and treas- 
urer of the company, accompanied by Mrs. Storck. It 
was their first participation in a Standard Quota Cup 
presentation ceremony, which was held to pay honor 
to the two men for their remarkable achievement in 
attaining 283 per cent of the quota. 

In addition to Mr. and Mrs. Storck and Mr. Vander- 
hoof, those who were present at the luncheon to watch 
the presentation of the trophy included Ray Alexander 
of Hartford and Joe Addio of Newark, who was saluted 
as vice-president of the Standard Quota Club; Al 
Bruce, Frank Mesmer, Bob Warner of New Haven, 
Harry Mathews of Hartford, Ed Ackert of Springfield, 
Chris Hoefer of Norwich, and many others. 

———o—= > O—__ 


PHILADELPHIA O. E. ASSOCIATION ELECTS 
OFFICERS 
At its annual meeting and dinner held on May 7 
at the Rolling Greens Golf Club, Drexel Hill, Pa., the 
Office Equipment Association of Philadelphia elected 
the following officers: 
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President, Clayborn Hale, Dictaphone Sales Corpo- 
ration; vice-president, Ralph S. Kelley, Kee-Lox Manu- 
facturing Company; secretary and treasurer, John H. 
Hayes, Monroe Calculating Machine Company. 

The officers and members enjoyed a pleasant after- 
noon of golf before the meeting. 

atime 
CAMPBELL ADDRESSES CONNECTICUT DEALERS 

A record attendance turned out for the Connecticut 
Valley Stationers Association meeting on May 11 at 
the City Club, Hartford, at which the guest of honor 
and principal speaker was W. E. Campbell, director of 
sales of the Fuller Brush Company. 

Mr. Campbell’s topic was “Creative Selling” and dur- 
ing his address he more than convinced his listeners 
that he knew his subject as thoroughly as a man can 
know anything. 





9 o 
GEORGIA STATIONERS HOLD ANNUAL MEETING 

Stationers and office outfitters from all parts of the 
state met on Friday, May 14, for the third annual 
meeting of the Georgia Stationers’ Association. The 
meeting, which opened at nine o’clock in the morning 
at the Hotel Dempsey, Macon, Ga., was presided over 
by Henry I. Coleman, of Savannah. 

In the morning, members listened to an interesting 
talk on the new Georgia fair trade act by Charles M. 
Marshall, of the Ivan Allen-Marshall Company, of 
Atlanta. Following Mr. Marshall’s talk, a round table 
discussion was held on the fair trade act, at which 
many points were brought out as to how a stationer 
might best take advantage of the measure in avoiding 
loss leaders. 

The afternoon session was devoted to business and 
concluded with the election of officers for the coming 
year. Henry Coleman was re-elected president of the 
association for the third consecutive term. Arthur 
Booth, of Athens, was re-elected vice president of the 
organization. And Gus Stroecker, of Atlanta, was 
elected secretary-treasurer, taking the place filled for 
the past two years by Arthur Hubert, of Atlanta.—JHR. 

—__— 
MILWAUKEE TYPEWRITER DEALERS 
INCORPORATE 

With an imposing array of officers elected and in- 
stalled just before the organization discontinued its 
meetings for the summer months, the Milwaukee Type- 
writer and Office Machine Dealers Association was in- 
corporated under the laws of the state of Wisconsin. 

The newly-elected officers of the promising and en- 
thusiastic dealer organization are President, E. W. 
Doepke, S. J. Olsen Company; Vice-president, W. B. 
Teeter, Teeter-Warsh Company; Secretary-treasurer, 
Ed. J. Anderson, E. J. Anderson Sales Company. 

Discontinuance of meetings during the months of 
June, July and August was decided upon when the 
members and officers met in April. At the same time it 
was decided that a rule would be established that, 
effective April 21, all dealer-members must refrain 
from selling portable typewriters at less than the regu- 
larly established factory prices. 

Before the meeting adjourned the following mem- 
bers, in addition to Mr. Teeter, were appointed to serve 
on a picnic committee: J. O. Waedekin, American 
Writing Machine Company, and Ed. H. Jones, L. C. 
Smith & Corona Typewriters, Inc. 

a CNET Ts 
PITTSBURGH O. A. MANAGERS MEET 

Following out a program of monthly luncheons and 
instructive meetings, the Pittsburgh Office Appliance 
Managers Association met on May 7. The guest of 
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honor was Phil Ward who addressed the meeting and 
displayed the newest Addressograph machines. 

On April 30 the organization was shown a series of 
sound pictures developed by the Todd Sales Company 
while at a previous meeting the members witnessed a 
showing of the Dictaphone Sales Corporation talking 
picture “Two Salesmen in Search of an Order.” 

eek 
SAN FRANCISCO DEALERS ARE MANUFACTURERS 
GUESTS 

Following out a program inaugurated three months 
ago by which the organization is a guest each month 
of portable typewriter contact men of the various 
manufacturing companies, the Typewriter-Dealers As- 
sociation of San Francisco last month had as its host 
George Walker, of the Underwood Elliott Fisher Com- 
pany. 

During February, March and April members of the 
association were guests at the monthly meetings of 
Harry Thor, Royal Typewriter Company; Al Goyette, 
L. C. Smith & Corona Typewriters Inc., and Thomas 
Gray, Remington Rand, Inc., in the order given. 

According to M. Liebel, secretary of the association, 
a plan will soon be put in operation whereby the or- 
ganization will have as guests at the various meetings 
heads of San Francisco department stores who have 
charge of selling portable typewriters. At these gath- 
erings special efforts will be made to bring about an 
amiable understanding between all parties on the port- 
able typewriter price question. 

oe 

CINCINNATI O. A. MANAGERS HONOR SPROTT 

J. S. Sprott, president and general manager of The 
Globe-Wernicke Co., was toastmaster at the dinner 
held in connection with the annual outing of the Cin- 
cinnati Office Appliance Managers’ Association at Ken- 
wood Country Club, June 9. The organization had as 
its guests the members of the newly organized local 
chapter of the Office Managers’ Association and more 
than 100 prominent Cincinnati business men were 
present. 

The program for the afternoon and evening included 
golf, swimming and various contests. The committee 
in charge of the affair was headed by Glad W. Bailey, 
district manager of Dictaphone Sales Corporation, and 
included J. W. Steidle, of National Cash Register Com- 
pany, and William Buckland, of the L. C. Smith & 
Corona Typewriters, Inc. 

= —____ 
ILLINOIS STATIONERS ASSOCIATION ORGANIZED 

At a meeting held on the evening of June 8 at 
Thayer’s Restaurant, Chicago, representatives of 
eighteen stationers organized the Illinois Stationers 
Association. A constitution and a set of by-laws were 
adopted and the following officers elected: 

A. J. Barbaro, Aetna Stationers, Inc., president; 
Arthur Bidwill, Chicago Stationers, Inc., vice-pres- 
ident; G. O. Stevens, Stevens, Maloney & Company, 
treasurer; and Eldon Just, Just & Sons, secretary. 

A board of directors was also chosen which includes 
the officers and the following: Oscar Modene, Mar- 
shall-Jackson Company; E. R. Lund, Englewood Blue- 
print Shop; and A. A. Amberg, Cameron, Amberg & 
Company. 

It is planned to hold regular meetings the second 
Tuesday of each month. 

—_—_—__—st 9 
BUSINESS LIBRARIANS MEET 

Important business groups in the Special Libraries 
Association met at the Hotel Roosevelt in New 
York June 16 at two o’clock in the afternoon to con- 
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sider problems of investigation and research of the 
type interesting to commerce and industry. A com- 
mittee formed to study the situation, under the leader- 
ship of Marian C. Manley, Branch Librarian of the 
Business Branch of the public library of Newark, N. J., 
has been active for a year. Five hundred or more 
business organizations, many nationally known, have 
coéperated in the contributing of data. An analysis 
of the contributions shows trends that are of consid- 
erable interest, according to report, and will be dis- 
cussed at the meeting. A report by Mr. Manley will 
show what kind of information is desired by the five 
hundred industrialists responding, why they want it, 
how they handle it, and what they pay to get it. Paul 
Cherington will speak on the subject: “The Executive 
and his Use of Information.” William F. Jacob, Gen- 
eral Electric librarian, Geraldine Rammer, librarian 
for the Hardware Mutual Casualty Company, and 
Josephine Tichenor, librarian for Edward B. Smith & 
Company, will discuss “Meeting the Executive’s Calls 
for Data.” 
—_><-  — 


CHICAGO MANAGERS HAVE FRENCH VISITOR 


Bertrand Verde Delisle, of Compagnie Electro Comp- 
table de France, Paris, was a visitor at the regular 
May meeting of the Office Appliance Managers Asso- 
ciation of Chicago which was held at the Medinah 
Athletic Club on the fourteenth. Mr. Delisle’s company 
is the French distributing organization for Interna- 
tional Business Machines Corporation. He reported 
progress in the installation of new time and labor 
saving office equipment and the establishment of new 
I. B. M. branches in a number of French cities. He was 
the guest of E. H. Corey, manager of the Tabulating 
Machine Company, division of I. B. M., in Chicago. 

The program after the dinner consisted of a round 
table discussion. The subjects included apportionment 
of territories, daily reports and training of salesmen. 
G. A. Foxcroft of L. C. Smith & Corona Typewriters, 
Inc., vice-president, presided. E. L. Capehart, president 
of the organization, was present for part of the pro- 
gram but was detained elsewhere in the early part of 
the evening. 

The next meeting was a golf outing held June 11 
at Glen Oak Country Club, Glen Ellyn, Ill. reported 
elsewhere in this issue. 

— 


CHICAGO TYPEWRITER MEN HOLD FINAL 
MEETING OF SEASON 

On Tuesday evening, May 11, twenty members of the 
Chicago Typewriter Dealers Association gathered in 
the Old Town room of the Sherman hotel for the last 
formal evening meeting until next fall. 

Following dinner, President E. A. Hug called the 
meeting to order and appointed Frank Marin of Type- 
writer Sales and Service, chairman of the picnic com- 
mittee. Mr. Marin was given the privilege of picking 
his assistants and received carte blanche instructions 
to make all arrangements necessary for a successful 
event. It is expected that the gathering will be held in 
Morton Grove, as has been the custom for some years. 

After discharging certain routine business matters, 
the meeting adjourned at about 8:30 P. M. 

—- 
200 ATTEND SQUARE CLUB DINNER-DANCE 

More than 200 members, their ladies and friends 
attended the annual dinner-dance of the Stationers 
Square Club of Greater New York when the event was 
held on April 24 at the Waldorf-Astoria hotel. 

Staged in the hotel’s famous Astor gallery the affair 
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was unanimously voted one of the outstanding social 
events of the stationery industry. Many handsome 
door prizes were distributed while each lady present 
was presented with a fine leatherette portfolio con- 
taining a number of useful souvenirs. Many of the 
guests were deeply interested in a series of motion 
pictures which were taken during the evening by F. G. 
Steinhilber who promised to show them at the next 
regular meeting of the organization. 

The members of the entertainment committee who 
won unstinted praise for the splendid dinner and en- 
tertainment were Leo Wachtel, chairman; B. T. Sand- 
ner, Leo Wertheimer, Sidney Diamond, C. I. Karasik, 
F. C. Steinhilber and Irving Levy. 

<adacieaneiiiglliestt : 
NORTHERN N. J. STATIONERS RE-ELECT OFFICERS 


At a large and enthusiastic meeting held on May 17 
the Stationers Association of Northern New Jersey 
re-elected its officers to again head the organization 
for the coming year. These officers are: 

President, Martin E. Escoffier; Vice-President, C. 
Drange; Second Vice-President, Charles Weinacht, and 
Secretary-Treasurer, Archer Gibbons. 

Following the election a motion was made by Mr. 
Rosenberry and seconded by Mr. Drange that the 
association make application to join The National Sta- 
tioners Association. At the same time another motion 


was made and duly carried to send an official delegate 


to the Chicago convention of the N.S. A. in September. 
—_- - — 





ART METAL CAGERS WIN CITY CHAMPIONSHIP.—The Art 
Metal Construction Company basketball team of Jamestown, N. Y., 
recently annexed the city championship after a hard-fought series 
with the team which had held the title for the last three years. 
In advancing to the ¥Y. M. C. A. sectional tournament, the Art 
Metal team won its way through to the finals but lost to Niagara 
Falls, which later won the state championship. Back row, left to 
right: Kenneth Anderson, coach; John Haupin, Vernon Greenwood. 
Gunnard Lundgren, Holger Anderson, Roy Paulson, manager. Front 
row: LeRoy Johnson, Gust Jones, captain; Sam Carmen. 


— o_o 


GLEN BUCK COMPANY MOVES 


The Glen Buck Company, whose distinctive work 
in advertising has given it outstanding position in the 
field, has removed from the Daily News building to 
more spacious quarters in the Carbide and Carbon 
building, 230 North Michigan avenue, Chicago. 

—_—_o—=>—e—__ 
CONKLIN CHICAGO BRANCH MOVES 

The Chicago branch of the Conklin Pen Company 
moved recently from suite 420 to suite 1210 of the North 
American building, according to a brief statement 
issued by E. J. Bradley, district sales manager. 
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PLEASANTAIRE APPOINTS 50 DISTRIBUTORS IN 
90 DAYS 

Accomplishing one of the fastest distribution jobs 
in the history of air-conditioning, the Pleasantaire 
Corporation, of 304 East Forty-fifth street, New York, 
manufacturers of the Northwind summer air condi- 
tioner, has appointed fifty distributors in less than 
three months. 

This news was released recently by R. F. Roper, 





THE NEW NORTHWIND SUMMER AIR CONDITION- 


ING UNIT RECENTLY INTRODUCED BY THE 
PLEASANTAIRE CORPORATION OF NEW YORK CITY 


president of the corporation and son of the secre- 
tary of commerce of the United States, who said 
that every one of them has actually purchased North- 
wind units. He added: 

“For the first time air conditioning has been taken 
out of the contracting field and placed in the mer- 
chandising line. The Northwind unit, easily portable 
and weighing only 140 pounds, can be purchased in the 
same manner as radios and other similar articles.” 

The new unit, according to Mr. Roper, is a seven- 
phase air conditioner which circulates 300 cubic feet 
of air per minute and retails at $189.50. 


———_0——e—__—_ 


DENNISON OFFERS WINDOW DISPLAY COURSE 


A complete course in window decorating which con- 
sists of five lessons covering practically every subject 
connected with the window display field has been 
offered in a novel plan recently created by the Denni- 
son Manufacturing Company, Framingham, Mass. 

The new course, which is available to students at 
a moderate cost, has been finished after months of 
research work during which leading art directors were 
consulted and outstanding authorities in window dis- 
play gave their aid. The chapters on color in window 
display were written by a successful commercial artist, 
while the chapters on the principle of design as ap- 
plied to window display were contributed by one of the 
faculty of a leading art school. 

A special low price offer on this course is available. 
Single lessons may be had for only twenty-five cents 
plus three of the coupons from the back of the “Very 
Best” Dennison crepe packet. The student is required 
only to fill in his name and address on the Dennison 
crepe folder and send three of them with twenty-five 
cents direct to the Dennison Manufacturing Company, 
Department TP, Framingham, Mass., for the first les- 
son. If he wishes to pay for the entire course at once, 
the cost is $1.00 and fifteen coupons. According to 
officials of the company, the course without any cou- 
pons sells for $1.00 per lesson, or $5.00 for the entire 
course. 
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FOUNTAIN PEN WEEK IS SUCCESS 

Reports received at the Fort Madison headquarters 
of the W. A. Sheaffer Pen Company of the results of 
fountain pen inspection events held by dealers in vari- 
ous sections of the country as part of Pen Inspection 
Week—May 24 to 29—reveal that sales increases every- 
where were far in advance of those of 1935 and 1936. 

Store windows from New York to San Francisco 
were utilized in the drive. Stationers, jewelers and 
druggists participated and one department store in 
Chicago made the event store-wide. 

Much of the success of the drive is credited to the 
Sheaffer organization which, by various means stimu- 
lated interest in both the dealers and the buying pub- 
lic. One of these means embraced the creation of a 
clever Servisette by the Sheaffer Company which con- 
tained repair tools and parts for servicing pens and 
which is furnished free to the dealer with no eventual 
cost to him. 





<* 


BOORUM & PEASE ISSUES NEW SUPPLEMENT 

Containing several changes and additions to its 
catalogue No. L 22, a new supplement listed as the 
No. 3 has recently been issued by the Boorum & Pease 
Company, New York, N. Y. In addition to several new 
items of the Boorum & Pease Ziplock portfolios, the 
new supplement, which may be obtained by communi- 
cating with the company’s home offices, also contains 
several new Social Security items of interest to every- 
one in the stationery industry. 
—- 
BANKERS & MERCHANTS MAKES SPECIAL OFFER 

As a means of introducing its new streamlined 
chromium mount for rubber stamps, the Bankers & 
Merchants Stamp Works, Inc., 3215 Sheffield avenue, 
Chicago, is offering free of charge to dealers a fine 
chromium display stand and stamp. 

This splendid “silent salesman” is backed up by 











MERCHANTS 
STAMP DISPLAY AVAILABLE 
TO DEALERS 


BANKERS & 


yet another offer which consists of a free engraving 
of the dealer’s name on all stamp handles. This will 
serve as a valuable reminder to customers of the estab- 
lishment from which the stamps were purchased. 
According to officials of the company the chromium 
mount stamp is priced no higher than the former 
wooden mount. 

Coincident with the above announcement it was re- 
ported that the company has just completed its new 
64-page catalog which may be obtained by writing 
to the firm’s home offices. 
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National Association News 


Information Concerning the Activities of The National Stationers Association 


President: William C. Clegg, The 
Clegg Company, San Antonio 
Tex. 


Vice-President & Chairman Distrib- 
utors Division: Harold J. Hamp- 
ton, Indianapolis Office Supply 
Company, Indianapolis, Ind. 


Vice-Chairman, Distributors Division: 
Arthur L. King, Ward's, Boston, 
Mass. 


Vice-President & Chairman, Manu- 
facturers Division: R. A. Maish, 
Dennison Manufacturing Com- 
pany, Framingham, Mass. 


OFFICERS 


Vice-Chairman, Manufacturers 
Division: Craig Sheaffer, W. A. 
Shaeffer Pen Company, Fort 
Madison, lowa. 

Vice-President & Chairman, Office 
Furniture & Office Outfittings 
Division: Charles W. Roth, Roth 
Office Equipment Company, 
Dayton, Ohio 

Vice-President & Chairman, Man- 
ufacturing Stationers Division: 
William H. Schmiederer, Buxton 
& Skinner Printing & Stationery 
Company, St. Louis, Mo. 

Vice-President & Chairman, Sales 
Managers Division: Harry Tehan, 
Charles M. Higgins & Company, 
Brooklyn, N. Y. 


REGIONAL GOVERNORS 


Vice-President & Chairman, Field 
Division: Fred Schaefer, Sanford 
Manufacturing Company, Chi- 
cago, Ill. 

Vice-President & Chairman, Whole- 
salers Division: Alvin R. Skibbe, 
Associated Stationers Supply 
Company, Chicago, Ill. 

Treasurer: William E. Stockett, Jr., 
Stockett-Fiske Company, Inc., 
Washington, D. C. 

Auditor: Woodson P. woaey. 
Everett Waddey Company, Rich- 
mond, Va. 

Secretary & General Manager: 
Charles P. Garvin, 740 Investment 
building, Washington, D. C. 





No. 1: Leo Burt, Burt & No. 4: Ivan Allen, Jr. 
Jeffers, Inc., Hartford, (Eastern Div.), Ivan 


Conn. Allen-Mar . 
No. 2: A. G. Preston, Utica moan =< 5g Agua 
Office Supply Company, . z 
Utica, N. Y. No. 5: Harold Hampton, 
No. 3: Dan Smith, Jr., Smith Indianapolis Office Sup- 
Printing Company, Inc., ply Company, Indian- 
Williamsport, Pa. apolis, Ind. 
No. 4: Morris Hansell, Il. . 
No. 6: Harry Sylvester, 


(Western Div.), F. F. 
Hansell & Bro., Ltd., Sylvester-Nielsen, Inc., 
Appleton, Wis. 


New Orleans, La. 





No. 10: E. B. Healy, Santa 
Fe Book & Stationery 
Company, Santa Fe, 
N. M. 


No. 7: Ed Hansen, Miller- 
Davis Company, Minne- 
apolis, Minn. 

No. 11: Tom F. Pelly, Low- 


man & Hanford Com- 
pany, Seattle, Wash. 


No. 12: Jim Parsons, Smith 
Bros., Oakland, Calif. 


No. 13: A.J. Kerin, Tower 
Bros. Stationery Company 
New York, N. Y. 


No. 8: John Ford, Jr., Peter- 
son Litho. & Printing 
Company, Omaha, Neb. 


No. 9: Otto Eisenlohr, The 
Dorsey Company, Dal- 
las, Texas. 


General Offices and Information Bureau, 740 Investment Building, Washington, D. C. 
Place and Date of Next Annual Convention—Chicago, September 27, 28, 29 and 30. 


NSA FORMS NATIONAL FAIR TRADE COMMITTEE 





Will Function as Counselor and Cooperator with 
Members 





A special bulletin issued April 29 from The National 
Stationers Association headquarters at Washington an- 
nounces the formation of a National Fair Trade Com- 
mittee to handle all association matters arising under 
the state fair trade acts and the Robinson-Patman law. 
Committees composed of dealer, wholesaler and manu- 
facturer members of the organization are being ap- 
pointed. Some of which were in action before the 
announcement was issued. All others will be at work 
before this notice can be printed. By which time also an 
NSA Economic Council meeting will have been called 
to consider the economic effect of the many changes in 
important laws concerning business. With the informa- 
tion to be accumulated it is intended to make “NSA 
Washington headquarters a clearing house for the 
commercial stationery business on these important 
laws.” 

The special April 29 bulletin reminds of the National 
Stationers Association’s long maintained interest in 
fair trade practice as follows: 

“N. S. A. has been in the forefront for many years 
urging the passage of laws permitting voluntary con- 
tracts between manufacturers and dealers stipulating 
resale price maintenance. Twenty-three years ago in 


convention assembled, the National Stationers Associa- 
tion instructed its delegates to the Chamber of Com- 
merce of the United States to urge Congress to pass 
a law permitting these contracts and thirteen years 
ago The National Stationers Association went on record 
in convention assembled by inserting into a code of 
practices written at that time the following paragraph: 

“‘Price discrimination in favor of certain dealers, 
whereby they are enabled unfairly to compete with 
other dealers, are morally as well as legally wrong, and 
we condemn them as unfair.’ 

“So this association has been on record for a long 
time in favor of legislation similar to that which is now 
on the statute books. It is the opinion of the associa- 
tion’s officers and Board of Control that the place of 
the association in this new movement is that of coun- 
selor, guide and codperator but that decisions in ref- 
erence to these laws are the premise of the individual 
member himself. 

“The plan is to be of as much assistance to the 
member as possible without infringing upon his rights 
in any way. 

“N. S. A.’s. attitude toward the new laws has been 
thoroughly canvassed at the series of regional conven- 
tions recently held in many sections of the country 
and the association will now proceed to treat with the 
laws in the industry and trade interest. 

“These regional meetings had a total attendance 
of 1,422, the largest ever attained in their history. 








It does new things ! Geared to the onsweeping 
progress of today, it’s a smarter, simpler, speedier, 
more capable Mimeograph. See it at our local 


branch, or write A. B. Dick Company, Chicago. 


THE NEW MIMEOGRAPH 
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DONT FALL 


Bargain paint put on in Spring, comes off in the 
Fall. Copies made with “bargain” Carbon Paper 
fade and fail more slowly, but they take your 
eyes and your business with them. 

ADULTERATED PIGMENT in any form is a 
poor temptation. You're wise to “loaded” paint; 
get wise to “diluted” Carbon Sheets! 


Non-fade 








MERIDIAN 


Carbon Paper... for ‘Rag Stock Edition” 
carbon copies at “regular edition” prices! 


MANIFOLD SUPPLIES COMPANY 


Manufacturers cf 


PANAMA and BEAVER 
188 THIRD AVENUE * BROOKLYN, N. Y. 


(40 YEARS IN PIGMENT RESEARCH) 


OFFICE APPLIANCES 


Cincinnati took first place with paid registrations of 
around two hundred seventy. New Orleans was second 
with two hundred ten paid registrations.” 

A note in the bulletin reports “a new plan tried for 
the first time at these meetings. Only registered dele- 
gates were admitted to the meetings and special ses- 
sions were open to members only. In these sessions, the 
full expression of thought on these laws and all other 
matters having to do with the commercial stationery 
business were freely expressed and N.S. A.’s headquar- 
ters is in the fortunate position of knowing exactly 
what its members want and in a position to carry 
out the wishes of the membership.” 

>< — 
CONVENTION EXHIBITORS LISTED 

Showing a total of thirty per cent more exhibition 
booths than was recorded at the last conclave, the list 
of exhibitors who will display merchandise when the 
Chicago convention opens in September has recently 


been released from Washington headquarters. 
Those who have already reserved space at the ex- 


position are: 


Acco Products, Inc. 

Ace Fastener Corporation 

Acme Card System Company 
G. J. Aigner Company 

American Lead Pencil Company 
Art Metal Construction Company 
Artility Metal Products, Inc. 
Automatic Pencil Sharpener Co. 
Autopoint Company 

Bankers Box Company 

Bates Manufacturing Company 
Boorum & Pease Company 
Carter's Ink Company 
Cel-U-Dex Corporation 


Columbia Ribbon & Carbon Man- 


ufacturing Company 
Conklin Pen Company 


Dennison Manufacturing Company 


Diebold Safe & Lock Company 
Joseph Dixon Crucible Company 
Domore Chair Company 

©. L. Downey Company 

Eagle Pencil Company 

Eaton Paper Corporation 


Esterbrook Steel Pen Manufactur- 


ing Company 
A. W. Faber, Inc. 
Eberhard Faber Pencil Company 
Finch & McCullouch 
Fulton Specialty Company 
General Fireproofing Company 
Globe-Wernicke Co. 
George B. Graff Company 


Markwell Manufacturing Company 
Frank Mashek & Company 

Moore Push-Pin Company 
Nagel-Chase Manufacturing Co. 
National Blank Book Company 
National FiberstoK Envelope Co. 
Neva-Clog Products, Inc. 
Niagara Duplicator Company 
Noesting Pin Ticket Company 
Oxford Filing Supply Company 
Parker Pen Company 

Pelouze Manufacturing Company 
Polar Manufacturing Company 
Reyburn -Manufacturing Company 
Rite-Rite Manufacturing Company 
Rockwell-Barnes Company 

Royal Typewriter Company 
Sainberg & Company 

Sanford Manufacturing Company 
Scripto Manufacturing Company 
W. A. Sheaffer Pen Company 
Shipman-Ward Manufacturing Co 
Spencerian Pen Company 

8. 8. Stafford, Inc. 

Stationers Loose Leaf Company 
Stein Brothers Manufacturing Co 
Sturgis Posture Chair Company 
Superior Type Company 

Trussell Manufacturing Company 
Underwood Elliott Fisher Co. 
Victor Safe & Equipment Co. 
Wabash Cabinet Company 
Wagemaker Company 


The Wahl Company 

Harter Corporation Wallace Pencil Company 

Heyer Corporation L. E. Waterman Company 

Chas. M. Higgins & Company F. S. Webster Company 

C. Howard Hunt Pen Company Frank A. Weeks Mfg. Company 
Jasper Chair Company Weis Manufacturing Company 
Koh-I-Noor Pencil Company Whiting-Plover Paper Company 
McMillan Book Company Yawman and Erbe Manufacturing 
Marber Company Company 


ee 
DISTRICT TEN IS BUSY 

E. B. Healy, Santa Fe Stationery Company and Gov- 
ernor of the Tenth Regional District reports much 
activity in the district covered by the organization. 

“All the states in this district have passed Fair 
Trade Acts,’ Governor Healy said, “and a committee 
has already been set up to work along these lines 
through Charles Garvin, general manager of The Na- 
tional Stationers Association. 

“Another report that pleases us all is one from na- 
tional headquarters which declares our district is 
leading the field for the Hansell cup. We hope between 
now and September to have signed up in the national 
association every non-member in our district.” 

asdiiiitiiciiaenieces 
CHICAGO CONVENTION COMMITTEE NAMED 

Slated to work under the general supervision of 
Charles P. Garvin, general manager, instead of under 
an officially-appointed chairman, the committee for 
the NSA convention in Chicago, next September, has 
been appointed. 

According to Mr. 


Gregg Publishing Company 


Garvin, the committee will be 
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LCSMIT 


This new L C Smith has created a sen- 
sation among users of office typewriters. 
This was to be expected because never 
before has a typewriter offered a com- 
bination of so many features of real 
value in the daily work of typewriting. 

No time or labor-saving feature has 
been omitted—as the “feature picture” 
herewith shows. These pictures may 
help to explain the extraordinary day- 
by-day speed that the new machine 
attains in actual office work; and how it 
achieves higher production at lower 
cost and with less fatigue. 

The touch selector is not just a touch 
selector but a micro-touch selector, 
giving the individual operator almost 
any kind of action desired. The Floating 
Shift moves on effortless ball-bearings. 
The characteristic L C Smith ruggedness 
has been built into these machines. They 
will require little service and less repairs. 
They deserve looking over if only to 
check off the longest list of worth-while 
features ever offered in any typewriter. 


L C SMITH & CORONA TYPEWRITERS INC 
Desk 6, 191 Almond Street, Syracuse, N. Y. 





sy 


i 


FEATURE PICTURE 
FOR SECRETARIES 
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“Te adjust the touch os you 
went it, oll you do is turn this 
wheel. It's os easy as setting 
your redio!” 


“Don't these new keys feel 
nice to your fingers? Less 
tiring ... and fewer errors 
from slipping!” 


“Ribbons keep cleaner and 
don't dry out so quickly .. . 
so these mew covers cren't 
just for looks!” 


INTERCHANGEABLE PLATENS 


“When you need a dozen cor- 
bons, just change to o hard 
platen, ond save yourself end- 
less copying!” 


INDIVIDUAL 
KEYSer 


“A key to set tabulotor stops, 
onywhere in your writing line 

. and a key te clear each 
one singly!” 



















‘ 





“Or, if you wont, just press 
this lever and clear oll stops 
instently without moving 
the carriage!” 
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“Grasp the left knob ond 
squeeze in...and turn platen 
freely. A life-saver for filling 
in forms!” 





“You shift only the type-bers, 
not the heavy corricge. A 
Smith energy-sever for over 
30 yeors!" 


“This new poper table returns 
te place without locking. 
Easier odjustments. . foster 
corrections!” 





“New paper gouge, too... re- 
insert paper, hit the same spot 
every time! And thot perfect 
Smith poper feed!” 


“tl can always tell a Smith by 
its action. The type-bers just 
fly, with scarcely any effort 
ot off!” 
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PER -FILERS 4ethetomized File 


CCOMES tucreastugly 
imtportant with Belterncent sn beusmess 








@ Obsolescence in equipment, in method, 


and in management is giving way with 
increasing rapidity to modernization. 
With the rapid improvement in business, 
the GF Super-Filer becomes a necessary 
progressive step in simplifying office 
routine. The fact that the filing or finding 
of a business record which up to now has 


required a minimum of eight separate 


hand movements, has now been reduced 
to four simple easy steps, is a story of 


vital interest to business today. 


This story of improved filing will be 
readily listened to by busy executives. 
Discerning dealers find in the Super-Filer 
not only a revolutionary contribution 
which they may offer to an exacting 


clientele, but a unique sales opportunity. 


THE GENERAL FIREPROOFING COMPANY ; a 
) 


Youngslown, Ohia 


METAL BUSINESS EQUIPMENT 
ALUMINUM CHAIRS + STEEL DESKS * TABLES + FILING 
EQUIPMENT + SUPPLIES * SAFES + STORAGE CABINETS 
STEEL SHELVING + SPECIAL BUILT TO ORDER EQUIPMENT 


A NEW SALES HELP 
FOR GF DEALERS 
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headed in Chicago by Charles Consodine, who is presi- 
dent of the Wis-Ill Club, as vice-chairman. Those who 
will labor with him are: 

C. P. Schoen, Wahl Company; H. T. Griswold, San- 
ford Manufacturing Company; Ralph Maneval, A. W. 
Faber, Inc.; G. O. Stevens, Stevens, Maloney & Com- 
pany; A. R. Skibbe, Associated Stationers Supply Com- 
pany; Harry Fellowes, Bankers Box Company; Harry 
Balch, Quality Park Envelope Company; D. R. Pinney, 
Acme Card System Company, and Fred P. Seymour, 
Horder’s, Inc. 

Ralph Maneval, A. W. Faber, Inc., and Lou Tav- 
ernier, Fulton Specialty Company, will do their bit as 
co-chairmen of the golf committee, while Mrs. Karl 
Castle will occupy the important post of chairman of 
the ladies committee, according to the report. 


oo —__—. 
DISTRICT NO. 1 ATTRACTIONS TOLD 


Seven good reasons why attendance at the Regional 
District No. 1 convention is imperative are outlined in 
a clever piece of advance publicity issued recently un- 
der the signature of Arthur L. King and printed on 
the stationery of Ward’s, Boston. The meeting is sched- 
uled for June 17 and 18 at the Griswold hotel, New 
London, Conn. Here are the reasons: 

1. Because I can’t afford not to go—my biggest job 
is to keep abreast of the many changes that are now 
taking place in my trade. 

2. Because I want to have a hand in fashioning the 
rules for the game which gives me my living. 

3. Because I like to rub elbows with my fellow deal- 
ers. From such acquaintance I learn what is selling 
in other cities and I am glad to reciprocate. 

4. Because I enjoy hearing and seeing our general 
manager and regional governor and believe they are 
entitled to my support. 

5. Because I like to chat with the manufacturers 
and their representatives when I am away from my 
store. I admit that my reasoning may be purely psy- 
chological, but nevertheless I seem to get down to 
bedrock with them at conventions and many of my 
most successful trade affiliations have been made at 
conventions. 

6. Because I believe a store man should get away 
from it all once in a while and that the fresh point 
of view he will bring back to his business will repay 
him many times over the expense of this trip to New 
London. 

7. Because I look forward to a lot of enjoyment dur- 
ing my stay at the famous New London resort in the 
company of members of my industry and although I’m 
not “Scotch” I would hardly like to pass up the “bar- 
gain” rates that will prevail for our group. 

Meanwhile indications from Mel Wheeler, who is 
chairman of the publicity, disclose the fact that plans 
and preparations for the big meeting go on apace. 
Among other things Mr. Wheeler said an innovation 
this year will be a complete reversal of the usual con- 
vention procedure. The first day is to be devoted to 
association meetings for dealers and manufacturers 
until early in the afternoon when the business sessions 
will be suspended in favor of the golf tournament. 

The second day will be given over to sales effort of 
one type or another with a number of speakers on 
hand to address the assembled delegates. 

Jim Armington of the Mohican Pencil Company is 
general chairman of the golf tournament and again 
this year the New England district will compete with 
the New York district for the Wilson-Jones trophy. 


Gary Dell, of Acco Products, will be captain of the New | 


101 








Do you know 


we specialize in 
the manufacture 


of Inked Ribbons 


for 


® Adding Machines 





Addressographs 
Cash Registers 
Dater Stamps 
Multigraphs 
Time Stamps 
Typewriters 








Not only are “M & V" recog- 
nized as manufacturers of the 
finest line of typewriter ribbons 
and carbon papers but their 
factory is a clearing house for 
special inked ribbons of every 
description, made in all colors, 
combinations of colors and in 
every width, length and inking 
to meet the individual require- 
ments of all models in every 
make machine. 


“M & V" can meet every con- 
dition and fill every require- 
ment. Their trained experts are 
always ready to serve you, may 
your needs be large or small. 





Consult us freely 


Mittag & Volger 


PARK RIDGE, 
NEW JERSEY, 











WRITE FOR CATALOG 


U.S.A. 
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GENCO 


STENCIL DUPLICATOR 





Clicks "Right Off the Bat” 


The only thing cheap about GENCO is its 
low cost. Buyers recognize this fact quickly. 
Experience tells them that perfect copies 
and sterling performance is only obtained 


from a fully machined precision job. That's 
why GENCO clicks right off the bat. 


Check it up yourself! What other duplicator 
selling for $44.00 offers all these high priced 
features? 





5. Printing Range adjustment 
lowering or raising of position 


6. Absolute accurate registra 
tion. Positive paper stop 


] nches ‘ a . . » Onn 
14 inch r 7. Feed board takes | Of 
4. Speed 7 0 copies per hour heets at one time 


Many dealers are making GENCO a big 
thing. It clicks. Learn more about it today. 





GENERAL DUPLICATOR CORP. 
148 LAFAYETTE ST., NEW YORK, N. Y. 










sur An innovation in 
ily over the entire working surface 
15.00 complete with light and cord 
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England team while Harrie Copeland, of the Wilson- 
Jones Company will captain the New Yorkers. 

Several noted speakers are on the business program 
which has been arranged by a committee headed by 
Gustave Fischer. Among them will be Jerry Sprott, 
The Globe-Wernicke Co.; Reg Tussing, Victor Safe & 
Equipment Company; Elmer Nelson, Diebold Safe & 
Lock Company; Harry Tehan, Charles M. Higgins & 
Company; Andy Maish, Dennison Manufacturing 
Company. 

Another prominent speaker who will address the 
assembled delegates and visitors is Professor D. M. 
Staley of the Staley School of the Spoken Word. His 
subject will be “What Constitutes a Salesman.” 

—-—— 
(Seen & Heard in So. Calif.—continued from page 73) 


Los Angeles; A. M. Heck, Columbia Carbon Company 
of Dayton, O. 





* x > 


Typewriter Men Meet at Santa Ana and Los Angeles. 
—QOn Thursday evening, April 22, the salesmen of the 
R. A. Tiernan Typewriter Company of Santa Ana, 
Calif., and those of the American Typewriter Company 
of San Diego held a joint meeting at the former place. 
Dinner followed the meeting. 

Interest in the new Super Speed model of the L. C. 







































HERE ARE LIKENESSES OF THE SALESMEN OF THE R. A. 
TIERNAN TYPEWRITER COMPANY, SANTA ANA, CALIF,, 
AND THOSE OF THE AMERICAN TYPEWRITER COMPANY, 
SAN DIEGO, WHO WERE ASSEMBLED AT THE FORMER 
PLACE ON APRIL 22 TO LISTEN TO A DEMONSTRATION OF 
THE NEW SUPER SPEED L. C. SMITH TYPEWRITER BY 
LOS ANGELES MANAGER C. H. HARRIS. TWENTY-EIGHT 
SALESMEN WERE PRESENT. MR. HARRIS IS SHOWN SEATED 
AT THE DESK ON THE LEFT, FOREGROUND. 


Smith typewriter was the occasion of the gathering. 
C. H. Harris, manager of the Los Angeles branch of 
L. C. Smith & Corona Typewriters Inc., was present 
and demonstrated the meritorious features of the new 
model. 

Twenty-eight salesmen were present. 
* ” * 
On April 17 the Los Angeles branch of the Smith- 
Corona organization partook of a luncheon at the 
Clark hotel, Los Angeles, where for three hours Man- 
ager Harris expounded the good points of the new 
Super Speed L. C. Smith typewriter. 

Thirty dealers and salesmen were present. 


Both meetings touched a high point of interest. 
7 * . 





Son of Office Equipment Man Takes a Baby Show 


Prize.—Robert Malcolm Bly, eighteen months of age, 
son of Mr. and Mrs. Victor Bly, took third prize at the 
baby show held recently at Los Angeles’ Coliseum. Mr. 
Bly is a salesman for the Robert L. Parker Company, 




























D ISLAND BASES— ADJUSTABLE FOOTINGS . 
¢ leg room, easier cleaning, neater appearance. Adjustable 
make desk level despite uneven or warped floors. 


Art Natal 


Jamestown, New York 
U.S.A. 


A desk design described as “ Perfect” 
by a leading Architectural Designer. 


“IN-DESK” TRAYS .Top ty ofthe sit 
may be lifted out and used as a 


compertments for letrer size and legal ih 











THERE'S MONEY IN 


JUNE BUGS 


June is a swell month for bugs! 


Some of ’em you can’t do much about. They're 
the kind that rush off to a License Bureau and 
pay two bucks for the privilege of hooking up 
for a life-long scrap. 

But Typewriter Bugs! They're something else 
again. Easiest thing in the world to control— 
and make money doing it. 

F’r instance—let’s say a typewriter has only a 
few bugs and can be made comfortable with 
an application of 


INVINCIBLE PLASTIC TYPE CLEANER 
or 
INVINCIBLE CUSHION KEYS 


Y 


Or maybe the bugs got to the platen and it 
looks as tho they’d been getting 3 squares a 
day off it with snacks between meals. Then you 
simply remove the platen and replace with 
the bug-proof 


INVINCIBLE PLATEN 


o 


Or if the machine is fairly loaded with bugs 
and nothing short of a complete renovation 
will do, then you need 


AWMCO PARTS AND EQUIPMENT 


o 


Or if the bugs have done the poor critter to 
death, just bury it and replace with the bug- 


proof 


PREMIER REBUILT REMINGTON 


(factory rebuilt) 


p 


Yes Sir, the AWMCO treatment will get rid of 
typewriter bugs in a hurry. And you make 
money doing it. June, July and August! Get 
your telephone busy. And there’s a full stock 
of AWMCO typewriter bug exterminators at 
any of the convenient AWMCO branches or 
write direct to 


AMERICAN WRITING MACHINE CO. 


115 Worth St. New York, N. Y. 
Est. 1880 
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dealers in duplicating machines and supplies at 150 
West Twelfth street, Los Angeles. 
. 7 . 

Golden State Stationers Play Golf.—Forty members 
of the Golden State Travelers Club and guests put on 
a golf tournament and dinner at Rancho Golf Club 
on May 6. It was a lively and interesting affair, and 
it is said that some of the members distinguished 
themselves by their scores. 

Dinner was served at 6:30 to twenty-five travelers 
and fifteen stationers. 

> . ~ 

Dayton, Ohio, Man Joins Los Angeles Office Furni- 
ture House.—W. E. Benke has joined the selling staff of 
the Commercial Furniture Company, 929 South Hill 
street, Los Angeles. This is his first experience in sell- 
ing office furniture, but already he is doing well, we 
are told. He hails from Dayton, Ohio. 


* * * 


Royal Typewriter South Pacific Salesmen Meet.— 
Salesmen of the Royal Typewriter Company, Inc., for 
the district of Southern California held a meeting in 
Los Angeles on May 1 under the direction of G. G. 
Ralls, district manager. Sales plans and ideas were 
discussed, and new Royal machines embodying the 
most advanced ideas in modern typewriter construc- 
tion came in for comment and demonstration. 

The following gentlemen attended the meeting: 

G. G. Ralls, district manager, presiding; J. M. Agnew, 
W. H. Courtenay, Jack Davenport, D. M. Elliott, J. C. 
Kaplan, F. B. Reade, S. R. Weinberg and A. D. Wil- 
liams, all of Los Angeles; W. A. Harnden, Hollywood; 
C. A. Bales, Santa Ana; E. J. Barnett, San Diego; A. C. 
Brown, Riverside; W. W. Crossland, El Centro; J. W. 
Dunn, Santa Barbara; J. W. Gruys, Ontario; P. R. 
Lynch, Bakersfield; C. C. Morrison, Santa Monica, and 
C. O. Scott, Ventura. 

Dealers present: C. E. Anderson, Anderson Type- 
writer Company, Pasadena, Calif., and J. J. Walsh of 
Walsh Brothers, Phoenix, Ariz. 

Profitable and interesting sessions were enjoyed. 


* * * 


Former Horder Man Now With L. A. House.—J. G. 
Harris, who, since late last fall has been associated 
with the Los Angeles Stamp and Stationery Company, 
1509 South Los Angeles street, was for eleven years 
connected with the Horder organization in Chicago. 
He was attracted to Los Angeles by its climatic and 
other advantages. 

* & + 

Administrator’s Sale.—Stock of the Standard Sta- 
tionery Company, 530 South Spring street, Los Angeles, 
was recently disposed of at administrator’s sale. 

7. * > 


Ulsh Associated With San Francisco House.— 
E. Eugene Ulsh, former western states representative 
of the Ralph C. Coxhead Corporation of New York 
City, manufacturers of the Varityper typewriting ma- 
chine, is now associated with the Knight-Counihan 
Company, 500 Sansome street, San Francisco. The 
company last named are photo-offset printers who 
use Varitypers for composition. 

Mr. Ulsh is manager of the photo-offset department. 

Mr. Townsend, agent at Los Angeles, is delighted 
over the new Varityper, which is selling extensively 
to offset printers and others requiring a machine of 
the utmost versatility. 


* * * 


The Stork Calls.—Nancy Leeds Hunting is the name 





A 





Hi} f,5 




















@ Today, buyers are demanding greater 
value—and are finding it in A-S-E steel 
filing equipment. The A-S-E Aurora line 
has won consumer approval because it 
offers high quality at popular prices. 
Prices which are building bigger sales 
volume and assuring larger profits for 


hundreds of A-S-E dealers. 














PROFITS ON A SILVER PLATTER 


FOR ASE 


DEALERS 


In appearance, size, type and price, the 
A-S-E line offers files and cabinets to 
meet every requirement. Repeat business 
is assured because A-S-E equipment is 
designed and constructed to give com- 
plete satisfaction. 

Investigate the profit-building possi- 
bilities of the A-S-E line. Write for cata- 


log and complete information today. 
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ILLINOIS 


AURORA, 














STEEL FILING EQUIPMENT—LOCKERS—CABINETS—SHELVING 
604 JOHN ST. 


ALL-STEEL-EQUIP COMPANY, 
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VAIL’S 
Control of Production 
Insures Products of 


Highest Quality 























TO PRODUCE paper fasteners 
that give outstanding service re- 
quires a high degree of manu- 
facturing skill, up-to-date equip- 
ment and an exact knowledge of 
the quality of material that goes 
into them. All of these factors, 
plus many years of experience, 
the will to serve the stationer 
and attractive packaging, ex- 
plain the superiority of the Vail 
line, available to you at no in- 
crease in cost. A trial order will 
prove its advantages. 


PAPER CLIPS 
PINS 
BRASS FASTENERS 
STAPLES 
THUMB TACKS 


Write for illustrated price list 
covering our complete line 





VAIL 


MANUFACTURING 
COMPANY 


Chicago, Ill. 





) E. 95th St. 
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of a daughter born April 5 to Mr. and Mrs. Edgar H. 
Hunting of Los Angeles. Nancy’s dad is senior mem- 
ber of the Hunting-Roberts Company, distributors of 
the Products of the Harter Corporation, Sturgis, Mich.., 
steel seating equipment. Nancy, by the way, tipped 
the beam at eight and one-half pounds. 


* k * 


“International Identifiers” Meet at San Jose.—The 


California Division of the International Association 
for Identification held a convention on May 26 and 29 
inclusive at the Casa del Rey hotel, San Jose. Exhibit 
space was free. Several concerns in the office equip- 
ment field, including filing cabinet manufacturers, 
availed themselves of the opportunity to demonstrate 


| their lines. 


* * * 


New Line of Desks Undergoes Slight Change.—R. A. 
Jonas, head of the Commercial Furniture Company, 
929 South Hill street, Los Angeles, states that his work- 
men are busy making a few changes in the moderate 
price desk which the company’s factory produces. This 
desk, he says, possesses features which take it out of 
the average low price desk field. “There is no reason 
why,” says Mr. Jonas, “desks in the lower price range 
may not have the same features of convenience and 
appearance as the more expensive lines.” 


— > — — 


“HOW TO FILE AND INDEX” 


The business man who knows that the efficiency of 
his office is capable of improvement, the private indi- 
vidual who would like to bring order into his own af- 
fairs, and the young person—employed or not—who 
would like to increase his or her qualifications for 


| employment, will read “How to File and Index” with 


profit. And the salesman of filing equipment and sup- 
plies will find in it a fund of information that will 
stand him in good stead in his daily selling activities. 
It is a two hundred and sixty-one page book, indexed, 
by Bertha M. Weeks, director of the Chicago Bureau 
of Filing and Indexing, and formerly director of the 
standard school of filing and indexing of The Globe 
Wernicke Co., St. Louis and Chicago. The Ronald Press 
Company, New York, is the publisher; the price is $2.50. 

The content is essentially practical. It is amply 
illustrated. Six pages are devoted to the chapter head- 
ings, with outline notes, and a long list of illustrations 
is included. It is difficult to select a representative 
list of chapter heads, but some conception of the book 
may be formed on the basis of the following: Modern 
Records Organized for Use; How to Judge a Good 
Alphabetical Index; How to Set Up the Correspondence 
File; Coding; Routine for Preparing Papers for File; 
Rules for Alphabeting; Lending and Safeguarding Rec- 
ords; Follow-up Systems; How to Set up a Subject 
File. The layout of a file room, the selection of fit per- 
sonnel, and filing for specific offices such as the at- 
torney’s, hospital’s engineering firm’s, etc., are treated. 
In a word, the volume should be a valuable addition to 
the library of every office. 


—-> © 


RE-ELECTIONS AT DIEBOLD SAFE & LOCK CO. 

A recent report states that A. J. Roos, president and 
general manager, Ralph K. Rex, chairman, and H. C. 
Weible, secretary-treasurer, were recently re-elected to 
their posts in their firm, the Diebold Safe & Lock Com- 
pany, Canton, Ohio. At the same time W. C. Miller and 
H. A. Noble were made vice presidents, the latter being 
put in charge of sales. 
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Hempstead Town Hall, 
Hempstead, N. Y. 


A typical counter 
installation 


PLANNED EQUIPMENT 


. is the work of experts. It is “tailor made” for the individual job. 
To attempt to explain the wide range of planned equipment SECURITY 
is capable of furnishing is a difficult task. One look at the profusely 
illustrated Planned Equipment Section of the Security General Catalog 


Security is convincing. It shows at a glance the splendid cooperation SECURITY 


Steel Pr ts : . 
Product can offer in this class of work. 





Bookcases 
Filing Cabinets Send today for General Catalog and particulars regarding open territory. No obligation. 
Desks and Tables 
Storage Cabinets 
Transfer Cases 


Mle, we SECURITY STEEL EQUIPMENT CORPORATION 
Sesnet Gaiiinenee AVENEL, N. J. 


SSS SS 
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Look at both sides of the ~ + + 
JASPER CHAIR CO. Zine 


The outside for beauty, impressive dignity and 


characterful design—solid American walnut attrac- 
tively figured and matched—fine leathers that will 
not crock, crack or stick in any climate, fast colors, 
gracefully cut and fitted. The whole exterior reflects 


mature judgment and craftsmanship of high order. 








No. 868 


The inside details of material and construction are fully as 
important—more so in service and satisfaction. Strength of 
structure, proportion of parts and methods of joining used are 
for life long service. Individual comfort for every business man 
are assured in the designing of seats, backs and arms, up- 
holstery, etc. with ample variety in style. The final answer as 
to comfort and durability is given in the quality of materials 
and care in assembly of all Jasper Chair Co. chairs. Catalog and 
details upon request. 


JASPER CHAIR COMPANY 
JASPER, INDIANA 


REPRESENTATIVES 


GEO. A. LITCHFIELD E. W. THOMAS (Southwest) S. H. MacDONALD (West 
Sales Mgr. Daytona Beach, Fla. 521 Lloyd Bldg., Seattle 
JAMES 8. FOWLS (Southern W. H. BROWN (Chicago-Midwest 
R. J. FREEMAN (Eastern 3414 Euclid Heights Blvd. 6708 Glenwood Ave., Chicago 


505 Fifth Ave., New York Cleveland, Ohio (Phone Rogers Pk. 3644) 
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PACIFIC NORTHWEST NOTES 
Expanding business has secured a fine new home for 
Eastern Washington branch activities of Remington 
Rand, Inc., at Spokane. 
avenue has been newly leased for the next three years 
of business building, and the branch expects to be in 
the new quarters early in June. 


* * * 


| 


The site at 916 Riverside | 


New portables have been enjoying wonderful sales at | 


the Northwest Typewriter Company store at 1008 Third 


avenue, Seattle, where the staff has been waiting for | 


deliveries to catch up with sales—which recently were 
leading by two weeks. 
> 7 > 

The J. K. Gill Company store, of Portland, Ore., one 
of the leading pioneer stationery houses of the Pacific 
Coast, has redecorated its picture gallery, which is a 
fine feature of this store for drawing crowds to art 
exhibitions. The seventh annual spring exhibition of 
the American Artists Professional League was recently 


held there, with a fine collection of pictures on view | 


without charge to the public. 
- a * 

T. M. Pelly, president and general manager of Low- 
man & Hanford Company, at Seattle, as well as all the 
other officers of this diversified stationery, office equip- 
ment, book, and printing business of the Puget Sound 


metropolis, were all re-elected at the recent annual | 
meeting, when Mr. Pelly informed the stockholders 


that both sales and collections—prime indices of good 
business in the stationery field—had scored during the 
past year a satisfactory improvement. 

. a . 

A dream of a life-time, a return to his native heath 
in Scotland, is being enjoyed this summer by Robert 
Chalmers, who now heads the shipping department of 
Lowman & Hanford Company, Seattle. He came from 
Greenock, Scotland, forty-one years ago and carved a 
fine career for himself in the pioneer office supply and 
stationery house of Puget Sound. Now with all his 
traveling expenses paid for himself and wife, by the 
organization, he is enjoying the fruits of thirty-seven 
years of faithful service. Award of his trip was an- 
nounced at a banquet for 100 employees of the company 
in the New Washington hotel, when Thomas J. Pelly, 
president, and O. G. Bayless, vice-president, spoke elo- 
quently of his long and faithful service. 

* ” ” 

Expanding his trade territory is Wayne Haines of 
Seattle, who has recently installed the first Vari-Typer 
in British Columbia, and now controls for Vari-typers 
all the state of Washington and British Columbia, as 
well as supervising sales in Oregon. 

. * * 

U. G. Moore, manager of the Adding Machine & Type- 

writer Exchange at 821 Third avenue, Seattle, has re- 


cently installed fine new windows and rearranged his | 


store to augment display of office equipment, especially 
the Allen-Wales adding machines, for which he is 
agency manager. 


* * * 


A free course in typographic shorthand has been | 
combined with typewriter salesmanship at the J. K. | 


Gill & Company store at S. W. Fifth avenue and Stark 


street, Portland. This free course, valued at ten dol- | 
lars, is given with each typewriter sale made, as a spe- | 


cial inducement to the younger set purchasing type- 
writers. 


> * * 


A. L. Croonenberghs, well-known office furniture ex- | 


pert of Seattle, has recently become identified with 
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FREE 


Write for Free Sample of this NEW Quality Paper 


KEYCARD 


@ Every character is correctly centered. 
@ Every character is of the proper diameter. 


@ Each card is semi-punched, characters 
may be taken out with slight pressure of 
finger and with no spoilage or tearing. 


Also fully punched sets. 


All are GUARANTEED Perfect 


Write today for FREE sample card 
Specify style preferred. 
Style A—American keyboard 
black characters—white background 


Style B—American keyboard 
white characters—black background 


Style C—English or Canadian keyboard 
black characters—white background 


Style D—English or Canadian keyboard 
white charactere—black background 


AMES SUPPLY COMPANY 


Manufacturers and distributors of typewriters and adding 
machine platens—parts—tools—ribbons—carbons and supplies 


564 West Randolph Street CHICAGO, ILLINOIS 


583 Market Street 
SAN FRANCISCO 


37 Murray Street 
NEW YORK 
206 Lane Street 


DALLAS NEW ORLEANS 
Atlanta 
Boston Denver Pitt 
Cincinnati Les Angeles - ps 
Cleveland Philadelphia Washington, D. C 











110 








MODEL J-30 STAPLING PLIER, $3.50 
A light weight portable stapling machine—2 inch depth 
For office or light production 





MODEL S-100 STAPLING PLIER, $4.50 


A portable production stapling machine using a medium 
Ideal for general stapling requirements for 
Staples up to 40 sheets 


weight staple 
offices and factories 





MODEL B-100 STAPLING PLIER, $5.00 
\ heavy-duty machine using a heavier flat wire staple. For 
tough materials such as boxes, cardboard, etc 








» NEVACLOG PRODUCTS, Inc. ~ 


BRIDGEPORT, CONN. 
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E. A. de Voss in the de Voss Desk Company of that city. 
Both men had previously been associated with a busi- 
ness up to 1931, when the depression wrought great 
changes. And now both are together again, engineer- 
ing the job of modernizing offices from the installation 
of Venetian blinds, down to the last modern touches 
and devices, such as new inter-communicating phone 
systems which the office equipment company handles. 
Enlarging their facilities, they have increased display 
and warehouse space, modernized their repair shop, 
and have exceptionally complete stocks of office fur- 
niture, filing equipment and accessories. 

F. B. Eylar, manager of the Seattle branch of L. C. 
Smith and Corona Typewriters Inc., in its fine new 
quarters at 906 Second avenue, in this city, has re- 
cently introduced the latest model new Super-Speed 
typewriter turned out by his factory to Seattle busi- 
nessmen. This introduction followed his return from 
the L. C. Smith convention, which he attended in 
Syracuse, N. Y. Following Mr. Eylar’s return, he pre- 
sented the “Super-speed” typewriter to a group of 
twenty-two salesmen and dealers at a brilliant banquet 
in the New Washington hotel of Seattle. There were 
dealers from all around Puget Sound, and communities 
in Central and Eastern Washington. Those attending 
this banquet included H. D. Baker, dealer in Tacoma, 
together with his staff of five salesmen, as well as 
dealers in Olympia, Bellingham, Everett, Yakima and 
Wenatchee. 

= + > 

The Dando Equipment Company, of Fourth avenue, 
Seattle, dealers in office equipment, furniture and sup- 
plies, are planning a large expansion program, taking 
over the adjacent store site formerly occupied by a 


| steamship agency. They have preempted the corner at 


1101 Fourth avenue adjoining their already large es- 


| tablishment, and will stock it with additional lines of 


office merchandise —CML 
—_—  —2- ———— 
PEERLESS AND IMPERIAL ANNOUNCE MERGER 
Dealers throughout the stationery and office equip- 
ment industry have received with considerable inter- 
est the news that the Peerless Key Company Inc., 
manufacturers of Peerless typewriter keys, twirler 
rings and other similar typewriter accessories, and the 
Imperial Manufacturing Company, makers of type- 
writer ribbons and carbon papers, have merged the 
two businesses effective March 1. 
For a number of years the activities of both organi- 
zations were directed by the same sales, production 
and administrative officers, under the same roof, but 


| the two concerns operated as separate entities. Con- 


trol of the Imperial Manufacturing Company was 
acquired, by a number of the officials of the Peerless 
Key Company Inc., but because of generally satisfac- 
tory operations the two businesses continued as sepa- 
rate entities. 

During its years of separate operation, the Peerless 
Key Company Inc., achieved a marked success, because 
of its well-known policy of dealer codperation, which 
simplified the handling of typewriter keys for the 
dealer by furnishing gratis an assortment of extra 
key characters to interchange key sets so that 
they would be adaptable for use on all prominent 
brands of typewriters. Later, an even bigger step was 
taken by Peerless—the creation of a “Universal Key- 
board” set of keys—the set containing extra keys so 
that the dealer could take it right out of stock and 
sell it for use on any prominent machine. 

Imperial, too, pioneered a sales policy which re- 
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VISIBLE RECORDS 


| sfohd a Weer: Vo>bal-ba Me bale MB olele) oc) 
are available for every 
record-keeping need in a 
large or small business. 
NS) dole) aa bate MEME) ol (os t-) Mor bas! 
forms enable G/W dealers 
to provide any type 
of record. 


FILING LARGE SHEETS 
“Hang them up” in 
Cello-Clip steel cabinets. 
This ideal method of 
filing blue prints, maps 
Eats Mohd al-) MB E- tae (- ME} alt 3a) 
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THIS PROFITABLE LINE OF OFFICE 
EQUIPMENT AND SUPPLIES IS SOLD 


ONLY BY DEALERS 


A wide variety of office equipment and 
supplies is offered by Globe-Wernicke 
dealers—the most complete line avail- 
able from one source of supply. This 
dependable business equipment 
enables people to accomplish more 
work with less effort, keeps office 
routine operating smoothly, saves time 
and money. 


Globe-Wernicke products are sold 
ONLY by dealers who make all the 
retail profit on each sale. Complete 
cooperation is provided to help them 
build larger and more profitable 
businesses. 


Write for catalog, prices and details 
of our proposition which offers a road 
to business success free from unsound 
practices and unfair competition. 


DESKS AND TABLES 

. attractive 

. . built to last a business 
lifetime. 


Many exclusive features 
-. . efficient 
of records. 


HORIZONTAL SECTIONS 
Standard equipment is 
available for filing all types 





FILING CABINETS 
There is a G/W steel file for every 
business need and price range. 





SECTIONAL BOOKCASES 
Suitable for office or home . . . well- 
made... convenient, economical 





STORAGE CABINETS 
Storage and wardrobe cabinets 
are made in several sizes and 

two grades. 


Globe-Wernicke 


Cincinnati, Ohio 


So ee 


juipment, B 


MAKERS OF OVER 4000 
Wood Office Furniture, Filing F 
nt for Lit ar 


Storag amd \ ble R 
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Stationers’ Products 
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~ POSTURE 
SEATING 








POSTURE CHAIRS FOR EVERY SEATED OCCUPATION—EXECUTIVE, 





a of the fact that Domore originated posture seating 
and in addition, has constantly led in development of this art, 
it is possible for us to give you considerable added value. 


Domore has assembled an outstanding organization of men 
trained in the science of posture seating. Domore alone has 
always rendered a complete seating service through its edu- 
cational program which consists of instructing both employer 
and employee in the effects of sitting habits and how to sit 
correctly in order that the greatest benefit will accrue. 

The Domore idea of seating and educational service has the 
approval of many state and national medical and health asso- 
ciations. The consequent result is that Do/ More Chairs, whether 
for Executive, Clerical or Factory use, stand in a class by them- 
selves. Both Do/More chair designs and actual installations in 
your organization are supervised by scientifically trained pos- 
ture specialists. 

Send for complete details of the entire line of Do/More 
Chairs. Tests in your own organization can be arranged abso- 
lutely without obligation. 


There are still opportunities available for high type dealers. 


DOMORE CHAIR CO., INC. 
601 MONGER BLDG., ELKHART, INDIANA 


DO/MORE 


Licensed by Posture Research Corporation 
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ceived high commendation in the trade-simplifying 
the handling and selling of carbon papers through its 
novel “Imperial Merchandiser’”—a combination instruc- 
tion-demonstration portfolio, with samples, so ar- 
ranged that any sales person could intelligently sell 
exactly the right type of carbon paper for a given 


requirement. Needless to say, in the combination of | 


the two companies, these policies will not only be con- 
tinued, but emphasized to an even greater extent than 
ever before. 

As formerly, the policy of both companies will be 


to continue to sell exclusively through dealers and to | 


work with dealers towards building a larger business 
volume in typewriter keys and in ribbons and car- 
bons. All of the officers of the Peerless Key-Imperial 
Manufacturing Company are well known to the trade: 
Otto Kretchmer, president; James A. Treanor, vice- 
president; and Charles J. Watson, treasurer. The com- 
pany occupies three floors in a modern centrally lo- 
cated factory at 407 Mulberry street, Newark, N. J., 
with branch sales offices at 321 Broadway, New York 
City and 19 South Wells street, Chicago. 





SPEEDY PHOTOGRAPHY.—Before a new high- 
intensity neon sign, which will run from the marquee 
to the roof cornice of the University Book Store, 
Seattle, Wash., was actually fastened in its proper 
place, the above picture was snapped by Charles 
W. Walker, an amateur club student at the Uni- 
versity of Washington, developed and printed and 
handed to Assistant Manager Lyle Goss of the 
store. Mr. Walker's picture was placed in the store 
window and produced considerable comment from 
passersby who viewed it even while the workmen 
were putting the finishing touches to the big sign. 
—JCIM 


—+ 2 — 
EAGLE-OTTAWA DOUBLES DISPLAY SPACE 

With leather-upholstered and decorated furniture 
very much in evidence in many of the Spring market 
showings in Grand Rapids, Mich., the Eagle-Ottawa 
Leather Company of Grand Haven and Whitehall, 
Mich., has doubled its display space in the Waters- 
Klingman building to make room for an increased 
number of representative pieces and suites employing 
leather. 

Included in the showing is a fine modern bedroom 
ensemble by Johnson-Handley-Johnson, on which a 
Select grade of Eagle-Ottawa leather is used with dis- 
tinctive effects. The chair is upholstered in leather, 
as is the vanity bench. The night stand, dresser and 
vanity have leather covered tops. 

A knee-hole desk by Hekman gains in beauty and 
utility through the application of leather, as does a 
splendid coffee table by the Fine Arts Furniture Com- 
pany. A club chair upholstered in a striking shade of 
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COLORED FOLDERS 


are becoming increasingly popular 





GREEN 


CHERRY 





BLUE 





SALMON 


YELLOW 


KRAFT 
RED FIBRE 
MANILA 
Letter and Legal Sizes 
All Tabs 
Send for Samples 
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” Look at the knife-like APSCO 








as 
Cross section of APSCO CUTTERS — compare them with 
CUTTERS showing others. You'll readily see why 


knife-like cutting edge, 
top bevel and undercut. 


every keen, sharp “Tooth” CUTS 
. never scrapes! Fo 
Notice — only APSCO CUT. 
TERS have the concave design on 
the LOWER side of each fine cut- 
ting ““Tooth” — thereby provid- 
ing room for pencil shavings to 
eurl against for a clean cutting 
job. . 
Observe, also, that the UPPER 
side of the “Tooth” has a broad 
BEVEL — terminating im tha? 
knife-like CUTTING edge — a 
feature exelusiye with APSCO 
GUTTERS. That’s why we say — 
only APSCO CUTTERS approach 
the ideal of a knife-like edge com- 
bined with great durability. 
Naturally, 85° of the schools 
in the United States have stand- 
ardized on APSCO Automatic 
Pencil Sharpeners. 
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KNIFELIKE 





ONLY APSCO CUTTERS APPROACH THE IDEAL OF A 


KNIFE LIKE EDGE COMBINED WITH GREAT DURABILITY 
. a ——. = a _ 
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AUTOMATIC PENCIL SHARPENER CO. 


58 EAST WASHINGTON STREET - CHICAGO, ILLINOIS 
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red leather by the Stow-Davis Company has drawn 
much favorable comment. Baker furniture factories 
are represented with a beautiful wing chair in pearl 
grey leather; the Wolverine Upholstering Company 
with a leather covered modern lounge chair; and the 
Cochran Chair Company of Aurora, IIl., with a leather 
occasional chair. 

Three sides of the Eagle-Ottawa space are com- 
pletely curtained with a colorful display of finished 
whole hides, representing the company’s three lines of 
leathers, the Colonial Grain, Guildhall and Dixie, with 
more than seventy-five tones, colors and surface pat- 
terns on exhibit. Officials of the company expressed 
gratification at the very definite trend toward leather 
and the keen interest of leading furniture buyers in 
the almost unlimited possibilities of the current Eagle- 
Ottawa leather lines as colorful and durable uphol- 
stering and decorative mediums. 


—_>- 


SHEAFFER LAUNCHES SCHOOL-OPENING 
CAMPAIGN 

With the best graduation sales of years already 
eclipsed, the W. A. Sheaffer Pen Company, Fort Madi- 
son, Iowa, last month announced the launching of 
a school-opening and fall advertising campaign which 
will be the largest undertaken by the company in 
many years. 

According to the plans announced by the Sheaffer 
organization, over one hundred million persons will 
constitute the reading audience of the magazine and 
newspaper advertisements, while uncounted millions 
will listen to the air messages over fifty-nine coast 
to coast stations almost daily. Most of the printed 
advertising which will form a major part of the 
campaign is in four colors, while inside front covers 
will be used for the most part although back covers 
are also to figure in the schedule which starts early 
in August and continues through the Christmas selling 
period. 

The first move of the campaign will include four 
color inside front covers in three national magazines. 
Other ads will appear in newspapers of twenty-one 
cities, and during the month of August still other 
widely known magazines will carry the Sheaffer ads. 


ne a 
CANADIAN NEWS NOTES 

The Weiss Import Company, importers of office 
supplies, have moved their office in Toronto, Ont., to 
much larger premises at 359 St. James street West. 

- * “ 

Two important changes have been made in the 
executive staff of the National Cash Register Com- 
pany of Canada Ltd., with head office in Toronto, Ont. 
A. Cameron, who has been with the company for the 
past twenty-nine years has been named factory man- 
ager in succession to the late R. A. MacDougall. Frank 
E. Wright, formerly sales agent for the company in 
Winnipeg, Man., has been appointed sales manager of 


| the Canadian Division, with headquarters in Toronto. 


* * * 


Warwick Bros. and Rutter Ltd., Toronto, Ont., deal- 
ers and manufacturers of office stationery, have just 
placed on the market, a new type of circular binding 
for books. It will keep the pages of books absolutely 


flat, a valuable feature in office work. 
= . ~ 


Reich Bros., of Montreal, Que., wholesale importers 
and distributors of office stationery, have removed to 
much larger quarters in the Bolter Redmond building, 
325 St. Paul street, West, Montreal.—SJL 
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Are Youa FILE 








HERE'S ONE WAY TO 
: SHOW THE 


NEED FOR | 
ADEQUATE INDEXING 


On 3x5 cards type two sets of a list of names 
that requires generous subdividing for adequate 
indexing. File the first set in the front of a 
3x5 card file drawer, and the duplicate set in the 
back. Index one set adequately (one guide for 
every 20 to 25 cards) and the other set without 
enough guides (say 1 guide for every 200 cards). 

The rest is easy. Let the prospect file and find 
the same card in both sections. He will see for 
himself how much quicker and easier filing and 
finding can be with the proper alphabetic subdi- 
vision. 








SNOOPER? 


How many filing cabinets have you peeked 
into lately, to find a 25 division guide set where 
a 40, 80, or 160 division set should be in use? 





Be a file snooper! Peek into more filing cabi- 
nets—and you’ll find many such opportunities 
for sales of Oxford filing guides in the larger 
subdivisions. Just remember these simple rules: 


20 to 25 guides per drawer for 
folder filing—1 guide for every 
20 to 25 cards for card filing 


—and make your recommendations accordingly. 
In the end your customer will thank you for the 
few extra dollars you persuade him to spend on 
adequate indexing. 


Especially when you supply his needs with 
Oxford filing guides. He will like their sturdi- 
ness, their workmanship, the easy-to-read sin- 
gle-title headings on alphabetic subdivision 
guides, the complete variety of styles—manila, 
bristol board, pressboard, celluloided tabs, and 
steel tabs—and the reasonable prices. 


Write today for a sample set of Oxford guides, 
and ask about the advantages of handling the 
Oxford line of filing supplies. 





OXFORD FILING SUPPLY CO. 


340 MORGAN AVE., BROOKLYN, N. Y. 
125 S. 8TH ST., ST. LOUIS, MO. 
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MARATHON SILK RIBBON 


al 
SERVING as only a champion can, Columbia MARATHON Silk Ribbons 


immediately demonstrate outstanding advantages over all others. 


Back of MARATHON’S championship service is: 


@The Quality Heritage of which champions are invariably made . 


Due lo MARATHON’S championship service are: 
@ Outstanding Evidences of writing beauty. 
@Quality and quantity of Manifold Copies of sparkling clarity and 
legibility. 
@ Proof of stamina and wear, combined with quality performance all 


the while. 


Result: REAL ECONOMY! 

Real Championship Service is quickly demonstrated by competition and com- 
parison. For your benefit—for your profits—a MARATHON demonstration is in 
order So why not order—and see the difference! 


CoLuMBIA Rippon & CARBON Merc. Company. INc. 


Main Office and Factory: Glen Cove, L. L., N. Y. 
New York: 305-313 East 45th St. Kansas City, Mo.: Dwight Bldg. 
AUSTRALIA 


ENGLAND 

Columbia Ribbon & Carbon Mfg. Co., Ltd. Columbia Ribbon & Carbon Company (Australia) 
11/12/13 Dowgate Hill, Cannon St., London, E.C.4 66 City Road, Sydney, N.S. W 

ITALY 

Columbia Nastri E Carty Carbone, S. A. Via Tito Livio No. 6, Milano 134 


COLUMBIA 


TYPEWRITER RIBBONS & CARBON PAPERS 
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ROBERT STEVENS MADE MANAGER OF FRANK 
R. SIMMONS BUSINESS 


Recently Robert R. Stevens was appointed general 
manager of the Frank R. Simmons Stationery & Office 
Supply Company, Springfield, Il. 

Mr. Stevens has been connected with the Simmons 

















ROBERT STEVENS 


organization for fourteen years. Following the death 
of Mr. Simmons December 12, 1936, Mr. Stevens took 
over the management and proved himself capable of 
discharging the duties of that position. In recognition 
of his abilities, Mrs. Simmons appointed him in name 
as he had been in fact. 

Despite his fourteen years of service, Mr. Stevens is 
not yet thirty years of age. He started in the employ 
of the Simmons organization as an errand boy when 
he was a freshman in high school. Gradually he took 
over more important duties and when he completed 
his high school course, he was given a full time job. 
His experience provides him with a knowledge of the 
business from bottom to top. 


EE 





MODERN SKYSCRAPER EQUIPMENT FOR MODERN SECRE- 

TARIES.—With this idea in mind the Groves School for Secretaries, 

Madison, Wis., recently installed this splendid array of Shaw- 

Walker furniture in its study rooms, one of which is shown above. 

The deal was closed by Frank A. Jones, Jones Typewriter-Business 

Furniture Company, also of Madison, dealers in the Shaw-Walker 
line of Skyscraper equipment. 


——— 2 


NEW CURRIER CATALOGUE 


Currier Manufacturing Company, Northwestern 
Terminal, Minneapolis, Minn., has issued a new cata- 
logue of its line of time-saving devices and equipment 
for the office. The catalogue marks twenty years of 
service rendered by the firm to the office equipment in- 
dustry. It is in self-cover pamphlet form, in shape con- 
venient to mail in a number ten envelope. Ilustra- 
tions and descriptions are used to present the letter 
racks, sorting trays, metal portfolios, stationery files, 
Cash boxes, etc., which constitute the company’s line. 
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A permanent and inexpensive 
file of completed records. 
few simple operations and 
sheets are neatly bound in an 
attractive binder that can be 
stored in a minimum amount 
of space. 


A quick-selling, mon-competi- 
tive profit maker that will 
bring customers back to your 
store time and time again. 


Write for booklet 170-C de- 
scribing these and other trans- 
fer binders and, while you're at 
it, ask for dealers’ proposition 
on the Complete CESCO line— 
merchandise that sells. 


LONG ISLAND CI 
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1429 Twer First Stree 
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There’s no 
substitute for 
MURPHY 
Quality 





No. 7254 


Across the board! 


that’s the confidence displayed by a 
man who KNOWS “the” horse, when 
he approaches the betting window. 
Likewise its typical of the shrewd 
buyer's preference when he selects the 
Murphy Office Line. He plays it across 
the board, for all its worth—every 
pattern in the wood and upholstered 
line. He knows they are proven lead- 
ers—built true—with sales strength 
that will carry home a satisfactory 
profit. 

Be sure to see the complete line on 
display in Chicago, at the Furniture 
Mart, July 5th to 17th inclusive. 


MURPHY CHAIR COMPANY 


INCORPORATED 


OWENSBORO, KENTUCKY 


WOOD CHAIRS 
that came 
thru the Flood 
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(The Steel Office Furniture Situation— 
Continued from page 87) 
time, and in spite of the fact that there had been in 
the industry a great deal of advance buying. 

The costs of doing business today are considerably 
in excess of the costs in effect even in 1929. In our 
particular plant the hourly rates are twenty-three 
per cent greater today than they were then. The 
costs of steel are slightly higher than they were in 
1929. All supplies are more costly. Payrolls generally 
are running forty to eighty per cent higher. Due to 
the types of legislation that have been put into effect 
covering workers in all industries, and particularly 
work that is being done for the government which has 
to be done under the Walsh-Healey Bill, costs of super- 
vision have greatly increased. I believe most plants 
back in that industrial period were working from 
forty-five to fifty-two or fifty-three hours a week 
against the forty hours prevalent today. That means 
a lesser number of hours per man, far greater super- 
vision and generally more costly operation. In addi- 
tion to that, we have social security and many other 
things which have greatly added to the industrial 
cost burden, but in spite of all these things practically 
all of our industry products are priced today lower 
than they were in 1929. To give you specific examples 
of that, representative metal desks sold for $75.00 
Eastern List in 1929, and they are $71.50 today. Ver- 
tical letter files average about ten per cent less in 
price than they did in 1929. Whether the present price 
position is stable, whether it will last for a long time 
depends on what the future holds for us. 


One of the principal factors is the large volume of 
business available at this particular time. Under these 
conditions the volume factor means a lot in terms of 
profit. I came down on the train last night with an 
executive of one of the steel companies, and he said 
to me: “It is true that we are making money at present 
steel prices, and the prices look high, but we have 
ninety-three or ninety-four per cent operation. 
Should we drop back to a fifty or sixty per cent oper- 
ation (and there is an indication of a dropping) we 
would be back in the red.” I think that is a striking 
example of the influence of volume. A number of 
metal furniture manufacturers even at present prices, 
would be back in the red if their business dropped back 
to what it was, for instance, in the early part of last 
year. We hope that present prices will last for a long 
time because there is a decided need for stabilized 
conditions. 

The effect of labor legislation has been to increase 
costs in most industries. Another statement which I 
believe it is fair to make is that our particular indus- 
try has never been a large money-maker. Certain of 
our products are almost commodity products, very 
highly competitive, and therefore have very narrow 
profit margins. 


The Trend in Labor Organizations 


It is proper, I think, since you are all interested to 
some degree in conditions in the metal furniture in- 
dustry, to speak of the present labor condition. The 
trend in some plants is distinctly toward outside labor 
organization. Starting in recently with the automobile 
labor situation, the action of the steel groups and 
other things that are going on today, a situation is 
created in which there is a great deal of labor unrest. 
Even those manufacturers who have tried to do a lot 
of advance thinking on this subject find that many 
of the things they have done or tried to do have gone 
for naught in this wave of labor unrest. An example 











_mulrseetasua 

















ATTRACTIVE SALES FEATURES 


Loads 100 STANDARD SIZE "RX" IMPROVED 
Patented staples which you already carry in 
stock . . . Compact, Vest-pocket size . , 
Streamlined . . . Chromium finished... 14” 
stapling throat . . . Yq" jaw opening . . . 
Improved Stroke Control Mechanism and Staple 
Ejector insure CONTINUOUS PERFORMANCE 

. » Made in U. S. A... . Fully Guaranteed. 


YOUR PROSPECTIVE 


CUSTOMERS 


OFFICE WORKERS, RETAIL STORES, FLORISTS, 
LAUNDRIES, DRY-CLEANERS, FOOD PACK- 
ERS, PROFESSIONAL MEN, SALESMEN, 
TICKET AGENTS AND NUMEROUS OTHERS. 


Markwell Products are sold under an Attractive and Unique 


DEALER Plan of CONTROLLED DISTRIBUTION 


» invite inquiries from Select Dealer. 





USE THIS HANDY cOUPON 


| Date....... ; 7 

§ MARKWELL Mfg. Co., Inc., 200 Hudson Street, New York 

g Gentlemen:—Please ship via Parcel Post Express Freight 

' Markwell "'RX46"" Chromium Finish Plier Staplers. 

, Pkgs. Markwell ‘'RX"' (3/16” legs) Staples (5M per pkg.) 
Ctns. Markwell ''RX"' Staples (10 boxes of IM ea. per carton) 

' Pkgs. Markwell ""RXD"’ (5/16” legs) Staples (5M per pkg.) 

4 (] Envelope Stuffers [) Counter Display [Electro [) Mat 

8 CF Furnish particulars on Markwell plan of Distribution. 

: Dealer Buyer 

i Addres , 

8 City uu» State... 
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CARD SIZE 
PRESSBOARD 
INDEXES 


All Sizes 3x5, 4x6, 5x8 and 6x9 Inches 


PLAIN AND 
CELLULOIDED TABS 





Tue Dealer who centers special sell- 
ing effort on Pressboard Indexes is 
building good will with every sale. 
Consult our price list and see how 
really trifling the difference in cost. 


If you haven’t our Current Price List 
Mail Coupon Below 


(The Wabash Cabinet Co. 


“‘Wabash~iIndiana. 








The Wabash Cabinet Co., Wabash, Ind. 
Please send us a copy of your NEW PRICE LIST with NEW 
TERMS and NEW DISCOUNTS. 


Name 





Address 
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of that, I think, has occurred in the last three or four 
days, and that is the situation in one of the oldest 
and finest automobile companies in Detroit. I don’t 
suppose there is a concern in the country that has 
tried to do more advance work on this labor situation 
than has this company. It is a well established plant. 
It is twenty-five or thirty years old. The president of 
the company is a man who has been very, very close 
to his men. He has two or three thousand men out of 
his group there who have been with him twenty-five 
years or more, and who have done exceedingly well 
over that period of time; but the vote which was taken 
last week showed four to one in favor of the outside 
organization, which goes to show that even though 
many things have been done to satisfy employees and 
make them happy on the job, it is difficult to foretell 
the outcome. 


Labor disturbances are always most serious when 
production in industry is at a high rate. There is no 
great influx of outside labor organization in the metal 
furniture industry at this time, so far as I know, but 
it is liable to get in it at almost any time, and it is 
liable to have a disturbing effect when it actually does 
happen. Over a period of time I have studied the sit- 
uation regarding the position our employes have with 
relation to those of other industries. Quite prevalently 
there is group insurance, health insurance, mutual 
credit associations, medical service, and vacations with 
pay for factory workers (in our particular case, one 
week for a five-year man, with forty hours’ pay, and 
two weeks for a ten-year man with eighty hours’ pay). 
There are undoubtedly loyal company unions, loyal 
workmen’s councils, loyal employe representative 
plans, but in this wave of organization the trend 
seems to be to outside organization. 


I was talking with Mr. Maish and Charlie Garvin 
just prior to the meeting, and I wonder if you men 
realize how much this labor revenue may amount to 
and why it is attracting a substantial class of people 
in its conduct and manipulation. There are presumably 
today in industry about fifteen or sixteen million work- 
ers. The minimum union dues that I have heard of are 
$1.00 a month, and they run from there up to seven or 
eight dollars a month; but if you will take three dollars 
as an average, there is $45,000,000 a month, or well over 
a half billion a year to work with—subject to no regu- 
lation and no accounting, and an effort will be made 
to keep it that way. There are probably 45,000,000 gain- 
fully employed people in the United States, and you 
can just multiply those figures by three, if all of them 
are taken into consideration. If in the future it de- 
velops that they all become organized, one of the 
largest sources of revenue that has ever been pros- 
pected will be in existence. 


Higher Wages—Higher Purchasing Power 


Under today’s wages, which I told you were about 
twenty-three per cent higher than in 1929, the workers 
also have an advantage in purchasing power of the 
dollar. In terms of living cost today the purchasing 
power of the dollar is about $1.13, as compared to 1929. 
That advantage during the first three months of this 
year has declined somewhat, but it is now flattening 
out and looks as if it would stand steady for some time. 


There is a decided shortage of skilled workmen in 
our industry today. Nobody really trained people dur- 
ing the past six or seven years. 


There is today in our industry a large backlog of un- 
filled orders, and even though there may be (as is pre- 
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Again we say 
Sell MEILINK 


Record Protection 


You can make a 

* profit with the 

Meilink line—it’s com- 
plete. 





Meilink 


Fire-Resistive Chest 


" 


Meilink 


Safe Drawer 


Meilink 
Small Safe 


Offices are needing 
and buying new 
equipment to protect 
the various records 
that are being request- 
ed by new legislation. 





New mechanical 
- > - 

equipment in the 

office for new 


modernized record pro- 


calls 


tective units. 


Meilink  fire-pro- 
tective units have 
proven service records 
that assure you and 
your clients the safety 
of proper protection. 





Let us tell you more 
about the Profitable 
Possibilities in Selling 
Meilink Proven 
Protection 





Meilink 
Double Door Safe 


Meilink Fire-resistive Products Pro- 
vide “Better Protection”? for Every 
Business Office and Home Use. 36 
years’ Protection Service. Also Mod- 
ern Systems of Cash Protection. 


WRITE OR WIRE 


MEILINK STEEL SAFE COMPANY 
TOLEDO, OHIO 
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dicted by many of the so-called economists) a slight 
business recession this summer, it would seem that 
most metal furniture plants will operate full through 
to the fall, when another marked pick-up in business 
is indicated. 

There is a great demand today for metal furniture. 
Most companies during the depression spent a great 
amount of time and thought in the development of 
new products and greater values. They did a large 
amount of research work on products, and continued 
their efforts to create consumer prospects; there was 
also a lot of technical development, and it just seemed 
to us, as it must have to many other companies in the 
business, that a lot of that hard work which was done 
by the dealers throughout the country who had faith 
in the future, and by the manufacturers who were 
selling direct and otherwise, or at least a good part 
of the work which they had done “came home to roost” 
in terms of orders. 

People are tremendously interested today in modern- 
ization. We went through quite a period immediately 
after business started to improve, during which people 
bought only what they needed, but today concern after 
concern is buying metal equipment to improve the 
appearances of their offices, and to modernize in keep- 
ing with the times. 

Industry Has Expanded 


The industry has branched out into many new fields. 
This condition has been brought about over a period 
of time through the development of new materials and 
new possibilities. Metal furniture concerns have dared 
to go out and do some of the things in which they 
previously felt they were handicapped, and which the 
state of the art did not permit them to do. There are 
new fine desk designs which have gone on the market 
within the past year or two—real innovations in de- 
sign. There are also aluminum chairs, probably the 
baby of the metal furniture industry, but now quite 
generally established, and with real possibilities. There 
is refinement and advancement generally in finer work- 
ing mechanisms, and better built products, until for 
today’s metal furniture dollar, even at these new prices, 
you buy a great deal more than you ever did in the 
history of the industry. 

Speaking of the industry saleswise and from a dis- 
tributing standpoint, of course, we all know of our 
experience in the NRA period. We now have the 
Robinson-Patman Bill; we have the various Fair Trade 
Practice Acts in quite a number of States; the lines 
are being drawn tighter all the time against unfair, 
unscrupulous practices. We who are trying to do a real 
job in the furniture industry hope those lines continue 
to be drawn tighter so that we may all make a better 
living from it. 

Another factor which has affected or bothered dealer 
organizations throughout the country is government 
business. The Walsh-Healy Bill is making that more 
difficult to handle. The methods of handling many of 
the government subdivisions, particularly in this New 
Deal, have spread government business to the smaller 
centers throughout the country, and I think it is only 
fair to say that the trend is toward divisional buying. 
There may continue to be a great deal of buying in 
Washington in terms of volume on a limited number 
of products. 

Another point we believe, at least our records show, 
is that there is quite a trend in the metal furniture 
industry toward increased dealer sales—that is, a 
higher percentage of the total business is being han- 
dled by the dealers. Of course, in the metal furniture 
industry, in trying to correlate sales problems, we have 
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= To Sell TROY METAL Office Furniture is just 
GOO0D BUSINESS 


The trend in office furniture today is definitely toward comfort- 
able, sanitary, good looking, chrome plated metal units. TROY 
] with its complete line, which includes desks, chairs, settees, 
H tables in modern glistening chrome with upholstering in any 
| 











color or material desired, offers you the one complete modern 

line. 

Write us today for catalog and liberal 
dealer proposition. 


THE TROY SUNSHADE CoO. 
Dept. P67 TROY, OHIO 


CHICAGO NEW YORE SAN FRANCISCO MIAMI, FLA. 


666 Lake Shore Drive & . ates aa. , 
1004 S. Michigan Blvd 2 Park Avenue Second & Mission Sts 110 N. Biscayne Blvd 
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A TIP 


a for the wise 








PARR VACUUM CUP 
RUBBER FINGER-TIP 


There is not much more to a rubber 
finger-tip than rubber. Whatever 
fundamental difference there is be- 
the next is 
PARR 
TIPS are made of pure gum rubber 

NOT A COMPOSITION. They 


are full of life, soft and springy, and 


tween one make and 


necessarily in the rubber. 


they stay that way. Composition 
rubber, such as is found in other 
tips cannot withstand the ravages of 
time and air. It dries out, becomes 


havd and inefficient. 








PARR TIP with any other 


Grab hold of both ends and pull—'way out 


Compare a 
Notice how it stretches It’s soft and 
nappy—a sure sign of pure rubber. Try it 
Notice how it resists 


with any other tip 


the stretch, how unlively it is—a sure sign 


composition rubber 


At 1 greater cost you can sell your cus 


the finest tip made. Five sizes in 


umber 


ANOTHER b SEL Te PRODUCT 


PARROT SPEED FASTENER CORP. 


37-18 Northern Blvd. Long Island City, N. Y. 
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a very difficult situation. We have companies who han- 
dle sales directly to the consumer; we have companies 
who handle a small portion of their sales directly, and 
the balance through dealers; and we have others who 
are on a 50-50 basis. We have others who are entirely 
dealer minded, and others who sell anyone they can, 
even directly to the consumer by postcard, if they 
have to. 

Just to the extent that dealers will cooperate, just to 
the extent that you can get all of the people in your 
particular locality to codperate in fair dealings in your 
markets on metal furniture or any other products 
which you may sell, just to the extent that the manu- 
facturers will coéperate, we can be successful in having 
a stabilized metal furniture business. 

I think a lot has been accomplished through the 
depression period, and up to the present time, but 
there is a lot more to be done to get this business on 
the basis we would like to have it—one that would 
make a finer, freer living for yourselves and the 


manufacturers. 
ee 
CORONAS AND PARKER PENS FEATURE GIFTS OF 
CONTEST 


Corona portable typewriters and handsome pen and 
pencil sets of the Parker Pen Company were recently 
chosen as the principal gifts to boy and girl winners 





smilingly accepts this 
Corona portable typewriter which she won in a radio contest staged 


WORTH TRYING FOR.—Ruth Sprague 


at San Francisco by a food manufacturing company. Other prizes 

awarded contestants were Parker pen and pencil sets. Eddie Fire- 

stone, Jr., ‘‘ace reporter’’ of the Junior News Parade program, 
makes the presentation. 

of a novel radio contest sponsored by the manufac- 

turers of S & W fine foods at San Francisco. 

The contest, which calls for the awarding of six 
prizes each week, is open to youngsters everywhere. 
Over the air they are invited to send in new items 
regarding themselves or other young people and if 
their story is dramatized over the radio they qualify 
for one of the prizes. 

The advertising campaign is released every Monday 
and Friday over KPO, San Francisco, and the red net- 
work of the National Broadcasting Company. 

In addition to the Corona portables and Parker pen 
and pencil sets the contest prizes also include cameras. 
—CWG. 

—_- 
SPECIALS ADVERTISED FOR JUNE DAYS 

On a fourteen by twenty-two sheet, the Franklin 
Printing & Engraving Company of Toledo, Ohio, ad- 
vertised some special offerings for “June days.” The 
offerings ranged from movie cameras and engraved 
stationery to filing cabinets and floor coverings. Printed 
in green ink, the broadside presented an interesting 
and pleasing effect. 
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WEBSTER ELECTRIC 


leletalk sroapens 


your market ! 































@ Not only offices—but industrial 
plants, private homes and institutions 
need TELETALK. Through TELE- 
TALK the office equipment dealer 
broadens his opportunities for sales... 
enlarges his profitable market. 


e-* Tk transmits orders Webster Electric TELETALK is in use 
. gets informa- ° ° 

tion quickly for busy executives. on farms, large estates, and in private 

oS homes. Providing instant communica- 

tion between house and barn, living | ] talk in her home per- 

‘ 9 e e mits her to start 

room and nursery, boudoir and servants the entire household efficiently. 


quarters; dining room and kitchen. 


Webster Electric Industrial TELE- 
TALK is giving busy executives in the 
general offices instant communication 
with shipping rooms, various fabricat- 
ing departments, and even separate 


etalk speeds up Ship- buildings. (Write for Bulletin: TEL-4.) 


ping Room routine 


- shipments are made pomeay. TELETALK offers progressive dealers 


JUST TOAST 
AND COFFEE 








HARRY, DO “\t 





the opportunity to develop valuable | 
additional business. If you have not ‘Teletalk a peng es 
made yourself familiar with all the de- .- - enables her to stay at her desk. 
tails of this complete line of TELE- | he 
TALK Systems, wire today. Wy MR.MYER 

s WANTS TO SEE 


YOU 


Webster Electric Sound Systems are 
licensed by agreement with Electric 


Research Products, Inc., under patents 
eletalk carries orders di- owned by Western Electric Company, 
rect to all key , 
points on the production line. Inc. and American Telephone and 
Telegraph Company, Inc. 











WEBSTER ELECTRIC COMPANY, Racine, Wisconsin, U. S. A. | | talk clears the switch- 
Established 1909 e e board for impor- 
Export Department: 100 Varick St., New York City tant incoming and outgoing calls. 


-=<---=---PIN THIS COUPON TO YOUR LETTERHEAD----= 


Webster Electric Company, Racine, Wisconsin 






Send me full particulars regarding your complete line of Teletalks. 
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To MEET its phenomenal na- 
tion-wide increase in sales, the 
Niagara Duplicator Co. has added a 
third plant to its Atlantic and 
Pacific Coast production facilities. 
Located in downtown San Francisco, 
this complete new four-floor Niagara 
plant now accommodates the main 
offices and production departments 
for certain Niagara supplies. With 
the addition of this third plant, 
Niagara offers stencil duplicator 
dealers even greater advantages of 
full operating and delivery facilities 
at both Eastern and Western sea- 





ANCISCO 


boards. * Faster delivery, immediate 
sales and service assistance are today 
factors concurrent with the estab- 
lished leadership of Niagara Dupli- 
cators. * Niagara’s complete line of 
duplicators and accessories will con- 
tinue to be manufactured at Plant 
No. 1, 5815 Third Street, San Fran- 
cisco. Plant No. 2, at 37 Little West 
12th Street, New York City, will 
serve as warehouse and service center 
for Eastern distribution. Kindly ad- 
dress all communications to the new 
main offices at 128 Main Street, San 
Francisco. 


NIAGARA DUPLICATOR CO. 


MAIN OFFICES ¢ 128 MAIN STREET, SAN FRANCISCO 


PLANT NO. I: 5815 THIRD ST..SAN FRANCISCO e PLANT NO. 2: 37 LITTLE WEST 12TH STREET, NEW YORE CITY 
CABLE “NIADO™” U.S.A. 
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SKINNER & KENNEDY MOVES STORE 

The Skinner & Kennedy Stationery Company of St. 
Louis has moved its retail office supplies and furniture 
store to 504 North Fourth street. The new location 
has three times as much floor space as the old quar- 
ters, and it is equipped with large street display win- 
dows. 

The seven-story Skinner & Kennedy building at 416 
North Fourth street will now be occupied entirely by 
the company’s commercial printing division which 
specializes in calendars and offset color work. The 
general offices will be moved from the second floor 
to the main floor, and printing equipment will be 
moved onto the second floor. Some new equipment 
will be purchased. 

Expansion of the company’s national business made 
the change necessary, said Warren Skinner, president 
of the Skinner & Kennedy Company. 


—_—__—_ 9 - 





NEVER TOO OLD TO LEARN.—The truth of that old adage 

is well exemplified by the above picture which shows Mrs. 

Emma Perrill, who was featured in a recent issue of the 

Royal Typewriter Company’s ‘‘Keynote.’’ Mrs. Perrill, al- 

though seventy-four years of age, recently bought a Royal 

portable typewriter and is now learning the touch system. 
She is a writer of poetry of no small ability. 


<_<: 

HIGGINS CHANGES INK LABEL AND BOTTLE 
After nearly sixty years of standardization 
Charles M. Higgins & Company, 271 Ninth street, 
Brooklyn, N. Y., has changed the label and bottle of 
its American drawing ink, according to a statement 
issued last month by officials of the well-known firm. 
The container affected by the new order of things 





S HIGGINS 


AMERICAN INDIA INK 


— 


NIGgINS .. 





HIGGINS’ NEW LABEL AND BOTTLE 


is the Higgins three-quarter ounce, quill stoppered 
bottle which has been a familiar figure upon the draw- 
ing boards of architects, artists, engineers, draftsman 
and college students during the past half-century. 
Modernized to the last degree the new container is 
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NO OTHER CORRUGATED 
STORAGE FILE OFFERS SO 
MANY FINE FEATURES 





SIX ROLLERS 
SLIDING SUSPENSION 


AUTOMATIC sTOP 


‘Ohe 


SUPER- 
PRON | O 


* It has an automatic stop.. 


— 


It has a sliding suspension 


. 


lt has an all steel back.... 


* 


lt has 6 rollers......s005: 


PRONTO 


FILE CORPORATION 


636 BROADWAY NEW YORK, N. Y. 
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appearing in a label and individual carton designed 
by Egmont Arens of New York, well-known industrial 
designer and stylist. Both the label and the carton 
use black for a background and skillfully incorporate 
the distinctive Higgins design of a circle on a square. 
The cartons are sealed at both ends and are stamped 
on top with the lot number so that details of manu- 
facture and date of filling may be traced should the 
occasion arise. The individual cartons of each color 
are packed by the dozen in attractive display con- 
tainers showing the Higgins color wheel. 


AE) 
STANDARD OPENS FINE ALEXANDRIA STORE 
Featured by a beautiful and modernistic front and 

an interior laid out and stocked on plans similar to 

stationery stores in the largest cities, the Standard 

Printing Company, Inc., recently opened a fine sta- 





INTERIOR AND EXTERIOR VIEWS OF THE SPLENDID NEW 
STORE OF THE Sea ih COMPANY AT ALEX- 
N ’ ; 


tionery and office equipment store at Fourth and 
Beauregard, Alexandria, La. 

The establishment and its excellent stock of office 
machines, supplies and furniture is a capital exempli- 
fication of the company’s slogan: “If It Is Used in An 
Office We Have It.” This clever line, incidentally, ap- 
pears on all company literature, letterheads and mail- 
ing pieces. 

Entering the front door between two large and 
nicely-balanced windows, the customer finds a spacious 
interior replete with fine showcases, wide aisles and 
display tables. There is an indirect lighting system 
and, in the rear, a wide staircase leading to a mezza- 
nine floor. 

Although the store maintains a small office on the 
premises the company’s general offices and printing 
plant are located in another building one block away. 

The officers of the firm are P. T. Duty, president, and 
Edgar C. Jordan, secretary-treasurer. 


—- - 

LAMONT COMPANY MOVES 
The Lamont Typewriter Company, of Detroit, Mich., 
recently moved from its former address at 243 West 
Congress street to a new ground floor location at 449 


Fort street, West. 
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_." View [sue Vie | 
Bridge ‘2 inch Legs 1% inch 


CLIPPER STAPLE 


Made of specially alloyed wire having... 


30% MORE TENSILE STRENGTH 


than that used in other wire staples on the 
market, the CLIPPER Staple is scientifically 
designed for. . 


GREATER HOLDING POWER 


The wavy contour of the 
staple bridge increases the 
surface contact with the 
stapled material, giving it 
the holding strength of a flat ribbon. 


GREATER PENETRATING QUALITIES 


The reinforced bridge 
permits the staple legs 
to pierce material that 
would defy an ordinary 





A 


wire staple. 


GREATER RESISTANCE TO BUCKLING 


At the left is illustrated the result 
of an actual test on a doubled 
over forty-page magazine of 
coated paper. The straight stand- 
ard staple buckled up, whereas 
the Undulated CLIPPER Staple penetrated to the full 
length of its legs without bending. 


i 
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CLIPPER 
STAPLING PLIE 


U. S$. PATENT 2059020 





HOLDS 210 STAPLES— 


twice as many as ordinary stapling pliers 
The patented TELESCOPING DUAL SPRING does the trick 











ORDINARY 
STAPLING PLIERS 
The Weight of the Machine 

is Outside of Hand. 


CLIPPER LO ies 
CLL 








Palm of Hand makes for Ease 
of Handling. 













This attractive Envelope In- 
sert tells the story of the 
ACE CLIPPER convinc- 
ingly 

Ask for it with your im- 
print when placing your 
first order 


IT’S FREE! 














™ 


A NEW SUPERIOR STAPLE 


Reliability 
of precision workmanship 
and engineering skill 


The superiority of a wavy 

staple is so obvious that one 

cannot help wondering why 
the idea has not long since been ex- 
ploited by the forty-five year old sta- 
pling industry. The answer is that 
nobody has heretofore been able to 
make a satisfactory machine to handle 
such a staple 


The ACE CLIPPER not only does the 
job to perfection but it offers other 
advantages over ordinary stapling 
pliers. It holds 210 staples without ex- 
ceeding the conventional size and 
weight. In fact. the CLIPPER is lighter 
than most other machines taking sta- 
ples of standard size. and the weight 
rests in the palm of the hand 


Ease of handling. which is further 
enhanced by powerful leverage. is 
matched by extreme ease of action. 
while the unique stroke control mech- 
anism. in conjunction with other pat- 
ented features. assures continuous per- 
formance without the usual service 
troubles 


Price $6.00 


East of the Rocky Mountains 
INCLUDING 1 BOX OF 5000 CLIPPER STAPLES 


perfection. 


IN A NEW 
JAMPROOF AND FOOLPROOF MACHINE 


RS 


OTHER PATENTS PENDING 


Beauty 


of functional design achieving 










ACTUAL LENGTH 
6% INCHES 
WEIGHT 13 02. 







Ruggedness 
of hardened-steel construc- 
tion throughout. 





Rik Ws b, VICE PRES. AND SALES MGR. 
ACE FASTENER CORPORATION 
says ‘I predict that our new stapling pliers 
and undulated staple will have the most far 
reaching effect on the stapling business since the 
introduction of our standard ACE seven years 
ago. I know you won't question this statement 
once you have had an ACE CLIPPER in your 


hands and put it through a test... It took us three 
years to build this new masterpiece in the art of 
stapling: we junked many thousand dollars 
worth of tools and dies in the development proc- 
ess; we didn't rest until the machine was abso- 
lutely foolproof. And this may interest you — a 
few of the earliest hand-made models of these 
stapling pliers have been used constantly for al- 
most three years by a large Chicago firm for the 
hardest kind of production work, and not a sin- 
gle service call has ever been required . . . And 
now, let's go. Mr. Dealer! New markets are wait- 
ing to be opened up, new sources of profits are 
waiting to be tapped! 


ACE FASTENER CORPORATION 


3415 WN. ASHLAND AVENUE 


CHICAGO, ILLINOIS 


MAKERS OF 
THE WORLD'S LARGEST SELLING 


LINE OF STAPLING MACHINES 

















NEW SORTER TRAY STAND 


So convenient —for so many uses —that it 
sells on sight. This mew Sher-Man Sorter Tray Stand 


keeps a whole file of work, reference material, or papers 
of any kind right at hand for desk-side use, yet it can 





be easily moved anywhere on its large, easy rolling 
casters. bes are scores of uses for this new stand every- 
where from executive office to shipping room. It is ideal 
for sorting in accounting, purchasing, or filing depart- 
ments, for production records, shipping and receiving, 
catalog files, and many other uses. 

Model 36 Sorter Tray Stand has Sher-Man high 
quality tubular steel frame, elec- 
trically welded to form a strong, 
rigid, light weight stand. Four 
large swivel casters allow easy 
movement. The steel tray takes 
letter size files, has an adjustable 
follower, and holds up to 14 
inches of contents. 


Write for itlustrated folder 


SHERMAN-MANSON MFG. COMPANY 


625 South Kolmar Avenue * Chicago 


Pacitic Coast R tive: 
C. J. Schubert, Jr., 307 E. Third St., Los Angeles 
Stock on hand for immediate delivery 


anon lal 


TUBULAR STEEL STANDS. 





irnished with or 


rm 
t hinged shelf 


| the call for bids. 

are being read publicly, and at the right typewriters 
| are making ten simultaneous copies of the purchase 
| order on multiple-copy continuous forms. 
| machine at the bottom left is used in checking quan- 


| for payment by the department of finance. 


OFFICE APPLIANCES 


OFFICE MACHINES HELP MUNICIPAL PURCHASING 

In the May 1937 issue of The American City, a jour- 
nal distributed to municipalities throughout the United 
States, Russell Forbes, commissioner of purchase, City 
of New York, discusses the value of correct office 
machines and equipment. Under the title “Speeding 
Up the Routine of Municipal Purchasing,” Mr. Forbes 
first points out that basically it is the business of 
municipal purchasing departments to buy the right 
product at the time it is needed and at the best price. 
Although New York has many problems differing from 
other municipalities because of its size, certain aspects 
of the work of purchasing are common to all. One 
of the aspects is the use of correct office appliances 
which he says achieve two results—they shorten the 
time between the need for a product and delivery of 
the goods and thus permit the staff to spend more 
time on actual buying. 

Mr. Forbes explains in detail the functioning of his 
department and indicates how the installation of 
mechanical office devices wherever practicable has 
resulted in a substantial increase in speed and 
efficiency. The kinds of equipment used include add- 
ing and calculating machines, typewriters, duplicating 
machines (both stencil and film), tabulating machines, 
and visible record systems. The informative article is 
concluded with a statement to the effect that no fear 
need be entertained that office appliances will replace 
brains. Instead they release brains for proper employ- 
ment, which is to make use of the calculations and 
data made available by the appliances. “Correct office 
appliances tend to give men and women work worthy 
of them and make them realize that their future is 
indeed in their own freer hands.” 

As a means of giving emphasis to the article, the 
cover of the May issue of The American City shows 
in sequence the office appliances in the regular routine 
procedure of the department of purchase of the City 
of New York. The following description is given: 

“At the top left is a double-register adding machine 
used in checking the requisition against funds avail- 
able for the purchase. Below and to the right is a 
rotary card file carrying the requirement contracts, 
and these cards are being examined to see if the new 
requisition can be filled from these contracts. At the 
top right is a duplicating machine making copies of 
At the middle left, the unit prices 


The listing 


tities of the items on the invoice against the store- 
keeper’s report, so that the voucher may be issued 
The key 
punches at the bottom right add the items just pur- 
chased to the tabulating cards which form the up-to- 
date record of the Balance-of-Stores Division.” 
SS 
DEALER SEEKS STOLEN MACHINES 

Harry A. Fish, proprietor of the Central Business 
Machine Exchange, Hillsboro, Ill., last month asked 
dealers throughout the country to be on the lookout 
for a typewriter and an adding machine stolen from 
the offices of the Hillsboro Coal Company on May 4. 

The typewriter is a Woodstock, pica type, 5N, No. 
346537, while the adding machine is a Burroughs port- 
able No. 8-1238738. Mr. Fish requests that anyone hav- 
ing knowledge of the whereabouts of these machines 
notify either the company from which they were 
stolen, or Sheriff Blackburn of Hillsboro. 





are proving that the new “Y and E” Direct Vision System. is 


the simplest to demonstrate and the easiest to sell, because — 
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YAWMAN > FRBE MEG.(@. 


1099 Jav Street Rochester. New York 











“MY ECONOMY AND LONG LIFE 
PLEASE YOUR CUSTOMERS” 


CANCO WASTEBASRETS 
ARE PROFIT-MARERS— 


BECAUSE they are good-looking! 
Handsomely lithographed, in a va- 
riety of colors and wood finishes, they 
blend with any furniture. 


BECAUSE they are durable! This is 
why customers ask for Canco baskets 


on repeat orders. 


BECAUSE they are economical! They 
are priced right to speed your turn- 
over. Write for catalog and price 


information. 


Galvanized Ware Department 


AMERICAN CAN COMPANY 


CITY PARK AVE. & HAMILTON ST., TOLEDO, OHIO 


OFFICE APPLIANCES 


TWENTY-SEVEN YEARS OF PROGRESS SHOWN IN 
FORMAL OPENING OF NEW PEORIA STORE 


Starting in business twenty-seven years ago in a lit- 
tle half-front stationery and office supply store at 212 
South Jefferson avenue, Peoria, Illinois, the new A. 
Espenschied double-front store at 222-224 South Jef- 
ferson attracted nearly 600 visitors at its formal open- 
ing on April 12, 13, and 14. 

When Mr. Espenschied started his little store in 1910, 
his was the first retail business on South Jefferson. 
His faith in the locality was rewarded, however, and 
from his pioneer efforts, the street has now become 
one of the principal retail streets of the city and his 
business grew with the growth of the street. 

He moved after a few years to 220 South Jefferson 
and later established an office equipment business at 
236 South Jefferson. About a year and a half ago 
Mr. Espenschied died and since then Mrs. Espenschied 
has conducted the business. Recently she consolidated 
the two stores at the present address and will give 
state-wide service to the general public. 

The displays at the opening were the subject of much 
favorable comment by visitors. These included Un- 
derwood and Corona typewriters; Shaw-Walker steel 
filing equipment, furniture and supplies; Harter seat- 
ing equipment; Sight Light desk lamps; duplicators 
and supplies; Stebco modern business cases; Master- 
Craft loose-leaf systems; Sheaffer and Parker fountain 
pens; F. S. Webster ribbons and carbons; Rockwell- 
Barnes Dictator typewriter paper; drawing materials; 
inks for all purposes; chair pads; and,.many more items 
in appliances and stationery. 

A full-page rotogravure ad in the Peoria Star and a 
half-page black-and-white ad in the Peoria Journal- 
Transcript of Sunday, April 11, announced the open- 
ing. The rotogravure ad carried pictures of Mrs. A. 
Espenschied, the original store front, the present store 
front, the office appliance display, and the sundry 
office supply display. The black-and-white ad carried 
the last three pictures mentioned and in addition the 
original store front appeared in the editorial columns 
of the paper.—HLS 


> Pe 
LUDWIG RETURNS FROM HAWAIIAN TRIP 


Completing a delightful winter trip which began Jan- 
uary 10 and included a lengthy stay in Southern and 
Northern California, E. A. Ludwig, proprietor of the 
American Seal & Stamp Company, 120 South Clark 
street, Chicago, recently returned from a vacation in 
the Hawaiian Islands. 

In speaking of the eleven days spent in Honolulu and 
Waikiki Beach, Mr. Ludwig was enthusiastic in his 
description of the Island of Oahu of which Honolulu 
is the principal city. He said: 

“The eleven days there were wonderful. Both Mrs. 
Ludwig and I think the island must be the original 
Garden of Eden. The wonderful shops, hotels, schools 
and public buildings compare with ours but on a 
smaller scale. Altogether, including the journey to Cal- 
ifornia, the sea trip and the holiday on the Islands 
gave us two never-to-be-forgotten months.” 


—_— 
ROYAL LEASES NEW ATLANTA QUARTERS 


The Royal Typewriter Company leased 3,800 square 
feet in suite 413 Hurt building, effective May 1, 1937, 
for five years. The aggregate rental was reported as 
close to $25,000. The new quarters will approximately 
double the concern’s present space at 63% Broad 
street, N.W. George M. Spurlin is district manager. 

CG 








RAG CONTINENT 
JUNGLES 


to more serviceable records and better 
stationery. It will help you to recommend 
and sell them more knowingly, more suc- 
cessfully, your customers to use them 
more confidently, more efficiently and 
more extensively. Write on your letter- 
head for your copy. 


L. L. BROWN 
Paper Company 


ADAMS, MASS. 
New York City Chicago Los Angeles 
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BOMB PROOF 


PROTECTION AGAINST COMPETITION OF DIRECT 
SELLING MANUFACTURERS OR INFERIOR GOODS 


We give you the most improved and best known line in this 
industry. With prices that enable you to successfully compete. 
If you show Quality-Bilt Products you will sell them. 
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EXPANDING WALLETS VERTICAL FILE POCKETS 


Seatherwid Wallets and File Pockets have reinforced corners and 


fold over Gusset tops. 
Glue welded throughout. 
Made in all sizes with 134", 31/2” and 51/44” expansion. 


The Largest and Most Successful Dealers are Selling Leatheroid Filing Containers and Envelopes 


QUALITY PARK ENVELOPE CoO. 


11-116 Merchandise Mart, Chicago, Ill. 
FACTORY AT ST. PAUL 
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HOGAN OPENS NEW BUSINESS 


After a service record of more than twenty-five 
years with the Underwood Elliott Fisher Company in 
Little Rock, Ark., and the surrounding territory, Roy 
H. Hogan recently opened a typewriter and adding 
machine business of his own at 103 Main street, Little 
Rock. 

With Mr. Hogan as his chief mechanic is D. W. 
(Peck) Forbess who was also with UEF for a period 
of seventeen years. 

“We are prepared to handle a complete line of type- 
writers and adding machines for the people of Little 
Rock,”’ Mr. Hogan explained, “together with a service 
system second to none. Behind us we have forty-two 
years of valuable experience which will be at the dis- 
posal of our customers whenever it is requested.” 

The new store has a recessed entrance with fine 
display windows on either side while the interior is 
spacious enough to ensure ample demonstration 
facilities. 

as . 

TYPEWRITER THIEVES GIVEN LONG PRISON 

TERMS 

After pleading guilty to the theft of typewriters and 
other office equipment totaling $3600 from New Or- 
leans, La., organizations, three men last month were 
sentenced to serve four years each in the Louisiana 
state penitentiary. 

The prisoners, who gave their names as Frank Jack, 
alias Jack Gordon; Paul Maret and Warren Singletary, 
admitted the theft of $2500 worth of typewriters and 
office equipment from the American Frog Canning 
Company and $1100 worth of similar equipment from 
the Gretna high school. 

ae ‘i 
NEW EUROPEAN STENO MACHINE 

Administrative Arbeid, Rotterdam, the Netherlands, 
recently reported the production of a new “short- 
writer” machine, the Tachotype. The device writes 
word symbols on fan-fold stock, and is capable of two 
to three hundreds words per minute. 

—— 


SCARBORO TELLS RULES FOR SUCCESS 


A great many dealers everywhere are well acquainted 
with four of the major qualifications for success and 
know them to be thoroughness, attentiveness, courtesy 
and personal friendly service. But it remains for E. E. 
Scarboro, owner of an office supply house at 74 Pryor 
street, Atlanta, Ga., to drive home the crowning neces- 
sity. 

Mr. Scarboro, not content with stressing the four 
necessary rules outlined above, adds the following 
stipulation “under all conditions.” In other words he 
agrees that thoroughness, attentiveness, courtesy and 
a personal friendly service are splendid requisites but 
adds that they must be in evidence at all times. 

Mr. Scarboro is the authorized distributor in part of 
Georgia for the Allen-Wales adding machine and also 
handles Royal typewriters and Friden Calculators. 
according to an announcement made last month. 

<a o—_ 
BRITTON OPENS ASHEVILLE STORE 

W. V. Britton, formerly owner and manager of the 
Office Equipment Company in Johnson City, Tenn., 
last month announced the opening of an office equip- 
ment and supply store at Asheville, N. C. Coincident 
with the opening of the store, Mr. Britton announced 
his desire to receive catalogues from office equipment 
manufacturers. 


| Los Angeles 





¢CEN-TR-KOTED 
CARBON PAPER 


Satisfies Your Most 
Exacting Customers... 


used in connection with the perfected 
CEN-TR-KOTED Backing Sheet 
assures your customers complete car- 
bon paper satisfaction. They will be 
amazed at the resulting fine carbon 
copies . each sharp, clean, and 
lasting. CEN-TR-KOTED Carbon 
Paper is made of special quality for 
each especial use. 


Send for our helpful 
booklet ‘‘Carbon 
Paper Facts.”’ It will 
be sent to you free on 
request and will give 
you many informa- 
tive facts on Carbon 





Paper. 


An Exclusive Agency on Grand Prize 
Carbons and Ribbons in your city 
is a sure slep toward greater profits. 
Write for our dealer proposition 
booklet. 


GRAND PRIZE 
CARBONS and RIBBONS 
PACIFIC CARBON & RIBBON MFG. CO. 


J. Francis O'Connor, Pres. 








Head Office and Factory: 1451 Harrison St., San Francisco 
Chicago: 608 So. Dearborn St. 


Houston, Tex. Portland, Ore. Denver 
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ADK Automatic 
staples AQ) sheets as readily as ? 


Feature this super-service stapling machine for bigger and more 
profitable sales volume. Automatic action, like squeezing a trigger 
(the machine drives the staple), adjustable for thickness of pap- 
ers. All moving parts of hardened steel assure long wear. Jam- 
proof—satisfaction guaranteed if No. 333 staples are used, 


New, improved draw band hook. 


The A D K Automatic Tacker operates with slight pres- 
sure and without kickback. Adjustable for all kinds of tacking 

shipping tags, drawing paper, car linings, window shades, screens, 
display cards, etc. Use No. 444 staples for guaranteed satisfac- 


tion. 


*h™ 


Retail 





DISTRIBUTORS Feature the 


AND 


exclusive finger touch operation of the new A D K 


DEALERS 


staplers and tackers and get the repeat orders for 
genuine Nos. 333 and 444 staples. Write for our 


proposition. 


A. D. K. Corporation 


253! North Ashland Ave. Chicago, Illinois 
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CANADIAN NEWS NOTES 

The ninetieth anniversary was fittingly celebrated 
in conjunction with the fifteenth annual dinner and 
dance of the staff of W. V. Dawson, Ltd., wholesale sta- 
tioners of Montreal, Que., which was held in the Wind- 
sor hotel that city. The beautifully prepared menu 
and program, printed in the splendid style character- 
istic of W. V. Dawson, was a handsome souvenir of ten 
pages, containing a history of the firm. The firm 
began in small premises, founded by Benjamin Daw- 
son, and was developed by the family which now has 
the third generation engaged in its management and 
promotion. Many employes have been with the firm 
for a long period of time, one for fifty and another 
forty years. William L. Morrissey and W. A. Borde- 
leau were capable masters of ceremonies. 

* - * 

J. H. Chipman, associated with the firm of Brown 
Bros., 100 Simcoe street, Toronto, Ont., has been ap- 
pointed vice-president and general manager of this 
old firm of wholesale distributors of office supplies and 
devices. Mr. Chipman was formerly vice-president. 

7 . * 

Thieves with plenty of daring and an abundance of 
strength, recently removed a half-ton safe onto Main 
street, near the center of Hamilton, Ont., and made 
away with $200 in cash and $500 worth of stock from 
the store of Cloke & Son, office supply firm. 

> > = 


The Dixon Pencil Company, Ltd., Newmarket, Ont., 
has just placed on the market a splendid and most 
attractive assortment of pencils to ‘be known as Cor- 
onation Assortment No. 1937. Every pencil is stamped 
with the word “Coronation,” which is registered at the 
Patent Office, Ottawa, for the exclusive use of the com- 
pany. Each pencil carries a portrait of King George 
VI and Queen Elizabeth. 

* +. * 

The death took place a short time ago in Montreal, 
Que., of George E. Derick, one of the popular members 
of the office supply and stationery trade. Mr. Derick 
who was in his eighty-third year was for over forty 
years traveling salesman for W. J. Gage & Co., Ltd., 
office book makers, of Toronto. He covered the prov- 
ince of Quebec and eastern Ontario. 

. 7 * 

James L. Sutherland, Ltd., wholesale and retail sta- 
tionery and office supply firm, 183 Colborne street, 
Brantford, Ont., have been celebrating the ninetieth 
anniversary of the firm with a series of special sales. 

7 - a 

J. & J. Sutherland, Ltd., wholesale and retail office 
stationers, 425 Dundas St., Woodstock, Ont., have 
opened a new department in their business in the form 
of a Remington typewriter sales and service depart- 
ment. The department will be in charge of J. V. 
O'Reilly. 

ee 


LANE JOINS ALEXANDER BROTHERS 


Taking with him more than ten years of valuable 
experience which he acquired in various parts of the 
world, Galen Lane has taken the position of assistant 
manager of Alexander Brothers, Limited, distributors 
in Hawaii for the Underwood typewriter. 

The firm is located in Honolulu and supplies all the 
islands in the Hawaiian group with Underwood type- 
writers and bookkeeping machines, Sundstrand book- 
keeping machines and Sundstrand adding machines. 

Mr. Lane’s career in the office equipment field began 
ten years ago when he became affiliated with the steel 
furniture and systems department of the Honolulu 
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- SHEAFFER'S ANNOUNCE 


THE 


LARGEST ADVERTISING 
CAMPAIGN IN YEARS 


Sheaffer is the only continuous four-color adver- 
tiser in the fountain pen industry. Dealers are not 
expected to rely on sporadic campaigns run just at 
key selling seasons—Sheaffers are advertised 
EVERY month—BUT the advertising is substan- 
tially augmented during graduation, school opening, 
fall and holiday seasons. 


The enlarged graduation program has produced 
for dealers the largest sales in years. The greatly 
enlarged advertising for the remainder of the year 
includes: SATURDAY EVENING POST, LIFE, RED- 
BOOK, ESQUIRE, NATIONAL GEOGRAPHIC, THIS 
WEEK, AMERICAN WEEKLY, COLLEGE HUMOR and 
18 OTHER MAGAZINES. 


ALL OF THIS ADVERTISING IS PREMIUM PO- 
SITIONED, FIRST OR BACK COVERS, FULL PAGES 
IN FOUR COLORS. 


In addition, there will be color and black and 
white advertising in scores of metropolitan and col- 
lege newspapers. 


150 MILLION READERS—UNTOLD MILLIONS 
OF LISTENERS TO ANNOUNCEMENTS OVER 59 
RADIO STATIONS. 


Increase your unit of sale with Sheaffer mer- 
chandising plans. Details upon request. 


W. A. SHEAFFER PEN COMPANY 
Fort Madison, lowa 
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APPRECIATION 


American business is demanding greater dur- 





ability, service and beauty ... it is willing 
and able to pay for superior quality ... it has 
an aroused appreciation of the STEELCASE 
standard ... and it is buying STEELCASE 





products in larger volume. 


The STEELCASE line is complete . .. complete in its number of 
items .. . complete in its ability to meet the most exacting serv- 
ice demands . . . complete in its power to produce profits for 


every STEELCASE dealer. 


METAL OFFICE FURNITURE COMPANY 
Grand Rapids, Michigan 








|STEELCASE 


Susiness Equipment, 


STEELCASE 


eeeee FOUND WHERE BUSINESS SUCCEEDS 
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Paper Company. Later he took the position of sales 
manager for the Royal typewriter dealers at Auckland, 
New Zealand. Before accepting the new position he 
was affiliated with the San Francisco office of the 
Underwood Elliott Fisher Company after graduating 
from that firm’s salesmen’s central training school at 
Hartford, Conn. 
Se ee 


NEW CONCENTRATED AGENCY 


In the newest office building in the heart of the busi- 
ness field, in downtown Wichita, Mr. and Mrs. A. J. 
Pestlinger have opened a typewriter company bearing 
their name. 

Their salesroom is miniature—twenty-five by twen- 
ty-five feet; the service department is housed on a 
streamlined balcony. The whole decorative scheme is 
modernistic, and done in dull red and silver banding. 


Irregular length storage shelves for machines give a | 


streamlined effect. 


Since the opening day, March 28, the business has | 
jumped more than fifty per cent. Mrs. Pestlinger says 


that due to their advantageous location in the office 
district, supplies alone will pay the rent. They are 
authorized Underwood dealers—ATW 
0 

THE MAUCH TWINS HELP UNDERWOOD SALESMEN 

Billy and Bobby Mauch, featured in the Warner 
Brothers motion picture “The Prince and the Pauper,” 
are possessors of Underwood portable typewriters. The 


following joint letter from them indicates their enthu- | 


sSiastic approval: “Just a few lines to let you know 
that we think our Underwood portable typewriters are 
swell. They are very helpful to us in our school work 
and in answering our fan mail too. We think every 
student should have one.” 

The boys are being featured in Underwood adver- 
tising, which is effectively used by Underwood sales 
offices during the times when local theaters are pre- 
senting the film. Billy and Bobby are real helps to 
UEF salesmen. 

A 
ACHIEVEMENT GREATEST THING IN LIFE 
SAYS WESBANCO HEAD 


Achievement should be the prime goal of life, said 





Jess Beck, president and general manager of Western | 
Bank and Office Supply Company, of Oklahoma City. | 


Mr. Beck revealed his philosophy of life when he was 
recently called upon to take the negative of the ques- 


tion, “Is happiness the most important thing in life?” | 
Citizens are called on daily to give their views on vari- | 


ous questions which make up the “Daily Duel,” a short 
feature in the Oklahoma City Times, which prints a 
negative and affirmative opinion on the given question. 

“The man who does his level best is the man who is 
happy,” stated Mr. Beck. 

Out of achievement comes happiness, Mr. Beck 
pointed out. The state of being happy is a by-product 
of sincere effort, and is also a many-sided affair, ac- 
cording to this man’s views. 

“A good job, a prosperous business, a healthy family, 
comfort, are a few of the points where happiness re- 
sults; but having all these things, if I had a horse that 
was crippled, I would be unhappy on that particular 
score,” he illustrated—_EVH 

9 


GARVEY COMPANY LEASES CHICAGO QUARTERS 


Ed. A. Garvey & Company, stationery supply dealers, | 


recently leased half of the second floor of a building 
at 325 North Wells street, Chicago, according to the 
March 27 issue of the Chicago Journal of Commerce. 


| 


| this new Bates prod- 
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Help your customers keep 
their records in order 


REINFORCE re) 
id 





BATES FILE FASTENERS 


Here is the finest file fastener ever made—it has 3 
points of superiority that are so easy to demonstrate. 


NEW BATES PERFORATOR 


Fine quality, unequal- 
led performance and 
reasonable price are 
rapidly establishin 














uct asthe leader thru- 
out the country. 


Six Points of Superiority 

4—Tempered steel punches 
and dies. 

5—Largest waste container. 

6—Narrow base saves space. 


1—50% easier to operate. 

2—Ball-Bearing action. 

3—Adjustable, self-locking 
gauge. 


Here is the new Bates Clincher 
for inserting Bates L ba File 
Fasteners in Manila and press- 
board folders. Loaned free to 
dealers who carry a reasonable 
stock of Bates L Type File Fast- 
eners. 





THE BATES MFG. CO., Orange, N. J. * New York Office: 30 Vesey St. 
Makers of Bates Numbering Machines, Bates Staplers, Bates Indexes, 
Bates Eyeleters, Mun-Kee Stamp Pads, Bates List Finders, etc. 
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Increase Your Sales 
of Copyholders 








With This New 
Low-Priced BURNS 
Auto-Liner 


The new BURNS Auto-Liner copyholder is 
priced to sell—and sell fast! Has all fea- 
tures of more costly makes—“remote con- 
trolled” line guide — dual copyholding ar- 
rangement—firm, non-tippable base—easy, 
quiet operation—yet the retail price is only 
$12.50. 


Comes complete, equipped with mechanical 
stop, adjustable for single, double or triple 
spacing. Write at once for literature (and 
discount sheets) describing the new BURNS 
Auto-Liner, BURNS Telephone Brackets and 
other profitable BURNS office specialties. 
Address American Automatic Electric Sales 
Company, 1033 West Van Buren Street, Chi- 
cago, Illinois. 


BURNS 


OFHCE SPECALITES 
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VICTOR ADDING MACHINE DALLAS 
AGENCY MOVES 


Consisting of a private office, salesmen office, demon- 
stration room and service department, quarters at 
314-17 Allen building have recently been occupied by 
the Dallas, Texas, Agency of the Victor Adding Ma- 
chine Company. 

The branch, which is under the direction of C. A. 
Guertler, district manager, was formerly located in 
smaller quarters in the Stewart building. These, how- 
ever, proved inadequate due to the steady increase in 
business and the move was decided upon. In the new 
suite the branch occupies rooms 314, 315, 316 and 317. 

Mr. Guertler was formerly associated with the Victor 
Agency at Oklahoma City as manager. In August, 1936, 
his impressive sales record won him recognition and he 
was promoted to the Dallas post. Before joining Victor 
he was connected with the Burroughs Adding Machine 
Company for over twenty-five years as a salesman and 
later as agency manager. 

—_———_=-o 


OFFICE EQUIPMENT AT INDUSTRIAL BANKERS 
GATHERING 


According to a report in the June issue of the 
American Industrial Banker, office equipment manu- 
facturers throughout the United States contributed 
materially to the success of the Third Annual Institute 
of the American Industrial Bankers Association held 
in Fort Wayne, Ind., May 12 to 15. The office equip- 
ment. exhibits were set up in the Wayne Pharmacal 
Building, opposite the Chamber of Commerce where 
the institute business sessions were held. In addition 
to the manufacturers’ displays, members of the 
association arranged exhibits of business forms and 
advertising material. The entire display occupied 
approximately 3,000 feet of floor space. 

The following manufacturers exhibited their wares: 
Burroughs Adding Machine Company, National Cash 
Register Company, Addressograph Company, Monroe 
Calculating Machine Company, Elliott Service Com- 
pany, Duplex Envelope Company and Allison Coupon 
Company. 

DISCLOSE CLASSES FOR TYPEWRITING CONTEST 


Three classes of students will be eligible to take part 
in the various events when the fifth annual interna- 
tional commercial school contest opens at the Hotel 
Sherman in Chicago on June 24 and 25. 

According to W. C. Maxwell, of the Hinsdale High 
School, Hinsdale, Ill., who is manager of the contest, 
the three classes will be Class A for novices, Class B 
for amateurs and Class C for open tests. In Class A 
there will be contests in shorthand, typewriting, book- 
keeping, machine calculation and dictating machine. 
In Class B contestants may vie for honors in shorthand, 
typewriting and bookkeeping, with the same three 
types of contest available in Class C. 

According to Mr. Maxwell, from whom registration 
entry blanks may be obtained, these applications must 
be filled out and returned to him on or before June 1. 


, Scien 
MATHENY TO HEAD HIS COMPANY 


Ernest H. Matheny, sales manager of the Columbus 
Bank Note Company and associated with the firm for 
the past thirty years, was elected president, succeeding 
the late Sinclair B. Nace. M. W. Richwine was elected 
vice president and to the board of directors, filling a 
vacancy caused by the death in January of C. G. 
Lender. Thomas Reece, also with the firm for thirty 
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In single units 
stacks of 4 
or. batteries 


The DELUXE 


The LEADER 





The REGULAR 






TRADEMARK 


TRANSFILES 


give maximum filing 
service at minimum cost 


No matter what the record filing or storage problem may be, TRANSFILES fill 
the bill. They look and act like your regular steel files but they cost only a 
fraction thereof. 


Every TRANSFILE is built to give a greater measure of service in daily use. 
The steel reinforcement of all open edges of the case gives remarkable rigidity. 
The 2-Way Interlock welds units into staunch batteries. The Follow Block keeps 
drawer contents in clean working condition. The Steel Front produces a beau- 
tiful appearance. Ball or Roller bearing drawer suspension makes drawers easy 
to use regardless of load. New metal sanitary legs keep TRANSFILES free from 
dirt, grime and damp. 


It is much easier to sell corrugated files made to fit your customers’ require- 
ments than it is to change his needs to fit the files. That's why so many dealers 
have concentrated on TRANSFILES —a file to meet every purse and purpose. 


Transfer to TRANSFILE today. 





GUIDE SYSTEM & SUPPLY CO. 335 CANAL ST., NEW YORK, N. Y. 
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FOLLOW THE STRAIGHT LINE! 


SERIAL NUMBER COMPETITION 


DOUBTING THOMAS 
PROSPECTS 


LOW RENTAL RATES 


LOST CUSTOMERS 


NO FIXED COST PRICE 
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years, fills the vacancy on the board caused by the 
death of Mr. Nace. Edward E. Nace, formerly secre- 
tary-treasurer and brother of the late Sinclair B. Nace, 
was re-elected treasurer; Paul Knospe, an accountant, 
was named secretary. W. R. Swan was re-named vice 
president, also with the company for thirty years. Firm 
was organized in 1894 and specializes in lithograph 
work of various types, manufacture of blank books, 
and bank supplies —AK 


>= —___ 
KOHL WRITES CARBON AND RIBBON TEXTBOOK 


Representing a large amount of research work and 
study, a new textbook on typewriter ribbons and car- 
bon papers has recently been written and published by 
P. L. Kohl, well-known member of the carbon and 
ribbon industry of Kansas City. The book deals with 
papers, ribbon cloth, and the various inks in use and 
stresses the practical use of the finished products. A 
special chapter is devoted to typewriter ribbons with 
reference to their width, length and interchangeable 
facilities for use on the various makes of machines. 

rs 


BOSTON STATIONERS AND TRAVELERS ISSUE 
GOLF SCHEDULE 


Under the supervision of Chairman James T. Towhill | 


and Assistant Chairman Dick Bohaker a combined 
golf schedule of the Boston Stationers Association and 
the New England Travelers Club for 1937 has recently 
been issued. 

The five meetings, as listed on a card issued through 
the courtesy of the Standard Diary Company, are as 
follows: 

June 9, Norfolk Golf Club, Westwood, Mass.; June 18, 
Shenecossett Golf Club, Groton, Conn.; July 14, Sandy 
Burr Country Club, Wayland, Mass.; August 18, Pine 
Brook Valley Club, Weston, Mass., and September 15, 
Stoney Brae Golf Club, Wollaston, Mass. 


2 


PAGE JOINS PAGE COMPANY 


Joe R. Page, who for the past five years was press su- 
perintendent with the J. B. Savage Company, of Cleve- 
land, Ohio, is new superintendent of the printing de- 
partment, for Clarence E. Page, office equipment com- 
pany, 111 West First street, Oklahoma City. The two 
Pages are not related. 

Under Joe Page’s supervision, this company’s print- 
ing plant is being re-arranged and enlarged. New 
equipment being added includes a latest type Harris 
offset machine, and a bronzing machine. 

Before his connection with the Savage Company, Mr. 
Page spent some time in the color division, Curtis Pub- 
lishing Company, Philadelphia, and with the Cole Pub- 
lishing Company, Springfield, Ohio—EVH 


—_———_e—tr—9 


DRIVE ON GREIST LAMPS BRINGS RESULTS 


The Greist Manufacturing Company, New Haven, 
Conn., last month reported an unprecedented demand 
for promotional material offered in the recent sales 
drive on White Knight desk lamps. Original expecta- 
tions, according to officials of the company, have been 


exceeded to such an extent that additional printings | 


were necessary to supply the demand. 
——-—<—-o—__ 


MARTIN WINS BIG STEEL SHELVING ORDER 
Involving approximately $15,000, an order for five 
carloads of steel shelving was recently received by the 
A. R. Martin Company, Mobile, Ala., from the State of 
Alabama Alcoholic Beverage Control Board. 
A. R. Martin, head of the company bearing his name, 
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T stands alone . . . anywhere . . . at almost 

any angle because of the patented non- 
skid edge on each cover. It’s easy to write 
on with either pen or pencil. It has more 
total useable writing surface than many 
sewed books at comparable cost. 


But That’s Not All! 


The New Non-Skid Easel Note Book has a 
new binding. The leaves turn without a catch 
because there’s no distortion of the ends of 
the coil ... and there’s no bulge at the binding 
edge when the book is in writing position. 
It's easy to use . . . and it’s useable from the 
top line to the bottom. 


The Non-Skid Easel Note Book is easy to 
write on, easy to see when transcribing and 
it's EASY ON THE OFFICE SUPPLIES 
ACCOUNT. 


ROCKWELL BARNES 
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20th Anniversary 
CURMANCO 


Steel Office Specialties 


Letter Racks 


Clears the desk for action. 
Sorts and distributes the 
papers of your daily work. 
Eliminates Confusion. 


No. 103. Letter Size, Olive Green 


Metal Portfolio 
File 

Made to carry. Sort your 
papers with index. Expands 
for ready reference. ForSales- 
men, Collectors, Auditors and 
Insurance Men. Nickel Snap- 
lock fastener. 

Letter Size, Without Index, Olive Green $3.50 





$4.00 





No. 121. 


Sorting Tray 
For ready reference. Opens 
like a book. Instant contact 
with 1-31, A-Z, Monthly, or 
Tab Indexes. Corrugated bot- 
tom. Rubber feet. 





= Pigeon Hole File 


No. 115. Letter Size, Without Index. Olive Green. $3.50 
Every pad in its place for of 
fice or shipping room. Saves 


Time. 


No. 106. Letter Size, Olive Green 





$3.50 


Stationery Separator 


Insert for desk drawer. Holds 
letter heads, carbon, ~ and 
copy paper. Saves time, 
space and stationery. 
No. 310. Letter Size, Olive Green 





$3.00 


Business Register 


Uses adding machine rolls 
for paper. (Patented.) User 
cuts off any length memo, 
order, or call desired. Drawer 
inside for slips. Saves Mis- 
takes. 

No. 420. Complete with Roll, Duo-Tone Brown 


ORDER TODAY 


QUALITY TIME AND LABOR SAVERS 
BUILD STEADY PROFIT 


Currier Manufacturing Co. 


N. W. Terminal Minneapolis, Minn., U. S. A. 





$2.00 
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has been in business for himself only since last Octo- 
ber and is the local representative of the Metal Office 
Furniture Company. Prior to opening his own organ- 
ization he was for eight years with the system division 
of Remington Rand, Inc. 
—_--_ o—ee 
SMITH & BUTTERFIELD EMPLOYES HEAR 
GOOD NEWS 

At a party attended by thirty-five employes of Smith 
& Butterfield office equipment dealers, 310 Main street, 
Evansville, Ind., at the Evansville Country Club on 
Friday, May 14, it was announced that two weeks 
vacations with pay will be given all employes of one 
year or more during the coming summer and that a 
bonus of one week’s salary will be paid to all employes 
immediately. The party was given in honor of the 
return of Leo Wittgen, vice-president of the company, 
who was ill for several weeks in Florida, but who now 
has fully recovered and is back on the job again. — 
WBC 

STENOGRAPHIC ALMANAC OF 1937 

The Stenographic Almanac (Navarre), which is in its 
thirty-sixth year, was published in January of this 
year. It has been sent directly to all those who have 
received it regularly each year. Like the editions of 


| preceding years, this publication has been appreciated 


highly. 

Those who wish copies should write promptly to the 
publisher, M. Albert Navarre, 97 Avenue La Bourdon- 
nais, Paris, VII®. There is a possibility that the edition 
will be exhausted shortly. 

——_———o=— —___ 
CASH REGISTER STOLEN AT TACOMA 

The Cash Register Exchange, 1417 Pacific Avenue, 
Tacoma, Wash., reports that the night of April 2 
burglars entered the company’s store and stole Ohmer 
Cash Register Model A-314, -3, Serial No. 11,279, black 
with chromium finish. The keyboard of the register 
was arranged for use in tavern or restaurant. The 
Cash Register Exchange will appreciate any informa- 
tion available relative to this machine. In case any 
dealer encounters this machine in his buying, Mr. 
Roscoe Townsend, of the Cash Register Exchange asks 
immediate notification. 

te 

INDIANAPOLIS OFFICE EQUIPMENT BUSINESS 

The Dillon Office Equipment Exchange has been es- 
tablished at 143-45 East Maryland street, Indianapolis, 
Ind. The principals of this business are Cecil R. Dil- 
lon, manager, and Fred M. Rauscher, in charge of 
rentals and repairs. Both gentlemen of this business 
are veterans of the industry. Mr. Dillon has been 
active the past fifteen years, specializing on wood and 
metal equipment. Mr. Rauscher has had twenty-five 
years experience in repairing, refinishing and renting 
office furniture. Among his important accounts have 
been office equipment for the state legislature, home 
show, and state fair the past several years. 


BATES MEMO PAD IS NEWS 
Pauline Webster, shopping news editor for the De- 


| troit Free Press, Detroit, Mich., was intrigued enough 


by the Bates list finder, recently put on the market, 
to make it the subject for one of her write-ups. It 
appeared, with a picture, March 9. 

Four reasons to support her enthusiasm for the item 
were offered: its smart appearance—with the leaves 
shielded by the metal cover, its engineering, its varied 
potential uses, and its price, which the editor indicates 
to be a profitable investment. 
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ANOTHER STEP AHEAD 


NATIONAL SIDE PUNCHED 


Analysis Pads 


With EYE-EASE PAPER 


To meet a growing demand, National Analysis. 
Pads Line 5400 is now available in the popular 
Eye-Ease paper. This green-white Hammermill 
Bond - Sub..20 is uniform in quality and color. 
It has the proper surface for pen or 
pencil and is free from glare. Ac- 
countants like Eye-Ease paper, and the 
restful brown and green ruling because 
it brings them eye com- 
fort, reduces eye-strain 
and promotes accuracy. 
It will pay. you to stock 
and push these new 
Pads- For complete line 
listings see National 
Loose Leaf Catalog “A” 
page 102A. Note new 
size 1] x 24% in three 


new rulings. 
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== NATIONAL BLANK BOOK COMPANY 


IN ATIONAL® HOLYOKE, MASSACHU 
- Loose Leaf, Bound Book lisible 


Vai 
N. Y. City-100 Sixth Ave 
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STOFFREGEN GRADUATES FROM COMPTOMETER 
SCHOOL 


Howard L. Stoffregen, a recent addition to the Cin- 
cinnati sales office of the Felt & Tarrant Manufactur- 
ing Company, Chicago, recently completed his exten- 
sive course at the Comptometer training school main- 
tained by Felt & Tarrant and has returned to the Cin- 
cinnati office where he will resume his career as a 
salesman under the guidance of C. B. Moore, the branch 
manager. Before entering the office equipment field 
Mr. Stoffregen was in the insurance business. 

———=—e—_____ 
FRIENDS GIVE GARVIN BON VOYAGE DINNER 


On Thursday, May 20, a group of personal friends 
gathered in the east ballroom of the Hotel Commo- 
dore, New York City, for a surprise bon voyage dinner 
in honor of Mr. and Mrs. Charles P. Garvin who sailed 
for Europe two days later aboard the S. S. Bremen. 

Among those who gathered to extend their good 
wishes for the voyage were Mr. and Mrs. John Tamany, 
Mr. and Mrs. Leo Burt, Mr. and Mrs. W. H. Cravens, 
Mr. and Mrs. Horace B. Van Dorn, Mr. and Mrs. Her- 
man Price, Mr. and Mrs. Paul Buckwalter, Mr. and 
Mrs. C. H. Everly, Guy Hamlin, Alfred Berolzheimer, 
Gustave Fischer, Ed Ward, Reg. M. Tussing, Harry 
Tehan and W. L. Jaques. 

During the course of the dinner each of the com- 
pany expressed good wishes to the guests of honor. 
Letters of regret at being unable to be present but 
extending good wishes for the journey and safe return 
were sent by such well known friends as Ed Wobber, 
Harry Morgan, George Brainard, William Clegg, 
Arthur Walker, Clifton Wilson, Frank Waterman and 
a host of other names well known in this field. 

Although unable to be present, Mr. Brainard was 


| thoughtful enough to provide the vintage in which 


the assembly drank a toast to the parting guests, and 
R. M. Tussing thoughtfully provided at the end of the 
dinner a “doch and doris” which will add to the pleas- 
ant recollections of the event of all present. 

One of the most active in arranging the affair, 
which was not an industry dinner but a little sur- 
prise party by personal friends of Mr. Garvin, was 
Mr. Jaques who refused to take credit for the suc- 
cess of the event without allowing a full measure of 
praise for the assistance given him by Harry Tehan. 

During the dinner Mr. Garvin was unusually grave 
as he expressed his appreciation for the thoughtful- 
ness of those who staged the bon voyage party for 
him. Immediately after dinner, however, the spirit 
of gaiety again was manifested when Mr. Garvin sat 
down at the piano to play a few numbers to the strains 
of which many of the party danced. 

While abroad Mr. Garvin was to attend the annual 
convention of the Stationers Association of Great 
Britain and Ireland, to be held in Hastings, England, 
June 12 to 16. On June 25 he was to be a guest at the 
meeting of the International Chamber of Commerce 
in Berlin. 

The Garvins expect to return to the United States 
on the S. S. Aquitania, sailing from Europe on July 7. 


EEE 


WIGHT BACK FROM UEF SCHOOL 
M. O. Wight, of the Underwood Elliott Fisher Com- 
pany’s service department, Fort Smith, Ark., last 
month returned to his office following a course at 
the UEF school at Hartford, Conn. During his stay 
in the East he visited the company’s factory and New 
York offices. 
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+ DEPENDABILITY! 





CHEXSIGNO—that busy 

Treasurer will thank you for 

telling him about this inex- 
pensive signer. 


> WALL W EVER C 
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SPEEDRITE—a check writer 

providing fullest possible pro- 

tection, service and dealer 
profit. 


HALL-WELTER CO., INC. 


ST PAUL ST. ROCHESTER,N.Y. 


DEVICES SINCE 


isl 


MANUFACTURERS OF 


MR. DEALER: It has 
cost you dearly to learn 
there is no substitute 
for experience! We 
proudly submit to you 
that our products fully 
reflect our 22 years as 
builders of business de- 
vices. This experience 
justifies your full assur- 
ance to your customers 
that our trade-mark de- 
notes the utmost in util- 
ity, dependability and 
service. Yes, and our 
trade-mark is a pledge 
of full service to those 
who sell our products. 


NOTE: The Dawn Mfg. Corp. is a 


Division of the Hall-Welter Co., Inc. 


By 
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TURN-A-PAGE—this transcriber folds 

away with the typewriter solving the 

“where to put it’’ problem and turns 

pages—a remarkable device business 
has demanded. 
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ERROR-NO—there is a — 
profit in the sale of this famous 
holder — particularly demanded 


day incidental to payroll and similar 
applications. Lig 
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Remove Cap for 
Use of Eraser 
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Remove Visible Portion 


for Additional Leads 


Chamber for Extra 
Supply of Leads 


Contains 12 4-Inch Leads. 
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Insert Lead 
to Refill 
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l HE introduction of a new number in any line 
is an indication by its manufacturers of a progres- 
sive policy in manufacturing and selling. 

@ The creation of a product entirely new in ils field 
to satisfy a consumer demand still unfilled and 
discovered only through intimate knowledge of 
one’s markets, is an achievement in manufacturing 
and merchandising worthy of the highest com- 
mendation. 

@ Look to David Kahn, Inc., for an achievement 
soon to be announced, which will not only sur- 
pass all previous achievements in Kahn engineer- 
ing and styling but which will lead the way for 
an entire industry! 


David KAHN. 
NORTH BERGEN, N. J. 
Manufacturers of “Pioneer” and “Wearever” 


Since 1896 . .. THE WORLD'S FINEST, POPULAR 
PRICED WRITING INSTRUMENTS 


A. L. WEIS 


Andrew L. Weis, founder and for more than twenty 
years preceding 1924, president of the Weis Manufac- 
turing Company, died suddenly at the Jackson Memo- 
rial Hospital in Miami, Fla., at the age of sixty-seven. 

In 1923, Mr. Weis’ health began to falter and in that 
year forced him to give over the active management 
of the business which he founded as a book bindery 
on Jackson street, Toledo, in 1892, and from which he 
withdrew in 1924, taking residence at Fort Lauderdale, 
Fla. 

Mr. Weis was working in the book binding establish- 
ment of Richmond & Backus Company in Detroit when 





THE LATE ANDREW L. WEIS 


he became imbued with the idea of going into business 
for himself. He opened up the modest book binding 
establishment in 1892, shortly thereafter building and 
patenting a magazine binder which, together with 
several other devices, became the first products of 
the now famous Weis line. 

The business prospered from the beginning to such 
an extent that it was found necessary to increase the 
personnel of the company which was therefore in- 
corporated as the Weis Binder Company. Into this 


| organization Mr. Weis then took his five brothers with 


the result that in 1911 Otto T. Weis was secretary, 
treasurer and credit manager of the company, Frank 
N. Weis was vice-president and an expert mechanical 


| engineer who designed and built the special machines 


used in the plant, Edward J. Weis was the general 
eastern and southern representative of the company, 
Harry C. Weis was in complete charge of the company’s 
office detail work and William C. Weis, an expert on 
factory systems and costs, was superintendent of man- 
ufacture in all branches. 

At the beginning of the year 1912 the company, en- 
joying ever-increasing demand for its products, had 
settled into a smoothly running machine which gave 
its founder an occasional opportunity to be away from 
his desk. These periods of relaxation clearly indicated 
the character of Mr. Weis because he utilized them to 
do those good deeds which make life worth living. 
Although he never spoke of his benefactions, there are 
many in Monroe today who could testify to the charm 
and kindness of the man who bent his efforts toward 
making things a little easier for them. 

Going back a few years, it was in 1907 that the Weis 
business was reorganized as the Weis Manufacturing 
Company and moved to Monroe where a new factory 
building had been especially erected for its use. During 
the ensuing years, extensive additions to the plant 
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*1. REFRIGERATES 

2. DEHUMIDIFIES 

3. CIRCULATES 

4. VENTILATES 

5. ELIMINATES NOISE 
6. CLEANS 

7. DEODORIZES 


‘Yow a / phase* 
SUMMER AIR-CONDITIONER 
retailing at *Jgg2° 
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NORTHWIND assures relief from humid heat in 
Home, Apartment, Hotel and Office 


Now—you can keep cool and com- 
fortable on the hottest, stickiest 
day—inexpensively. NORTHWIND, 
a genuine air refrigerator, cools— 
cleans—dehumidifies—even deodo- 
rizes—and quietly circulates 300 cu- 
bic feet of air every minute. Yet 
NORTHWIND costs only $189.50. 

Pleasantaire’s NORTHWIND al- 
ways maintains a healthful, pleas- 
ant relationship between inside and 
outside temperatures — never the 
cold movie palace clamminess doc- 
tors advise against. And for the first 
time in air conditioning you get ex- 
clusively in NORTHWIND, at no 
extra cost, the Odac scientific air 
freshening which deodorizes and 


purifies every cubic foot of air. 

The compact Pleasantaire unit is 
attractive—portable—easy to install 
—costs but a few cents a day to oper- 
ate. No specialized knowledge of 
air conditioning necessary. Entirely 
self-sufficient—you need not consult 
a building contractor before buy- 
ing or installing. Unconditionally 
guaranteed for one year—thor- 
oughly tested by Electrical Testing 
Laboratories and by power com- 
panies. 

Pleasantaire has scheduled larg- 
est summer production in air con- 
ditioning history but heavy distrib- 
utor commitments have already 
been made. 


GET YOUR SHARE=ACT AT ONCE 


Contact our nearest representative or wire direct to 








CORPORATION 


304 East 45th Street . 


New York City 


Pleasantaire Export Dept., 304 East 45 St., New York 
Cable Address: Carmuse N. Y., U. S. A. 





Northwind is leading the field in sales this 
year. The following concerns have already in- 
vested in the Northwind—see it in their show- 
rooms and join the Pleasantaire Profit Parade. 


Arizona, Tucson—F. R. King; Alabama, Birming- 
ham—Consolidated Mills; California, Los An- 
geles—Felix, Kreuper & Co.; District of Colum- 
bia, W ashington—Washington Refrigeration Co.; 
Georgia, Albany—Roop Snow; Atlanta—American 
Associated Companies; Electric Supply Com- 
pany; Logan Bleckley, Jr.; Columbus—Radio 
Sales & Service Co.; Indiana, Fort Wayne— 
Lehman Engineering Co.; Vincennes—Klemeyer 
Lumber Co.; Illinois, Chicago—The Harry Alter 
Company; Commonwealth Edison Company; 
Moline—Lofgren’s; Missouri, Kansas City—Mote 
Trunk Company; K-B Supply Company ; Florida, 
St. Petersburg—Todd, Hyatt & Co.; Iowa, Sioux 
City—Warren Electric Company; Kansas, Nor- 
ton—Horney’s Appliance; Wichita—Southwest 
Distributors Company; Maryland, Baltimore— 
Hutzler Brothers; Massachusetts, Boston—Blue 
Hill Spring Water Co.; Minnesota, Minneapolis 
—Northern States Power Co.;-St. Paul—Crane 
Co. of Minnesota; New Jersey, Trenton—Binder 
Electrical Supply Co.; Ohio, Toledo—La Salle & 
Koch Company; Oklahoma, Ardmore—88 Elec- 
tric Company; Hobart—Hal Brown; Oklahoma 
City—Nokol Automatic Heating Company ; Penn- 
sylvania, Pittsburgh—Kaufman’s; Philadel phia— 
Motor Parts Company; Wéilkes-Barre—Popky 
Freezer Company; North Carolina, Coker Air 
Conditioning Company (See S. C.) ; South Caro- 
lina, Hartsville—Coker Air Conditioning Com- 
pany; Tennessee, Nashville—Lebeck Brothers; 
Memphis—Reichman-Crosby Company; Plough, 
Inc.; Texas, Big Spring—Big Spring Motor Com- 
pany; Fort Worth—Sam Kelly; Houston—Read- 
ers Wholesale Distributors; Longview—J. G. 
Pegues Motor Company; West Virginia, Blue- 
field—Flat Top Supply Company; Wheeling— 
Greer & Laing; Wisconsin, Oshkosh—Wilson’s; 
Utah, Salt Lake City—C. A. Hamal Furniture 
Company; Ohio, Columbus — Radio Electric Ser- 
vice Co.; Louisiana, New Orleans — Interstate 
Electric Co. 
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ANNOUNCING 


the formation 


of the 
BERKEY CHAIR COMPANY, inc 


JAMESTOWN, N.Y. 


(a subsidiary of Majestic Lounge Company, Inc.) 


Devoting the efforts of recognized designers with 
skilled furniture craftsmen in a strictly modern plant 
and experienced management to the production and 


sale of the finest line of office chairs available. 


Maintaining the fine traditions of quality enjoyed by 
this factory long recognized for the quality of leather 


chairs it turned out. 


Displaying samples of the BERKEY CHAIR Line 
August Ist in the showrooms of the Majestic Lounge 
Company, Inc., 192 Lexington Avenue, New York City 
and the Merchandise Mart in Chicago. 


See the new BERKEY CHAIR Line before you stock 
up for Fall. 
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have made it one of the largest and best equipped for 


the purpose in the industry. 

It was in 1913 that death first visited the organiza- JAC KSO N D ES KS 
tion of six brothers with the passing of E. J. Weis and 
O. T. Weis. Almost simultaneously with these deaths, No Business Man would pass 


by a display of these 


W. C. and Frank N. Weis retired from active participa- 
tion in the business and the burden of executive re- 
sponsibility was placed upon the shoulders of the two 
remaining brothers, A. L. and H. C. Weis. 

In 1924, the enforced absence of Mr. Weis made neces- 
sary the reorganization of the company and in Febru- 
ary of that year the following directors and officers 
were elected: H. A. Consor, president; E. T. Weis, vice- 
president; R. H. Sprague, secretary; A. G. Wuest, treas- 
urer; H. C. McPike, general manager. F. M. Weis and 
R. W. Wuest were named directors. 

Mr. Weis was born in Sandusky, Ohio, on August 18, 
1869. During his career in Monroe, he took an active 
part in civic and municipal events and was a promi- 





No, F 1966—brown 
walnut finish, gen- 





nent member of St. Paul’s Methodist Episcopal Church, ules we inue 

where he sang in the choir. es stimulating, characterful 
Members of the immediate family who survive him 

are his widow, Mrs. Millie Mitschke Weis, Fort Lauder- designs 

dale; a daughter and son-in-law, Mr. and Mrs. Brig- Feature Jackson Desks in your next display. 

ham, and their four children in Miami; two sisters, Many different designs in standard sizes are 

Mrs. Lucy Morris and Mrs. Kate Davis of San Marino, available, in quartered oak, mahogany and 

Calif.; and three sisters-in-law. Nephews and nieces walnut, rubbed lacquer finish. Beautifully 

surviving include Erwin T. Weis, vice-president of the carved, fitted and finished and popularly 

company, living in Toledo; Gilbert Weis of Monroe and priced. Our catalog fully illustrates and 

Mrs. Raymond Lyons, the former Nanette Weis, now describes Jackson Desks. 


living in Florida, the children of Mr. and Mrs. Otto 
Weis; Walter of Detroit, son of Mr. and Mrs. Edward 4 o 
Weis; Miss Selma Weis and Mrs. S. R. Bowman, the Jasper Office Furniture Co. 
former Cinta W. Weis, of Monroe, daughters of Mr. JASPER, INDIANA 
and Mrs. William Weis and Mrs. Paul Kent of Oakland, 
Calif., and Russell Davis of Pasadena, Calif., the chil- 
dren of Mrs. Davis. A nephew of Mrs. Weis, Edwin | 
Gordon, who formerly lived in Monroe, now resides in | 
Germantown, Pa. 

Funeral services were held on Thursday, April 22, at | 
Fort Lauderdale where cremation followed the last 


rites. aoa | 
HORACE M. RUSSELL | 


Horace Monroe Russell, stationer, printer, historian, 
civic worker, and literary critic, died at his home in 
Amarillo, Tex., early Tuesday morning, May 25, 1937. 
Death came after a long illness that first showed 
signs of becoming serious when he suffered a stroke 
on Thanksgiving day last year at a football game. 
After he was stricken, Mr. Russell spent several weeks 
at Johns Hopkins hospital and by Christmas time had 
made what seemed to be a permanent recovery, but the 
tide turned. Some time before his passing, Mr. Rus- 
sell was aware that death was near and he faced the 
fact with a calm and serene spirit. 

An illuminating commentary upon the place Mr. | 
Russell held in the esteem of his fellow men is the 
fact that the merchants of Amarillo closed their busi- 
ness for an hour at the time of the funeral in tribute 
to “one of Amarillo’s greatest citizens.” 

Mr. Russell was born in Litchfield, Minn., October 
10, 1881. Eight years later he was taken to Amarillo 
by his parents and attended the first day of the first 
public school taught in that city. He attended Butler 
College in Indianapolis from which he graduated in 
1905. For a short time after graduation he taught 
Latin and history in the Hereford Christian College at 
Hereford, Tex. His next activity was as a newspaper 
reporter for the Daily Panhandle. Later he went with | 
the old Fort Worth Star, now the Star Telegram. After 
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IF IT’S NOTIN YOUR STOCK “\ 
DRAW ON OURS 






SAFES FILES 


FOLDERS GUIDES 
TWIRLIT DRILLS 
WASTE BASKETS 
IN NEW YORK 
STOCK 





CAL CAMERON 
155 LEONARD ST. 
NEW YORK, N. Y. 


ANOTHER 
Profit ‘field FOR YOU 


Many stationers already know that 
LIBERTY BINDERS sell in quantities . . . 
that the sales are usually of substantial 
dollar volume. Heretofore, much of the 
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permanent binder business was lost to the 
dealer because of direct selling manufac- 
turers. 
business. We will gladly give you all the 
necessary details. 


. The posts are 


exceptional . . 
. of any desired size 


Now you can get this extra profit 
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a short connection with the San Antonio Express, he 
returned to Amarillo in 1909, joined forces with Clyde 
Cockrell and established the firm of Russell & Cockrell, 
specializing in job printing, stationery, and office sup- 
plies. A few years later he bought Mr. Cockrell’s in- 
terest but continued to operate under the original 
name until 1930 when his business was incorporated as 
the Russell Stationery Company. 

Mr. Russell was married on June 8, 1911, to Theo 
Elnora Bentley of Amarillo. Two children were born 
to the couple, Julia Margaret, who died in 1928, and 








THE LATE H. M. RUSSELL 


Dorothy Louise who is a student at the University of 
Southern California. Mrs. Russell died in 1920. 

One of Mr. Russell’s characteristics was his out- 
spokenness in defense of his convictions. He was posi- 
tive in his assertions but qualified the comments by a 
sympathetic understanding of human nature which 
kept him from permitting his viewpoints to prejudice 
his friendships. 

In addition to building a successful commercial sta- 
tionery and printing business, Mr. Russell found time 
to engage in civic activities, serving as a director or 
officer many times in such organizations as the Rotary 
Club, Chamber of Commerce, the Amarillo Retail 
Credit Association, the Boy Scout Council, the Girl 
Scout Council, the Red Cross, the Community Chest, 
and many others. He was elected president of the 
Amarillo Rotary Club last year but illness prevented 
him from serving actively for more than half the term 
of office. 

The Christmas cards sent out by the Russell Station- 
ery Company each year were Panhandle institutions. 
Mr. Russell mailed ten thousand cards annually to 
friends all over the world and received from three 
thousand to seven thousand letters or cards. Many of 
the Russell cards were illustrated by Ben Mead, Ama- 
in the 
Russell print shop by members of the organization. 
The message for the 1937 cards was prepared by Mr. 


| Russell on Christmas day, 1936. 


As a literary and art critic, Mr. Russell evidenced 
genuine ability. He was one of the first members of 
the Panhandle-Plain Historical Society and was elected 
president of the organization at its annual meeting 
this spring. He spoke Spanish fluently and was con- 
sidered a leading authority on the early Spanish his- 
tory of the Panhandle region. Mr. Russell was the 
founder of the Panhandle Old Settlers Association and 
was president of the club at one time and for many 
years served as its secretary. 

In August, 1933, he was appointed chairman of his 
senatorial district by the then newly organized Texas 
Employing Printers and Texas Press Association. He 
had been chosen for the job—which was that of ascer- 
taining the best means to get in line with the Indus- 
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“THE ACCEPTED 
STANDARD OF QUALITY” 








Bassick 


OFFICE CHAIR CASTERS 


The largest selling quality office chair casters 
in the world! 


Why— because of the patented two-level ball race design 
that gives greater efficiency and easier swiveling — because 


of guaranteed and proven satisfactory service in actual use. 


These casters and the complete line of BASSICK floor 





protection equipment are building good-will and profitable 


This BASSICK display will sell sales for leading office equipment dealers. 
QUALITY casters, and floor protec- 
tion equipment. It is available free to 


dealers stocking the Bassick line. CATALOG AND COMPLETE INFORMATION ON REQUEST 


THE BASSICK COMPANY * BRIDGEPORT, CONNECTICUT 


ILLE, ONTARI( 


Factory: STEWART-WARNER-ALEMITE CORPORATION OF CANADA, LI ELLE 
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18 Million Boosters for 
MONGOL COLORED PENCILS 


Since January first we have had the MONGOL 
COLORED PENCIL story before 18,000,000 
readers of General Magazines like Collier’s, Time 
and Saturday Evening Post; and Industrial Pub- 
lications such as Signs of the Times, Printing 
Industry, Printer’s Ink Monthly, Theatre Arts 


and School Arts. 


This powerful Advertising Campaign is bound 
to benefit every dealer carrying the Eberhard 
Faber Line, for we are telling your customers, 






over and over again 


“Say MONGOL to Your Stationer” 





| 





Eberhard Faber Adver- 
tising has the ear of 
America’s great army of 
pencil users—a constant 
and forceful reminder to 
‘BUY THE MONGOL” 





At right you see the current MONGOL 
COLORED PENCIL Advertisement running 
in National Weekly Magazines —a colorful 
eye-catcher that points out the many reasons 
for buying Mongol Colored Pencils. 








WHALE of a PENcry, 
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PENCILS 


Made in 24 colors. Sold 

singly or in attractively 

boxed assortments. 

Round and hexagon 
shapes 
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The Oldest Pencil Factory in America 
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trial Recovery Act—at a meeting of employing print- | 


ers and newspaper publishers in Dallas the previous 
June. He took the difficult job with the avowed in- 
tention expressed before the Dallas Industrial Con- 
ference, to do “everything reasonably possible” toward 
raising wages of those whose activities embraced the 
stationery and printing field. 

It seems a pity that Horace Russell’s useful and 
friendly life should come so soon to end. But the ex- 
tent to which one reflects infinite good, not length of 
days, determines a life’s value. 

[Horace Russell was genuine through and through. 
Without pretense. Joyous and kind. I think he must 
have heard the voice of Micah of the old days which 
goes on and on—“What doth the Lord require of thee 
but to do justly, and to love mercy and to walk humbly 
with thy God.”—E. J.) 

+t - +& 
DAN. BRUCE 

Daniel Bruce, known as “Dan” by his many friends, 
passed away on Monday, May 16, at his home in Glen- 
dale, California. He was fifty-eight years of age, and 
had been associated with the Pacific Desk Company 
of Los Angeles for more than sixteen years, most of 
that time as manager of the Contract Department. 
Surviving are his widow and two sons—Dan., aged 
seventeen and Theodore, eleven. 

Before joining the Pacific Desk Company’s staff Mr. 
Bruce followed the profession of acting, in which work 
he was very successful. He was with the George M. 
Cohan and Henry Savage productions. His last the- 
atrical work was on the Keith-Orpheum circuit, where 
he received feature billing as one of the star acts. 
Realizing, however, the necessity of a home and a 
fixed source of income, he joined the Pacific Desk Com- 
pany’s sales staff sometime in 1920 and soon became 
the star salesman. His experience as an actor helped 
him materially in selling, imparting poise, graceful 
and convincing speech, and an instinctive understand- 
ing of the reaction of his prospect to his sales pre- 
sentation. 

The funeral was held on Wednesday, May 19, from 
the family home in Glendale. In addition to the family 
and intimate friends, the funeral was attended by 
practically the entire industry of Los Angeles and a 
large delegation of purchasing agents. 

+: + -& 
H. E. CUDE 

Harold E. Cude, for many years secretary-treasurer 
and general manager of Case Brothers, Inc., Highland 
Park, Conn., died last month following a heart attack 
suffered in the night. He was fifty-one years of age 
and resided at 141 Pitkin street, Manchester, Conn. 

Born in Doniphan, Mo., in 1886, Mr. Cude attended 
Central college, Lafayette, Mo., graduating with the 
degree of A.B. He was graduated from Vanderbilt 
University, Nashville, Tenn., and later did post gradu- 
ate work and served as instructor in chemistry at 
Princeton University. 

In 1928 Mr. Cude met officials of the Case, Marshall 
Company, of Woodland and accepted the position of 
general manager of the plant. Two years later the 
company was absorbed by Case Brothers, Inc.; he be- 
came general manager of both plants, and was elected 
secretary-treasurer and to membership to the board of 
directors in 1932. 

Mr. Cude, who was deeply interested in the welfare 
of Manchester and its people and belonved to numer- 
ous civic organizations, is survived by a widow, Agnes 
Hall Cude; one son, Harold E. Cude, Jr., a junior in 
the Massachusetts Institute of Technology; two daugh- 














Mutual 
Interests 
| STATIONERS’ appreciation of 
Hotchkiss Sales Policy is perfectly 


expressed in this extract from a recent 
letter to us: 











] HOTCHKISS SALES CO. 


NORWALK, CONN, 


Heres the ANSWER 


FOR THE CUSTOMER THAT DESIRES 
A SMALL DESK AT A LOW PRICE 


“Wells-Made Means Well-Made”’ 


















No. 1026P 42x26” 
(Made in Oak only) 


398%; 





So often there is the customer who wishes to buy a 
small desk at a small price—Here you have a desk 
to offer this customer. 


Write us TODAY for specifications and dealer’s discounts 
WELLS FURNITURE MANUFACTURING COMPANY 


LAUREL, MISSISSIPPI 
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Look for this TRADE MARK 
when you look for Ring Books. 
| For the past 30 years it has 
stood for quality plus. 





The most complete line of Ring 
Books made — backed by a 
manufacturer whose policy is 
100% for dealer cooperation at 
all times. 


Why not switch to 
TRUSSELL Now! 


TRUSSELL MANUFACTURING CO 
Poughkeepsie N. ¥ 


 Gstettvok 


the Common Sense 


FOUNTAIN PEN 


is advertised in 
. / 
Collier's 
and in 


TIME 


“A word to the wise (stationer) is sufficient” 


ESTERBROOK PEN CO., Camden, New Jersey 
or Brown Bros., Ltd., Toronto, Canada 
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ters, Miss Jean Cude, a senior in the Manchester High 
school and Miss Frances Cude, a pupil in the Barnard 
grammar school, and one sister, Mrs. J. A. Butterly of 
Oklahoma City, Okla. 

Mr. Cude’s sudden and unexpected passing was a 
severe shock to his many friends and business asso- 
ciates as well as members of his family. Lawrence 
Case, president of the firm with which Mr. Cude was 
connected, expressed the sentiment of the entire or- 
ganization when he said: 

“His passing is a severe shock to us all. He was so 
vigorous, so kindly to us all and was so well liked by 
everyone with whom he came in contact. His place 
in this company will be hard to fill.” 


+t + - 
J. R. MONROE 

Jay Randolph Monroe, president and founder of the 
Monroe Calculating Machine Company of Orange, N. J., 
died suddenly on April 29 at his home in South 
Orange, N. J. He had been stricken with a heart attack 
only a few days before. A leader in the office appliance 
field, he had organized the Monroe Company just 
twenty-five years ago (April, 1912), pioneering in an 
industry which was in its infancy and building up the 
business to its present world-wide proportions. 

Mr. Monroe was born in South Haven, Michigan, Jan- 
uary 6, 1883, the son of Lyman Sylvester and Carrie 
Curtis Monroe. He attended the John B. Stetson Uni- 
versity in Florida, Kalamazoo College, Michigan, and 
in 1906 was graduated from the University of Michigan 
with an LL.B. degree. 

In 1906 he was engaged as a clerk in the Chicago 
offices of the Western Electric Company, later trans- 
ferring to the Pittsburgh offices of that company and 
in 1910 going to their New York offices as chief clerk. 
While in New York he met Frank Stephen Baldwin, 
inventor of the Baldwin calculator. In Mr. Baldwin’s 
machine Mr. Monroe recognized possibilities of far- 
reaching development in calculating machine con- 
struction. He bought the patent rights and, adopting 
these basic principles, developed the Monroe adding- 
calculator, which was exhibited to the public for the 
first time at the New York Business Show of 1912. The 
rapid growth of the Monroe Company to its present 
position in the industry is a monument to Mr. Mon- 
roe’s ideal for the organization which he founded— 
a desire to build a figuring machine which would fill a 
definite need in the business world. 

Although Mr. Monroe always kept in close personal 
touch with the activities of the company and directed 
its policies, it was his practice to delegate responsi- 
bility to men in whom he had confidence and to rely 
upon their judgment in carrying out his programs. 
His attitude toward his employees was that of helping 
them to help themselves, and he inaugurated many 
welfare projects at the plant at Orange which have 
been in effect for a number of years, such as group 
life insurance, sick benefit insurance, savings and loan 
plans, vacations with pay, etc. 

Mr. Monroe was well known in golf circles and served 
in an official capacity in connection with several na- 
tional tournaments. One of the most recent of such 
activities was his service as chairman of the tourna- 
ment committee of the 1936 U. S. Open Championship 
held at the Baltusrol Golf Club, Springfield, New Jersey. 

In addition to being president of the Monroe Com- 
pany, Mr. Monroe was a director of the Savings In- 
vestment & Trust Company of East Orange, New Jer- 
sey. Besides being a member of many well known golf 
clubs, he belonged to the Union League Club, Lawyers 
Club, and University of Michigan Club, all of New York 
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ADDRESSING MACHINES YQ 


A. Ujtuand a 


“Typewriteable Address ADDRESSING MACHINE 


Cards” make costly ad- 


dress embossing machines INDUSTRY 


unnecessary. 








“$125 Model” is five times 
faster than any address- 
ing machine in its price 
class. 


The ‘‘Swinging Tabs’’ 
cause any address card to 
automatically print or skip 
as tabbed. 








“Statistograph” is the only 
machine that prints ad- 
dresses and statistics sim- 
ultaneously. 


‘*‘Liquid Inker’’ makes 
Elliott addresses dry 
quickly on any paper sur- 
face. 





“Auto Form Feeder” auto- 
matically feeds and ad- 
dresses forms without 
using air suction or run- 
ning tapes. 


Elliott makes the only 
endless web high speed 
machines to address and 
print Utility Bills. 


“Margin Addresser” at 
$1750 out-performs com- 
peting machines costing 
$4700 to $7780. 


“Cardvertiser.” The only 
machine in the world that 
both prints and addresses 
cards. 


“Sealaddresser” fastens a 
pre-addressed seal over 
the open edges of circu- 
lars. 


“Double Head” Addresser 
produces duplicate sets of 
addressed forms without 
use of carbon paper. 


“Automatic Address Se- 
lecting Attachment” per- 
mitting up to 300 Selector 
Pins. Competition limit is 
48. 


“Flat Pad” Addresser does 
away with address card 
masks when printing sec- 
tions of addresses. 





Write on business letterhead for book “‘The Dawn of a New Day in the Addressing Machine Indus- ; 
try.”” It describes the above 13 inventions and 55 other Elliott inventiens. Attach this coupon to business letterhead 
for book “The Dawn of a New Day in the 
ELLIOTT ADDRESSING MACHINE COMPANY \ Addressing Machine Industry.” 
143 ALBANY STREET. CAMBRIDGE, MASS. ' 
In Canada, 640 Craig Street West, Montreal 






l 
| NAME 
ADDRESSING MACHINE OWNERS—If your pres- | 
ent address plates are not the typewriteable kind, it is 

very easy to change to the Elliott typewriteable cards | 
because your present addressing system has a trade-in l 
value. The cost of changing to typewriteable address 1 
cards, including filing equipment, figures only Ic per ad- 1 
dress, plus the cost of the new Elliott Addressing Machine. ' 


ADDRESS 
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uo - Nickelplating 


that Lasts Twice as Long 


@ Our nickelplating process will make your typewriter and 
adding machine parts gleam with brilliant newness. First 
you get the benefits of personal supervision. Second, you 


get a coat of nickel that lasts twice as long as ordinary 
plating because we first apply a heavy copper rust resisting 
base. All parts are buffed and polished to perfection. Same 
day service, of course! 


SHIPMAN-WARD MFG. CO. 


THE DEALER'S SUPPLY HOUSE 
325 N. WELLS ST. @ CHICAGO, ILL. 
BRANCH OFFICES: New York City, 321 Broadway. Los 
Angeles, 314 W. Olympic Blvd. Minneapolis, 116 S. 4th St. 
Montreal, Que., 20 St. James St. West 
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to authorized MARKWELL dealers. 
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City. His fraternal connections were Sigma Nu, and 
Hope Lodge, F. & A. M. No. 124 of East Orange, New 
Jersey. 

He is survived by his widow, Ethlyn Wheeler Monroe; 
a son, Malcolm, student at Williams College; two 
daughters, Mrs. Donald R. D’Aprix of Orange and Miss 
Marilyn Monroe, student at Fermata School, Aiken, 
S. C.; a grandson, Jay Donald D’Aprix; and a sister, 
Mrs. William Penn Breeding. 


- - + 


W. H. ZAISER 

Will H. Zaiser, Sr., veteran Des Moines business man, 
died April 27, at the home of his daughter, Mrs. Milo 
Roberts, at Butte, Montana, with whom he had made 
his home the past four years. 

Beside the daughter, he is survived by a son, Will H. 
Zaiser, Jr., of Des Moines. 

Mr. Zaiser was born at Burlington, Iowa, seventy- 
eight years ago. 

For a number of years, using his home as a head- 


; 





THE LATE WILL H. ZAISER 


quarters, he specialized in the selling of special pur- 
pose books direct to the user, carrying his stock in 
two trunks. 

In 1900 he went to Des Moines and established the 
Will H. Zaiser Specialty company, on Fifth street, later 
moving to the present location, 414 Seventh street, 
which houses one of the most complete stationery and 
office equipment concerns in the middle west. 

He retired as president of this concern in 1923, but 
continued with the business until 1933, when he was 
forced to retire from all active business on account of 
failing health—BART 

+ - + 


P. C. HIGH 


Failing to rally from an attack of pneumonia, Paul 
C. High, owner of the Central Typewriter Company, 
923 G street, Washington, D. C., died April 23 at the 
Washington Sanitarium after an illness of one week. 
He was thirty-seven years of age. 

Mr. High went to Washington ten years ago from 
Philadelphia and established the business which was 
destined to flourish from the beginning. He was promi- 
nent in stationery circles and was a member of the 
Washington Association of Typewriter Dealers. 

He is survived by his widow, Mrs. Lottie W. High 
and four sons, Paul C. High, Jr., Robert Marks High, 
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the HEY 
to HEALTH 


Corporation - - Siurgis, Michigan paey 


MANUFACTURER OF THE WORLD'S FINEST STEEL SEATING EQUIPMENT 
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There’s MONEY for you in the 


Peertess Keys “BEAUTY TREATMENT’ 


Strange for a stationer to sell “‘Beauty Treatments’? 
That is exactly what Peerless Key dealers are doing. “Office 
nails” are no joke to typists who want lovely, youthfu! 
hands. And it’s part of Peerless’ job to prevent broken 
nails, finger fatigue, nerve and eye strain. 

The Peerless “Sampler” will help vou capitalize on this 
selling story. Distribute them to typists and see how quickly 
they sell the idea of Peerless Keys. Let Peerless prove to 
you how Peerless quality and Peerless merchandising are 


building sales and profits! 






j yroKen 
Q inger nails 


Address 


OnYOUR 
TYPEWRITER 


Siete 





MFG. CO.. Ine. 


Manufacturers of the only complete line of rubber keys sold through dealers 


PEERLESS KEY - IMPERIAL 


GENERAL OFFICE & FACTORY 
W7 Mulberry St., Newark, N. J. 
$21 Broadway CHICAGO: 19 So. Wells Street 


NEW YORK 











WANTED 


MEN TO BUY— 
NO SELLING 


We need office machines 
and want you and other 
salesmen calling on offices 
to buy these machines 
for us. 


Send for FREE details 


COMPANY 


313 Pruitt Bldg., Chicago 





We Buy, Sell, Rebuild 
Office Machines of All Kinds 
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Kenneth Williams High, and Ronald Carlton High. 

Following services at the Nevius Funeral Home at 
924 New York Avenue, the body was interred in the 
Fort Lincoln Cemetery. 

+t - - 
E. P. STRONG 

Edward Palmer Strong, secretary and treasurer of 
The Munising Paper Company, died at the Evanston 
Hospital on May 7. Interment services were held at the 
Memorial Park Cemetery Chapel, 2500 Ridge Road, 
Evanston, Ill. 

Mr. Strong was born in Barrie, Ontario, Canada, in 
1873. At the age of eleven he went with his family to 
Marquette, Mich. Three years later his father’s death 
necessitated his leaving school and shouldering the re- 
sponsibility, with his mother, of caring for the family 
of four sisters and one brother, all younger than him- 
self. He was then employed by the F. W. Read Lumber 
Company at Eagle Mills, Mich. When he was twenty 
years old, he entered the offices of the Duluth, South 
Shore, and Atlantic railroad. 

Mr. Strong became associated with the paper in- 
dustry in 1901 when he took a position with The 
Munising Paper Company. In 1928 he became secre- 
tary of the C. H. Worcester Lumber Company in Chi- 
cago, moving to Evanston at that time. He was actively 
associated with The Munising Paper Company and the 
C. H. Worcester Lumber Company until his death. 

Mr. Strong is survived by his widow; three daughters, 
Grace, Elizabeth, and Dorothy; a son, Edward; and 
two sisters, Mrs. L. G. Hayter, and Mrs. J. L. Post of 
Seattle, Washington. . 

+t + +- 
Cc. E. TEMPLE 

Charles E. Temple, who has been in the office furni- 
ture business in St. Louis, Mo., since 1901, died at his 
home in that city on May 27. 

Mr. Temple opened his store thirty-six years ago, 
remaining there up to the time of his death. During 
his career he won the reputation among manufacturers 
of being one of the best salesmen in the field. 

He is survived by his widow, a niece, Miss Nelle 
Batchelder, and a son, Charles E. Temple, Jr., who 
has resigned his position with the Wells & Richardson 
Company, Burlington, Vt., to continue the business 
which his father founded and which is still known as 
the Charles E. Temple Desk Company. 


+ - + 
P. G. KNEBEL 
P. G. Knebel for eighteen years connected with the 
sales department of the Esterbrook Steel Pen Manu- 
facturing Company, Camden, N. J., died suddenly on 
May 5. Although he traveled little, Mr. Knebel was 
well-known to many in the stationery industry through 
correspondence. His enthusiasm and friendliness will 
be greatly missed by his former associates. 
+t - - 
WILLIAM CONNORS 
William Connors, thirty-eight, for thirteen years an 
office equipment and printing salesman for the Mc- 
Manus-Troup Company, Toledo, died recently of ap- 
pendicitis —AK 
t + - 
LIEUT. R. R. OLSEN 
Lieutenant R. R. Olsen, passed away at the naval 
hospital at Washington, D. C., following an illness of 
six months. He was a son of Martin Olsen, of the 
O. C. S. Olsen Manufacturing Company, Chicago. The 
decedent was thirty years old. He was a graduate of 
the University of Illinois medical school, and was in 














FIRST ADVERTISEMENT OUT JULY 15 


The April bandi-pen promotion in Esquire certainly rang the bell. 
Dealers everywhere sent in rush reorders. They asked for more — 
sO, appearing in the August and September issues of Esquire are two 
promotions that will reach the business market when executives and 
office men are thinking of modern tools for easy writing, and the 
great school market at the time when students are ready to buy. 


Feature the handi-pen 10 day free trial offer— 
the hit of the April promotion — and watch 
your profits grow. Write for “Esquire Promo- 
tion Folder” with special order blank for sets 
and merchandising material (fully illustrated). 





NEW 
MERCHANDISE 











The handi-pen Lamp Set—fin- 

ished in lustrous chrome and 

black enamel with an adjust- 

able lamp shade. A sure seller! 
. 


The double handi-pen is avail- 
able with chrome base in 
either black, green, gun metal 
or copper finish with or with- 
out chrome trim. 















NEW CATALOG No. 37 
JUST OFF THE PRESS 


SENGBUSCH 


SELF-CLOSING INKSTAND CO. 
615 Sengbusch Building Milwaukee, Wisconsin 
Canadian Distributors — BROWN BROTHERS, itd. — Toronto, Canada 




































The handi-pen 
Desk Set 





NEW FOLDER 
NO. 12 


Shows All Models and Lamps 
















Handi-pen has everything to 
assure QUICK SALES with 


no returns or exchanges. 







The many advantages handi- 
pen offers make it the No. 1 
seller in your store. 





%® Interchangeable points 
% The point holds the ink 
%& The pen rests in the ink 
% Non-corrosive — Unbreakable 
% Ingeniously molded in one piece 

% Requires only one filling a year 
And at popular prices — HANDI-PENS move fast. 

Write for details. 
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RING UP Sales! iia 
with BOORUM & PEASE 


PRODUCTS 


ZIPLOCK 
RING BOOKS 


® here i line that nas won great [favor in the pas 





few year und the popular demand grows stronger! 
line that has created additional 
ise ind additional sales) because it gives added 






No. $3412L. 
ne ‘ the many 





made cheaply to sell at a price. They are Boorum . 6 BOOK STYLES @ 5 POCKET STYLES 


Pease product which means they are quality prod 
sla tala deimiiedinss ai a Then GENUINE LEATHER * FABRIHIDE 
icts made to meet an exacting standard. They are 
ide to sell at a fair price that insures you a fair 
R! 


profit. They are the kind of merchandise that keeps SPECIAL OFFE 
" By order 1ese fast sellin 3 k 


istomel itishea ind prings them Dacx t youl 


Ol ing these fast sellin J 20ks 
store quantities of 12 or more you get the benefit of 
a special low price that insures you a substan 
Business men, professional men, salesmen, students tial extra profit. You may order 12 of any one 
ie aie Miia 7 siti Ree Dintin vince tetitiee Vhene tx number or any assortment to suit your particular 
4 are UVe Pros} © 10F UleSse fitk IRS sus requirements. For limited time we will also 
e 


enty of business to be had for Ziplock Ring Books, ring books with one line of Gold 
: é charge. This may be the 


a no ex 
~ + r " AT .) ] 1c ’ TY . 
today. Go after it NOW! And now is the time t name of the individual or the company. You will 
rder your stock—when the prices are right. nd this offer helpful in selling Ziplock Ring 


A New LINE 


ZIPLOCK 
PORTFOLIOS 


Here's a companion line to Ziplock Ring Books 

Ziplock Portfolios have the same general cons'‘ruc- 

tion as the ring books, but are made without metal 
or rings. This new line promises to become every 

bit as popular and fast selling as the ring books 

You will find Ziplock Portfolios to be an item that 
ist won't stay on your shelves 





MADE IN 5 STYLES 
GENUINE LEATHER @  FABRIHIDE Boorum && Pease Company 


Je both with and 


P. O. Box 272, City Hall Station. New York City 


sari tF ; ¥ ~ , A ?% ‘ Te r x | 
Witt AL h AC A y 2 i Li 


Brooklyn Boston Chicago St. Louis 
84 Hudson Ave. 29 Otis St. 536 S. Wells St. 212-14 S. 7th St. 





VISIT OUR NEW YORK SALES & DISPLAY ROOM at 349 BROADWAY 
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charge of medical operations for all Civilian Conser- 
vation Corps in the Chicago area. Previous to his ill- 
ness Lieut. Olsen was assigned to duty on the U. S. 
S.S. “Idaho.” 

Surviving are his father, his widow, Marjorie and one 
daughter, Barbara Jean. 


t - § 


M. C. GRIGSBY 
Miles C. Grigsby, senior member of the firm of 
Grigsby, Orr & Alletag, a commercial printing and 
office supply house at Ada, Okla., died April 13, fol- 
lowing a heart attack. He was fifty-five years of age. 
Mr. Grigsby helped establish his company seventeen 
years ago and had been in the printing and stationery 

business since early manhood. 

—_>-  —_ 

ARTHUR DuPRE SEEKS LINES TO REPRESENT IN 
FLORIDA AND SOUTH AMERICA 

Operating out of headquarters which he recently 
established in Miami, Fla., Arthur Leigh DuPre will 
devote his entire time to the foreign business of the 
Fibroin Stencil Corporation, Jacksonville, Fla., of 














ARTHUR L. DUPRE 


which his brother, Ben, is president, and he is vice- 
president. 

That was the announcement made last month by 
Mr. DuPre shortly after he was assigned to cover the 
British West Indies, Cuba and South and Central 
America. He will operate in Miami under the name 
of Arthur Leigh DuPre and Associates and will main- 
tain offices in the Columbus Arcade. 

Coincident with the announcement of the new setup 
Mr. DuPre declared he is seeking to represent other 
American firms on a commission basis in the territory 
to which he has been assigned, and to handle the sales 
and exports for them. 

Mr. DuPre has had extensive experience in the office 
equipment and supply field and possesses a keen 
knowledge of merchandising products and contacting 
dealers. In explaining his new position Mr. DuPre 
said: 

“Since the new set-up is working so profitably for 
myself as well as the Fibroin Stencil Corporation the 
thought came to me that I can just as easily represent 
other manufacturers in my across-the-sea territories. 
For this reason I would like to hear from manufac- 
turers who are not yet represented there.” 


a a 
IBM MAKES RADIO PHONE EXPERIMENT 


Emphasizing the importance of speedy international 
communication with its worldwide business, the Inter- 
national Business Machines Corporation last month 
made one of the first commercial calls to be completed 
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SELL THE POPULAR 


NBC FITTED KARY-ALL 
No. 780 





Write for 
complete cat- 
alog of zip- 
per  portfo- 
lios, ring 
binders and 
catalog cases. 


No. 780 NBC Fitted Kary-All Brief case, material and personal 
articles carried compactly in single case. Fitted with eleven plece toilet 
set. Top grain cowhide lined with cages Ample space with 
partitions for articles of wearing apparel. 


NATIONAL... CASE MFG, CO. 
512 S. Peoria Street 
CHICAGO ILLINOIS 


























The new “thin” base fastener “bodies” 


right into the file folder, keeping bulk down 
to a minimum. This factor makes it par- 
ticularly valuable in files where space is at 
a premium. Large users of fasteners will 
appreciate knowing about the “thin base” 
fastener which is another step forward in 
filing efficiency. 


A € € @ 
PRODUCTS, INC. 


39th Avenue and 24th Street 
Long Island City, N. Y. 


CANADA: Acco Cana- ENGLAND: Acco Com- 
dian Ltd., Toronto pany Ltd., London 
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PULL TAB 
DOUBLE THICK 
NO FASTENINGS 


RE-INFORCED 
EDGES 


“THE STRONGEST MADE” 





“Green-Edge”™ Storage Files are rapidly taking their place 
in the Stationery Field as an item with real sales possibilities, 
rapid turnover, and substantial profit margin. 


Once demonstrated the double thick construction, reference 
ease, and many other features found only in “Green-Edge” 
Customers will specify this improved type of storage file for 
future requirements. 







SEND NOW for miniature 
demonstration sample and com- 
plete re-sale details. 


C. L. BARKLEY & CO. 


Vianu facturers 
$17 S. JEFFERSON STREET 


“GAYLO™ 


CORRECT POSTURE 
METAL FOLDING CHAIRS 


Ideal for offices, sales rooms, 
schools, churches, clubs, lodges, 
beauty shops, etc. Riveted 
at all joints, made of heavy 
COLD ROLLED steel. Com- 
fortable and rigid in construc- 
tion. Opens and closes 
quietly. Folds flat and stacks 
easily. Upholstered seat and 
back. Rubber tipped front 
legs. Baked Synthetic 
Enamel Finish. 



























of Filina Supplies 
CHICAGO, ILL. 


Colors: Mahogany, Black, 
Green, Tan and Bone 
White. 


An investment in GAYLO 
superior quality equipment 
means service, economy 
and durability. Backed by 
an organization of many 
years of manufacturing 
experience. 


THE GAYLO MFG. CO. 


820 NORTH MICHIGAN AVE. CHICAGO, ILL., U.S. A, 
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on the new radio-phone service to China. Speaking 
from the company’s New York office, Frederick W. 
Nichol, vice-president and general manager, trans- 
mitted to G. W. Baehne, IBM representative at Shang- 
hai, a message from Thomas J. Watson, president of 
the company and chairman of the American section of 
the International Chamber of Commerce, who is at 
present in London. 

During the communication Mr. Baehne reported on 


| conditions in his territory and then transmitted a mes- 


sage received by radio from J. E. Holt, European general 


| manager, who was then abroad ship off Java. 





outteo- 
NEW ENGLAND TRAVELERS CLUB NOTES 


On the evening of April 26, the New England Trav- 
elers Club sponsored a party at the Boston City Club 
at which more than sixty members and guests were 
present. President Magee of the Boston Stationers 
Association gave a short talk on the value of codpera- 
tion. He was followed by Leo Burt, governor of Dis- 
trict No. 1 of the N.S.A., who discussed various phases 
of the district’s meeting to be held June 17 and 18. 
The guest speaker of the evening was Dr. John Nichol 
Mark whose address was entitled “Touchstone of Suc- 
cess.” 

The Commercial Supply Company, Cambridge, Mass., 
has rearranged its entire store. While increased busi- 
ness is the primary cause of this move, it is also a desire 
of Charlie Geilfuss to keep his store up to date and a 
pleasant place in which to do business. Another 
store rearrangement has been accomplished by Brown 
& Saltmarsh of Concord, N. H. New show cases and 
counters make an attractive store. 


* * * 


Mr. and Mrs. Frank Fargo plan to sail June 30 for 
Oslo, Norway. Later they will continue on to Sweden. 


| Although it is not reported that the trip is a method 


of celebration, yet it comes at the time that Mr. Fargo 
is completing his twenty-fifth year in the stationery 
business. He plans to study the problems of coopera- 
tive retailing which has made such fine progress in 
both Norway and Sweden. 

* * * 

Tuesday evening, May 11, the Connecticut Valley 
Stationers Association held its monthly meeting which 
proved to be unusually interesting. The sales manager 
of the Fuller Brush Company led a discussion on sales- 
manship and the need of focusing a business and its 
products to suit consumer demand. 

« * & 

The above news items were gleaned from the N.E.T. 
Club News, official organ of the New England Trav- 
elers Club. 

- =< _—o__- 


BLANCO COMPANY EXPANDS STOCK 


Augmenting its line of fountain pens in which it 
has dealt since 1928, Blanco & Company, San Juan, 
Puerto Rico, has recently expanded its stock to include 
full lines of stationery, office furniture, typewriters 
and office equipment. 

Coincident with the announcement it was reported 
that the executive staff of the large organization has 
also been enlarged with the appointment of J. W. 
Blanco, Sr., as general manager. Other members of 


this firm are Jose A. Blanco and Mrs. Francisca Diaz 
de Blanco. 

Mr. J. W. Blanco possesses an enviable and diversi- 
fied career in the business and political world of Puerto 
Rico. At one time he was connected with L. Lomba & 
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” ACKED with sales appeal!’”’ That’s how one dealer de- 
described the new Invincible Modernaire Desks. From 
the day they were announced, Modernaire Desks have 

been a distinct “hit.” Dealers are really enthusiastic, especially 

when they show these desks to their customers. The beautifully 
graceful, modern design alone is enough to get the immediate 
interest of a prospective buyer. Many exclusive “under the 
paint” construction features convince him of the outstanding 
value of Modernaire Desks . . . Send for literature and com- 


plete details. 


INVINCIBLE METAL FURNITURE CO. 


Factory and Executive Offices: 
Manitowoc, Wisconsin 


9 


Los Angeles 





Chicago 
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Choose from this 
Wide —Assortment! 


There are thirty-five standard colors in 
Eagle-Ottawa’s full top Grain Colonial 
Grain Leathers, nineteen of which are 
carried in stock for immediate 
shipment. 

In the new Guildhall Snuffed Top 
Grain Leathers there are seventy-five 
different tones and colors, twenty-nine 
of which are ready for shipment imme- 


35 . 19: yh . 29 - 45 . 32 diately following your order. 


Available in the Dixie Leathers are 


’ forty-five Standard Colors, thirty-two 
You Can Scare with of which are carried in stock for deliv- 

ery when you want them. 
M . This fine, wide, new line of fine leathers 
this is Eagle-Ottawa’s response to the 
increasing demand for fine office 

y equipment. 

on <9 If you have not received samples of 
po NER A, We these rich new samples let us point out 
or ea to you with visual proof the oppor- 
tunities that await alert, 
aggressive dealers at this 


EAGLE-OTTAWA LEATHER COMPANY - GRAND HAVEN - MICH. 
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Company, San Juan, and from 1902 to 1905 was assist- 
ant to the district engineer, Department of the Inter- 
ior, at Mayaguez. For the next six years he was special 
disbursing officer and paymaster for the same depart- 
ment and then accepted a position with Gonzalez 
Padin & Hnos. In 1912 upon the incorporation of the 
firm he became general manager, having been elected 
director, and occupied both positions until he resigned 
in 1922. 


In September of the latter year he was president | 


and general manager of Julian W. Blanco, Inc., 
(Bazar Americano), which was liquidated on account 


of losses incurred to building and merchandise during | 


the San Felipe cyclone of September 13, 1928. 

Mr. Blanco’s career also includes a number of public 
services of which he is justly proud. At one time 
he was president of the Asociacion Commercial de 
Puerto Rico and was appointed by the governor as 
a member of a committee of conciliation to end a 
strike of the Puerto Rico Railway Light & Power Com- 
pany. In 1918 he was elected a member of the Puerto 
Rico Chapter of the American Red Cross and was its 


first executive secretary. In that capacity he became | 


an important factor in the collection of funds gath- 
ered for the benefit of soldiers, and was also instru- 
mental in providing for the relief given to the widows 
and wives of soldiers as well as to people of the city 
of Mayaguez during the earthquake of 1918. 

Together with a number of friends he organized 
the Rotary Club of San Juan and was elected its first 
vice-president. He also served as a member of the 


San Juan Harbor Board under three governors, and | 


as a member of the Insular Police Commission, as 
well as many other official positions. 
—>- 


WIS-ILL CLUB NOTES 


George H. Griffith, middle west representative for | 


Koh-i-noor Pencil Company, recently transferred to 
his old territory which takes in everything from Den- 


ver west, has now settled down in his home in Cali- | 
fornia. Before working the territory again he took a | 


trip to Europe and was in London at the time of the 
coronation. 
W. C. Lipner succeeds Mr. Griffith in the Middle 


West. His territory extends from Cleveland to Omaha | 


and from the Dakotas to Louisville. When Mr. Grif- 
fith resigned from the Wis-Ill Club Mr. Lipner’s appli- 
cation for the membership was received. 
* * * 
At the first regular meeting of the Wis-Ill Club 
under the present executive personnel President 


Charles Consodine, representative of Wallace Pencil | 


Company, appointed two permanent committees— 
membership and publicity. The chairman of the mem- 
bership committee is Herbert Walsh of the Southworth 
Company. Other members are Dick Gingland, Ester- 
brook Steel Pen Manufacturing Company; Bill Cox, 
Carter’s Ink Company; Harry Nichols, Weis Manufac- 
turing Company; George Hansen, Wilson-Jones Com- 
pany, and Elmer Krumwiede, G. J. Aigner Company 
and Art Steel Company. The publicity chairman is 
John Gilbert of Office Appliances, the other members 
W. L. Noelle, Modern Stationer, and Tom Scheer, Gey- 
er’s Stationer. 
+ + * 

In response to an invitation from Clem W. Seely of 
Tisch-Hine Company, Grand Rapids, president of the 
Michigan Stationers Association, the Wis-Ill Club has 
agreed to sponsor a sales rally for Michigan dealers 
to be held in Detroit during the latter part of May or 


HIGGINS 
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STICK THIS 
ON 
YOUR COUNTER 


And see how fast 
Higgins Mucilage will 
move into the hands of 
your customers at a 
good profit to you. Easy 
to spread ... quick to 
stick . .. Higgins is the 
mucilage that puts 
sales up and up. 


Chas. M. Higgins & Co., Inc. 
271 Ninth Street, Brooklyn, N. ¥. 


OS VALI), Fd AMMA 


LINE.. EXCLUS/VELY/ 


“STEEL-STRONG”’ PRODUCTS ARE SOLD 
TA ROUGH DEALERS ONLY 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure . . . with the guaranty of Members of The 
Nat’! Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, etc. ... and each product 
has been developed to the highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 











STEEL-STRONG "PRODUCTS 
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IMPERIAL 





The Answer to 


Direct Selling Competition 


in Ribbons and Carbons 


Ir most of your customers are giving their 
carbon paper orders to direct-selling manufacturers, 
it’s because you lack either the right line or the 
knowledge of their needs. 

Correct this condition by concentrating on Imperial Carbon 


Papers and Typewriter Ribbons! Imperial gives you the right 


line to meet any competition. Imperial has a grade for every 
requirement and invites comparison on every selling feature. 

More than that—Imperial gives you the knowledge needed 
to gain your customer's confidence and business. The Imperial 
Carbon Paper Merchandiser enables every one of your men to 
specify the right grade for every purpose —helps you help your 
customer 

With the Imperial line and Imperial cooperation you can 
compete with direct-sellers. Write for an Imperial Merchan- 


diser and let us prove it 


PEERLESS KEY-IMPERIAL MFG. CO., Inc. 
The Manufacturer with the Dealer's Viewpoint 
General Office and Factory 
101-407 Mulberry St., Newark, N. J. 
$21 Broadway, New York 


19 S. Wells St., Chicago 











No. I16!-F 
60 x 32 


“GOOD DESKS for LITTLE MONEY!" 


All Sizes—Oak—Walnut—Mahog- 
any — Square or Turned Post — 
Sturdy 
signed—Low Priced— 


Construction — Well De- 


ALMA DESK COMPANY 


HIGH POINT, N. C. 
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early this month. Harry Balch of Quality Park En- 
velope Company was appointed chairman of a com- 
mittee to make arrangements on account of the suc- 
cessful rally he conducted for the Wis-Ill Club in 
Chicago some fifteen months ago. 


> * * 


Harry Balch passed around the cigars at the Wis-IIl 
Club on the twenty-third in honor of the newest mem- 
ber of the Balch family—Dorothy Ruth—who arrived 
April 20. 

- * * 

A prominent visitor who graced the weekly luncheon 
with his presence was Leonard Ruiz, Dameron-Pierson 
Company, Ltd., New Orleans, La. Mr. Ruiz is enjoying 
a stay in Chicago for the purpose of attending the A. 
B. Dick Company school. 


* * * 


Tom Gillice, Rockwell-Barnes Company, secretary of 
the club, announced recently the acquisition of nine 
new members. They are: William C. Lipner, Koh-I- 
Noor Pencil Company; John D. MacMorris, C. Howard 
Hunt Pen Company; H. H. Friedlander, Rand McNally; 
James P. Hawker, National Blank Book Company; 
Henry J. E. Block, General Pencil Company; Hy Linden, 
Ace Fastener Corporation; Harry F. Haller, Blaisdell 
Pencil Company; Duncan B. Conklin, and Joseph W. 
Starck, both of the Boorum & Pease Company. 


— 


HORDER’S NEW POINT-PAK FOLDING BOX 

Point-Pak, a new pencil offered by ‘Horder’s, Inc., 
Chicago, is being marketed in a new modern folding 
box embodying several principles unique in the indus- 
try. 

Designed and executed by the Container Corporation 
of America, the new box features a “port hole” window 
in each box of a dozen pencils, this port hole being 


ae" 


SOMETHING NEW IN BOXES.—Here is Horder's new Point-Pak 
box recently designed by the Container Corporation of America. 


aligned with a similar transparent cellulose window 
in the half gross box in which the pencils are carried 
in stock. What is considered the most important fea- 
ture, however, is a rack in which the points of the 
pencils rest, protecting them from breakage in ship- 
ment and assuring the ultimate consumer the receipt 
of the product with all points intact. 

“Never before has a device been constructed which 
would make it possible to carry pointed pencils from 
the factory to the consumer without this breakage,” 
W. L. Snelling, Horder’s executive in charge of pur- 
chasing, said. The folding box, however, made it pos- 
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> NATIONAL BUSINESS SHOW ; 


Where the prospective 
buyer is never in conference 
... never too busy to see you 
... never not interested just 


now . 7 . 


The prospective buyer 











comes to see, to learn about, 


AMERICA’S to mane nenennmaneed and 

explained at his own leisure, 
EFFICIENCY his own request, the meth- 
EXPOSITION ods, machines and equip- 


ment of leading manufactur- 
ers awake to the advantages 
of meeting face to face the 
users and the buyers of their 
products. 








34th Annual National 


BUSINESS SHOW 


Commerce Hall, Port Authority Building 


NEW YORK 


October 18th to 23rd 





National Business Show Company 
50 Church Street, New York 


> OCTOBER 18th TO 23rd, 1937 = 








~s OFFIC APPLIANCE 
170 FT I S 





FEATURES... 
for Sales! 


@ Full Walnut exteriors. Draw- 
er fronts, pedestal backs and 
center back pancls ve- 
neered in V-matched quar- 
tered Stripe Walnut. 


@ 5-ply tops, 114” thick over 
Chestnut cores. Solid Wal- 
nut legs, 1%” square, round- 
ed on all outside corners. 
Movable drawer partitions. 
Pen and pencil tray in knee 
drawer. Vertical file frame 
in right-hand double drawer. 


> 

@ Cast brass bar pulls. Ultra 

Antique finish. Tumbler 
locks. 


No. 2761 Flat Top Desk—60"x 

34°x30%%" high. A chaste, sleek 

contemporary design, interpret- 

ed in richly figured od. 

@ No. 2700 Grade _ includes —_ —_ 
three flat top desks, two ta- 


wvatutiacscnniee. | SUCCESS STORY... written in Profits 





Again Imperial is author of a “best in material and construction—combined 
* 

seller +++ measured by popular ac- with lasting utility value—at an unusu- 

ceptance and mounting sales for dealers ally moderate price 


everywhere! 
For many of today’s office furniture 
buyers, the intelligent modernism of 


In every detail—the new No. 2700 
tirade is representative of the outstand- 











Imperial’s new No. 2700 Grade is the ing values offered in Imperial’s com- 
answer to beauty—and budget limita- plete line of distinctive office furniture. 
tions. Here is exceptionally high quality Write today for details. 


IMPERIAL DESK CO, evansvitte, inp. 





WHY No.681 CARBON PAPER 
BRINGS RE-ORDERS 


The unique feature that has made Storms’ new No. 681 carbon paper 
an instant success is its ability to eliminate the ugly smudge which 
normally comes from feedroll pressure. You can prove this yourself 


with an interesting free comparative test packet. Write for it today. 
No. 681 is made by the manufacturers of the famous curl-resisting 


a’ CLEAN-GRIP CARBON and STORMTEX RIBBONS. 


Seance 
CORDS eTER 


H. M. STORMS COMPANY 


Makers of **The Complete Line” of Carbon Papers and Inked Ribbons 





561 GRAND AVE, BROOKLYN, N. Y. 
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sible to build in such a feature without adding a great 
deal to the cost of manufacture.” 

Credit for the new package goes to a number of 
executives both at Horder’s and Container Corporation 
and the finished product was the result of many con- 
ferences and much consideration before the dies were 
made. The introduction and placing of the transparent 
cellulose window was suggested by F. P. Seymour, vice- 
president of Horder’s Inc., while the Horder Company 
has applied for patents on the many novel features of 
the package. 


———— 
MIDWEST TRAVELERS NOTES 


Karl Kiesel of Carter’s Ink Company contacted head- 
quarters office the early part of May and brought in 
the following new members: Austin R. Waterbury and 
D. D. Craig, both of whom are representing the Carter’s 
Ink Company in the Midwest territory. 

* * * 

E. J. Mitchell, the new St. Louis secretary of the 
Midwest Travelers Club sends in the following news 
items: “At the regular weekly informal luncheon of 
the Stationers Association of Greater St. Louis, Friday, 
May 9, at the Mark Twain hotel Steamboat Room, 
‘dropper-inners’ included Messrs. Cort B. Horr of Victor 
Safe & Equipment Company, Jess Musgraves of W. A. 
Sheaffer Pen Company, Charlie Underwood of Fulton 


Specialty Company, Gene Mitchell, manufacturers rep- | 


resentative, G. E. Dyson of Mittag & Volger, Inc., Harry 
Kranzberg of the Scram Company, and seven St. Louis 
stationers. 

. > - 

Skinner & Kennedy Stationery Company has moved 
its retail store from the old location at 416 North 
Fourth street, two doors north to 506 North Fourth 
street, in order that the company’s manufacturing de- 
partments might have more room and the general 





St. Johns Office Table No. 24 


Northern Gray Elm. Golden Finish. 
Top, 7%” thick. Legs, 2%” square. 
6 Sizes: 24x36, 27x42, 27x48, 27x54, 
27x60, and 30x72. Shipped K. D.: 
Packed two of one top-size in crate. 





Typical of 


ST. JOHNS 











Business-Like Good Looks Plus Fine 
Workmanship and Extra Strength 


Since 1868, America’s favorite business tables have 
come from famous St. Johns, biggest table factory in 
the world. Here’s a new design that is representa- 
tive of St. Johns’ extra value . .. one of the reasons 
why the St. Johns line offers extra profit to you. 
Standard range of office colors: golden, mahogany 
or walnut; range of sizes from 24x36 to 30x72. 
Dovetailed drawers with 3-ply bottoms in all tables. 


| Write today for catalog and prices. 


offices move to the first floor space, vacated by the | 


retail store. 
« = * 

The Modern Press & Stationery Company, formerly 
at 4918 Delmar boulevard, owned and managed by E. L. 
Kettenbrink, have moved several doors west on Delmar 
boulevard, to a larger and more spacious first floor 
storeroom, which has been most attractively decorated. 
New address is 4944 Delmar boulevard. Mr. Ketten- 
brink is the newly elected secretary of the Stationers 
Association of Greater St. Louis. 

. * ” 

Matthew Arthur Dillon, of the Associated Stationers 
Supply Company, and vice-president of the Midwest 
Travelers Club, has changed his home address from 
Chicago to Kansas City, taking Mrs. Dillon and his 
young son, M. A. Jr., with him. The Midwest region 
and the eighth district welcome the Dillon family most 
heartily and hope they will be most happy and con- 
tented in their newly adopted city.” 

> o 7 


C. B. Horr, Victor Safe & Equipment Company, looked 
in on the St. Louis dealers early this month, leaving 
town with a well filled order book. 

> > . 

R. B. Valleau of St. Paul, manufacturers representa- 
tive in the office furniture field, was contacting his 
St. Louis and Missouri dealers early in May. He stopped 
off enroute here to visit his factory connection in Bur- 
lington, Iowa, the Leopold Desk Company, endeavoring, 
we suppose, to help them get out his many orders. 

+ 7 > 

Herb. Walsh, Southworth Paper Company, is making 

an extended trip over his middle west territory after 


ST. JOHNS TABLE COMPANY 
CADILLAC, MICHIGAN 


Office Furniture Warehouse Company, 573 Broadway, New York 





a posture chair that combines | 
scientific working comfort with 


attractive and engaging design 


HIGH POINT 


No. 7814 






Here the Office Furniture 
Dealer finds good quality and 
pleasing contour in a real pos- 
ture chair—well worth featur- 
ing for popularity and profit. 
Made in quartered oak, pecan 
walnut and mahogany. 


This design also comes with 
upholstered seat (No. 7414), 
with upholstered panel back 
studded with brass nails (No. 
7914), and full upholstered 
back (No. 7714). New im- 
proved posture chair control 
with rubber compression unit 
—large, easy rolling, noiseless 
casters. Full details and prices 
on request. 


HIGH POINT BENDING & CHAIR CO. 
SILER CITY, NORTH CAROLINA 
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It takes quality to make a product the best known. 
More than 4500 dealers know Clarotype is an 
“I like it” product. Clarotype gives the stenogra- 
pher full value. The Clarotype formula gets out 
all the dirt. It does the job quickly. And it gives 
this service from top to 
bottom of the bottle. The 
extra cost that goes into 
tle making of Clarotype, 
and its superior packing, 
pay you double profits 
because they create re- 
peat sales. 

Sell Clarotype as_ the 
quality product. Order 
from your jobber or from 
The Clarotype Co., Inc., 

16-G Hudson Street, 
New York, N. Y. 
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having recently completed a lengthy trip through his 
northwest territory. Herb says business is fine. 
7. * 

The Lockwood-Hazel Printing Company, recently re- 
modeled their stationery store, moving the offices to a 
balcony location which allows considerably more space 
for displaying stocks. 

* 7 * 

Samuel’s Book Store of Emporia, Kas., having suf- 
fered quite a fire loss a few months ago, has moved 
back to its store, following repairs, and is again 
open for business at the old stand. This business is 
operated by Mr. and Mrs. Joe Samuels. 

= + 

Harry T. Tibbs, stationer of Kansas City, Kas., re- 
cently sold his lease on his store building to a chain 
store syndicate. Mr. Tibbs has been in business at this 
one location for some twenty-five years, or longer, but 
is now undecided as to his future. If another good loca- 
tion may be found in the near future, he will likely 
continue his business, otherwise he may retire. Definite 
information regarding this will possibly be available 
soon. 

> - + 

Herman Cast, Western Lithograph Company, Wich- 
ita, Kas., is again back on the job following quite a 
serious illness of several months duration. Having had 
to miss the eighth regional meeting at Kansas City, 
in April due to his state of health, Herman is looking 


| forward to being on hand for the National convention 


in September and his many friends who missed him at 


| Kansas City will heartily welcome him at Chicago. 


* * * 


Travelers calling in Wichita, Kas., should cultivate 
the acquaintanceship of one Fred Schaefer of Sanford 
Ink and earn an invitation to join his “Hot Shrimp” 
parties, when he is in Wichita. If Fred is not in town, 
hunt up Milt Shuster of Higgins Ink or inquire of 
Charlie Wallace of Columbia Ribbon & Carbon Com- 
pany, or, just step into C. A. Tanner Company retail 
store and Allen Pickert might divulge the secret ad- 
dress where this delicacy may be had. In any event, 
don’t miss this treat. 

OO ee 
ISRAELS TO HOLD DOUBLE CELEBRATION 


Mr. and Mrs. Morris M. Israel, of the Portland (Ore.,) 
Typewriter Company, Inc., last month left for St. Paul, 
Minn., where they will observe a twofold celebration 
during June. The first event is their twenty-first wed- 
ding anniversary which occurs on June 18, while the 
second is the engagement of their oldest son, Na- 
thaniel, to Miss Jeannette Friedland, daughter to Mr. 
and Mrs. Abe Friedland of the St. Paul Typewriter 
Company. 

The occasion marks a period of twenty-five years 
since Mr. and Mrs. Israel left St. Paul for the Pacific 
Southwest. From 1913 to 1917 he was connected with 
the L. C. Smith Typewriter Company, thereafter en- 


| tering into business for himself in Eastern Oregon. 


Returning to Portland in 1920 he became city repre- 
sentative for the then Underwood Typewriter Company 
and was later appointed the local manager. Ten years 
later he joined the Portland Typewriter Company as 
manager and secretary-treasurer. 








JACOBSEN SEEKS STOLEN ROYAL 


The Jacobsen Office Equipment Company, 36 East 
Sixth avenue, Gary, Ind., last month asked dealers 
everywhere to be on the lookout for a Royal portable 
typewriter No. O-639912, pica type. This machine was 


| stolen from the company’s store early in May. 
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THE 
TRADE 
MARK 
OF 
PROFIT 









FOUR COMPLETE LINES 
Standard Grade 


Commercial Grade 
Utility Grade 
Non-suspension Grade 





0TOwm > 


COLUMBIA 


COLUMBIA STEEL EQUIPMENT COMPANY 


PHILADELPHIA. PA. 
Office and Show-room Lincoln-Liberty Building N.E. Cor. Broad and Chestnut Sts. 


RUBBER - STAMPS 


featuring hee WZ romium Mount 
yy i 



























FREE! FREE! 


A beautiful display stand offered FREE. 
Also your name engraved on handles 
FREE OF CHARGE. A constant remind- 
er to your customers where they have 
purchased their supplies—a most valu- 
able advertising feature. 


DEALERS: ATTENTION 


Be the first in your community to fea- 
ture this new chromium stamp. Watch 
your sales grow as customers realize that 
your store takes the lead in introducing 
the latest and most efficient office de- 
vices. The new B. & M. Chromium stamp 
will stimulate your business. OUR SERV- 
ICE: All orders received 12:00 (noon) 


The New B-M Chromium 1 
Mount Rubber Stamp 


has made an instant hit with 
users everywhere. You can 
now offer your customers a 
Modern, Attractive Rubber 
Stamp at the same price as 
ordinary wood mount styles. 


Why not develop your Rub- 
ber Stamp Department to 
one of the most profitable in 
your store—we will help you! FREE! 





ee 





- . are completed and shipped the same 
day. 
- - F R E E | Write for catalog and liberal discounts. 


Bankers & Merchants Stamp Works, Inc. 


3215 SHEFFIELD AVENUE CHICAGO, ILL. 
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Recommend the lifetime service 


of UHL Steel Office Furniture 


Nos. 626 and 7206, the Aces of High Desk Stools 















Uhl Steel Stools are made in great variety, both adjustable and 
fixed heights, of special-analysis cold-rolled steel, welded into a 
rigid frame. No. 626 adjustable Stool is made in five heights, 
17, 19, 22, 25, and 28 inch minimum, each size being adjustable 
upward 41% inches. Choice of perforated steel, inlaid 
linoleum or solid wood seats. No. 7206 provides the same 
height range, but is equipped with posture seat and back 
support. 

Both No. 626 and 7206 are fitted with ball 
and socket feet always resting flat on the floor 
even when stool is tipped, and both numbers 
are equipped with foot rest in the 22, 25, and 
28 inch heights. 

Every office furniture dealer can profit from a 
representative stock of UHL Steel Furniture. 
UHL items assure lifetime service and pay you 
your rightly earned margin. Catalog and full 
details on request. 


The Toledo Metal Furniture Co. 
1624 Hastings St. Toledo, Ohio, U. S. A. 





No. 626-28-C 











No. 7206-28 











DESKS 


with character 
—sturdily constructed 
—superbly designed 


The JASPER DESK CO. record of 
more than sixty years of desk build- 
ing proves our desks sell and satis- 
fy. Dealers make this combination 





















No. 246 


finished dull lacquer 
— mahogany and 








walnut finish. Three : : New York Ware 

any 4 Son tne en of good quality and reasonable price a 

and 60x34. especially — Our catalog New York, N. Y. 
showing all the wide range of styles , {Chicago Representative 
sent on request. Ave., Telephone ROGers Park 


JASPER DESK COMPANY, JASPER, INDIANA 
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STIMULATING INQUIRIES FOR PORTABLE 
TYPEWRITERS 


Dealers throughout the country are stimulating 
inquiries for and sales of portable typewriters in recent 
weeks by a plan in which they utilize a new Steelart 
folding table manufactured by the Lyon Metal Prod- 
ucts, Inc., 2804 River street, Aurora, Il. 

These dealers, it is said, make plain to the prospec- 
tive purchaser that the correct height of keyboard for 
convenient and correct typing is exemplified by a 





THE NEW STEELART STRUTLESS FOLDING TABLE 
WITH WHICH THE LYON METAL PRODUCTS, INC., 
HAS BUILT UP A SALES STIMULATION PLAN ON 
PORTABLE TYPEWRITERS AS AN AID TO DEALERS. 


standard office typewriter on a standard typewriter 
desk. They point out that the distance from the 
floor to the top of the space bar on a standard type- 
writer on an office desk is twenty-seven and one-half 
inches. And that the average distance from top of 


an office chair seat to top of space bar is ten and | 


three-quarters inches. 

By the same figuring it is shown that available 
tables for home typing are generally thirty and one- 
half inches from the floor. This includes dining tables, 
occasional tables, home-type desks, etc. This, it is 
shown, is too high for correct operation of a typewriter 
because (with a portable machine) on this type of 
home furniture the height from the floor to the top of 
space bar is thirty-two and five-eighths inches. 

With the Steelart folding table, which is strutless, 
the dealers have found an ideal portable typewriter 
table for the house. It stands twenty-seven and one- 
half inches from the floor, therefore the space bar 
of a portable is only one-half inch higher than a 
standard typewriter on a standard office desk. 

In addition to oral selling the dealers are using the 
mails in their sales stimulating campaign by writing 
to selected lists of portable owners pointing out the 
various features of the Steelart table, its rigidity, cor- 
rect height, noise-reducing padded top, patented 
“strutless” feature and patented leg lock. Some of the 








dealers offer a Steelart table free for a lead which | 


results in the sale of a portable typewriter. 


Those wishing further details of both plans—that of | 
selling the table direct or offering it as a gift in return | 


for a valuable lead, may communicate with L. J. 
Conger, Lyon Metal Products, Inc., 2804 River street, 
Aurora, Ill. 





For Better ENAMELING 
Try SHIPMAN-WARD Service 








We say “better enameling” be- 
cause all parts sent to us are 
given a DOUBLE coat of enamel 
and more when needed. The last- 

and durable finishes are ob- 


E in 
ay 44 coined in the baking process 
where the heat in our huge ovens 


Write Us for Estimates 

We weld anything in the of- 
fice equipment line that is 
not made of aluminum. If it 
is a broken part that needs 
repair and must look new 
when finished then let Ship- 
man-Ward experts do the job. 


is controlled automatically, It can 
be the smallest and most delicate 
part, yet the greatest care is 
taken to protect it. 


SHIPMAN-WARD 


L 
D 
N 
o MFG. CO. 











THE DEALER'S SUPPLY HOUSE 
325 No. Wells St., Chicago 


BRANCH OFFICES: New York City, 321 Broadway. Los 
Angeles, 314 W. Olympic Blvd. Minneapolis, 116 S. 4th St. 
Montreal, Que., 20 St. James St. West. 




















DARNELL 
Office Chair 


CASTERS 


e BUILD and HOLD 
BUSINESS 


Your customers will 
appreciate the smooth, effortless, quiet operation 
of Darnell Casters, Famous because they 


Featuring the Darnell Patented 
Double Ball-Bearing Swivel 














Always 


—Darnell Casters have longer life and give the 
maximum of floor protection. Made of highest 
quality materials throughout. Office Furniture 
and Appliances Factory-equipped with Darnell 
Products indicate the manufacturer’s high regard 
for quality. 
The new Darnell Caster and Wheel Manual 
is now ready for distribution. 


DARNELL 


CORPORATION, LTD. 
P. O. Box 4027-0, Ste. B 
Long Beach, California 





Write for 
FREE Sample 
Set of Darnell 
Noiseless Glides 




















24 E. 29nd St., New York City and Special 
36.N. Clinton, Chicago, Hlinols Pro tion 
for Darnell 

Dealers 
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Full, Clean Impressions 


“ FUL-KLEEN 


America’s Only Really Modern Dater 


| 
So light that the barest finger-pressure 
gives a full, clean, sparkling impression. 
So safe, because of its entirely enclosed 
“sheathed protection” construction that 
it protects hands, desk and papers from 
smudging. 
So beautiful in its streamlined, moulded 
modern material and design, that it 
graces the desk of the most fastidious 
executive 
A real premium dater at no premium in 
2 price. 





Write for a sample dozen. 


| y 
FULTON 
SPECIALTY CO. 

Elizabeth, N. J. 
Sales Office: 200 Fifth Avenue, New York City 























No. 338 
Size 38x22 


A small desk, beautifully finished 
in attractive Walnut veneer —de 
signed especially for the small 
space in your office or home. 
The three ample drawers with 
shelf beneath make it especially 
suitable for a student's desk. 
Shown only in our Accessory 
folder. Write for it! 


Tell City Desk Company 


TELL CITY, INDIANA 
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HIGGINS’ EUROPEAN JAUNT ALMOST ENDED 


Tracy Higgins, president of Charles M. Higgins & 
Company, Inc., 271 Ninth street, Brooklyn, is expected 
to return from a lengthy European trip aboard the 
S. S. Rex on June 24. 

Mr. Higgins, who assumed the presidency.-of his 
firm upon the death of his father, the late Charles M. 














TRACY HIGGINS 


Higgins, in October, 1929, sailed aboard the Normandie 
on April 28 for England where he viewed the Corona- 
tion procession, in the meanwhile making his head- 
quarters at the British branch of his company, Messrs. 
Charles M. Higgins & Company, Limited, London, the 
firm’s business center for Great Britain and Ireland 
for the past forty years. 

While in Great Britain Mr. Higgins made a short 
trip to Dublin, Ireland, and thence to County Leitrim 
where his father was born. He then visited Athlone 
where his grandmother, Rachel Elizabeth Tracy Hig- 
gins, once lived. Following the visit to Ireland, Mr. 
Higgins went to Edinburgh, Scotland, and then sailed 
from Newcastle to Bergen, Norway, where he visited 
the agents and distributors of the Higgins line in Oslo, 
Norway; Stockholm, Sweden and Copenhagen, Den- 
mark. 

From that point Mr. Higgins traveled on to Berlin 
and then to Paris where he visited the French Interna- 
tional Exposition. A visit to the Rotary International 
Exposition at Nice, where he was a delegate, and a 
short trip to Switzerland where Mr. Higgins’ mother 
was born, was to conclude the European travel before 
Mr. Higgins boards the Rex for New York and home. 


o=ai-.——- 


YOUNG BUYS ALTOONA COMPANY 

W. J. Young, widely known throughout the Penn- 
Sylvania business equipment field as manager of the 
Altoona branch of Remington Rand, Inc., last month 
purchased the Altoona Typewriter and Office Equip- 
ment Company at 1512 Twelfth avenue, which he will 
conduct as his own business. 

Serving a wide territory in central Pennsylvania, 
Mr. Young’s newly acquired organization handles a 
complete line of office equipment including Underwood, 
Remington, Corona and Royal new and rebuilt port- 
able typewriters, adding machines, steel files, safes and 
desks. In spite of the splendid stock Mr. Young 
declared that he plans to greatly expand business 
within the next few months, although he already holds 
the authorized district representation of L. C. Smith 
& Corona Typewriters Inc., and the Ohmer Cash 
Register Company. 

Mr. Young has been a resident of Altoona since 
1919 and has had more than twenty years success- 
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“PEERLESS” WINS AGAIN ft 


Were You in the Money? 


Every Business Day a New Race and 
Each Time a Member of the “PEERLESS” 
Stable Runs Far in the Lead. 


This Time It's the New 


NON-SUSPENSION HOLLERITH FILE 
running way ahead of the field. A product 
which gives complete service and satis- 
faction at prices which astound. 


Better write for complete details. 


PEERLESS STEEL EQUIPMENT COMPANY 


UNRUH and HASBROOK STS. * PHILADELPHIA, PENNA. 
NEWYORK - CHICAGO - BALTIMORE - BOSTON” - LOS ANGELES 











Vi. / 
Les, indeed, America has discovered 


ee 9 





‘O on 





IANT Oaks from little acorns grow. A. W. 
Faber's 5c Columbus—companion product to famous “Castell” 
Drawing Pencil—was launched without ballyhoo, without 
color pages in the national magazines, without coast-to-coast 
radio hookups. Instead, every penny went into producing a 
better 5c pencil. 


America was quick to discover Columbus’ superiority. Steno- 
graphers like it. Clerks like it. Purchasing agents like it. 
Today Columbus dominates in a quality market all its own. 
Stationers who hold protected Columbus dealerships say that 
this remarkable 5c pencil is netting them generous profits, 
building good will with their customers. Would you like to 
join this happy family? A postcard will bring you samples 
and prices. MADS IN U.8. A. 


QYFABER xc. swans. x) 
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INDIANA 
DESK No. 2400 


modern interior and appeals to men of 
good taste by reason of its excellence of 
construction, workmanship and correct 
Distinguished by beautifully matched, design. Made in all standard sizes in 
eat Cue Geoviens Wem com select veneers, excellent cabinet work quartered oak and in walnut and ma- 
and finish, this good quality commercial hogany finish. Full details and price 
design is in active demand. It graces the information on request. 





include your order of New 
Indiana Chairs with a ship- 
ment of our desks. Prompt 


service, low freight cot. [a diana Desk Co., Jasper, Indiana 


Write for details. 








Look up NEW INDIANA 


for value in leather 
upholstered 
chairs 






NQUIRIES 


solicited 


from progressive dealers in position 
to do justice to the sale and dis- 
tribution of a quality line of Type- 
writer Ribbons and Carbon Papers. 
For 35 years, the responsibility and 
resources of the manufacturer of 
CROWN Products have been equal 


to every emergency. 


Write in for samples and full par- 
No. ticulars. 


Crown Ribbon 
Quality is the word for it! Lively, inter- 


esting designs of genuine walnut and birch, 
upholstered in Titetan crushed grain leath- ar on oO 
ers, New Indiana Chairs are in demand «x e 


wherever dealers have displayed them. In our wood office chair 
line are numbers to match Indiana Desk Co. desks with which 
any chairs of our manufacture can be shipped in pool cars, if Rochester, New York, U.S.A. 


desired. Glad to send you full details. 


New Indiana Chair Co., Jasper, Indiana 
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ful experience in selling and servicing business ma- 
chines. He has had the managership of the local 
Remington Rand office since 1931 and is a graduate 
of Juanita college, Huntingdon, and of the Bowman 
Technical school at Lancaster, Pa. 
2 
TYPEWRITER HEADQUARTERS COMPANY 
ESTABLISHED 


With “Chet” J. Boteler as manager, and two other | 
local typewriter men in the company, the Typewriter | 


Headquarters Company opened at 1201 Grand, Kan- 


sas City, Mo., in mid-April. According to Mr. Boteler, | 
they will handle Royal, Underwood, Remington and | 


Smith-Corona, all factory rebuilts in office models. 

Located at Twelfth and Grand, this firm is close to 
the heart of the typewriter trade. The $3000 invested 
in their sixty-two by twenty-six foot salesroom 
included expenditure for solid walnut paneling and 
woodwork and shelving. Three center tables, the 
round type, with two opposite chairs for each, are 
of chrome frame with black composition top. The 
chairs are in chrome and red leather. 

One useful gadget is the chromium letter-paper 
carrier centered on each demonstration table, with a 
double pocket to service the person trying out a 
machine at one of the tables. 

The location, according to a survey count, has 85,000 
people a day passing by, and is called the second 
busiest corner in Kansas City —ATW 

—— 


SHEAFFER EMPLOYES RECEIVE MERIT SYSTEM 
BONUS 

Paying a bonus for the fourth year in support of 
the Sheaffer merit system, originated by the W. A. 
Sheaffer Pen Company, Fort Madison, Iowa, that or- 
ganization last month announced payment on July 
1 of a vacation bonus consisting of ten per cent of the 
previous six months earnings for each employe. 

A major purpose of the Sheaffer merit system is 
to insure sale of the better products that are best 
for the customer to buy, best for the dealer to sell, 
best for the workman to make and that increases the 
general volume of business. 





WEDDINGS 


FAULKES-KLEE 
Miss Constance Klee, one of the New York family of 
the Ames Supply Company, was married to Clarence 
R. Faulkes on May 14 at the First Presbyterian Church 
in Brooklyn, N. Y. 








Ot’ 864 £41 4a 





THOMAS A. HUGHES, JR. 

Thomas A. Hughes, of the publicity division of the 
Underwood Elliott Fisher Company, is still receiving 
congratulations on the birth of a son to Mrs. Hughes 
on May 13. The young man has added considerable 





Ue 


INII 


to his arrival weight of seven pounds, five ounces and | 


he and his mother are progressing nicely. 
OSS ae 
CAROL SUE KARLE 

John Karle, advertising manager of the Hall-Welter 
Company, Rochester, N. Y., is still passing out cigars 
and catching up on lost sleep over the birth on May 
17 of a daughter named Carol Sue. The young lady 
weighed eight pounds one and one-half ounces and 
with her mother is doing fine. 
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it Pays and Pays 
and Pays! 


ET in on Autopoint’s 
organization use nation- 
wide campaign. Hundreds of 
firms are anxious to have the 
facts about important savings 
possible by switching to preci- 
sion-made Autopoint mechanical 
pencils, leads and erasers for or- 
ganization use, replacing waste- 
ful wood pencils. Pays and pays 
AND PAYS, first in quantity 
sale, afterwards in steady repeat 
volume on leads, erasers and 
more pencils. This plan sells 
Autopoints so easily it has even 
made steady customers of users of inferior mechanical pencils —the 
hardest prospects you could find!’’ 
You are earnestly urged to get complete data, samples and informa- 
tion regarding protection of accounts. 





Plan now to attend the NATIONAL STATIONERS ASSN. 
CONVENTION, Palmer House, Chicago, Sept. 27th-30th. 





Better Pencil 


AUTOPOINT CO., Dept. OA-6, 1801 Foster Ave., Chicago, Ill. 
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like Fe TALK 
ON “THE CENTURY” 


“Oh yes, Jim had a grand time, too. He’s in z= 
the club car spreading the Stevens Gospel— = 
he’s so enthused about the truly finer things...” : 
We're proud of our friends like Jim. On the 
extra fare trains you'll find them—the execu- 
tive type who want more than average living 
yet know the real value of a dollar. They get 
it at The Stevens—and so they talk about it. 
They tell about new services that smooth 
their busy days . . food for virile appetites . . 
restful nights that keep them fit . . added con- 
veniences increasing ease and comfort. . a 
genuine interest that makes them feel at home. 
The praise of busy men who know how to 
work and how to live has done much to make 
The Stevens Chicago's Outstanding Hotel. 
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70 Ib. by oz. 


Heavy Duty Parcel Post 
self-computing, 
all zones 


No. 1577 $17.50 





> 
> 
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EASY to use 
and to read 


HANSON 
SCALES 





100 Ib. by ‘% Ib. 
Heavy Duty Express 
No, 1585 $15.00 


250 ib. by 1 Ib. 

Heavy Duty Freight 

No. 1500 $12.50 
(indicate weight 


only) 
Better service for shipping and mailing departments. No beams 
nor weights to manipulate, no mechanical attention nor oiling 
needed, no time lost just put the package on and read the 
answer 


Construction: Case of heavy sheet steel, mechanism extra heavy, 
accurately machined parts with springs of specially tempered 
Swedish steel. Tested with official weights for accuracy and 
provided with indicator adjusting screw 

Dimensions 6 inches high, 10 inches wide, 16% inches long 
platform 14% by 10 inches—weight 19 lbs 

More Sales for Hanson Dealers: It's worth while to replace old 
equipment when you consider the Saving in time, convenience 
in use and assurance of accuracy now offered. Full details of the 
new scales and the Hanson merchandising _plan_on_request 


Hanson Scale Company 
525 N. Ada Street Chicago, Illinois 











They Like Leather 
Show Them the BRIGHT Line 


Among business men, the preference for 
leather upholstered furniture is demonstrated 
every day in sales rooms and installations. In 
the BRIGHT Line, you'll find lasting value, 
based on quality shop standards and high 
grade materials, PLUS wide variety of rich, 
luxurious, appealing designs, customed cor- 
rectly and priced right. 


Send for the new BRIGHT catalog 


BRIGHT CHAIR COMPANY, Inc. 
127-133 Bleecker Street NEW YORK, N. Y. 
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OFFICE APPLIANCES 








TYPEWRITER S 


Bridgeport, Conn.—Donald Sammis, works manager of the Underwood 
Elliott Fisher Company, has been elected a director of the Bridgeport 
Chamber of Commerce. 

Chico, Calif.—_F. L. Patty has rejoined the Los Angeles Branch of the 
Royal Typewriter Company, Inc., covering the Chico territory. 

Chicago, I11._-E. F. Gustafson, cashier of the local branch of the Royal 
Typewriter Company, Ine., celebrated his twenty-fifth anniversary with 
the company a few weeks ago. He had served the company at Chicago, 
San Francisco, Los Angeles and New York, with time out during the 
world war to help settle that ruckus. 

Denver, Colo.._E. E. Streepy has joined the typewriter division of the 
Underwood Elliott Fisher Company, handling all government business here 

Eau Claire, Wis.—Bernard Brophy, who had been connected with the 
sub-branch office at LaCrosse, has been appointed salesman in charge 
of the local office of the Underwood Elliott Fisher Company. 

Hartford, Conn.—The local sales branch of the Royal Typewriter Com- 
pany, Inc., has moved into a fine new office. 

Fort Smith, Ark.—Marion G. Wright, who is connected with the Fort 
Smith Branch of the Underwood Elliott Fisher Company, has been attend- 
ing the company’s sales school at the factory, Hartford, Conn. 

Hollywood, Calif.—_.J. E. Holloway has been transferred from the Holly 
wood office of the Underwood Elliott Fisher Company to the main branch 
territory. 

Denver, Colo.—_W. H. Nelson has been appointed junior salesman at 
Albuquerque, New Mexico, operating in the typewriter and adding ma 
chine division of the Underwood Elliott Fisher Company. 

Los Angeles, Calif.—Ralph Call, of the service department of the 
Underwood Elliott Fisher Company, has been appointed to a typewriter 
territory in Southwest Los Angeles. 

Minneapolis, Minn.—Harvey Amlund has joined the local sales staff of 
the Royal Typewriter Company, Inc. 

Marengo, t11.—Thieves broke into the Marengo high school May 26 and 
stole six typewriters, valued at $300. 

New York, N. Y¥.—R. E. Gormley has joined the local accounting ma 
chine division of the Underwood Elliott Fisher Company. 

Portland, Ore.Matt H. Hughes has become a salesman here for the 
Underwood Elliott Fisher Company. 

Raleigh, N. C.—E. C. Pixley has been appointed sub-branch manager 
here for the Underwood Elliott Fisher Company. 

St. Louis, Mo.—Tom Murrin has joined the typewriter division of the 
Underwood Elliott Fisher Company. 

St. Paul, Minn.—The local branch of the Royal Typewriter Company, 
Inc., has a team enrolled in the Midway Business Men's League. 

Shreveport, La.—The stock and good will of the Caddo Typewriter & 
Supply Company has been purchased by Cortez Locke and Elgin Roy. 

San Francisco, Calif.—The local branch of the L. C. Smith & Corona 
Typewriters, Inc., is to move soon from the present location at 115 Post 
street to 545 Market street, where the branch will have treble the space 
for office, display and service departments, which is needed very much. 
The new offices are being overhauled and re-decorated. The location is 
excellent for window displays. 

San Francisco, Calif.—Helen Richards, who had been with the educa- 
tional department of Remington Rand, has joined the Schwabacher-Frey 
organization, 735 Market street. 

Ventura, Calif.—S. D. Cox has been appointed to the local sub-branch 
of the Underwood Elliott Fisher Company. He had been with the service 
department of the Long Beach sub-office 

- al 
Australian Typewriter Quota Renewed 

Commerce Reports states that the Australian government has announced 
that the typewriter quota for the year ending April 30, 193s, will be 
75 per cent of the value of typewriters imported during the year ended 
April 30, 1936. 

At the same time a new import quota for typewriter replacement parts 
was fixed at 100 per cent of the value of parts imported during the same 
base year. In the case of typewriters and parts, importations must be 
effected before April 30, 1938. 











ADDING MACHINE 'S 


Los Angeles, Calif...W. 0. Bryant has been appointed Assistant man 
iger of the adding machine division of the Underwood Elliott Fisher 
Company. 

Seattle, Wash.—Three new accounting machine salesmen have been 
vided to the local sales organization of Remington Rand, In A. C. 
Jacobson, Chris Berger and C. C. Curry. 


OTHER MACHINE S 


San Francisco, Calif._Herbert D tendheim, representing the Marr 
Duplicator Company, has been spending a month visiting eastern fac- 
tories. He will cover the western territory before returning to San 
Francisco 

San Francisco, Calif._The local branch of the “‘Ediphone,” in charge 
of Ward Harris, has moved from the Monadnock block to 519 Market 
street. The fine display window has been used to show the new “Teledi- 
phone,”’ which is capable of reproducing at high speed. 

San Francisco, Calif._The Niagara Duplicator Company has opened an 
additional plant in this city, at 124-28 Main street. It is a modern four- 
story plant for the housing of the executive offices and for the manu- 
facture of supplies. The plant at 5815 Third street, devoted to machines 
and accessories, is being continued. The New York headquarters for 
eastern distribution is, of course, active in the field. 














Printer vs. Stencil Duplicator 
The Tenger Papier und Schreibwaren Zeitung, Vienna, Austria, men- 
tioned a referendum to be held August 24-26, 1987 at Budapest, con- 
cerning the status of office printing machines, with reference to their 
competition with letterpress printers. 


JUNE, 1937 


Chromiltl FURNITURE 





Promote efficiency and good taste in your 
office by modernizing with Howell’s Chrom- 
steel chairs and desks. Howell Chromsteel 
Furniture for reception rooms and rest rooms 
will complete the modern up-to-date atmos- 
phere that is the demand of business today. 


Send for a file copy of Howell furnishings 
catalog. 


: Se ‘ . a 


HOWELL 


ST. CHARLES, ILLINOIS 





| 
Serving the needs of modern business 


Bentson 


LOO 


steel filing cabinets 


The high degree of protection and 
convenient ready reference required 
in files for American business are 
built into these serviceable cab- 
inets. Outer case of furniture steel 
is securely welded to a rigidly re- 
inforced inner frame. Drawers 
operate on cradle type 10-roller 
bearing joined suspension slides. 
Various combinations of corre- 
spondence, card and document 
drawers are available. The fine 
workmanship and material of 
Bentson 700 offered at so moderate 
cost give dealers opportunity to do 
exceptional file cabinet business. 
Illustrated folder and full details 
on request. 





Bentson Mig. Company 


Manufacturers of Steel Filing Cabinets and Steel Office Desks 


Aurora Illinois 
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NEW SCHWAB SAFE 
dependable FIRE protection for full size 


4 drawer 
Letter File 


Ideal equipment for the 
executive who wants best 
possible fire protection 
for his records. Built to 
withstand hotter temper- 
ature than can possibly 
occur under usual service 
conditions — built to ac- 
commodate a 4-drawer 
vertical filing cabinet, 
each drawer full 25 inches 
file space—yet measures 
only 24% in. wide, 62% 
in. high and 37% in. 
deep, outside dimensions. 
Shipping weight includ- 
ing progressive suspen- 
sion file, is only 1200 
pounds. 


This new Schwab Corre- 
spondence File Safe of- 
fers remarkable sales pos- 
sibilities to office equip- 
ment dealers. Full de- 
tails on request. 


The Schwab 
Safe Company 


LAFAYETTE, 
INDIANA 


















THE PERFECT 


Convertible 
OFFICE 
CUSHION 


The Pioneer—Popular Priced 
Convertible and Fine Quality 


Once you try it, you'll agree it’s profitable to keep 
“Convertible” always in stock and display. Costs no more 
than other good quality cushions and has the advantage 
of a velvet corduroy surface in brown, green or maroon 
for winter use, and a fibre covering on the reverse side 
for cool summer comfort. 


STATIONERS—Compare the “Perfect” line of sponge 
rubber office chair cushions. We'll be glad to send you 
full details and prices on request. 


The Perfect Rubber Seat Cushion Co. 


5200 Akron Street Philadelphia, Pa. 

















WORCESTER 
CAccesso DESK TRAYS 


(Accesso Trays: Registered Uv. S&S. 
Patent Office Patent No. 
1.867.738) 

















A NEW, patent desk tray of wire con- 


struction, made with cut-outs at sides and 
ends which facilitate deposit or removal of 
papers. Made of extra heavy gauge wire, 
electrically welded and re-tinned after fabri- 
cation, The tray rests on rubber ball feet 
which hold it a half inch above the desk and 
protect the surface. Made in letter and legal 
sizes, also in build-up style for any height 
desired. Get in on the big demand for these 
unique trays—write for full details and prices. 


Worcester Wire Novelty Co., Inc. 
£635 Boston St. Baltimore, Md. 








OFFICE APPLIANCES 


Is your stock of 
WARSHAW strrvits 
adequate for mid- -year 
transfer? @ as 









You can't find more quality for the price. 


° WARSHAW'S filing supplies are values 
ROLL LABELS every buyer likes. You and your custo- 
GUIDES mers both get a good break. 
sr eNtORce Full automatic machinery of the lat 
REINFORCED utomatic machinery of the latest type 
FOLDERS guarantees precision and uniformity: good 
honors quality stock throughout guarantees long 
MENDING TAPE life, at a price that makes them an un- 
GUMMED beatable value combination. 
INDEX TABS 


Build up your stock now! Prompt, courte- 


. ous treatment awaits you. 


WARSHAW MPG. CO., Inc. 1 MAIN ST., BROOKLYN, N. Y. 








DR. SCAT 
Typewriter 





Cleaner and 
Refinisher 


The All Purpose 
product for the 


typewriter ‘*Refinisher’’ 
REG. U. S. PAT. OFF 


IMPORTANT 
FEATURES 


. Refinishes and removes ridges from platens. 
. Cleans type quick and easy. 

. Polishes and protects the enamel. 

. Prevents rusting of mechanical parts. 








a why 


Furnished in Four Sizes: 
2 oz. size Quart 
7 oz. size Gallon 
Order from your jobber or direct from factory 
Manufactured by 


DR. SCAT CHEMICAL COMPANY 


178 N. Franklin St. Chicago, Illinois 



























CARBONS 
AND 
f" RIBBONS 


Quality products that assure con- 
sistent, topnotch performance 
through the year—packed in col- 
orful, eye-taking containers that 
make introduction and getting in 
service so much easier. Feature 
this line! Code carbons and rib- 
bons are guaranteed for five years 
against deterioration in stock. 
They have been accepted exclu- 
sively in hundreds of offices by 
reason of high grade and uniform 
results. We shall be glad to help 
you solve your ribbon and carbon 
problem. 


Codo Mfg. Corp. 


Coraopolis, Penna. 
New York Chicago 
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FURNITURE 


Alexandria, La.—The Standard Printing Company, Inc., has opened a 
stationery and office equipment store at Fourth and Beauregard. 


Chicago, 11.The A. H. Andrews Company has leased the second floor 
of the Champlain building, Wabash avenue at Monroe. ” 
Los Angeles, Calif.—Floyd C. Charles has been appointed Western man- K 
ager for the Imperial Desk Company, Evansville, Ind. He will make 

headquarters at 3409 Larga avenue. 

New York, N. ¥Y.—W. J. Linn has opened an office equipment store at 
50 West Forty-sixth street. He had been connected formerly with the 
Metropolitan Business Equipment Company, which has discontinued 
business. 

Sturgis, Mich.—The Sturgis Posture Chair Company has completed an 
addition to its factory, which will facilitate deliveries to dealers. 


Si att @ & @ s-F | T T 
Bridgeport, Conn.—M. A. McClure has been promoted to the home W j a L | 


office staff of Remington Rand duplicator supplies division. 


Chicago, 111.—The Mid States Gummed Paper Company has changed its ° 
name to the Illinois Gummed Paper Company. A good idea 


Philadeiphia, Penna.—William Mann Prizer was elected president of the e e f 
Institute of Bank Stationers at the annual meeting held in May at White l ed 
Sulphur Springs translated into action: 


San Mateo, Calif._A new stationery store has been opened here by 





lA 














Mrs. D. A. Burridge and Miss Ruth Hudson. For office paper drilling, TWIRLIT is 
~ a Calif. “yy w. a ae “= "4 — the = unique. It cuts smoothly with uniform, 
oO aris store, has joinec re sales staff o 1e Pacific Stationers, 595 4 
Mission street. He will canvas the San Francisco trade. moderate pressure, o—- ie — a i 
San Francisco, Calif.—Harold G. Roehm, of the Eaton Paper Corpora- | ~ one, two or three hole our mt Is 
tion, 770 Mission street, started on his annual trip to Hawaii June 8. 4 to 4% inch. The two and three hole models 
He was accompanied by Z. and W. M. Crane. The trip will occupy are adjustable as to distance between cen- 
— 9m a ial ters and have etched scale and back and side 
an Francisco, Calif. re coast branch of the Eaton Paper Company, ; TW 
770 Mission street, has ready for quick delivery a warehouse stock of guides for accurate a. Legon 
the Whitney & Cole lines. lists at $2.50, $6.25 and $10.75 for t e one, 
York, Penna.—The stationery store of Benjamin Sweigart has been ex- two and three hole models. Full details in 
panded. the TWIRLIT catalog. 








PENS AND PENCILS Mitchell Binder Co. 


HAGERSTOWN, MARYLAND 





Los Angeles, Calif.—_E. E. ‘‘Happy Mac’’ McLaughlin is now representa- 
tive of the Richard Best Pencil Company, New York, N. Y. He makes 
headquarters at 8454 Otis street, Los Angeles. 

San Francisco, Calif.—Carl Priest, western division manager for The 
Parker Pen Company, has returned from a satisfactory trip through the 
Pacific Northwest territory. He is now cultivating the mountain dis- 
oe The beauty, warmth, strength and friendliness of wood 

an Francisco, Calif.—_Don M. Colvin has become representative on the 
Pacific Coast for the Spencerian Pen Company, 394 Broadway, New York, establish it as the material preeminent for Office Furniture 
N. Y., covering the Pacific Coast and mountain states. Mr. Colvin had 
been with the Omaha Printing Company. Later he joined A. Carlisle 
Company of San Francisco and the Ault & Wiborg Company, covering 
the territory now handled 

San Francisco, Calif...0. H. Davison & Company, 788 Mission street 
is featuring items of the David Kahn line of mechanical pencils. The 
“Personal” pencil gets the play 

Los Angeles, Calif...The Pacific Crayon Company has started work on 
a factory here making crayons. The plant is being erected at 5700 East 
Sixty-first street. 




















MARKING DEVICES 


San Francisco, Calif.—_O. H. Davison & Company, 788 Mission street, 
is having excellent acceptance for educational marking devices made by 
the Fulton Specialty Company, Elizabeth, N. J. 

San Francisco, Calif.—A novelty has been introduced by the local 
branch of the Louis Melind Company—a magnetic sign. This consists 
of letters and other characters of plastic, magnetized. The characters 
are arranged on a steel base and held in position through magnetism. 
The letters are easily arranged, and can be used anew with little effort. 
There are several colors of letters provided. 










No. 3260 Wal. Flat 
Top Desk from one 
of the Evansviile 
turned leg groups. 













identify yourself with this increasing trend toward wood, 
. @ @&@ & & L EA F | for individuality of appearance and faithful service, by 


| specializing on 
Springfield, 11!.—The Illinois State Supreme Court approved the state 


permanent registration of voters. The records are kept in loose leaf | — V A he V | L L E D 2 K 
binders. This action will help to pave the way for other states to adopt 


permanent registration on loose leaf records. 








This policy will help you to sell more desks, at a better profit. 
Transatlantic Trade, the publication of the American Chamber of pee one - pay styled, = — - good, 
Commerce in Berlin, reports that the tieup of a large portion of the on e prices will satisty your conception of value. 


American automobile industry through strikes has boomed business in | Write for the Portfolio of Designs, if you do not have it. 
the German automobile plants. Since 1932 the German exports of auto- 


mobiles have increased by 260 per cent. Exports in 1986 were greater by 
sixty-four per cent than in 1936 EVANSVILLE DESK COMPANY 


 — 
Germany Profits from Motor Strike 


- >. —— 
Rhythmic Typewriting Is Important BUILDERS OF WOOD OFFICE DESKS 
Deutsche Kurzschrift (German Stenography) published at Beyreuth, 
Germany) laid stress on the importance of cuskeined ‘rhythm in twee. EVANSVILLE INDIANA 


writing. It is vital in fast writing and developes neatness as well as 
speed. 
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LONG RECOGNIZED 
SPECIALISTS 


IN 


HECTOGRAPH 
CARBON 


For All 
GELATIN and SPIRIT TYPE 
DUPLICATORS 


We are specialists in the manufacture 

of Hectograph Carbon and Ribbons. In 

fact we are recognized as having de- 

veloped one of the best and most com- 
plete lines on the market. 


We can meet every Hectograph Dupli- 
cating Rquirement. It will pay you to 
send for prices and samples. 


PHILLIPS PROCESS CO., Inc. 
194 Mill Street, Rochester, New York 

















Show him aROTOSPEED! 


Suit a prospect’s needs at a price he can afford 
for a stencil duplicator and you have a quick 
sale. That’s the value of selling the COMPLETE 
ROTOSPEED line. 

Some prospects require only a limited amount 
of duplicating at a time and have little money to 
invest. The “Jr” Rotospeed, the lowest priced 
completely equipped rotary duplicator closes these 
prospects quickly. For others, requiring more 
duplicating and willing to pay for greater capacity, 
automatic feeding and other practical features, 
there is the Automatic Model “AA” Rotospeed— 
moderately priced, yet faultlessly efficient. 

Rotospeed duplicators sell at from $27.50 to $150.00, com- 


pletely equipped. There is still choice territory available on 
these models for those who qualify promptly. 


THE ROTOSPEED COMPANY 
226 S. Wilkinson Street Dayton, Ohio 


Rotospeed offers genuine cellulose stencils known as 
“Cellu-Graph” in addition to non-cellulose stencils, inks 
and all other duplicating supplies. 














OFFICE APPLIANCES 


Census of Converted Paper Products 

The United States Bureau of the Census has released statistics on the 
1935 census of converted paper products. Preliminary figures have been 
released on returns by William A. Austin, director of the Census, 
Department of Commerce. 

These manufacturers employed 108,695 wage earners in 1935, an increase 
of 22.0 per cent. 89,082 reported for 1933. The corresponding increase in 
wages amounted to 38.7 per cent (from $73,647,958 to $102,136,802). 

The aggregate value of converted paper products made in the United 
States in 1935, $760,050,703 (at f. o. b. factory prices) represented an 
increase of 31.7 per cent as compared with $577,213,496 reported for 
1933, and was only 7.1 per cent below the aggregate for 1929, the peak 
year. The chief products were paper and paperboard boxes and con- 
tainers, valued at $324,430,159; paper bags, $75,150,166; envelopes, $42,- 
054,338; waxed paper, $41,158,458 and coated book paper, $32,921,486. The 
1935 figures for all these commodities are well in excess of those for 
1933, the rates of increase ranging from 27.1 per cent for envelopes to 
13.2 per cent for coated book paper. 

Census of Converted Products—1935 

Card cutting and designing—76 establishments; wage earners for the 
year, 2,051; wages, $2,845,282, cost of materials, fuel and purchased elec- 
tric energy, $7,699,246. 

Value of products, $17,215,837; value added by manufacture, $9,516,591. 
These figures do not include salaried officers and employees. The item 
for wage earners is an average of the numbers reported for the several 
months of the year. In calculating it, equal weight must be given to 
full time and part time wage earners (not reported separately to the 
Census Bureau). For this reason it exceeds the number which would 
have been necessary to perform the work done in the industry if all wage 
earners had been employed continuously throughout the year. The quo- 
tient obtained by dividing the amount of wages by the average number 
of wage earners cannot, therefore, be accepted as representing the 
average wage received by full time wage earners. 

Note—Profits or losses cannot be calculated from the census figures 
because no data is collected for certain expense items, such as interest, 
rent, depreciation, taxes, insurance and advertising. 

Envelopes—Manufacturers of envelopes of all descriptions, including 
those for filing, wrapping, etc. 

In addition, bags made of transparent sheets other than glassine 
(products of the synthetic resin, cellulose plastic, vulcanized and molded 
and press pulp fabricated articles (not elsewhere classified industry), 
valued at $3,254,808 were reported in 1935. No corresponding figures for 
1933 and 1935 are available. 

Paper goods not classified elsewhere—manufacturers of waxed paper, 
glazed and fancy paper, toilet paper, paper towels, coated book paper 
and gummed paper; paper cups, dishes and spoons; paper napkins, 
waterproof paper, bottle caps, playing cards, paper cores and tubes and 
egg case fillers, bag, barrel and trunk linings, adding machine and cash 
paper rolls, soda straws, stencil paper (evidently for marking shipments), 


ete. ~~ = 


Colleges and Fountain Pens 

Captioned as above an article in The Booksellers, Stationers and Fancy 
Goods Journal (Melbourne) uttered the following: ‘Some months back 
we reported what we called a significant development overseas, where, at 
a large new technical high school, students were required to provide 
themselves with fountain pens. What was anticipated then has occurred 

two of the largest colleges (greater public schools) have told their 
students that they must provide themselves with fountain pens, as the 
college will no longer supply ink or inkwells. This is not an economy 
measure, but is done mainly because ink wells and penholders cause so 
much disfigurement to school property. This is another indication that 
stationers should, as we have previously advised, equip themselves with 
in up to date fountain pen department.” 


——__——- 
French Exports to United States Increased 

Franco-American Trade, the publication of the American Chamber of 
Commerce in France (Paris) reported that declared exports from France 
to continental United States in 1936 registered an increase of more than 
$11,000,000, and from the Paris district alone of $6,300,000. Worthwhile 
increases occurred in shipments of champagne and other sparkling wines, 
of cognac and other brandies, in contrast to the decline noted in both 
categories a year ago. 

Imports from the United States were featured by important increases 
in raw cotton, crude petroleum, dried fruits, automobile parts, motor 
cycles, electrical refrigerators, mechanical business machines. 


a. 
Hotel Planned for Leipzig Fair 

From Commerce Reports we learn that the management of the Leipzig 

fair is planning a large hotel to afford increased facilities for visitors to 

Leipzig. The project calls for a structure with sleeping accommodations 

for 1,000 guests. This hostelry will be open only during the spring and 

autumn fairs, during which time the Leipzig hotels are completely sold 

out. The site chosen is near the new Technical Fair Grounds, on the 

outskirts of the city. Over 300 special trains will be run during the 

Leipzig fair, and visitors will receive a discount of fifty per cent when 
traveling on the specials. 


> 
Vienna Spring Fair Has Many Visitors 
Commerce Reports states that the Vienna spring fair, held from March 
to 14, was generally considered a success. An intensive advertising 
campaign brought a large number of exhibitors, including 2,800 individual 
firms. In addition there were many collective displays in which business 


organizations, co-operatives and groups of individuals participated. There 
was a fair representation by American manufacturers, whose exhibits 
included typewriters and office machines. The displays of European 


typewriters and office machines were outstanding. About 690,000 tickets 
were sold The number of foreign visitors showed an increase. 


Office the Axis of Business 
Industry Illustrated (London) conducted a questionnaire of members 
of the Office Management Association regarding developments in office 
management during the past twenty-five years. One member stated 
probably the most significant and important change in office technique 
which has taken place during the last quarter century is the acceptance 
by the business community, auditors and our courts of the loose leaf, 
slip and duplicate systems Without this acceptance mechanization 
might have been stifled at birth and the present position of the office 
as the helpmeet of the sales and technical departments might never 
have been achieved.”” > 
Austrian Typewriter Imports 
Die Biro Industrie (Berlin) reported on the imports of typewriters 
to Austria in the period January-October, 1936. Imports of 12,944 ma 
chines were recorded, of which about forty per cent came from Ger 
many; twenty-eight per cent from the United States; fourteen per cent 
from Switzerland; and scattering imports from Great Britain and Italy. 
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No. 1104—66"x 36” 


A RISHEL MODERNE 


In Genuine American Walnut 


Style—Craftsmanshio—Beauty 


Ask for New Catalog 
of Complete Line 


Some Desirable Territory open 
for Experienced Salesmen 


J.K. RISHEL FURNITURE COMPANY 


Williamsport, Pa. 














“BELIEVE IT oR Not! 


There are 37 different 
CARD CABINETS 


IN THE ASCO LINE 





¢ omplete . 


maintaining the 
line of office equipment in steel, we have created thirty seven 


In keeping with our policy of 


different card cabinets to meet every standard card size—in 


every price range. 

The ASCO trade mark assures you and your customer of "The 
Line of Quality at Popular Price.’ 

The Card Cabinet line consists of one, two, and three drawer 
units, with and without locks, in Baked on Olive Green, Grained 
Walnut and Grained Mahogany standard 
and higher-than-wide cards. 


*The proof is in the ASCO Catalog 
send for your copy! 


ART STEEL CO., INC., NEW YORK, N. Y. 


Fatshes-——for both 














“KRILTAN’ 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(U. S. Patent 1,782,622. Canadian Patent 324,059. Other patents pending.) 





All parts machined from bar stock and _ heat-treated, 
outer races are one piece and can be made in any desired 
shape. (No soft stampings used whatsoever. For cradle 
slides our ball bearings and rivets are in one unit for 
quick assembly. 95% of filing cabinet drawer slides in 
United States and Canada operate on “Kilian” unground 
bearings. Samples made to your specifications. 


Kilian Manafacturing Corporation 


107 North Franklin Street 


Syracuse, New York 


PERFECTION METALS 


for ring books and post binders— 
a service for manufacturing stationers 


Your needs in various sizes of ring or post binder 
metals can be quickly and accurately supplied from 
our ample facilities. 

Many manufacturers and wholesalers can best 
keep their trade informed by means of loose leaf 
catalogs By using PERFECTION metals, you 
can provide them with fast action binders, durable 
for lifetime service. The information is thus kept 
up to date, complete and at low cost. Sales and 
service manuals, too, are most efficient when in 
loose leaf form. 

Be sure to have our catalog on file. 
you realize on many opportunities. 


LOOSE LEAF METALS CO., INC. 


6816-6824 Arsenal St. ST. LOUIS, MO, 


Pacific Coast Representative 
S. & D. Loose Leaf Co. 427 San Pedro St. 


It will help 








Los Angeles 


= = = 
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2eDS sf Hits sharp 
P point easily 


ple agg Sy | treses one 


(fea { or more letters 


Can be 
Sharpened 
like a 


Paper Pencil 








Samples without 
Furnished on smudging the 
Request. oJ whole word. 


Pull Thread Back To First Hole 
And Unwind Paper Strip. 


Pat. No. 1,756,953 
AVaisoe/) PENCIL COMPANY 





Davenport Directories 
Offer New Sales Outlets 


Hundreds of directories 
aresoldevery day. Many 
dealers have discovered 

: . CHANGEABLE LETTER 
the good profits in this 

. BULLETINS 

type of equipment. eaendill 
With just a little sales 
effort, you can get your 
share of this business 


ANNOUNCEMENT 


OW QUALITY 


Hotecs Bawxs Cives 
Rooms 


Sa.es 


too. 


Davenport makes a 
complete line of 
Changeable Letter Bul- 
letin Boards, Building 
Directories, Signs, die 
cut celluloid and paper 
letters and name plates. 
We'll be glad to give 
you the benefit of our 
experience and help you 
get started with this 
line. 





Write us for literature and prices 


cA. C. Davenport & Son, Inc. 


311 N. Desplaines Street, Chicago, Ill. 

















PHILADELPHIA — U.S.A. 
FOUR-PIECE LOW-PRICED 


Matched Leather Desk Set 


conuine POLAR scather sea 


set in three colors, Walnut Brown, Ma- 
hogany, or Green. All leather attractively 


decorated with Walls of Troy gold leaf line 
decoration. 








No. 1500—Desk Pad, 20 « 34 2... cc cece cece cece ceess $5.50 
No. 1501—Letter Tray with Lid. .............65556. 6.50 
No. 1502—Rocker Blotter. . .. 1... 66 cece cee eeennee 2.50 
No. 1503—Letter Opemer.... 6... 66 cc ce eee coe =O 


t-piece set complete... .... 6.666650 es _ $15.00 00 


With 20 « 34 pad suitable for 60-inch desk 
Less regular dealers’ discount 








POLAR MANUFACTURING CO. 


401 N. Broad St., Philadelphia 


Please send me new Polar Catalogues at 
once, free and without obligation. 


If lt’sa Polar Product, Quality is Assured 








TRINER 


BEAM POSTAL SCALES 
ELIMINATE 
POSTAGE WASTE 





<= Over 
Under 
Weight 
instantly 
shown by 
-his indicator 


Capacity 1 Ib. x % oz. 


WITHIN 10 GRAINS! 


That is now the postoffice scale sensibility and tolerance 
for checking postage. 

Forty-eight cents to 96 cents per pound prevailing 
postage cost must be checked by every mailer to prevent 
costly postage waste. 

Triner refinements make this close-weighing accuracy 
possible. Permanent balance, special alloyed steel pivots, 
perfect alignment and operation of moving parts, to- 
gether with sturdy, high- grade construction, insure de- 
pendable and lasting service. Capacities 9 oz. to 4 Ibs. 
in various models, with computing charts on those of 1 
Ib. and over. 


Send for detailed description and prices 


TRINER SCALE & MFG. CO. 
2714 W. 2ist Street Chicago, Hlinois 
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RIBBONS AND CARBONS) 


Burlington, N. J.—M. C. Barber has been appointed sales manager 
of the Neidich process division of the Underwood Elliott Fisher Company 
He has charge of retail and wholesale domestic sales, and export sales. 

Kaneas City, Mo.—W. H. Berner has joined the local branch of Rem- 
ington Rand, Inc., and will be manager of the “‘Remtico”’ supplies divi 
sion. 

Cincinnati, Ohio.— The 
of name. The products of the 
known in the future as the 
designation is reserved to designate the 
division of this organization 

Oklahoma City, Okla.— rs. Thelma 
of the Royal Typewriter Company, Inc., 

Rochester, N. Y.—The will of the late Emil Broecker 
American Ribbon & Carbon Company here in 1896, 
vising the estate to five employees, after bequests to nieces 
home near Utica shared in the will 

San Francisco, Calif.—D. M. Scoville, of the Pacific Carbon & Ribbon 
Manufacturing Company, 1451 Harrison street, spent two weeks in Denver 
a short time ago. He reports business looking good in Denver and the 
intervening territory. 

San Francisco, Calif..-W. G 





Ault & Wiborg Company has undergone a change 

ribbon and carbon divisions are to be 
Interchemical Company me "sa ee 
products of the printing ink 


local branch 
business 


Sage has joined the 
handling the supplies 

who founded the 
was probated, de- 
The Masonic 


Huston, representative of Mittag & Volger, 
Inc., 591 Mission street, went to Denver several weeks ago to meet Ira 
Cole, vice-president and manager of the Park Ridge, manufacturer 
of ribbons and carbons. Mr. Cole traveled by air 
> 
United States Exports of Typewriter Ribbons, Carbon Paper, 
Duplicating Machines and Office Supplies, 
March, 1937 


sale 5 


7763 


Duplica- 





4750 ing ma- 
Filing folders, chines, 
index cards, and 9395 parts & 
other office 9392 Typewriter supplies 
forms Carbon papers ribbons for 
Countries No Value Lb Value Doz Value Value 
Austria 12 $ 45 $ 1,045 
Azores & Madeira Isl 5 14 
Belgium 30.)=«¢$ 55 260 §$ 151 552 1,341 7,188 
Czechoslovakia 642 138 34 35 30 83 
Denmark 8 30 
Finland... .. 30 76 90 85 243 628 267 
France... 390 39 568 289 398 1,446 1,997 
Cireece 154 385 
Italy : 55 8 
Malta, Gogo & Cyprus 12 32 
Netherlands 2,140 360 474 333 $59 1,349 925 
Norway... 24 48 532 343 175 409 616 
Poland and Danzig 1 6 
Portugal. . 123 85 37 SI 
Rumania 124 0 
U. 8. 8. R. (Russia) 140 
Sweden 661 525 3,058 1,990 30 72 593 
Switzerland 8,453 1,662 1,063 712 444 1,207 505 
United Kingdom 4,437 1076 12,326 8,353 2,812 6,401 26,761 
Yugoslavia 535 105 26 53 
Canada.. 26,168 6,812 34,001 2,080 506 1,697 °§ 11,362 
British Honduras 133 33 , ; 
Costa Rica 278 79 606 375 45 161 45 
Guatamala 182 194 92 63 98 220 200 
Honduras 956 377 33 51 371 
Nicaragua 892 429 70 67 22 67 
Panama 2,194 669 5,279 2,464 421 733 434 
Salvador 1,188 498 
Mexico 3,298 1,165 1,108 1,011 641 1,252 2,800 
Newfind. & Labrador 1,293 421 78 46 2 30 
Bermuda S44 416 2 3 6 a7 68 
Barbados 8 
Jamaica 2,665 798 307 246 3 12 
Trinidad & Tobago 303 190 35 41 10 20 
Other Brit. W. Indies 4193 158 143 74 3 20 
Cuba 7,415 > 001 4,744 3,561 1,428 , 791 3,827 
Dominican Republic. 6,059 582 39 51 17 6 487 
Neth. W. Indies 13,608 3,855 go 42 2 42 
Haiti, Republic 419 355 19 42 16 15 63 
Argentina 47 28 1,347 1,032 t 101 667 
Bolivia 18 42 21 
Brazil 2,630 905 843 867 162 530 1,452 
Chile 588 102 972 876 708 474 413 
Colombia 1,866 749 760 555 1,068 2,827 77 
Ecuador 240 168 52 33 25 sO 191 
Surinam 175 75 
French Guiana 6 14 3 14 
Paraguay 14 44 
Peru 159 81 668 375 591 1,321 20 
Uruguay 1,100 100 441 449 6 
Venezuela 2,599 1,765 1,142 2,196 221 1,076 835 
British India 600 600 5, 526 4,238 62 162 612 
British Malaya 90 100 =1,244 104 60 
Ceylon 144 56 34 55 
China 5,739 1,180 2,183 1,303 250 748 47 
Netherland India 163 140 =1,128 890 165 474 977 
French Indo-China 6 17 
Hong Kong 581 496 138 397 
Iraq 50 21 
Japan 35,251 19,472 187 457 776 
Pa'estine 450 66 149 349 
Philippine Islands 14,668 2,043 4,544 2,479 945 1,858 460 
Siam 42 o4 
Syria 168 181 3 7 
Other Asia 4,096 1,624 30 19 35 55 
Australia 2,272 1,680 3,527 1,595 33 26 959 
British Oceania 17 16 7 
French Oceania 2 a 31 
New Zealand 382 266 55 121 169 871 R5 
Belgian Congo ; 41 7 4 9 $2 
British East Africa 409 219 46 285 
Union of So. Africa 1,690 340 =—«1,240 817 175 457 259 
Other Brit. 8S. Africa 170 100 
cgypt... 1,545 690 
Other French Africa 2 20 15 
Liberia 222 35 6( 
Morocco 51 15 
Mozambique 1 
Other Port. Africa... 68 58 12 29 hae 
Total 127,389 $35,940 127.710 $40,180 13,874 $34,588 $68,300 
4750 9392 9395 7763 
Countries No $ Lb, s Doz s $ 
Shipments to 
Hawali 93,717 29,388 2,069 1,885 96 394 3,719 
Puerto Rico 10,078 2.530 4,704 


2,301 1,286 105 244 
Virgin Is 51 10 ; 


ee a a a a a a a a ee ee ee ee ee ee ee ee ee ee ee 








WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street > 
New York 

















Popular Office Chairs 


QUALITY CRAFTMANSHIP .. . 
MODERN STYLING ... 
EXTRA COMFORT 






Office furniture dealers can 
make greater progress and 
do more business with 
Jasper Seating Co. chairs. 
Keyed up to present day 
demands in points of style, 
construction and comfort, 
their self evident value often clinches the sale for 
the entire ensemble—desk, 
table, cabinet, etc. Good 
furniture . . . prompt ship- 
ments. Catalog and de- 
tails on request. 


Jasper Seating Co. 
JASPER, INDIANA 


H. Farber, 529 Soe. 
Phone: Webster 3217 


CHICAGO: L. 
Wabash Ave. 


NEW YORK: Office Furniture Ware- 
house Co., 573 Broadway 











es 





OFFICE APPLIANCES 





RIBBONS 


Sansom at Tenth Street 


U. S. TYPEWRITER RIBBON MEG. Co. 






ESTABLISHED 1895 


Dealers Inquiries Solicited 


Philadelphia, Penna. 











DEALERS WANTED 


(One in a territory) 
For a spring cushion 
typewriter key having 
permanent pure white 
characters. You will 
get more key business 
by selling 


MASTER 
SPEED KEYS 


(no rubber to wear out) 


Write for our interest- 
ing proposition. 


\ Speed Key Mig. Co., Inc. 
299 Columbus Place 
Brooklyn N. Y. 














i 4 ROLLING UP PROFITS FOR YOU 


No. 2479 Double Ball Bearing Caster is in 
use in most of the country’s leading indus- 
trial and professional offices and institutions. 
It is a leader to sales of other Faultless floor 
protection equipment shown. Write for Cata- 
"4 log and facts about this profit-earning line. 

FAULTLESS CASTER CORPORATION 


Evansville, Indiana 














above) Faultless Unbreakable Rockite 
and Ruberex Cups. Round or Square 
9 heap —— n Crair 
are nied in live rubber 











FAULTLESS CASTERS 


of successful 
manufacturing of 


Rosco and Ravenswood 


Glass Desk Pads—at same location. 


Ravenswood Office Specialties Co. 


Originators of 
Glass Desk Pads 


1800-02 Newport Ave. Chicago, Ill. 





(ROUND-CORNERING is Streamlining!) 


age) 
Wit! ONE 






ROUND-CORNERING 
ENHANCES APPEAR- 
ANCE INCREASES 
LIFE OF BUSINESS 
RECORDS 






ag No more torn, bent or dog- 
eared orners m Visible 
Receeta, L, ecier Sheets o 
Sales Manu The ¢ ‘OR- 


NEROL NDE R pre ae 
neat, streamlined rners 


ge and pling ‘made 
easier, quicker eplacement 
sts reduced. C eannent stur- 


yo simple to operate, Ge 
CORNEROUNDER require 
no adjustments Specify Cut- 
ting Unit size (' 
inch) when orde ing Pits 
Units $5.00 oan Sh vouhie 
charges prepaid fo eash with 
rder. Sent on 10- lay tri al 
Mo. mey bac k guarantee! 


L. A. S. CHRISTIE Co. 
175A St. Paul Street, Rochester, N. Y. 


vwwenroweree” ~— CORNEROUNDE R 


SHEAR-ACTION SELF-SHARPENING 











Collier-Keyworth Company 


GARDNER, MASSACHUSETTS 


MANUFACTURERS OF 


CK) 


OFFICE CHAIR IRONS AND HARDWARE 




















CEL-U-DEX CORP 


WRITE OR TYPE SUBJECT ON INSERT- 


CUT TO SIZE -MOISTEN and APDLY- 


1 Main Street 
ss BROOKLYN, N. Y. 
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pee EVERY «6EMPLOYER 

must submit a detailed Social 

Security information report for 


» peri ; 0. 
FOR EVERY TYPE OF RECORD SYSTEM ee ‘e peted cating June? 
Graffco Signals are famed for efficiency. Specify ACME SOCIAL SECURITY 
VISE SIGNALS for vertical files and card indexes. FORMS are the most simple and 
For visible systems use VIZ SIGNALS; or the é vo eiteiai Lc let 
unique CELLUGRAF SIGNALS, the world’s en ae a 








. ° . . 7 ; . . A 
finest. Write us for details. outfits priced as low as $4.25. 











George B. Graff Co., 64 Washburn Ave., Cambridge, Mass. a 

WRITE for discounts, circular, and sample forms. 
by ‘ he ra CO ACME CARD SYSTEM CO. 

8. SO. MICHIGAN AVE., CHICAGO, U. S. A. 




















TECHNYGRAPH LETTERING GUIDES ee oe PlStRip =a 
ee nL 


-AlI3C BEFGHJCLMN@122STUV 


@s 


Efficient and economical. 
Will keep correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 


$¢/>/S@e%eLl®SIZEZL3ZAXM 















Over 40 different guides from % to and including 
3%, inch. Made in AMBER COLOR and packaged in 
GREEN KRAFT THUMB-CUT JACKETS WITH A 
CELLOPHANE WINDOW. Are you selling these— 
if not, why not. Sell the best—they cost no more. 
Write us for circulars and prices. 





we 


Stanley R.Bristow 
24 Central Ave.West Orange.N. J. 





THE TECHNYGRAPH 
Techny, Illinois 

















SELLING FAST / adding »« billing »« 


FASTER and faster—orders con- 5 oo k k ee p i n q »« 


tinue to pour in from all over 












~ — fe oy ae 4 se a eo h e 
Poet sod Gfiee Seas, Bees ths calculating machines 
we can fill them! Each is shipped 


nn eer TYPEWRITERS CHECKWRITERS 


Such an ovation emphaticatly OFFICE DEVICES 
> aS proves that here is a small, com- 
$ 50 Z pact, precision-built scale that fills p 
a definite need. A need no other Rough and Rebuilt 


postal scale has ever filled before! 


BORG POSTAL SCALE 


MANUFACTURED BY THE SCALE DIVISION 


Write for Latest Price List 


Reliable TYPEWRITER & ADDING MACHINE CORP. 


303 W. MONROE ST. CHICAGO, ILL. 














GEORGE W. BORG CORPORATION, 469 E. Ohio St., Chicago,U.S.A 


































y . A deck of Wiggins Book Form 
ave Ou Cards fits into the Compact 
Binder with no gluing, pad- 
. e d ding, or stapling. 
. . isk any of these r - 
a ri @ n -Or business acquaint- chants for whee ie este tt 
ance who might like to keep in touch oe ee ee ee ae ey 
: with office equipment by reading aca ame 
H . . ew Yor y 
; Office Appliances? If so, send us hichard C. Loesch Co, 
: . ittsburg 
: the name, address and business and : Chatfield & Woods Co. URE-PROFIT business card orders with this 
: ill d | : h : so cy, Cincinnati J stock and binders get the stationer farther than 
: we Will send 4 sample copy with our The ( “— ~ — CO. those in which he must squeeze each nickel. 
7 . etro 
: compl iments. Se or “heen Paper The John B 
: THE OFFICE APPLIANCE COMPANY Carpenter Paper Co. S 
: 20 NORTH WACKER DRIVE, CHICAGO, U.S. A. eg plleusten WIGGI N Company 
s 4 osworth 0., inc, 
: St. Louis 1162 Fullerton Avenue, Chicago 
Book Form Cards Compact Binders 


SSCS SSS S CSTE ST SESS SC RSET ESTEE SCRE EES CRESS SSR SE SSR S TEESE S ERE e sees eee eeeEee Tobey Fine Papers, Inc. 
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wer the high quality and gct the 
attractive prices of Browne-Morse 
office equipment and supplies. Put 
your stock in order with merchan- 
dise that sells. . . . . The Retail 
Trade is hitting a new high level. 


Are You Prepared 10 casu w 


on improved business conditions? Write today. 
Begin now to sell more with real profits. 


Browne-Morse Company 
MUSKEGON, MICHIGAN 























A PROFITABLE 
REPEAT ITEM 


Nationally advertised. At- 
tractively packaged. 


Supplied in six sizes. 
Brush-in-cap can, Half 
Pint, Pint, Quart, Gallon 
cans and handy tube. 

Preferred for over a dec- 
ade for every paper-join- 
ing need in the Home, 


Office, School and Studio. 
Stocked by leading jobbers 
Write for Sample and Dealer’s List 8B 
UNION RUBBER & ASBESTOS CO. 
TRENTON, N. J. 














Ideal BOOK RING 


THAT FLATTENED JOINT is there 
for a purpose—to keep the ring al- 
ways right side up. No need to hunt 
and fumble to find the place where 
the ring opens, if it’s an Adams ring. 
Here is the simplest, quickest-operat- 
ing and most satisfactory ring ever 
invented for perforated sheets or 
binders of all sorts. Allows binder or 


<) 
PATENTED 
PED. 17.1020 JAN. 1h. tone 
mov. 6. 1829 


Seven Sizes 
inside Diameters: 
” ” point. The enlarged joint, nicely 
<4 = pd ~~ ae sounded and emoomes. keeps ring 
rec, : - right side up in position to D- 
Ne. 6%" Ne. 4 2% stantly unlocked. 


Ne. 6, 3’° 
manufacture inexpensive loose lea! metais. 


Henry T. Adams Mfg. Co. 31,2 fiz 4" 





OFFICE APPLIANCES 





arkilowesMicit: 





Card-cases, any size; loese-ieaf envelopes, punched; 
menu covers, fectory record protectors, ‘eg holders, 
bill-fold envelopes, stamp containers, ete. Made of 
acetate (slow-burning) transparent cellulose. We 
build to fit your particular need. Write us for details. 


MARKILO COMPANY, Mfrs. 
3633¢ S. Racine Ave Chicago, U.S. A. 








“NICK__ 


RUBBER TYPE 


The notch or “Nick” provides perfect alignment 
and makes setting up easier. Furnished in a large 
font of type. Packed neatly in attractive box. 

“Nick” rubber type responds readily to modern 
forms of selling effort including store display, win- 
dows, catalogs and enclosures. 

Complete particulars upon request. 


HANS H. HELLESOE 


2446 AINSLIE ST., CHICAGO, ILL. 











~ 


i ln li ll Al li, ll li ll ll Al ll ls ls de dle i ity i i 





sheets to lle flat when open at any /f 


Order through your wholesaler. We also | 





u-da- 
Brands 


DUPLICATOR INKS 
DU-WA-CO Duplicating Ink is more than 
just an ink. It is « part of the satisfaction 
in accomplished workmanship in the duplicat- 
ing room, critical endurance in your advertis- 
ing department, and the final analysis of pull- 
ing power in the presentation of your literature. 

Intense color—more copies to the pound— 
doesn’t offset or smudge—approved and in 
use by Army, Navy and other government 
offices, also schools and corporations. We can 
help you extend your sales. Write. 


unham-ddatson 


Manufacturers of Ink Specialties 
644 SO. CLARK ST., CHICAGO 

















When you are in need of — 


STATIONERS GLASSWARE 
STATIONERS HARDWARE 
STATIONERS CALENDARS 
STATIONERS SPECIALTIES 


Send to 


Frank A. Weeks Mfg. Co. 


311 Broadway New York, N. Y. 








SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 
ally advertised! Write 


for details nowl 
3468 N. Clark St. 


Meilicke. Systems, Inc. 2" c=" 


Simply tip 
the card 
and copy 
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ANNOUNCEMENTS 
STEEL CO 


ACME 
CHANGEABLE 
SIGNS 


ATLAS 


Used in offices, banks, hotels, clubs 
restaurants Duildings hurches 
et 

Also attractive changeable letter 


desk name plates 
"A size & style for every purpose” 
Write for illustrated 
ACME BULLETIN & DIRECTORY BOARD CORP. 
214 E. 37th St., New York, N. Y. 





atalog 
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3 The “Aluminum” Pocket Seal 





and other MARKING DEVICES 





MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 


——_ SEE EE ee ee ee ee 
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Grippit 
Holds 
Like 
Rubber 
Bands 


This special adhesive sticks with a sinewy, 
flexible grip. Grippitted work can be stripped 
off like adhesive tape, permitting paste-ups 
to be removed, positions to be changed 


Write for Free Tube 
and Profit Story 


HarrimMan-WeE.ts Propucts Co. 200 SumMMeR St. Boston 


ALLEN-WALES 


4 record of more than 25 years’ satisfac- 
tory service recommends Allen-Wales Add- 
ing Machines and The Allen-Wales 
Franchise to office machine Dealers of 
experience and sales power equal 
to a first-class proposition. We 
offer a valuable business getting 
opportunity. Write today for de- 
tails. 










Allen-Wales 
Adding Machine 
Corporation 


515 Madison Ave. New York, N. Y. 








Better Service for 
users of Stencil 
Duplicators 


ROOCO 


Duplicating Black gives first class re 
sults on both open and closed drum 
stencil duplicators. Better ink 
better service and that stimulates the 
dealer's business with profit. 


gives 


Samples and prices will prove it. 


| H. D. Roosen Company 


Brooklyn, N. Y. 
Chicago 
609 S. Clark St. 





oa waa one WL 
- a NCO. Factory 
Bolte s ae Foot 20th St. 











Parker PERMANENT Quink 


(In Royal Blue, Blue-Black and Black) 
Equals or Surpasses U. S. Gov’t. Standards 
in 8 important respects: 















1. Water resisting 

2. Anti-fading 

3. Non-clogging 

4. Quick-drying 

5. Correct flowing 

6. Anti-corroding 

7. Non-molding 

8. Anti-deposit forming 


THE PARKER PEN COMPANY 
JANESVILLE, WIS. 


DIRECT METHOD 
INK ERADICATOR 
For Sale at Leading 
Stationers 


Quick thorough. 
Leaves a clean, firm 
surface for rewriting. 
Also removes ink- 
stains from white 
cloth. A tap releases 
a drop bent neck 
prevents overflow. 












H. A. Ink Eradicator Co. 
1707 Zerega Ave., New York, N. Y. 
Cable “ERADICATOR" 


(Pens 


exclusivelY 
SINCE 1876 











%e COMMERCIAL LINES, in Steel, Silver Alloy and Gold Plate 
%& EXCELLENT NEW SCHOOL SERIES 
%& IMPRINTS A SPECIALTY 


TURNER & HARRISON 


PEN MANUFACTURING CO. 
1215 SPRING GARDEN STREET PHILADELPHIA, PA. 
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SWIFTSET 


Rubber Type--’’It Slides” 


* Fastest and most easily set 
rubber type ever made. 

* Handy type case with al- 
phabetical compartments 
incorporated in each set. 

* Letters are automatically 
set right side up as that’s 
the only way they'll fit. 





Write for literature, prices 
and discounts. 


THE SUPERIOR TYPE COMPANY 


Branch Warehouse: Main Office: 
268 Market St. 3940 Ravenswood Ave. 
San Francisco Chicago 




















The DEALER 


is the SOLE DISTRIBUTOR of 


RITETYPE 
STENCILS 


your inquiries invited 


STENCILGRAPH CO 


manufacturers of dry stencils for all 
duplicating machines 


701 S. WELLS ST., 


CHICAGO 








CLOYES 


Replacement Parts for Adding, Book- 
keeping, and Caleulating Machines 


Write for our new catalog 


CLOYES GEAR WORKS 


17214 Reseland Read, N. E.. Cleveland, Ohio 








re 3 LOOSE LEAF 
a a sirfien 


Bind sheets orderly and se- 
curely. Fit any width of 
sheets or distance between 
punch centers, capacity regu- 
lated by interchangeable 
posts. $3.50 per dozen sets, 
f. o. b. N. Y¥. Request on 
your letterhead brings sam- 
ple and details. 


F. B. Mfg. Co., “New Yor, N.Y. 





HOLDER 











IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 


First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include “METHODES” in your ad- 
vertising appropriation: It pays. 


Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 
Paris X¢ France 














| 20 North Wacker Drive 


JUNE, 1937 


193 





You can Actually Staple 
from 2 sheets up to 

a Pile of Paper 

This Thick (*") 


with the New 
ACME No. 1 


Heavy Duty 
Hand Stapler 











ACME 
STAPLE 
COMPANY 


1643-1647 Haddon Ave. 
CAMDEN, N. J. 




















Hl E 
: RESPIRATOR CUSHIONS E 


are cool and comfortable, air conditioned 


: Manufactured by 
3} L. M. Bickett Co., Watertown, Wis., U.S. A. 











PITTI 


i NEW ITEMS 


IN A SINGLE YEAR 








In a single year Office Appliances announced some 300 
items in the section devoted to new machines and devices. 


Usually this information is given before the items appear 
| on the market and always in advance of most sources of 
| such news. It is not uncommon for a dealer to tell us that 
some of his best selling lines have been secured from 
seeing the things in Office Appliances. Many readers 
say this section in itself is worth the subscription cost, not 


to mention all the other features. 


If you want to keep in touch with the activities of the 
office equipment industry, there is no better way to do it 
than by entering a subscription to Office Appliances. 
| The rates are $2.00 a year, $3.00 for two years; Canada 
$2.50 and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


Chicago, U.S. A. 





and ventilated by respiration {3} 


FREE 


Fully illustrates complete line. 


CATALOG 


Shows 









construction, prices, selling advantages. 


etc. Hundreds of dealers are “going to 
town” selling Sturgis Posture Chairs. Get 
this informative book now. Send for your 


copy today. 














THE AMERICAN 
“5 IN ad 


MODEL 110 


5 MOVEMENTS IN 1 MACHINE 
PRICE $7.50 RETAIL 


WRITE FOR DISCOUNTS 





AMERICAN NUMBERING MACHINE CO. 
BROOKLYN, NEW YORK 























New SPEED-MO 


FOUNTAIN 
BRUSH 


CLEANS 
TYPE AND REMOVES 
SPOTS FROM CLOTHING 





Non-inflammable cleansing fluid 
has pleasing aroma. Automatic valve prevents wasteful evapo- 


Essential for office or home. 


ration. A fast seller, made by the makers of the famous 
Speed-Mo Sponge Rubber Stamp Pads. 
Write us for details and prices. 


RIVET-O MFG. CO., 51 Jason St., Orange, Mass. 








Steady Advertising 
is Creating 
Steady Sales for 


MOORE Maptacks 


Every day sales maps are 
oing up on office walls 
rom coast to coast. And with every new 

map a dozen or more assorted color packets 

of MOORE Maptacks are sold, National 
advertising is creating new markets, and 
the MOORE display cabinet is clinching 
on-the-spot sales. Sent FREE with order 
for Maptacks. Write yonr jobber today. 


MOORE PUSH-PIN CO. 
Push-Pins 


Manufacturers of MOORE 
and MOORE Pushiess Hangers 
113-125 Berkley St., Phila. 
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NATION'S 
BUSINESS 
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AR PASTURES 
OFTEN SEEM GREENER 
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Royal keeps to its own side of the’fence 


Royal builds typewriters. 
And you sell them. 

Two separate and distinct jobs—manufacturing 
and selling! 

That, Royal believes, is the way it should be— 
each keeping to his own side of the fence, each 
helping the other. 

That is why Royal promotes the sale of the 
Royal Portable through dealers—not direct 


. IN ADDITION, Royal gives you the finest portable 
through company salesmen or by mail. ; _ 


made! 3 outstanding reasonably priced models— 
each the leader in its price class! Feature the Easy- 
Pay Plan—with modest monthly terms for the con- 
venience of your customers. Link to Leadership! 


ROYAL PORTABLE 
WITH TOUCH CONTROL 


Trade-mark for key-tension device 






* * * 







AND FOR THIS REASON, also, Royal uses strong 
national, local, and point-of-purchase advertising to 
establish your store as the PLACE-TO-BUY. 
Royal Typewriter Company, Inc., 2 Park Avenue, 
New York. Factory: Hartford, Conn. 


with ROYAL 11's DEALERS FIRST 
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I run many letter and legal 
size jobs and speed is essen- 
tial to me. Model 34, with 
its automatic inking and 
feed serves me perfectly. 


Most of my work is letter 
size in runs of a few thou- 
sand copies. Model 24B 
with its automatic inking 
saved its cost in no time. 














I only run copies occasion- 
ally and the Portable Letter- 


graph is fast enough for me. 
At such a low price I could 
not afford to be without it. 


7 
; THAT’S WHY DEALERS FIND 
THE HEYER LINE OF LETTERGRAPHS EASY TO SELL 


The versatility and low cost 
of the Model 44 sold me on 
it. Its fast hand feed, auto- 
inking and full legal size 
handle my work fine. 


I don’t run a great many 
copies but I like to use 
colored inks. Model 24 is 
plenty big enough for me 
and is ideal for color work. 


I'm a club secretary and 
like thousands of others I 
have to send out a weekly 
notice. Lettergraph Post 
Card Printer helps a lot. 





/ 











































Sell the Complete Portable Line 





HEN you stock the complete Underwood line you 































know that it represents every up-to-the-minute de- 
velopment of a great industry. And depend upon it the 
public knows it too! 

Underwood has pioneered practically every outstanding 
typewriter development of the past 40 years and for more 
than 31 of those years Underwood has produced and sold 
more typewriters than any other manufacturer in the world. 


Every Underwood is backed by nation-wide, company- THE 

ywned service facilities UNDERWOOD 

: ‘ , DE LUXE 
PORTABLE 


Portable Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and other Supplies 


ONE PARK AVENUE, NEW YORK, N. Y. 
Sales and Service Everywhere 
Underwood Elliott Fisher Speeds the World's Business 


retailing at $78.50,* 
with carrying case 


. 


THE 
UNDERWOOD 
JUNIOR 
PORTABLE 


retailing at $39.50," 4 
with carrying case 


THE 
UNDERWOOD 
CHAMPION 
PORTABLE 
retailing at $64.50,* 
with carrying case 


THE 
UNDERWOOD 
NOISELESS 
PORTABLE 
retailing at $69. 50, 
with carrying case 


THE 
UNDERWOOD 
UNIVERSAL 
PORTABLE 
retailing at $54.50," 
with carrying case 


t) Underwood 


, PORTABLE TYPEWRITERS 


Copyright. 1987, Underwood Eliott Fisher Co 








